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ISSUED  EVERY  SATURDAY  FOUNDED  IN  1884 


ays  Advertised  Brands  Must 
e  Protected  By  Continued  Copy 


Homer  McKee  Warns  of  Economic  Disaster  in 


Consumer  ''Brand  Anmesia"  from  Discontinued 
Advertising  Because  of  Defense  Orders 
By  GEORGE  A  BRANDENBURG 


I^VERTISERS,  faced  with  the  double 
dilemma  of  “all-out”  production  for 

Ese  and  the  danger  of  “out  of 
out  of  mind,”  were  warned  this 
against  “brand  amnesia”  on  the 


fully  aware  that  defense  is  now  the 
primary  concern  of  the  whole  nation. 
But,  like  the  famous  ad  he  wrote  for 
the  Chicago  Daily  News  in  1933  during 
the  national  bank  moratorium,  he 


Mit  of  the  American  consvuning  public. 

Homer  McKee,  vice-president, 
BUckett-Sample-Hummert,  Inc.,  hard- 
Utting  Chicago  advertising  agency  ex¬ 
ecutive  and  “veteran”  ad  man  of  the 
last  World  War,  voiced  this  danger  of 
"brand  collapse”  unless  advertising  is 
continued,  in  an  interview  with  Editor 
I  PuBiSHER.  He  urged  industry,  on 
whose  shoulders  falls  the  heavy  part 
of  the  defense  load,  to  assume  the 
parallel  responsibility  of  imderwriting 
buying  power  as  a  necessary  economic 
mwBure  to  offset  the  day  of  reckon¬ 
ing  when  the  present  emergency  is 
over. 

Disastrous  Rusults 

“Just  as  a  weight  drops  faster  than 
it  can  be  raised,  so  with  advertised 
brands,”  he  explained.  “American  in¬ 
dustry  has  spent  imcounted  millions 
(stablLshing  brands  in  the  public  con¬ 
sciousness.  It  would  be  disastrous 
from  an  economic  standpoint  to  let 
loi^  now  and  allow  advertised  brands 
to  fall  by  the  wayside.” 

Bie  answer  to  the  problem,  as  Mr. 
McKee  sees  it,  is  to  devise  advertising 
that  is  calculated  to  keep  the  public 
conscious  of  and  loyal  to  familiar 
brands,  while  the  manufacturers  of 
those  brands  are  in  uniform.  He  com¬ 
pared  the  manufacturer  now  engaged 
in  national  defense  production  with 
the  young  man  who  leaves  his  job  to 
serve  his  country,  stating: 

“It  would  be  a  poor  employer,  in- 
who  would  not  say  to  that  young 
man,  ‘Don’t  you  worry,  boy,  your  old 
job  will  be  waiting  for  you  when  you 
return.’  The  least  we  (American 
Bublio)  can  do  is  to  be  equally  as 
considerate  of  the  manufacturer  who 
5  now  serving  his  country.  But  we 
b«Ve  a  lot  of  things  on  our  mind  these 
dejn  and  we  might  forget. 

The  problem  of  the  manufacturer 
is  to  remind  us  not  to  forget  his  prod¬ 
ucts.  This  does  not  mean  he  should 
reort  to  so-called  institutional  adver- 
but  he  should  use  a  specific 
type  of  appeal  that  arouses  in  the 
public  a  sense  of  duty  to  the  men  and 
ssUiutions  who  are  helping  to  win 
^  war.” 

Dafanta  Is  Primary  Concari 

Mr.  McKee,  a  good  hard-headed 
^erican  patriot,  who  prizes  highly 
autographed  photograph  of  Secre¬ 
cy  of  Navy  Franx  Knox  on  his  office 
is  not  advocating  another  “Roman 
^day”  of  advertising  expenditures 
characterized  the  last  war.  He  is 


knows  “Nothing  Can  Hold  Back  the 
Dawn,”  and  he  has  faith  in  American 
enterprise. 

He  pointed  to  the  fact  the  U.  S.  gov¬ 
ernment  has  appropriated  nearly  45 


Homer  McKee 


billion  dollars  to  be  poured  into  na¬ 
tional  defense  and  aid  to  the  democra¬ 
cies. 

Private  enterprise  has  probably 
an  equal  number  of  dollars  invested  of 
its  own  in  expanded  manufacturing 
facilities,  he  said.  “What  is  going  to 
happen  to  all  these  facilities?”  he 
asked.  “We  have  either  got  to  keep 
the  wheels  turning,  or  they  are  going 
to  rot. 

“A  sure  safeguard  against  their  rot¬ 
ting  is  to  underwrite  American  buying 
power  through  business  stimulation,” 
he  declared,  “and  only  advertising  can 
underwrite  buying  power.  If  buying 
power  is  not  imderwritten,  not  only 
are  we  going  to  have  unspeakable  in¬ 
dustrial  reverses,  but  we  are  going  to 
have  a  degree  of  unemployment  which. 


in  our  wildest  dreams,  we  have  never 
conceived  possible.  It  is  better  to  keep 
the  wheels  going.  It  is  better  to  use 
advertising.” 

The  world  is  astounded  at  the  in¬ 
credible  speed  with  which  this  coim- 
try,  strikes  or  no  strikes,  has  been 
able  to  get  into  production,  he  con¬ 
tinued. 

“Within  30  days,  I  am  told  on 
good  authority,  we  are  going  to 
be  turning  out  500  heavy  bombers  a 
month,  and  within  less  than  a  year, 
this  country  will  be  manufactiu-ing 
more  airplanes  than  all  of  Continental 
Europe  combined,”  he  stated. 

“l^y  was  this  possible?  Because 
our  factories  were  ready.  What  built 
those  factories?  ADVERTISING!” 

Ditcvssat  German  Victory 

It  is  Mr.  McKee’s  firm  conviction 
that  a  German  victory  would  mean, 
as  far  as  this  country  is  concerned,  no 
export  sales  at  all,  or  else  doing  busi¬ 
ness  on  Hitler’s  terms.  “This  country 
would  probably  prefer  to  build  a 
Chinese  Wall  around  itself,  rather 
than  to  ever  do  business  on  that 
basis,”  he  declared.  “If  for  no  other 
reason  than  for  self-sufficiency,  the 
channels  of  sales  should  be  kept  open. 
This  can  be  done  only  through  adver¬ 
tising.” 

Advertising  is  not  something  apart 
from  production,  he  pointed  out,  it  is 
the  all-important  connecting  link  be¬ 
tween  mass  production  in  America  to¬ 
day  and  mass  consumption.  Under 
our  present  economic  set-up,  he  con¬ 
tinued,  it  is  as  essential  that  adver¬ 
tising  be  maintained,  as  it  is  to 
retain  our  present  process  of  dis¬ 
tribution. 

“Advertising  is  what  you  do  to 
make  people  do  what  you  want  them 
to  do,”  he  explained,  referring  to  the 
Latin  derivative,  “ad  verto,”  mean¬ 
ing  “to  draw  to.”  While  generally 
associated  with  having  a  commercial 
significance,  advertising  has  been  used 
to  recruit  armies,  win  wars  and  create 
just  governments,  he  added. 

Fra*  Prasi  and  Radio  Noodod 

“What  people  think  is  more  impor¬ 
tant  in  a  democracy  than  under  a  dic¬ 
tator,”  said  Mr.  McKee.  “You  have 
got  to  keep  the  channels  of  commvmi- 
cations  open,  if  a  democracy  is  to 
exist.  This  means  both  press  and 


NEWSPAPERS  AID  IN  SELLING  DEFENSE  BONDS 

WASHINGTON,  D.  June  9 — Within  10  days  after  letters  were  sent  to  edi¬ 
tors  of  1,500  daily  newspapers,  the  Treasury  had  received  assurances 
from  more  than  600  that  the  campaign  for  sale  of  Defense  Bonds  and  Stamps 
will  be  encouraged  through  the  fullest  possible  newspaper  publicity.  Secretary 
Henry  Morgenthau  expressed  pleasure  at  the  response  which,  it  was  pointed 
out,  not  only  promised  assistance  but  also  inquired  for  directions  in  how  to 
make  the  publicity  campaign  most  effective  in  the  circulating  areas  repre¬ 
sented  in  the  responses. 


radio  must  continue  to  be  politically 
free  and  not  solely  dependent  upon 
the  government  for  its  economic 
existence.” 

Looking  at  the  problem  from  an¬ 
other  angle,  he  asserted  this  country 
cannot  stand  the  extravagance  of 
“anonymous  merchandise.”  He  pointed 
to  the  progress  achieved  by  Amer¬ 
ican  business  in  continually  raising 
the  standard  of  living,  declaring  the 
so-called  “American  way  of  life” 
would  not  have  been  attained  if  in¬ 
dustry  had  not  employed  “the  cost¬ 
cutting  power”  of  advertising. 

Mr.  McKee  expressed  the  wish  that 
more  American  consumers  were  thor¬ 
oughly  conversant  with  the  fact  that 
advertising  basically  is  a  vital  part 
of  our  economy,  equally  important 
with  every  other  ph^  of  production 
and  distribution.  “We  can’t  stand  the 
extravagance  of  hand-selling  methods 
today,”  he  declared.  “You  can’t  have 
production  without  volume.  You 
can’t  have  volume  without  advertis¬ 
ing.” 

Turning  his  attention  to  the  power 
of  advertising  in  a  period  of  national 
emergency,  Mr.  McKee  directed  his 
remarks  to  those  in  charge  of  prepar¬ 
edness  at  Washington,  D.  C.  With  the 
same  characteristic  bluntness  and  sin¬ 
cere  patriotism,  he  asserted: 

“What  this  country  needs  today  is 
one  hard-boiled  advertising  manager 
through  whom  everything  has  got 
to  clear — call  it  propaganda,  if  you 
want  to. 

U.  S.  Naadt  Advartising  Manager 

“The  best  advertiser  is  going  to  win 
this  war.  When  you  talk  about  propa¬ 
ganda  and  infiltration,  you  are  talk¬ 
ing  about  advertising.  Today,  Hitler 
is  out-advertising  the  rest  of  the 
world — because  he’s  organized  and 
we  aren’t. 

“There  is  no  advertising  manager  of 
the  United  States.  Nobody  is  direct¬ 
ing  the  psychology  of  the  situation. 
There  is  no  organized  effort  to  create 
a  pre-determined  state  of  mind.” 

At  this  point,  Mr.  McKee  paused  to 
smile  and  remark: 

“What  I  am  driving  at,  is  that  Uncle 
Sam  needs  to  do  a  better  selling  job 
.at  home." 

Homer  McKee,  tall,  gray-haired, 
and  slightly  stoop-shouldered  from 
bending  over  his  typewiter  during 
more  years  than  he  cares  to  mention, 
is  well  known  to  the  advertising  fra¬ 
ternity. 

Noted  for  his  ability  as  a  copy¬ 
writer,  he  is  recognized  today  as 
one  of  the  deans  of  mid-western  ad¬ 
vertising.  His  ability  to  coin  a  trench¬ 
ant  phrase,  yet  never  lose  his  com¬ 
mon  touch,  has  won  him  the  respect 
of  his  colleagues.  He  has  worked  on 
many  important  accounts,  including 
some  of  the  pioneer  automobile  manu¬ 
facturers,  dating  beck  to  the  early 
days  of  the  motor  industry  when  Mr. 
McKee  conducted  his  own  agency  in 
Indianapolis.  He  was  later  associated 
with  agencies  in  Chicago,  joining 
Blackett  -  Sample  -  Hvunmert  about 
three  years  ago. 

He  has  two  sons  in  the  advertising 
business,  R.  C.  McKee,  assistant  ad¬ 
vertising  manager  of  Standard  Oil 
Company  (Indiana),  now  on  leave 
as  a  lieutenant  in  the  U.  S.  Navy  as 
a  public  relations  officer  in  the  Chi¬ 
cago  area,  and  Robert  McKee,  asso¬ 
ciated  with  the  National  Broadcasting 
Company. 


St.  Louis  Contempt  Case 
Dismissed  by  Court 


EDITOR  &  PUBLISHeIor 


Jail  Sentences  and  Fines  Against  Ralph  Coghlon, 
Daniel  Fitzpatrick  and  Pulitzer  Publishing  Com¬ 
pany  Reversed  . . .  Unanimous  Decision 


ST.  LOUIS,  June  10 — The  contempt  lin  Miller,  charged  that  the  editorial 
of  court  case  involving  the  St.  Louis  and  cartoon  tended  to  scandalize  the 
Post-Dispatch  for  cartoons  and  edi-  Court,  subject  it  to  ridicule,  interfere 
torials  about  a  State  criminal  case  with  and  embarrass  the  administra- 
was  ended  today  by  the  imanimous  tion  of  justice,  and  bring  the  Court 
decision  at  Jefferson  City  of  the  Mis-  into  disrepute. 


souri  Supreme  Court  en  banc  revers-  With  that  series  of  generalities  out 


ing  the  jail  sentences  and  fines  im-  of  the  way,  the  citation  got  to  the 
posed  by  the  late  Circuit  Judge  meat  of  the  matter  by  alleging  the 


Thomas  J.  Rowe,  Jr.,  on  the  paper  publication  would  tend  to  interfere 


and  two  staff  members. 


with  the  due  administration  of  justice 


Jacob  Lashly,  St.  Louis  lawyer  and  in  the  case  against  Nick  and  Weston, 


president  of  the  American  Bar  Asso-  on  an  extortion  charge  then  pending 


ciation,  who  directed  the  paper’s  de-  in  Judge  Rowes’  court,  and  would 
fense  in  the  lengthy  proceedings  in-  tend  to  prejudge  the  merits  of  the 


stituted  by  Judge  Rowe,  told  Edtor  Nick- Weston  case. 


&  Publisher  shortly  after  the  decision  But  the  decision  today  was  specific 


was  announced  that  “this  ends  the  on  this.  Judge  Hays  held  that  the 
case.’’  editorials  dealing  with  the  extortion 


Fine*  and  Fnnoltint  Reversed 


case  against  Nick  and  Brady  did  not 


The  penalties  reversed  were  these:  constitute  interference  in  the  then 
20  days  in  jaU  and  $200  fine  for  Ralph  pending  case  of  Nick  and  Weston. 


Coghlan,  editor  of  the  paper’s  edi-  “True,”  he  said,  “Nick  was  a  party  to 


torial  page;  10  days  and  $100  for  Dan-  both  cases  and  the  issues  involved 
iel  R.  Fitzpatrick,  cartoonist;  and  a  were  the  same.  But  if  the  right  to 


EDITOR  &  PUBLISHER 
CALENDAR 

June  16-19 — National  Confer¬ 
ence  of  Special  Libraries  Assn., 
annual  newspaper  group  meet¬ 
ings,  Hartford,  Conn. 

June  16-19 — National  Retail 
Credit  Assn.,  29th  annual  con¬ 
ference  and  credit  Sales  Forum, 
Hotel  New  Yorker,  New  York. 

June  17-19  —  International 
Circulation  Managers  Associa¬ 
tion,  annual  meeting.  Book 
Cadillac  Hotel,  Detroit. 

June  20-21 — Arkansas  Press 
Assn.,  annual  convention.  Hot 
Springs  National  Park. 

June  20-22 — California  News¬ 
paper  Publishers  Assn.,  editors’ 
conference,  Stanford  University. 

June  20-22 — California  Ad¬ 
vertising  Managers  Assn.,  con¬ 
vention,  Santa  Cruz. 

June  2.^-26  —  Newspaper 
Classified  Advertising  Managers 
Assn.,  annual  meeting,  Shroeder 
Hotel,  Milwaukee. 

June  23-27 — American  News¬ 
paper  Guild,  annual  convention. 
Book  Cadillac  Hotel,  Detroit. 

June  23-27 — Better  Business 
Bureau,  annual  convention, 
Biltmore  Hotel,  Los  Angeles. 

June  25  —  FCC  hearing  on 
newspaper  ownership  of  radio 
stations. 


sentences  and  fines  which  were  stayj 
pending  the  appeals.  On  May  7 
the  Supreme  Court  issued  a  wrhJW 
certiorari  as  to  the  publishing  cot 
pany’s  fine,  following  issuance  | 
temporary  writs  of  habeas  con. 
sought  by  Coghlan  and  Fitzpatrici 
The  case,  since  before  the  high  Mt 
souri  tribunal,  was  not  affected  b 
the  death  of  Judge  Rowe  during  tj 
national  Democratic  conventiwi 
1940. 

In  ordering  the  discharge  of  tt 
two  individuals,  the  Supreme  Cot- 
granted  the  writs  of  habeas  corpu 
and  directed  their  unconditional  » 
lease.  In  the  case  of  the  publishin  «a 
company,  the  court  upheld  the  coo  ^ 
tentions  made  by  the  newspapen  1 
attorneys  in  a  certiorari  proceediaj  ^tiv 

As  to  the  pending  case  referred  i 
throughout,  Nick  and  Weston  did  no 
go  to  trial  in  the  State  court,  as  the; 
were  indicted  by  a  Federal  gran!  foui 
jury  under  the  racketeering  statute  i^n 
They  were  convicted  in  September  ifi) 
1940,  and  sentenced  to  five  years’  im-  ,  s 
prisonment.  Their  appeal  there  i 
before  the  United  States  Circuit  Coin- 
of  Appeals.  .  „ 


Plan  loumalism 
Congress  in 
Venezuela  in  D( 


fine  of  $2,000  against  the  Pulitzer  criticize  a  closed  case  is  to  be  de-  jj^ing  into  disrepute  the  judge  decid- 
Publishing  Co.,  publishers  of  the  "‘ed  simply  because  a  case  mvolvmg  ^  ^  institute  a  contempt 

Post-Dispatch.  a  similar  issue  is  stUl  ^nding,  it  will  ^^ich  the  court  has  power  to  punish?” 

In  the  decision,  written  by  Judge  ^  “  greatly  curtailed  as  to  be  Answering,  he  stated:  “The  great 
r-korioe  TVirirriac  Hnvs  tVie  Riinr»m.>  '3  ue  ess.  weight  of  ju^cial  authority  now  sup- 


Charles  Thomas  Hays,  the  Supreme 
Court  held  that  the  editorial  criti¬ 
cism  by  the  Post-Dispatch  in  March, 


Not  Fanishablo  Contempt 


Inter-American  Congress 
Oi  Journalists  to  Be 
Convoked  in  Caracas 


Inter-American  Congress 


jKirts  the  proposition  that  a  publica-  journalists,  which  wUl  be  convoked 


The  conclusion  of  the  opinion  by  tion,  however  scandalous  concerning  in  Caracas,’ Venezuela,  in  December  of 


1940,  of  Judge  Rowe’s  dismissal  of  the  this  reasoning  was  that  since  power  a  case  which  has  been  closed,  is  not  vear  ’was  announced  iointlv  kv 

extortion  charge  against  State  Repre-  to  punish  for  criticism  of  a  court  in  punishable  as  a  contempt.”  _ _ i _ m _  v  ^ 


extortion  charge  against  State  Repre-  to  punish  for  criticism  of  a  court  in  punishable  as  a  contempt.” 
sentative  Edward  M.  Brady  was  not  regard  to  a  concluded  case  did  not  Contentions  of  Post-Dispatch  coun¬ 
comment  on  a  matter  then  pending  exist  at  common  law,  and  is  unnec-  sel  that  Judge  Rowe  prejudged  the 


before  the  court. 


week  both  in  New  York  and  in  nj 
Caracas.  ^ 

With  the  government  of  Venezuela 


cesaiT  ^  a  safeguard  to  the  pro^r  case  and  that  the  defendants  were  host,  delegates  from  all  Soul 


“To  rule  otherwise,”  the  court’s  functioning  of  the  court,  such  publi-  entitled  to  trial  by  jury,  were  over¬ 
opinion  stated,  “would  be  to  narrow  cations  do  not  constitute  punishable  ruled  by  the  Supreme  Court, 
the  limits  of  permissible  criticism  so  contempt.  The  defendants  had  bee, 


greatly  that  the  right  to  criticize 
would  cease  to  have  practical  value.” 


luuea  lo  inai  oy  juiy,  were  over-  American,  Central  American,  Carib- * 
lied  by  the  Supreme  Court.  bean  and  North  American  nations  will  qi 

The  defendants  had  been  found  be  greeted  by  General  Isaias  Medina,  g 


Judge  Hays,  at  one  point,  said  that  guilty  on  April  3,  1940.  The  citation  President  of  the  Republic. 

Qt*A  viritVk  le  XJ*  ....Jl  _ *_1 _ 1  _ _  _  .1*^^ _ 


-m,  f  in  dealing  with  what  is  called  against  Ben  H.  Reese,  managing  edi-  guished  publishers,  editors  and  re 

*  i  u  q"  ®  constructive  or  indirect  contempt,  tor,  was  dismissed  on  the  showing  porters  will  be  in  attendance.  L 

Juoge  Kowe  “"C  a,  publication  of  an  article  that  he  was  not  responsible  for  the  Representatives  have  already  beer  ti 


19W,  and  were  w^iemed  by  two  refers  to  a  case  already  closed,  editorial  page  contents. 


editorials  on  the  Nick-Brady  extor-  scandalize  and 

tion  case,  pnnted  March  5  and  6,  and 


named  for  Argentina,  Bolivia,  Chilek 


a  cartoon  accompanying  the  editorial 

of  March  6.  This  printed  matter  dealt  #//##  /  ### 

tka  Week 

Rowe’s  court  on  March  4,  1940. 

Brady  was  indicted  jointly  with  CONTINUING  COPY  must  protect  RADIO  “editorializing”  by  commen- 
John  P.  Nick,  czar  of  the  Movie  Op-  advertised  products,  declares  Homer  tators  discussed  at  Senate  commit- 


Appeals  were  taken  from  the  jail  Colombia,  Ecuador,  Peru,  Brazil  anal 

Uruguay  according  to  I^rio  Sainte  l 


John  P.  Nick,  czar  of  the  Movie  Op¬ 


erators’  Union,  whose  case  had  been  McKee,  Chicago  agency  executive,  tee  hearing  on  proposed  FCC  investi- 


Marie,  noted  Chilean  journalist,  wbc 
/  /  IIM  /  has  been  named  secretary  of  the  ei- 

i  Ofi  ZrlQ  QQrC  terior  for  the  Congress.  North  Amer- 

ican  offices  are  at  30  Rockefeller  Plaza. 

ADIO  “editorializing”  by  commen- 

tators  discussed  at  Senate  commit-  centermial  of  the  removal  of  the  body 


dismissed  by  Judge  Rowe  in  Janu-  (Page  5) 


(Page  12) 


of  Simon  Bolivar,  South  Americ 
patriot,  to  Caracas.  The  Congress  w 


ary,  1940.  They  were  charged  with  CONTEMPT  citation  against  St.  Louis  IMPORTANCE  of  good  copy  demon-  be  restricted  to  journalists  who 


extorting  $10,000  from  theatre  owners  Post-Dispatch,  carrying  jail  sen- 


in  1936,  by  threats  of  increased  wage  fences  and  fines  against  Ralph  Cogh- 
demands  for  operators.  Ian  and  Daniel  Fitzpatrick,  dismissed 


Editorial  Blasts 


Post-Dispatch,  carrying  jail  sen-  strated  by  Bureau  of  Advertising,  actively  engaged  in  their  profesa 
fences  and  fines  against  Ralph  Cogh-  (Page  13)  and  more  than  300  will  gather  for  t 

Ian  and  Daniel  Fitzpatrick,  dismissed  MAY  L^AGE  rises  2.1%;  year  is  which  will  continue  for 

by  Missouri  Supreme  Court.  (Page  6)  ahead  3%.  (Page  16.)  Linage  tabu-  will  giv 


by  Missouri  Supreme  Court.  (Page  6) 


idfag 'of  one  ediloml  blast,  foU  e„„  „  ..  BePertleent,  tog  house  for  Information  regatdH 


heading  I  of  one  editorial  blast,  fol-  V 

lowed  by  a  second  contrasting  the  Appeals  upholj  Loiocl^un.  (Page?) 
dismissal  of  the  criminal  cases  in  PM  is  ^y  thinp  to  editors  apprais- 


VkiailllOOCiA  v»l.  vauaauAcaa  «  ‘j  1*  ^  15  x 

Rowe’s  court  with  the  outcome  of  a  ^ 


civil  suit  against  Nick  and  Clyde  A. 


Departmentt  hougg  for  information  regardh* 

The  Advertising  Survey .  14  newspapers  in  the  Western  Hem- 

Advertisers  and  Advertising  Agen-  sphere,  maintain  a  permanent  library 

.  15  arrange  for  the  exchange  of  journalise 

Bright  Ideas  .  18  seek  to  coordinate  press  and  radio  re 


otAiv  ogouito,.  J-*-  ...  tjatuu  TMrtlTDcrbT  t  'C  s  - “  —  .  seen,  lo  vuuruuiaie  press  anu  laujui* 

Weston,  a  henchman  of  Nick’s,  in  «  *  Short  Takes  .  18  lations,  and  also  to  provide  for  a  cloac 

...  .  «  «  r  niiocTirmn9iT*o  gaoc  K'lvl  c  tiT*ct  .  «  _  _  ’  ^ 


’DTl/T»«  -  .  IdltiUlia,  ttllU  ttl&U  kU  UlUVlUt;  lUl  a 

which  another  circuit  judge  ordered  '  otart  in  ’  fnliiliina  nio/ioM  Photography  .  20  liaison  between  motion  pictures,  par- 

Nick  to  pay  the  union  $10,000.  In  that  ^  a  q\  8  P  8  •  Elditorials  .  26  ticularly  in  their  role  of  newsreel  dfr 

proceeding,  a  civil  one,  Nick  and  Personals  .  27  tributors,  and  the  daily  newspaper. 

Weston  jointly  were  held  liable  to  the  ,  ^  Classified  . •. .  35  The  delegates  from  the  United  State 


Weston  jointly  were  held  liable  to  the 
union  for  $38,000.  The  editorial  deal¬ 


ing  writh  this  strange  turn  of  events  (Pa8®  10) 


Circulation  i i i i ! ! ! ! ! ! ! !  i ; ! ! ! !  ^  wuiUn^^^^ 


Promotion  .  37  be  12  in  number  and  will  consist  c: 


was  headed  “Judge  Rowe:  Turn  ’Em  GUILD  leadership  threatened  by  anti-  Syndicates  .  39  four  publishers,  four  columnists,  arc 


Loose;  Judge  Oakley:  These  Men  Are  admimi 
Guilty!”  The  cartoon  was  entitled 
“Burlesque  House  in  Rat  Alley.” 

Withering  in  the  heat  of  these  blasts,  SUPPLY 
Judge  Rowe  took  notice  by  citing  the  ANPA 


administration  forces.  (Page  11)  Shop  Talk  at  “Thirty” .  64  an  equal  number  of  reporters. 


EQUIPMENT  REVIEW  SECmON 

EXPEIRTS  speaking  at  land  (Ore.)  Journal.  (Page  48) 


ANPA  Mechanical  Conference  warn  REMODELED 


TERCENTENARY  ISSUE 

A  212-page  bound  supplement 


publishing  company  and  toree  mem-  dailies  against  hoarding.  (Page  41)  (Cal.)  News-Press  is  air-condi- 


Glendale  the  Stamford  (Corm.)  Advocate  « 


bers  of  the  staff  on  the  contempt  of  CHICAGO  Tribune  photo  department  tinned  throughout  and  includes  100% 


court  charges.  The  citation,  prepared 
by  the  then  Circuit  Attorney,  Frank- 


enlarged.  (Page  44) 


June  7  commemorated  the  300th  anw- 
vorsary  of  Stamford.  The  tercenteniry 


NEW  photo  plant  installed  by  Port-  ium.”  (Page  50) 


fluoresecent  lighting  and  “exhibitor-  ediiton  was  published  on  newsprint  t 


16%xll^-inch  size. 
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%ourt  Upholds  Lowell  Sun 
^  Wage -Hour  Appeal 
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States  Administrator  Only  Entitled  to  Issue 
Subpoenaes  . . .  House  Strikes  $350,000  from 
Budget  for  Inspection  Purposes  by  Division 
By  JAMES  J.  BUTLER 


company  to  permit  the  demanded  in-  weak  signal  strength  and  because 
spection,  Justice  Holmes  wrote:  programs  are  aimed  at  over-all  cover- 

“Anyone  who  respects  the  spirit  as  age  of  the  field,  rather  than  toward 
well  as  the  letter  of  the  Fomlh  individual  countries.  This  is  being 
Amendment  would  be  loath  to  believe  corrected  by  improving  programs  and 
that  Congress  intended  to  authorize  broadcasting  facilities,  and  by  forming 
one  of  its  subordinate  agencies  to  South  American  networks,  he  said, 
sweep  all  our  traditions  into  the  fire  Motion  pictures,  which  he  said 
.  .  .  and  to  direct  fishing  expeditions  should  be  a  powerful  influence  in 
into  private  papers  on  the  possibility  South  America,  suffer  from  lack  of 
that  they  may  disclose  evidence  of  attention  by  Hollywood  producers, 
crime.  ...  It  is  contrary  to  the  first  Features  are  sent  down  with  English 
principles  of  justice  to  allow  a  search  dialogue  and  superimposed  Spanish 
through  all  the  respondents’  records,  titles;  news  reels  are  not  edited  for 
relevant  or  irrelevant,  in  the  hope  that  South  American  consumption  and  fre- 


^  |*JfASHINGTON,  D.  10-— The  plaint  has  been  made  a^mst  a  plant  something  will  turn  up.”  quently  but  unintentionally  show  the 

1  wage-hour  division  has  suffered  re-  before  we  look  into  it,  but  will  visit  jj,  addition  to  the  Easton  and  Lowell  U.  S.  in  ridiculous  light,  such  as  the 

Jiffsals  in  Federal  Court  and  on  Capi-  it  as  a  matter  of  routine  at  periodic  cases,  litigation  based  on  the  same  reels  in  the  early  days  of  our  defense 
wpenjri  Hill,  with  new  judicial  and  legis-  intervals.  That  will  assure  employers  facts  is  pending  with  the  BeUevue  effort  showing  army  maneuvers  with 
-  itive  curbs  written  into  its  power  to  ot  general  compliance,  and  eliminate  (Ohio)  Gazette,  and  the  Charleston  make-shift  equipment,  while  German 
sake  routme  inspecUon  of  payrolls  the  possibility  of  competitive  inequi-  (s.  C.)  Evening  Post  as  respondents,  news  reel  showed  similar  scenes 
pd  other  records.  ,  that  result  when  a  few  find^  it  Meanwhile,  in  the  House  of  Repre-  with  the  finest  of  materials  and  equip- 

I  At  Boston,  Mass.,  Circuit  possible  to  ignore  a  law  with  which  sentatives,  the  Ways  and  Means  Com-  ment.  Other  films  antagonize  the  Latin 

of  Appeals  upheld  the  Lowell  their  business  rivals  are  forced  to  mittee  was  upheld  in  striking  from  Americans,  such  as  “Down  Argentine 
“lel.iin  in  its  refu^  to  allow  examination  comply.’  the  wage-hour  division’s  budget  the  Way,”  which  had  its  supposedly  Ar¬ 
if  its  books.  The  decuion  was  broad  In  the  Easton,  Pa.,  cases  demand  s^ni  of  $350,000  asked  for  inspection  gentine  leading  character  singing  in 

jn  scope,  going  beyond  the  ruling  in  was  made  upon  the  newspapers  for  purpose.  The  committee  report,  on  Portuguese.  This  was  later  re-shot 
Jiie  so-called  Easton,  Pa.,  c^s.  In  production  of  records  and  when  they  which  the  funds  were  stricken  said:  by  the  studio  at  a  cost  of  $40,000  to 
latter  litigation,  a  Federal  District  refused  to  comply  subpoenaes  were  “As  a  matter  of  policy,  the  committee  correct  the  situation,  he  said,  and 
:ourt  dismissed  on  a  collateral  issue,  issued  by  an  attorney  in  the  regional  is  unable  to  find  any  justification  for  since  then  Hollywood  has  formed  an 
he  Governments  subpoena  designed  office.  Attorney  Hanson  challenged  placing  the  inspection  on  a  basis  of  in-  organization  to  guard  against  future 
j  compel  production  of  books  and  their  validity  and  Judge  Geney  ruled  specting  each  and  every  plant  that  faults  of  this  kind 
l^rds  of  the  Easton  Express  and  the  that  the  Administrator  might  delegate  might  be  covered  by  the  Act.  There  He  reported  that  South  American 
Taton  Morning  Free  Press.  Attempt  his  authority  to  regional  directors  or  are  many  enforcement  statutes  of  aU  papers  print  three  times  as  much  U. 

'  y  Administrator  Philip  Flemmg  to  acting  regional  directors,  but  they  kinds  being  administered  by  various  s  news  as  U.  S.  papers  do  South 
delegate  his  power  to  sign  subpoenaes  could  not  re-delgate  to  their  sub-  agencies  of  the  Government.  If  the  American  news. 

«as  the  basis  of  that  ruling.  But  in  ordinates.  Government  were  to  adopt  a  policy  ■ 

die  Lowell  Sun  case  the  Federal  Cir-  Administrator  Fleming  accepted  the  of  inspecting  every  unit  of  production  TT  C 
:uit  Court  not  only  further  restricted  decision  and  issued  order  con-  or  every  individual  that  might  be  cov-  ^ 

Ae  Admmistrator  s  ^  refer-  furring  upon  regional  directors  and  ered  by  these  acts,  the  cost  would  be  Oh  OntCUlO  XOlir 

ence  to  subpoenaes  u  a  so  iscusse  acting  regional  directors  the  power  to  staggering  and  all  out  of  proportion  Toronto,  June  10 — A  party  of  nine 
the  general  ^ue  o  inspec  ion  y  after  which  he  dismissed  to  the  benefits  to  be  obtained  thereby.”  American  newspaperwomen  from  New 

,f|Govemment  Agencies.  subject  in  a  press  release  with  the  At  Administrator  Fleming’s  office  it  York,  all  prominent  columnists,  fea- 

Deleqotion  of  Powers  comment:  “The  decision  must,  there-  was  said  the  question  of  appealing  the  ture  writers  and  reporters,  is  touring 

In  oral  argument  counsel  for  the  fore,  be  considered  a  technical  one,  Lowell  decision  is  under  consideration.  Ontario  as  guests  of  the  Ontario  Travel 
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jCovemment  contended  that  the  Ad-  concerned  merely  with  the  procedure 
ministrator  must  be  accorded  the  used  in  this  case.” 
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right  to  delegate  his  powers  to  sub¬ 
ordinates  if  the  act  is  to  be  enforced 
effectively.  Strict  interpretation  of 
he  statute,  he  submitted,  would  re- 


Aatherity  Only  to  Administrator 

The  Circuit  Court  in  the  Lowell 
Case  nullified  the  Fleming  order  by  an 

.  j  .  .  .  .  Hi  additional  restriction,  saying  “.  .  .  it 

quire  the  Admm^trator,  personaUy,  to  I,  ^bo^^  .. 

examme  the  facts  in  each  case  as  a  .  .o _ ..  _  _ .u- 


and  Publicity  Bureau,  whose  object 
in  promoting  the  tour  is  primarily  to 
create  better  understanding  between 
_ _  the  two  countries  and  dissipate  fears 

Los  y^GELis,  Jui^e  g^The  press  of  ^ 

the  U.  S.  is  doing  a  fine  job,  auto-  ^  . 

matically,  in  helping  unite  the  Ameri-  bureau. 


Says  Press  Helping 
To  Unite  Americas 


2  Sion  (Section  9)  Congress  gave  to  the  cas,  Don’ Francisco,  former  president  under  a  former  Toronto  newspaper 

ot  suopoena.  Administrator,  and  to  him  onlv.  au-  nf  T.nrd  K,  ir.  man,  Douglas  R.  Oliver,  is  conductmi 


''£^"'Han°so?'*Touyel  "S'^STe  Administrator,  and  to  him“  only,  au-  ^FLord  &‘fhom‘;;;''knd  now  bi^'charg^  conducting 

ilSuT  rSedthat  S^^  ^  subpoenaes  of  the  communications  activities  of  the  party  on  a  week  s  tour  of  the 

Jiwell  S>un,  replied  tnat  judicial  sane-  tecum.”  Nelson  Rockefeller  committee  for  the  Provmce  during  which  the  newspaper- 

tMO  for  the  Governments  position  _  ,  „  ,.  .  .  ,  e  son  nocxeieiier  commit^  tor  me  leaders  in  Provincial 

wuld  “turn  loose  a  horde  of  inspec-  The  Lowell  litigation  saves  for  pos-  coordination  of  commercial  and  cul-  SJTadian  fife  a^d  vkwTshare 
tors  with  subpoena  issuing  power  to  sjble  future  determmation  the  qu^-  tural  relations  between  the  Amenc^  dLinion’s  war  effort.  The 

lurass  all  who  are  engaged  in  busi-  *1°”’  y®*  precisely  put,  whether  Republics,  told  the  Los  Angeles  Ad-  opened  with  a  welcome  to  the 

ness  or  industry  in  the  United  States.”  wage-hour  law  is  applicable  to  vertismg  Club  last  week.  guests  at  Niagara  Falls  Sunday  by 

lliere  are  22  Federal  agencies  with  in-  newspapers.  Introduced  mto  the  hear-  Francisco,  who  was  head  of  the  Los  ^  ^ 

S^ato^  ing  at  ^ston,  but  passed  over  as  not  Angeles  office  of  Lord  &  Thomas  be-  Premier  Mitchell  Hepburn  of  On- 

S  toThaT^^esJedTn  Ae  wa^^hou^  n^essary  to  decision  in  the  instant  fore  he  became  president  of  the  newspaperwomen  wil  visit 

‘  was  a,,  ijue  of  routine  instwe  agency  roconUy  returned  from  a  .isit  £“  otSTa  'J, 

Judge  Woodbury,  who  wrote  the  tions  without  the  prelimm^y  of  filing  to  ^e  ^tm  American  countries.  Minister  Mac- 

opinion,  disposed  of  that  issue  in  the  complamt  allegmg  violation  of  Ae  South  America  has  ronfidence  m  on  June  U  They  will 

Act.  Section  9  of  the  Fair  Labor  our  news  services,  he  said,  adding  that  .  *  .  t  .  <  j  i 

“  return  to  Toronto  June  14  and  leave 
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for  home  June  15. 

The  party  consists  of  Ruth  Cowan 


"The  Administrator  argues  that  Con-  Standards  Act  adopts  the  investiga-  it  is  recognized  as  honest  news,  in 

Ptss  must  have  intended  to  permit  tory  section  of  the  Federal  Trade  compa^ri  wiA  the  free  services  of- 

bim  to  delegate  the  power  to  issue  Conmi^ion  Act  which  was  put  to  test  fe^  by  bia^  sources.  Margaret  Kemodle  Associated 

subpoenaes  because  to  limit  the  ex-  ***  Supreme  Court  of  the  United  The  job  ^mg  done  by  the  other  jane  Cochrane  ’international 

erase  of  that  nnwer  to  himself  would  States  in  1921  in  Federal  Trade  Com-  factors  in  the  commimications  field  is  ^  f 

ErS^e  Wnf  hi  aLSrine  She  '"i^sion  vs.  American  Tobacco  Co.  not  so  good,  however.  Shortwave  ^^^V^ervice;  KaA^^een  McLaughlin, 
SrSa.^umltt^  S'wlS^  Susmlulng  .hu  refuel  of  the  tobacco  broadesf.  from  fh.  U.  S.  suffer  from 


tbe  instances  in  which  Congress  has 
seen  fit  to  limit  the  power  to  issue 
subpoenaes  to  the  head  or  heads  of 
efber  administrative  agencies  are  con¬ 
sidered.  If  these  agencies,  all  of  which 
*re  clothed  with  investigatory  powers, 
an  function  under  a  limited  power  to 
«ue  subpoenaes  duces  tecum  we  see 
uo  reason  why  the  Administrator  of 
dse  Wage  and  Hour  division  cannot 
do  likewise.” 

FIcminq  Attitad* 

Stating  the  problem  faced  by  news- 
Pupers,  and  business  generally,  At- 
lorney  Hanson  had  presented  to  the 
Circuit  Court  an  affiidavit  setting  up 
attitude  of  Administrator  Fleming 
by  quoting  the  following  language 
a  speech  made  by  the  Admin- 
orator  January  23,  1940,  at  Atlanta, 
Ca.: 

“We  shall  not  wait  until  a  com- 


ST.  JOSEPH,  MO.,  PUBIJSHER  AND  SONS 


C.  M.  Palmer  (right) 
for  52  years  asso¬ 
ciated  with  the  St. 
Joseph  (Mo.)  news 


Dougall,  New  York  World-Telegram; 
Dixie  Tighe,  New  York  Post;  Elise 
Droste,  Life,  and  Gertrude  McCul¬ 
lough,  Time. 


ATTACKS  2  REPORTERS 

Aldric  Revell,  Madison  (Wis.)  Capi- 
papers  PJ*"  tal-Times  political  reporter,  was  as- 

p  ''®T  saulted  in  a  corridor  near  the  state 
*^he  hTft  capitol’s  assembly  chamber  June  5  by 
Kansas  City  by  plane  Assemblyman  Charles  R.  Westfahl 
for  New  York  after  (R-).  of  Milwaukee,  who  was  appar- 
presiding  over  the  ently  angered  by  a  column  comment- 
annual  meeting  of  ing  on  him  a  week  previous.  The 
the  News  Corpora-  assemblyman,  after  slapping  the  re- 
tion  last  week.  With  porter  twice  and  kicking  him  once, 
was  restrained  by  assembly  pages, 
according  to  witnesses.  Revell  said 
he  made  no  effort  to  strike  back.  The 
Capital-Times  reported  that  Westfahl 
the  pre-vious  night  had  twice  struck 
Robert  Kleckner,  Milwaukee  Sentinel. 


him  are  his  sons 
Charles  S.  Palmer, 
left,  and  Dean  Palm¬ 
er,  both  vice-presi¬ 
dents  of  the  corpo¬ 
ration. 
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EDITOR  <&  PUBLISHEj 


PM  Is  Many  Things  to  Echtors 
Appraising  It  From  Sidelines 


One  Finds  It  Close  to  Kind  of  Daily  IngersoU 
Dreamed  About . . .  Others  Soy  It  Falls  Short 
Of  Advance  Plans  . . .  Many  Are  Critical 


ONE  OF  the  most  debated  topics  in  PM,  without  advertising  revenue  and  might  be  different,  but  it  is  patent 
journalism  the  past  year  has  been  at  five  cents  in  competition  with  two  that  PM  survives  now  only  via  con- 


worthy  and  valuable  newspaper  J 
periment."  'i 

E.  Z.  DmiTMAN,  executive 
Philadelphia  Inquirer:  “Mr. 
soil  and  his  staff  had  before  thmg 
greatest  opportunity  of  the  decade) 
produce  something  new  and  better' 
the  way  of  a  newspaper.  Unforte 
ately,  in  my  opinion,  they  have 
miserably,  for  the  following  rete- 
“1.  It  is  not  a  newspaper  but 
magazine  of  some  sort. 

“2.  News  is  not  presented  fairly  aj 
impartially  but  always  with  a  sla: 
.-md  a  prejudice. 

“3.  The  personal  opinions  of  i; 
IngersoU  are  considered  more  im  j 


the  editorial  accomplishments  of  PM,  cent  tabloids,  is  an  economic  mon-  tributions  from  a  very  rich  man  who  tant  by  the  editors  than  any  develJ'^ 
Ralph  Ingersoll’s  New  York  evening  strosity.”  He  appraised  PM  as  “a  daily  may  find  it  convenient  to  write  off  ments  that  may  occur  from  day  to  dj* 
tabloid,  which  started  with  heavy  journal  of  opinion — the  opinion  being  losses  for  income  tax  purposes.  “4.  The  paper  seems  to  havt  V 


financial  backing  a  year  ago  and  stUl  mostly  Mr.  Ingersoll’s.” 


“Editorially  PM  strives  for  a  type  of  policy  that  the  underdog,  w*'* 


heavier  promises  that  it  would  pro-  “PM  has  its  place;  but  is  that  place  attention  arresting  material  which  right  or  wrong,  must  be  sup 

vide  something  revolutionary  in  jour-  large  enough  for  permanence?”  an-  cannot  always  be  accurate.  This  is  whereas  the  upper  dog,  whether 

nalism.  It  promised  new,  interpreta-  other  editor  asked.  StUl  another  said  not  enduring  journalism.  It  was  an  or  wrong,  must  be  denounced, 

tive  treatment  of  the  news,  it  prom-  PM  has  done  good  things,  “but  so  interesting  experiment  which  in  the  “5.  The  paper  tends  to  create 


tive  treatment  of  the  news,  it  prom- 


sied  to  open  up  new  fields  of  news  far  has  contributed  little  that  is  new  New  York  field  did  not  click.” 


and  features,  untouched  by  other  pa¬ 
pers,  and  it  refused  to  carry  adver¬ 
tising  because  it  felt  paid  annoimce- 
ments  would  hamper  its  freedom  in 
the  treatment  of  news  stories. 

Mr.  Ingersoll’s  views  on  PM’s  ac¬ 
complishments  and  faUures  as  its  an¬ 
niversary  nears  are  presented  by 
Editor  &  Publisher  on  page  9.  To 
complete  an  objective  picture  of  PM 
at  Uiis  time,  Editor  &  Publisher  in¬ 
vited  comment  from  the  other  side  of 
the  fence — ^from  editors  in  New  York, 
New  Jersey  and  Pennsylvania  who 
have  observed  it  from  the  sidelines 
from  day  to  day  throughout  the  year. 

Resalfs  vs.  Ceacept 

These  editors  were  asked  to  discuss 


“5.  The  paper  tends  to  create 
hatreds. 

“If  PM  would  change  over  to 


or  trail-blazing.”  ^itor  C:  “It  u  my  recollecU^  “If  PM  would  change  over  to 

According  to  one,  PM  has  “done  a  when  plans  for  PM  were  announced  devote  more  of  its  space  to  neM 
swell  job  of  humanizing  and  close-  that  the  publication  was  to  be  a  news-  backgrounds  of  new^  throw  ^ 


Li 

»  1 


Dwight  Marvin 


E.  Z.  Dimitman  Philip  Hochstain  James  Karnay,  Jr. 


free  advertising  and  sell  space 
high  rate  to  selected  advertisers, : 

Mr.  IngersoU  an  editorial  writa 
fire  some  of  the  left-wingers 
seem  to  have  so  much  influence  on  tu 
newspaper,  and  revive  the  orighl 
plan  of  operation  as  visualized  by 
IngersoU  in  the  pre-publication 
PM  might  stage  a  comeback.” 

Philip  Hochstein,  editor, 

(N.  J.)  Star-Ledger.  “I  want  to  £ 
frank.  PM  has  made  some  notair 
experiments  and  contributions  to  joui 
nalism;  on  the  other  hand  it  has 
been  a  complete,  well  balanced  n< 
paper.  PM  has  also  exhibited  a 


how,  in  their  opinion,  PM’s  results  mu-  •  •  i  •  paper.  PM  has  also  exhibited  a 

stack  up  against  the  blueprints  of  editing  war  news,  particularly  from  paper.  This  it  cei^inly  is  not.  It  ist  tendency  that  has  hardly  been 
what  Mr.  IngersoU  set  out  to  accom-  England,”  and  “gives  more  readable  has  become  a  daily  journal  of  opinion,  jective.  Experimentation  is  e- — 


plish  when  he  launched  the  paper  background  than  most  of  us.”  This  the  opinion  being  mostly  Mr.  Inger-  and  not  to  ^  belittled  but  the  rfes 

r  .  -  ..  .  ,  _ e _ 1 _  TJM  onll’c  _ _ *  -  _ 11 


last  June  18,  or  the  angle  of  the  PM  editor  feels,  however,  that  PM  “just  soil’s.  has  the  right  to  expect  a  well 

experiment  which  interested  them  doesn’t  seem  to  fill  the  established  “Some  of  the  material  has  been  ex-  anced  product, 
most.  Some  of  the  critical  contem-  reading  needs  of  America’s  newspaper  cellent,  notably  the  labor  stories  in  PM  has  been  a  good  laboratory;  ^ 

porary  comment  on  PM  is  given  anon-  public.”  the  earlier  days  of  PM.  More  recently,  of  this  experiment  may  some 

ymously,  at  the  request  of  the  editors.  The  editors’  replies  follow:  however,  the  whole  publication  has  emerge  a  really  new  type  of  ne 


ymously,  at  the  request  of  the  editors, 
whUe  others  had  no  objection  to  their 


Editor  A:  “I  do  not  regard  PM  as  been  devoted  to  tub-thumping  to  the  paper.  PM  may  have  paved  the 


names  being  published  with  their  ap-  a  venture  in  journalism,  but  as  an  exclusion  of  news  and  entertainment.”  but  it  has  not  realized  its  objectiv 


EkiiTOR  D:  “My  own  opinion  is  that 


praisal.  experiment  in  printing.  It  does  not  EkuroR  D:  “My  own  opinion  is  that 

In  the  opinion  of  one  editor,  Ralph  remotely  resemble  in  content  a  news-  it  is  close  to  being  a  ‘newspaperman’s 
IngersoU  “has  come  fairly  close  to  paper,  but  possesses,  without  the  newspaper.’  It  is  thorough  in  its  re- 


'Mayb*  Too  Much  Was  EiptcHtrl 

Editor  F:  “PM  is  interesting  1 


producing  the 
dreamed  about. 


come  fairly  close  to  paper,  but  possesses,  without  the  newspaper.’  It  is  thorough  in  its  re-  dramatizing  news  highspou  by 
kind  of  daUy  he  quaint  English,  the  characteristics  of  search  and  liberal  in  its  policies.  But,  and  cuts.  Movie  radio  and  other 
’’  but  he  added  that  a  Pepys  Diary.  What  would  be  the  its  appeal  is  largely  directed  to  work-  partments  are  attractive  but  not 


PM’s  “handicaps”  of  format  and  dis-  state  of  an  intelligent  citizen  depend-  ers  and  those  of  the  middle  bracket  novations.  It  is  not  a  comnlete 


tribution  make  it  a  “secondary  paper”  ent  on  PM  for  information?  That’s  income  ^oups — a  type  of  reader  that  paper  yet;  it  appears  stUl  exper 


for  which  the  average  reader  doesn’t  the  real  test. 


want  to  spend  a  nickel. 


classified 


is  not  Ukely  to  spend  5c  a  copy  for  tal  without  an  established  place 


Several  others  contended  that  Mr.  amusements.” 


IngersoU  has  fallen  far  short  of  PM’s 
widely-publicized  advance  plans.  The 
joint  opinion  of  several  editors  of  a 


ASNE  Pratldaat  Cemmanti 


among  a  daUy  pubUcation.  is  failing  of  the  vital  touch.  It  ’  * 

“As  a  newspaper  it  is  handicapped  done  good  things,  but  so  far  has  i 
*  in  format  and  distribution  so  that  it  tributed  to  journalism  develops 


Dwight  Marvin,  editor  of  the  Troy  does  not  present  enough  spot  news  to  little  that  is  new  or  traU-blazing. 


(N.  Y.)  Record  newspapers  and  pres-  appeal  to  the  average  reader;  thus  it  “Maybe  too  much  was  expected 


PhUadelphia  daUy,  who  said  that  PM  ijent  of  the  American  Society  of  bwomes  a  secondary  paper  and  here  one  year.  Possibly  clarification  of 
“has  done  manv  fina  things,  manv  nnt  ht _ _  '  _ _ _ j _ u _ i  ... 


“has  done  many  fine  things,  many  not  Newspaper  Editors; 


again  the  average  reader  doesn’t  want  objectives  in  the  light  of  its  ex,^ 


so  fine,”  was  that  it  is  necessary  to  “PM  is  not  a  newspaper  at  aU.  It  to  spend  a  nickel  for  a  secondary  ence  is  needed.  I  am  not  cimvini^ 


read  at  least  one  and  preferably  two  jg  ^  daily  illustrated  magazine.  For  paper. 


stani^d  newspaper  to  remain  in-  slovenly  readers  it  is  an  answer  to  “So  far  as  Mr.  Ingersoll’s  blue  prints 
editors  elsewhere  prayer  for  its  picks  out  the  things  the  are  concerned,  I  think  he  has  come 
r^ar  as  a  i  y  magazine  ra  er  editor  thinks  one  ought  to  read  and  fairly  close  to  producing  the  kind  of 

variously  as  “an  '“T >■=  ■“"i  dreamad  about." 

^ihiwh  Hid  ^or  sloveiily  thudcers  It  IS  equally  Editor  E;  “PM  promised  to  be  a 


that  the  absence  of  advertisement! 


“So  far  as  Mr.  Ingersoll’s  blue  prints  8ood  from  a  news  standpoint. 

■e  concerned.  I  think  he  has  come  James  Kerney,  Jr.,  editor,  Trer 


than  a  newspapers. 

PM  was  appraised  variously  as  “an 


daily  he  had  dreamed  about.” 


(N.  J.  Times  and  State  Gaze 
“WhUe  PM’s  results  fall  short  <rf 


val^Ua7o;Tcoro„iS‘niuriJ:ron.  sn^^  „a„sy,  (air,  taterasting  papor.  t"  ."rTr”  ""  ““dT 
»Mchry»Srdayrer.-%  a«ilyby-Uning  it,  to  anfot„  editorial  „  »““»  ,>»  ’X’ta?' ne“« 

npw  tvriA  fkf  npwfinan^r  opinion,  ased  offspring  of  editorial  ego  and  ^ _ _ _ 


V  ^  ♦  u  hyper-spectacular  build-up  we 

Editor  E;  PM  promised  to  be  a  ^ertheless  PM  l^s  don. 


new  type  of  newspaper.  exo  a..u  England.  PM  gives  more  rea 

“If  PM  would  change  over  to  AM,  “It  is  an  attempt,  apparently,  to  offer  frustration.  background  that  most  of  us.  Boi 

devote  more  of  its  space  to  news  and  tabloid  techmque  to  reade'rt  in  a  Joint  Opinion  of  7  Editors  am  tired  of  the  fetish  they  have 

backgrounds  of  news,  throw  out  the  l^er  intellectual  and  social  sc^e  q  ^  Morrison,  editor,  Philadelphia  of  no  advertising,  claiming  without 

fiw  advertising  and  sell  space  at  a  than  those  addicted  hitherto  to  the  Evening  Public  Ledger,  gave  Editor  basis  in  fact  that  it  leaves  them! 

high  to  selected  advertisers/’  tabloid,  PrntT.TSTnrj)  fVie  loint  nninmn  nf  cAVAn  «%«•;«%*  4U^ 


opinion.  ased  offspring  of  editorial  ego 

“It  is  an  attempt,  apparently,  to  offer  frustration.” 
tabloid  technique  to  reader  in  a  Joint  Opinion  of  7  Editors 


devote  more  of  its  space  to  news  and  tabloid  techmque  to  readers  in  a 
backgrounds  of  news,  throw  out  the  higher  intellectual  and  social  scale 


high  rate  to  selected  advertisers,” 
among  other  things,  and  revive  the 


&  PuBUSHER  the  joint  opinion  of  seven  to  print  the  truth.  Unfortunately 


origihal  plan  of  operation  as  vizual-  large  enough  for  permanence.” 


“It  has  its  place;  but  is  that  place  Ledger  editorial  executives,  as  follows;  PM,  they  just  don’t  seem  to  ^ 


ized  by  Mr.  IngersoU  in  the  pre-pub-  Editor  B;  “Any  one  even  slightly  *^ot  be  regarded  as  an  even  reasonably  newspaper  public.” 
lication  days,  PM  ^might  be  able  to  acquainted  with  daily  publishing  over-  complete  newspaper.  Necessary  to  Lee  Ellbiaker,  publisher.  Ph.  - 

stage  a  comeback,”  a  Philadelphia  head  costs  must  conclude  that  a  daily  read  at  least  one  and  preferably  two  phia  Daily  News:  “As  to  PM 

editor  suggested.  magazine  such  as  PM — without  adver-  standard  newspapers  to  remain  in-  its  policies,  and  its  presentation,  I 

Colled  a  "Jeanial  of  OpIaioR"  tising  revenue  and  at  five  cents  per  formed.  Supposedly  devoted  to  free-  want  to  say  that  for  those  who 


“In  re;  PM.  Disappointing,  and  can-  established  reading  needs  of  Ame 


editor  suggested. 

Colled  o  "Jeereol  of  Opieieo 


PM’s  “tub-thiunping  to  the  exclu-  copy  in  competition  with  two  cent  dom  of  opinion,  its  tone,  temper  and  it,  it  is  swell.  I  don’t  think  it  b 

sion  of  news  and  entertainment”  was  tabloids — is  an  economic  monstrosity,  treatment  grieviously  iUiberal  and  added  much  to  journalism  that  ^ 

criticized  by  one  editor  who  is  of  the  If  large  circulation  were  possible —  one-sided.  Has  done  many  fine  things.  IngersoU  could  not  have  added  on  s'"! 

>inion  that  “a  daUy  magazine  such  as  and  evidently  it  is  not  possible — this  many  not  so  fine.  Altogether  a  note-  other  paper.” 


opinion  that  “a  daUy  magazine  such  as  and  evidently  it  is  not  posable 
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IV  ■  W  execution  of  the 'Original  plans,  better 

igersoll  Sees  PMs  First  Year 
s  Start  m  Fulfilhng  Pledges  :“£?ir£2- •  - 

n  •  »•  •  Tvr^  ^1  successful  features:  Radio 

Answenng  lii.  &  P«  QiiestionncQre«  He  Says  Only  pages,  labor  news,  movie  guide,  shop- 

ping  service  pages,  food  page.  The 

Needed  Improvement  Is  Better  Execution  of  General,  Ben  Hecht,  Tom  Meany, 

PM’s  crusades,  PM’s  inside  story  be- 

Original  Plans  and  Better  Craftsmanship 
By  WALTER  E.  SCHNEIDER  LTdiSSul 

...  .  .  .  ..  X-  .....  .  ,  ,  Semitism,  etc.),  its  analysis  and  in- 

1  great  and  unportant  contribution  4.  How  do  the  results  of  your  ef-  terpretation  of  the  news 
hat  PM  could  make  to  contemporary  forts  at  the  year  s  end  stack  up  against  Ad  Dl 

ournalism  was  to  present  the  truth  the  blueprints  of  what  you  set  out  to  D»*oppoi«»i"g 

)f  the  news,  as  well  as  it  could  see  accomplish  when  you  launched  the  think  the  advertising  di- 

it,  without  regard  for  consequences  venture?  idea  has  been  as  successful  as 

o  itself  in  the  way  of  retaliation,  A.  Checking  against  the  original  hoped?  What  are  a  few  of 


Original  Plans  and  Better  Craftsmanship 
By  WALTER  E.  SCHNEIDER 

a  great  and  important  contribution  4.  How  do  the  results  of  your  ef- 


i.tXPH  INGERSOLL  thinks  PM  is  a  great  and  important  contribution  4.  How  do  the  results  of  your  ef-  terpretation  of  the  news 
OD  the  road  to  fulfilling  its  original  that  PM  could  make  to  contemporary  forts  at  the  year  s  end  stack  up  against  Ad  Dl 

of  being  “a  new  kind  of  news-  journalism  was  to  present  the  truth  the  blueprints  of  what  you  set  out  to  Di*oppoin»i"q 

-  of  the  news,  as  well  as  it  could  see  accomplish  when  you  launched  the  think  the  advertising  di- 

it,  without  regard  for  consequences  venture?  9^®*  idea  has  been  as  successful  as 

to  itself  in  the  way  of  retaliation,  A.  Checking  against  the  original  hoped?  What  are  a  few  of 

pressure,  closing  of  news  sources,  etc.  pre-publication  prospectus,  the  score  outstanding  pros  and  cons  regard- 
One  phase  of  this  is  PM’s  realization  adds  up  somewhat  in  this  manner:  feature,  as  expressed  in  the 


M«rthall  Field 


Ralph  Ingersoll 


that  certain  important  stories  could  its  physical  requisites  remain  true  to  from  readers? 

be  gotten  only  by  sending  its  man  the  original  blueprint  with  these  ex-  Digest  did  not  work  out  as 

to  the  source  and  bringing  him  back  ceptions — the  extra  color,  originally  ^  hoped.  Pros:  mainly 

to  write  his  report,  free  from  censor-  planned  for  eight  of  the  32  pages,  is  those  interested  in  quick  corn- 
ship  and  with  his  normal  news  per-  now  used  only  when  required  for  shopping  of  advertised  items, 

spective  restored.  Exclusive  news  dramatic  effect;  physically  the  paper  9°^®’  those  who  thought 

material  could  be  preserved  and  safe-  has  lived  up  to  its  promise  by  taking  served  littie,  who  wanted  more 

guarded  from  perishability.  first  honorable  mention  for  typogra-  d^’^n^^tic  presentation  of  shopping 

Richard  Boyer  was  sent  to  Ger-  phy  (tabloid  size)  in  the  N.  W.  Ayer  fj®'  .^e  have  received  more  than 
many  as  PM’s  correspondent  and  al-  annual  awards.  letters  praising  the  shopping 

lowed  to  send  back  routine  cable 
dispatches  while  gathering  the  real 


■■  as  his  New  York  daily  ap- 
hcs  its  first  anniversary,  June  18. 


annual  awards. 

Advantage  of  Single  Edition 


l,oUO  letters  praising  the  shopping 
pages. 

9.  As  one  of  the  outstanding  expo- 


hcs  its  first  anniversary,  June  ^  .  . ,  «  .  ^  ®  Editorially,  PM  is  more  a  complete  nents  of  **personal  journalism,”  does 

PM  s  circulation  now  is  “a^ut  100,-  ®  erniany.  en  p^p^j.  than  even  the  prospectus  called  your  own  mail  reflect  the  value  of  this 

Mr.  Ingersoll  told  Editor  &  Pub-  e  re  urne  e  was  urne  oose  vn  Putting  out  just  one  edition  a  touch  that  makes  readers  feel  they 

this  week  in  answering  a  ques-  his  story,  told  to  write  it  with  the  full  instead  of  the  original  three,  has  are  acquainted  with  you?  Enlarging 

aire  on  PM’s  first  year.  Without  understanding  that  he  co^d  not  go  j^e  staff  to  present  a  com-  upon  this  thought,  do  you  believe  the 

ert:sing  revenues,  PM  has  esti-  o  eirnany,  a  ,  m  a  ,  prebensive  24-hour  newspaper,  with  majority  of  editors  who  remain  im- 

t^d  variously  that  it  must  sell  *  ,  ®  urn.  e  ^  >  all  the  news  since  last  publication  personal  and  anonymous  are  missing 

OOO  to  300,000  copies  at  five  cents  and  »t  was  one  of  PM  s  early  scoops;  jate— an  achievement  unmatched  by  one  of  their  best  bets? 

to  operate  profitably.  The  first  an  w  leo  er  papers  an  press  ser  ^^y  ^jber  afternoon  paper.  A.  Definitely  my  own  mail  reflects 

ys  sale  was  372,000  copies,  which  vices  have  tried  to  do  it,  none  could  departmentalization  is  some-  the  value  of  the  type  of  personal 

'.ered  down  to  200,000  after  the  ®  inevi  e  im  ^hat  more  relaxed  and  now  has  more  journalism  which  is  characteristic  of 

rs  “curiosity  honeymoon  was  possi  1 1  y  o  re  um.  flexible  space  requirements,  based  on  PM,  not  only  of  my  own  writing  but 

er  early  in  its  career.  Wrote  About  England  news  requirements  in  each  depart-  of  all  of  PM’s  fine  writers.  Yes,  it 

If  Mr.  Ingersoll  were  starting  PM  viThen  I  went  abroad  and  brought  ment.  The  various  catch-all  columns  does  bring  them  closer  to  us,  but  it 
over  again  today,  he  told  Editor  ^^y  j.gpQrt  on  England,  with  cer-  have  since  become  part  of  the  daily  also  makes  them  suspect  that  we  are 

PoiusHER,  he  would  stick  to  his  definite,  hitherto  undisclosed  national  and  local  round-up  columns  human  beings,  capable  of  feelings  of 

borate  original  plans  with  but  few  ^ews,  I  was  not  trying  to  beat  the  of  odd  items — It  Happen^  in  the  right  and  wrong,  rather  than  being 

censors;  but  I  felt  that  was  the  only  U.  S.  A.  and  Record  of  a  New  York  writing  automatons. 

Stormy  First  Yuar  way  to  get  the  truth  that  I  knew  was  Day,  Editorially:  an  even  more  vital  I  do  think  that  many  editors  miss 


I  do  think  that  many  editors  miss 


IlSe  only  needed  improvement,”  not  coming  over  by  cable.  Since  then  labor  news  department,  the  absorp-  a  good  bet,  for  PM’s  readers  are  as 

nid,  “is  better  execution  of  the  we’ve  brought  Gen  Robertson  back  fiou  by  other  departments  of  Busi-  militant  in  their  causes  (sometimes 

iginal  plans,  and  better  craftsman-  from  England  for  the  same  purpose,  ness.  Press,  News  for  Living.  contra  PM)  and  as  emotionally  loyal 


Editorially  and  financially,  PM’s 
s  year  has  been  a  stormy  one.  Mr. 


from  England  for  the  same  purpose,  ness.  Press,  News  for  Living.  contra  PM)  and  as  emotionally  loyal 

Dick  Boyer  from  Central  America,  Most  important  departmental  im-  to  PM  as  PM  wants  to  be  about  its 

Carl  Wall  from  Germany,  George  provement  is  the  addition  to  the  ad-  readers. 

Lyon  from  Canada,  Ernest  Heming-  vertising  digest  of  the  shopping  10.  What  place  does  out-and-out 


!rsoll  has  become  one  of  the  coun-  way  from  China,  Robert  Neville  from  service:  unadvertised  bargains,  com-  controversy  have  in  your  own  ideas 

s  most  militant  editors,  piling  cru-  the  Far  East,  and  we  now  have  Carl  parative  shopping,  shopwise  hints,  of  editorial  treatment?  Do  you  think 

’e  on  crusade.  PM’s  $1,500,000  Randau  in  Japan.  pre-advertised  sales.  extremely  controversial  subjects  are 

iulization  was  intended  to  tide  it  j^ot  in  all  cases  did  the  truth  close  advertising,  be-  soft-pedalled  too  much  by  newspapers 


extremely  controversial  subjects  are 


iulization  was  intended  to  tide  it  j^ot  in  all  cases  did  the  truth  close  advertising,  be-  soft-pedalled  too  much  by  newspapers 

for  at  least  18  months,  but  this  ^oor  to  a  return;  but  that  proba-  to  no  political  party,  intends  no  as  a  whole? 

soon  depleted  by  extraordinary  bjuty  always  conceded  when  the  change  in  either  policy.  PM  still  uses  Hit  Views  on  Controversy 

Ul  expenditures.  Four  months  story  was  written.  And  likewise  in  fo  better  use)  more  pictures  a.  I  do  not  believe  in  creating  con- 

the  paper  was  launched.  Mar-  national  and  local  disclosures  we’ve  other  paper.  troversy  out  of  thin  air  as  a  circula- 

I  Field,  grandson  of  the  founder  to  let  the  truth  pinch  a  number  "On  Road  to  Fnifilling  PIndga"  tion  football;  but  I  do  believe  that 

Marshall  Field,  Chicago,  and  one  of  hitherto  immune  dignitaries,  and  PM  believes  it  has  gone  a  far  way  foo  much  is  soft-pedalled:  such  as 
PM’s  heaviest  stockholders,  bought  niony  have  temporarily  closed  the  toward  fulfilling  its  promise  to  be  a  shortcomings  of  U.  S.  fighter 

■trol.  He  kept  Mr.  Ingersoll  at^the  door  to  us:  Henry  Ford,  Ernest  Weir,  crusading  newspaper  and  has  helped  planes,  which  I  felt  obliged  to  expose, 

itorial  helm  to  carry  out  his  “ad-  Father  Curran,  etc.  form  corrective  legislation  on:  loan  even  at  the  risk  of  bringing  the 

'ture  in  journalism.”  2  What  are  some  others  that  in  rackets,  rotten  and  watered  meats  in  army’s  fury  about  my  head;  such  as 

Well-paid  executives  left  lifetime  opinion  arc  improvements’  on  New  York,  housing,  used  car  racket,  the  aura  about  Henry  Ford;  such  as 

»  elsewhere  m  a  gamble  with  journalistic  practices  as  of  June  18,  and  so  forth.  PM  believes  it  is  on  the  the  lethargy  of  the  American  public 

fc*  Ingersoll  on  PM  more  than  a  ’  road  to  fulfilling  its  original  pledge,  in  the  face  of  fascism’s  threat;  such 

•ar  ago  when  his  infectious  dream  ‘  .  i  5.  What  tverc  some  of  the  major  a-s  the  unpreparedness  of  the  U.  S., 


ired  them.  Much  was  promised  Dther  improvements  on  jou  -  ^j^^^kes  and  how  were  they  cor-  socialized  medicine,  the  tax  situation, 

,  ind  expected  of  PM  after  Mr.  »stic  practice:  PM  s  new  Sh^pmg  insurance  setup,  all  of  which  PM 

ersoll  assembled  a  staff  of  top-  News  S^ice,  the  PM  Movie  Dir^-  ^  major,  functional  mistake  ^  felt  are  of  vital  concern  to  its 


hers  and  spent  something  like  tory,  PMs  crusades,  the  round-up  ^  reliance  on  a  digest  of  adver-  readers.  These  controversies,  into 
000  for  promotion  before  PM  news  story  (throwing  into  one  piece  ^  corrected  by  crea-  which  PM  has  jumped,  other  papers 


.  ton  the  street.  shopping  pages.  perhaps  ha\ 

[Attempting  to  highlight  Mr.  Inger-  use  of  the  round-teWe  discuMion  ^  sidestepping. 


the  various  related  news  items),  the 


perhaps  have  been  pressured  into 


estimate  of  the  acccimplish-  technique  for  sifting  fact  from  fiction 
of  the  PM  experiment  at  the  when  necessary,  etc. 


a  U*  UlC  A  1*A 

^  milestone.  Editor  &  Pubusher 
■^ed  a  series  of  questions  of  Mr. 


Adds  Up  Score  on  Blneprinft 


again,  what  are  some  of  the  first 
year’s  innovations  you  would  elimi¬ 
nate?  In  other  toords,  what  new  jour- 


11.  Mechanically  speaking,  what 
have  been  PM’s  contributions  to  jour¬ 
nalism?  What  succeeded  and  what 


3  In  order  of  importance,  what  are  nalistic  practices  introduced  by  you  foiled  in  that  part  of  your  experi- 


Tsoll.  The  questions  and  the  an-  outstanding  innovations  which  do  you  feel  did  not  click  with  the  nient 


ers  received  from  PM  follow:  introduced  to  jour-  public?  A.  Mechanically  speaking,  FM  has 

1.  What  one  thing  stands  out  above  nalism,  or  improved  the  practice  A.  Nothing  fundamental,  except  shown  that  there  is  real  reader  con- 
*5  others,  journalistically  speaking,  thereof?  (5)i  and  hand-drawn  art  would  be  venience  in  an  easy  sized,  stapled 

PM  experiment?  A.  I  believe  answered  in  Questions  eliminated  if  starting  all  over  again.  pap>er  with  no-rub  ink — easy  to  read 

lA.  PM  discovered  very  early  that  1  and  2.  Only  needed  improvement  is  better  (Continued  on  page  38) 


Mechanically  speaking,  PM  has 


A.  Nothing  fundamental,  except  shown  that  there  is  real  reader  con- 
(5),  and  hand-drawn  art  would  be  venience  in  an  easy  sized,  stapled 


|A.  PM  discovered  very  early  that  1  and  2. 


(Continued  on  page  38) 
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ABC  Vizualization  Plan 
Main  Topic  of  ICMA 

Special  Newspaper  Committee  Will  Seek  Guid¬ 
ance  of  Circulatoxs  .  .  .  Walter  Dear  and  John 
Knight  on  Program  at  Detroit,  June  17-19 


CIRCULATION  managers  will  re¬ 
ceive  a  through  explanation  of  the 
proposed  ABC  visualization  plan  to 
give  advertisers  a  clearer  picture  of 
a  newspaper’s  circulation  coverage 
in  relation  to  trading  territory  popu¬ 
lation,  at  the  43rd  annual  convention 
of  the  International  Circulation  Man¬ 
agers'  Association  at  the  Book- 
Cadillac  Hotel,  Detroit,  June  17-19. 

The  entire  ICMA  program  is  de¬ 
signed  to  aid  circulators  in  solving 
their  problems  in  the  light  of  to¬ 
day's  unsettled  conditions.  Such 
topics  as  newsprint  in  war  times,  the 
proiKtsed  increase  in  second  class 
postage  rates,  and  state  and  federal 
regulations  are  included. 

The  most  controversial  subject, 
however,  will  probably  be  the  re¬ 
port  of  the  ABC  visualization  Com¬ 
mittee.  The  special  newspaper  com¬ 
mittee.  meeting  with  an  ICMA 
committee  to  iron  out  difficulties, 
will  seek  the  guidance  of  circula¬ 
tion  managers  in  formulating  its 
plans. 

President  Clem  D.  O’Rourke, 
Cleveland  Press,  will  preside.  Guest 
speakers  will  include  Walter  M. 
Dear,  Jeresey  City  Journal,  ANPA 
president;  John  S.  Knight,  publisher, 
Detroit  Free  Press;  Cranston  Wil¬ 
liams,  ANPA  general  manager;  James 
N.  Shryock,  ABC  managing  director; 
Charles  Vining,  president,  Newsprint 
Association  of  Canada;  and  J.  D. 
Hardy,  general  superintendent.  Rail¬ 
way  Mail  Service. 

Mr.  Knight  will  deliver  the  banquet 
address  Wednesday  evening.  Other 
speakers  are  scheduled  for  general 
convention  sessions. 

The  convention  program  follows: 

TUESI>.\Y  MOKNINC 

“Five  Cent  Daily  Newspapers  -Our  Kxperi- 
ences  on  the  \Ve>t  Coast.”  C.  K.  Clilroy,  San 
Francisco  Chronicle. 

“Raising  I^ate**.’*  Jasper  Rison,  Lonisx'illc 
Courii'r-Journa!  Tirru'S. 

“Women  Circulation  Managers  Are  Here 
To  Stay.”  Miss  L.  T.  Walker,  RiclinHUui 
(ln«l. )  Palladinw  itcm. 

“Mailing  Ri»om  Oi>eration.“  Norman  John¬ 
son,  Hartford  (Conn.)  Times. 

Tl’ESDAV  AFTERNOON 

“Newspaper  Roy  Day.  October  4,  194) — An 
I.C.M.A.  Project.”  Walter  (».  Amirews.  Fort 
H’flyiir  (Ind. )  XctvS’Scntincl. 

“Newsprint  in  Wartime.”  Charles  X'ining 
Montreal,  PresidtJiU,  Newsprint  Assn,  of  C'an 
ada. 

“Press  Radiy  Ownership.”  Harold  Hough. 
Fort  li*orth  Star^Tclcgram. 

“Building  Newspai)er  Circulation  with 
Rapids  (Mich.)  Hcraid. 

“How  Insurance  Policies  Stabilize  Circula¬ 
tion  Sales.”  L.  J.  Hoffmann,  St.  Louis  Star- 
T  imes. 

“Mail  Subscriptions.”  Kd.  Keefe.  Ottumwa 
(la.)  Courier. 

“Building  Newspaper  Circulaticm  With 
Magazine  Combinations.”  K.  H.  Ma|>()s,  Grand 
Rapids  (Mich.)  Hcraid. 

WEDNESDAY  MORNING 

“Returns — Should  Paj»ers  Be  Sold  on  a 
Non-Returnable,  Limited  Returnable,  or  I'ully 
Returnable  Basis?”  W.  B.  Denhart,  .Vcw 
York  Xezvs. 

“Objects  of  the  A.B.C.”  James  N.  Shryrock. 
Managing  Director,  Audit  Bureau  of  Circula 
tions,  Chicago. 

“Informal  Discussion  of  the  A.B.C.  Vi"- 
ualization  Plan.”  Horace  Powell,  .dtlanta 
Journal;  E.  Roy  Hatton,  Detroit  Free  Press: 
Jack  Estes.  Dallas  Xt'^vs;  A.  E.  Whiting. 
Montreal  Star. 

Address.  Walter  M.  Dear.  President,  .\nier- 


ican  Newspaper  Publishers*  Assn.,  Jersey  City 
Jersey  Journal. 

“I.C.M.A. — A.N.P.A.  Safety  Driving  Con¬ 
test.”  Cranston  Williams,  General  Manager, 
ANPA,  New  York. 

“(iains  in  Circulation  for  Sixty  Consecutive 
Month>.”  Harold  Paulson,  Youngstown  Vin¬ 
dicator. 

WEDNESDAY  AFTERNOON 

“100%  Collections — A  Sy.stem  That  Pre¬ 
vents  Credit  Losses.**  William  J.  Raubinger, 
Saginazv  (Mich.)  S'etvs;  J.  B.  Casaday,  San 
Francisco  E.vaminer. 

Address.  J.  D.  Hardy,  General  Superin- 
tetnient  Railway  Mail  Service,  U.  S.  A.,  Wash¬ 
ington.  D.  C. 

“What  Rate  Are  You  Getting  From  Your 
Boys  ami  Stores — Let*s  Look  Below  the  Sin¬ 
gle  Copy  Price  to  the  Public.”  W.  J.  Stew¬ 
art,  St.  Ihonias  (Out.)  Times-Jonrnal. 

“Foreign  News — Its  Prime  Importance  to 
Circulation  Managers.**  Donald  J.  Walsh, 
Chicago  Daily  Xetes. 

“The  X’alue  of  Feature  Services  in  Building 
Circulation.**  W.  D.  Parsons,  Minneapolis 
Star-Journal  &  Tribune. 

“What  Is  the  Proper  Margin  of  Profit  For 
a  Carrier  on  a  Six-Day  Paper?**  A,  F.  Bal- 
lentine,  Greenville  (S.  C.)  Xews -Piedmont. 

“Cen.sorship — If  It  Comes,  How  Will  it 
.\ffect  Newspai>er  Circulation?**  Frank  J. 
('lanc>',  Buffalo  (N.  Y. )  Courier-Express. 

“Yalue  of  Complete  Novelette  Sections  in 
Sunday  Pai»ers.**  Maxwell  Lund,  Washington 
(D.  C.)  Post. 

THCRSDAY  MORNING 

“Selling  Daily  Newspa|>ers  to  Army  Camps, 
(a)  Through  ('aiiteen>  an<l  Carriers,  (b)  By 
Mail  Sub-icription.**  J.  D.  Cameron,  Winnipeg 
(Man.)  Free  Press:  Benjamin  J.  Kuntz,  In- 
telligencer-Journal  (Pa. )  Lancaster. 

“State  and  National  Regulations.**  Thirty 
Minute  Discussion — Jack  Estes,  Dallas  News, 
(a)  New  York  Decisions — M.  G.  Sullivan, 
(iannett  Newspapers,  Rochester,  N.  Y.  (b) 
AtlaiUa  Constitution  Decision,  Horace  Powell. 
Atla  *a  Journal;  (c)  The  Houston  Decision. 
H.  L.  Murphrec.  Houston  Chronicle;  (d)  loi- 
eniployment  Com|>ensation  Decision  in  Utah. 
E.  F.  Baldwin,  Salt  Lake  City  Telegram- 
Tribune. 

“Comic  BookN-  How  Df»es  Their  Sale  Af¬ 
fect  Sunday  Pa|)ers?’*  Ivan  Luflington.  Pres¬ 
ident.  Lndington  News  Company,  Detroit, 
Mich. 

“That  Proposed  Increase  in  SecotnI-f'lass 
Postage  Rate*^.**  D.  W.  Coleman,  .Vru*  Or¬ 
leans  Times -Picayune. 

“Getting  Along  With  Peo])le  in  Business.** 
L.  W.  McFetridge,  lulsa  World. 

“Can  Circulations  Revenues  Return  a  Net 
Profit  on  Operations;  Let*s  Figure  It  Out.** 
Jack  Grant,  Seattle  (Wash.)  Times. 

■ 

FCC  Asked  to  Delay 
Press-Radio  Cose 

Attorneys  for  the  Newspaper  Radio 
Committee  this  week  were  preparing 
a  motion  for  continuance  to  a  later 
date  of  the  FCC  hearings  on  dual 
ownership  of  newspapers  and  stations, 
scheduled  to  open  June  25.  The  FCC 
will  meet  June  17  and  a  decision  on 
the  postponement  plea  is  expected 
then  or  later  next  week. 

The  Newspaper  Radio  Committee’s 
chief  counsel,  former  Judge  Thomas 
D.  Thacher,  and  his  associate  counsel, 
Sydney  M.  Kaye  and  A.  M.  Herman, 
met  with  FCC  Chairman  James  L.  Fly 
and  the  commission’s  attorneys  in 
Washington  Wednesday  to  discuss  the 
request  for  a  ocgitinuance.  More 
time  in  which  to  prepare  the  newspa¬ 
per  case  is  needed,  it  was  said,  and  a 
postponement  until  fall  is  hoped  for. 
FCC  authorization  is  necessary  for 
such  a  delay  and  the  committee’s  at¬ 
torneys  were  told  to  make  a  formal 
motion. 
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OGR  BILL  SIGNED 

Washington,  D.  C.,  June  9 — Presi¬ 
dent  Roosevelt’s  signature  toni^t 
enacted  into  law  a  bill  making  per¬ 
manent  the  Office  of  Government  Re¬ 
ports  and  setting  up  a  $1,500,000 
appropriation  to  pay  salaries  and  con¬ 
duct  operations.  The  measure  had 
met  stiff  opposition  in  both  houses  of 
Congress.  Opponents  termed  it  a 
gigantic  propaganda  agency,  calling 
attention  to  the  part  OGR  plays  in 
molding  press  policies  of  the  New 
Deal. 

■ 

Chicago  News  Closes 
Its  Berlin  Bureau 

Chicago,  June  11 — The  Chicago 
Daily  News  foreign  service,  which 
with  the  exception  of  the  World 
War  in  1917-1918  has  maintained 
staff  correspondents  in  Berlin  for 
more  than  40  years,  closed  its  Ber¬ 
lin  Bureau  today,  according  to  an  an¬ 
nouncement  to  Carroll  Binder,  Daily 
News  foreign  editor.  David  M.  Nichol, 
Daily  News  Berlin  correspondent,  has 
left  Germany  for  another  European 
assignment. 

The  decision  to  discontinue  the  Ber¬ 
lin  bureau  is  based  on  “functional  con¬ 
siderations,”  Mr.  Binder  stated.  “Un¬ 
der  conditions  now  obtaining  in  Ger¬ 
many,”  he  said  “it  is  impossible  for 
American  special  correspondents  to 
write  the  independent,  analytical  dis¬ 
patches  that  their  readers  are  entitled 
to  expect.  Correspondents  are  re¬ 
stricted  to  sending  such  material  as  is 
handed  them  by  the  German  author¬ 
ities  or  if  printed  in  the  controlled 
German  press.” 

Mr.  Binder  stated  that  Daily  News 
will  continue  to  publish  such  German 
statements  “as  are  of  news  interest” 
sent  by  the  press  associations.  The 
closing  of  the  Berlin  bureau  is  similar 
to  the  situation  in  Russia  and  Italy 
where  the  Daily  News  has  ceased  to 
mzintain  staff  correspondence. 

N.  Y.  Guiid  Splits 
Over  Wire  to  FDR 
On  Coast  Strike 

A  controversy  that  probably  will  de¬ 
velop  into  a  major  issue  at  the  forth¬ 
coming  Detroit  convention  of  the  Am¬ 
erican  Newspaper  Guild  was  started 
this  week  in  New  York  guild  circles 
when  administration  and  anti-admin¬ 
istration  forces  took  divergent  views 
on  the  United  Automobile  Workers  of 
America  strike  that  fizzled  on  the  West 
Coast  when  President  Roosevelt  or¬ 
dered  the  Army  to  take  over  the  struck 
plant  of  the  North  American  Aviation 
Company. 

A  copy  of  a  resolution  protesting 
“against  the  use  of  the  United  States 
Army  to  destroy  the  right  to  strike,” 
sent  June  11  to  President  Roosevelt 
and  to  the  coast  strikers’  union  by  the 
New  York  guild  local,  brought  forth 
a  vehement  denial  the  following  day 
from  “representatives  of  every  unit 
(guild)  in  the  city,”  who,  in  another 
telegram  to  the  President,  stated  that 
the  original  wire  was  not  representa¬ 
tive  of  the  New  York  guild. 

Their  wire  stated:  “We  who  are  for 
guild  democracy  deny  that  a  resolution 
protesting  the  use  of  troops  at  the 
North  American  Aviation  strike,  ap¬ 
proved  at  the  New  York  Newspaper 
Guild  meeting  of  200  members  out  of 
a  paid-up  membership  of  4,100  and 
sent  to  the  President  of  the  United 
States  expresses  the  whole  of  our  at¬ 
titude  in  this  national  emergency. 

“We  share  the  distate  for  calling 
out  the  armed  forces  to  put  down  a 
strike  anywhere.  But  in  the  case  of 
North  American  our  national  presi¬ 
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dent,  Philip  Murray,  has  hinuelfii 
nounced  the  strike  as  ‘wild  c*t , 
communist  precipitated,’  and  «« 
dorse  his  considered  opinion.  ' 
“We  think  it  is  high  time  for . 
great  rank  and  file  of  the  Amer- 
Newspaper  Guild  to  find  its  voice  j 
affirm  its  loyalty  to  the  President" 
the  United  States  as  we  do  here.* 
The  resolution  at  issue  was  ado™ 
by  a  general  membership  meeting, 
said:  “Resolved,  that  the 
paper  Guild  of  New  York  sup-.' 
the  right  of  the  North  American  A;- 
tion  local  of  the  United  Automob 
Workers  of  America  to  strike  in  beh 
of  their  demands,  and 
“Resolved,  that  the  Newspi. 
Guild  of  New  York  protests  agy 
the  use  of  the  United  States  Anny 
destroy  the  right  to  strike— a  thr, 
to  the  free  existence  of  the  *ni 
labor  movement  in  this  country  j 
“Resolved,  that  copies  of  this  re- 
lution  be  sent  to  the  United  Autem 
bile  Workers  in  California  and 
ident  Roosevelt.” 

Mrs.  Patterson.  Guild  Sign 
MRS.  ELEANOR  PATTERSON,  pj 
lisher  of  the  Washington  Tm* 
Herald  signed  a  contract  June  10  si 
the  Washington  Newspaper  Guild  & 
ering  minimum  wages,  hours  of  e 
ployment  and  working  condition 
the  paper’s  editorial  employes. 

The  agreement  supplants  a  conm 
which  expired  Feb.  1,  but  continued 
effect  pending  completion  of 
tions.  It  will  cover  generally  a  ti 
year  period  from  the  date  of  sigrii 
except  that  the  wage  and  hour  q* 
tions  may  be  reconsidered  at  tl 
end  of  one  year. 

The  contract  provides  a  “mod£( 
guild  shop,”  under  which  Mrs.  Pi 
terson  agreed  90%  of  her  new  a 
ployes  must  join  the  guild  within 
reasonable  time.  Present  employ 
who  are  guild  members  must  rems 
in  good  standing  as  a  condition 
continued  employment  but  non-me; 
bers  may  join  or  not  as  they  pleas- 
“I  think  it  is  reasonable,”  said  Mi 
Patterson  of  the  guild  shop  clauK 
she  signed  the  contract.  “If  I  did 
think  so,  I  wouldn’t  sign.  I  can’t  j 
anything  against  it.” 

Mrs.  Patterson  is  the  first  publisa 
of  a  Washington  newspaper  to  sigr. 
contract  incorporating  the  guild  sli 
proposal. 

St.  Paul  Contract  Signed 

PAYROLL  increases  totaling  $8ft' 
year  were  agreed  to  in  a  new  c 
tract  signed  June  6  between  publis;- 
of  the  St.  Paul  Disvatch-Pw'j 
Press  and  the  Newspaper  Guild  of : 
Twin  Cities.  The  agreement,  wb 
is  operative  for  two  years,  covers  s 
tcrial,  accounting,  auditing,  cirw 
tion,  advertising,  promotion  and  nu 
tenance  departments.  The  cone 
includes  a  modified  guild  shop  cb: 
which  stipulates  that  all  employes  a 
members  of  the  guild  or  who  join: 
guild  must  remain  guild  memben 
good  standing,  while  at  least  four: 
of  five  new  employes  in  each  dep 
ment  for  which  the  guild  has  bargi 
ing  jurisdiction  must  join  the  guib 

Globe-Democrat.  Guild  Agree 
THE  ST.  LOUIS  local  of  the  ^ 
and  the  Globe-Democrat  PubJ 
ing  Co.  have  signed  a  contract  c-"^ 
ing  wage  and  working  conditions 
editorial  department  employes  : 
members  of  six  commercial  dep 
ments.  An  agreement  in  effect 
October,  1939  covered  commercial'' 
ployes,  but  this  is  the  first  to  inc  - 
the  editorial  workers.  A  minim® 
$50  a  week  for  reporters,  copy  it.- 
and  artists  with  five  year’s  expene: 
is  established. 
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POR  I  U  N  E  14,  rg  4  1 

Guild  Leadership  Threatened 
By  Anti- Administration  Forces 

Strong  Pro-Democracy  Group  Pledged  to  Oust 
Present  National  Officers  at  Detroit  Convention 
June  23-27  .  .  .  Only  New  York  Opposes  Move 
By  STEPHEN  J.  MONCHAK 


showing  greater  strength  this  year 
than  last,  when  they  failed  to  oust 
the  big  four  of  the  national  admin¬ 
istration  of  the  American  Newspaper 
Guild,  anti-administration  forces,  who 
lave  been  elected  on  pro-Democracy 
tickets  opposed  to  Communism  in  the 
guild,  stand  an  excellent  chance  of 
curying  through  their  program  of  re¬ 
pudiation  of  union  leaders  at  the 
ANG’s  forthcoming  convention. 

Dedicated  to  the  overthrow  of  the 
present  leadership,  which,  they  charge. 
Communist  controlled,  delegates 
from  locals  from  coast  to  coast  will  be 
seated  on  the  floor  of  the  convention 
with  specific  instructions  from  their 
locals  to  vote  out  of  power  the  present 
international  officers,  including  Donal 
Sullivan,  ANG  president,  who  is  a 
reporter  for  the  Boston  Globe;  Milton 
Kaufman,  executive  vice-president; 
Victor  Pasche,  secretary-treasurer,  and 
some  members  of  the  International 
Executive  Board,  guild  governing 
body. 

Morris  Watson  Opposod 

Harbinger  of  what  may  be  in  store 
for  the  administration  took  place  this 
week  in  New  York  when  that  local, 
which  is  the  only  one  to  date  to  in¬ 
struct  its  delegates  to  retain  the  pres¬ 
ent  leadership  in  the  saddle,  refused 
to  endorse  Morris  Watson,  member  of 
the  lEB,  for  re-election  as  an  inter¬ 
national  vice-president. 

Watson  has  been  a  power  in  the 
national  administration,  and  as  a  mem¬ 
ber  of  the  New  York  local,  was  active 
in  its  affairs  although  he  is  not  a 
local  officer.  For  years  he  has  been 
one  of  the  principal  targets  of  the 
anti-administrationites  because  they 
charge  he  is  a  “fellow  traveler.” 

He  is  one  of  the  present  leaders  of 
the  Progressive  (Left  Wing)  group  of 
the  American  Labor  Party,  and  of  the 
American  Peace  Mobilization,  which 
has  been  described  as  Communist- 
dominated.  Watson  was  unsuccessful 
in  his  New  York  race  for  a  seat  in 
Congress  last  year.  The  guild  is  a 
□0  affiliate. 

Largest  local  in  the  country  and  as 
such  the  dominant  delegation  at  con¬ 
ventions  in  past  years.  New  York  dele¬ 
gates  will  control  33  votes,  nearly  a 
third  of  the  convention’s  voting 
strength.  New  York  has  elected  22 
delegates  and  10  alternates,  all  with 
9ecific  instructions  to  continue 
t^  Kaufman-Pasche  machine  in 
power. 

Aifi-Administration  Group  Strong 

Opposing  it,  however,  are  the  Phil- 
AI  adelphia-Camden,  Washington,  D.  C., 
ibul  Seattle,  Twin-Cities  (Minneapolis-St. 
eo^  P*ul),  and  Los  Angeles  locals,  con¬ 
trolling  34  votes. 

Chicago,  Boston  and  the  San  Fran- 
dsco-O^land  delegations,  with  16 
votes  among  them,  will  go  on  the  floor 
glel  wiinstructed,  but  with  specific  pro- 
Dclil  grams  which  they  have  been  ordered 
lucl  to  Work  for. 

eaii|  However,  anti-administration  forces 
*nd  uninstructed  delegates  see  eye- 
to-eye  on  one  important  point,  which 
cropped  up  at  last  year’s  convention 


in  Memphis  but  never  was  permitted 
by  the  administration  to  go  further 
than  the  corridor  talk  stage.  That  is: 
amendment  of  the  ANG  constitution  to 
provide  a  method  of  electing  interna¬ 
tional  officers  by  membership  refer¬ 
endum. 

The  above  are  some  figures  gath¬ 
ered  by  Editor  &  Publisher  corre¬ 
spondents  in  key  cities  during  the 
week  on  the  probable  line-up  during 
the  convention,  which  is  scheduled  for 
the  week  of  June  23-27  at  the  Book- 
Cadillac  Hotel,  in  Detroit,  Mich.  It 
will  be  the  guild’s  eighth  annual  con¬ 
vention. 

Harry  Martin  Pludgud  Aid 

Last  year  the  Los  Angeles  and  San 
Francisco-Oakland  locals  rode  with 
the  administration  forces.  This  year, 
however,  the  L.  A.  delegation,  with 
eight  votes,  has  switched  to  the  anti¬ 
administration  side,  while  the  San 
Francisco-Oakland  group  is  unin¬ 
structed,  although  with  orders  to  en¬ 
dorse  the  direct  election  proposal,  a 
move  long  advocated  by  the  Pacific 
Coast  local. 

The  Philadelphia-Camden  unit,  con¬ 
trolling  13  votes,  is  expected  to  spark 
the  anti-administration  drive.  Dele¬ 
gates  were  elected  on  the  pledge  that 
they  would  oppose  all  international 
officers  with  the  exception  of  Harry 
Martin  of  Memphis,  who  was  the  only 
anti-administrationite  to  be  elected  to 
the  lEB  last  year. 

Philadelphia  delegates  are:  Arthur 
Riordan,  Record;  Irene  Frost,  Camden- 
Courier  Post;  William  J.  Farson,  In¬ 
quirer;  Mary  Smith,  Inquirer;  Samson 
Berry,  Record;  Robert  Reiss,  Record; 
Max  Ways,  Record;  Charles  Polk, 
Evening  Public  Ledger;  Raymond 
Goldsmith,  Evening  Public  Ledger; 
Katherine  Mulrenan,  Inquirer;  Ray¬ 
mond  Nelson,  Inquirer;  Robert  W. 
Comber,  Bulletins;  Jules  Schick.  Asso¬ 
ciated  Press 

Seattle  Alto  Antl-Admlnlitratlon 

The  Seattle  guild’s  four  delegates 
were  elected  on  an  anti-red,  ant- 
national  guild  administration  plat¬ 
form,  and  were  so  instructed.  Dele¬ 
gates  are:  James  Farmer,  Star;  Bert 
Sparks,  Star;  E.  P.  Chalcraft,  Post- 
Intelligencer,  and  Robert  L.  Syman, 
Times. 

Instructions  to  the  delegates  voted 
by  Seattle  guildsmen  were:  (1)  New 
guild  national  administration.  (2) 
Constitutional  amendment  providing 
for  referendum  election  of  interna¬ 
tional  officers.  (3),  Reorganization  of 
the  Guild  Reporter  for  “factual”  re¬ 
porting  policy.  (4)  Constitutional 
amendment  barring  anyone  found 
guilty  by  a  guild  trial  of  belonging 
to  any  organization  advocating  force 
and  violence  against  the  U.  S.  (5) 
Reaffirmation  of  the  Youngstown  reso¬ 
lution  stand  against  Communism, 
Nazism  and  Fascism. 

The  chapter  also  is  urging  Farmer’s 
election  as  an  international  vice-pres¬ 
ident.  It  also  left  to  “the  discretion 
of  its  delegates  their  course  in  achiev¬ 
ing  these  objectives.” 

Washington,  D.  C.,  will  send  its  four- 


member  delegation  to  the  convention, 
pledged  to  fight  the  administration  or 
“New  York  City  control.”  No  specific 
instruction  on  any  likely  questions 
has  been  given  the  delegates.  “None 
is  needed  because  the  delegates  know 
how  Washington  feels  on  any  subject 
that  may  arise,”  one  of  the  leaders 
explained  to  Editor  &  Publisher. 

To  Back  Whit*  Hohs*  Stand 

However,  the  White  House  program 
on  all  questions  of  defense  will  be  sup¬ 
ported  if  vote  is  taken  on  that  point. 
The  New  York  local  at  its  meeting  this 
week  adopted  by  a  vote  of  163-30,  a 
resolution  approving  the  right  of  the 
workers  to  strike  “under  all  condi¬ 
tions,”  and  protesting  the  use  of  troops 
by  President  Roosevelt. 

Elected  Washington  delegates  are: 
William  Rogers,  Newspaper  Informa¬ 
tion  Service;  Barney  Taylor  and  Dil¬ 
lard  Stokes,  of  the  Post;  and  Joseph 
Loftus,  .\P. 

All  five  votes  of  the  Twin  Cities  local 
are  scheduled  to  go  against  the  present 
ANG  officers.  Although  not  specific¬ 
ally  instructed,  the  delegates  were 
elected  on  the  “pro-Democracy”  pledge 
and  will  be  in  camp  seeking  to  un¬ 
seat  the  administration. 

Delegates  are:  W.  E.  Bade,  Minne¬ 
apolis  Star-Journal;  John  J.  Biddison, 
formerly  with  Minneapolis  Journal; 
Kenneth  Crouse,  St.  Paul  Pioneer 
Press;  Marshall  Genshown,  St.  Paul 
Dispatch;  and  Agnes  Kriegh,  of  the 
late  Tribune  Newspapers. 

Bade,  Biddison  and  Crouse — who 
have  attended  previous  conventions — 
are  all  very  active  against  the  present 
ANG  command.  Others  are  attending 
a  convention  for  the  first  time,  and  are 
intending  to  do  a  lot  of  careful  look- 
ing-into  of  guild  finances,  etc. 

See  Administration  Defeat 

The  Twin  Cities  Guild  has  been  in 
the  forefront  of  the  campaign  to  oust 
Kaufman,  Pasche,  etc.,  and  this  year 
is  confident  that  there  will  be  enough 
convention  votes  to  swing  it.  Its 
delegates  also  want  future  elections  of 
ANG  officers  by  referendum. 

The  Los  Angeles  Giuld’s  delegation 
also  will  lineup  with  the  anti-admin¬ 
istration  forces.  The  eight  delegates 
and  two  alternates  issued  a  pre-elec¬ 
tion  pamphlet  containing  their  plat¬ 
form  and  urging  members  to  “Vote  the 
anti-Communist,  pro-Democracy  slate, 
and  drive  the  present  boss-ridden, 
tyrannical,  unscrupulous  lEB  out  of 
power.” 

Listed  as  planks  in  the  platform 
were  (1)  practical  application  of  the 
Youngstown  anti-Communist  resolu¬ 
tion  throughout  the  ANG;  (2)  popular 
election  of  ANG  officers;  (3)  complete 
democratization  of  the  ANG  to  make 
it  truly  representative;  (4)  effective 
organization  through  use  of  competent, 
non-political  organizers  to  build  an 
organization  that  will  command  re¬ 
spect  of  prospective  members;  and  (5) 
elimination  of  the  arrogant  dictator¬ 
ship  by  paid  ANG  officers  over  the 
rank  and  file  of  the  general  member¬ 
ship. 


Delegates  and  alternates  are:  Ted 
Le  Berthon,  News;  Douglas  White, 
Herald  and  Express;  George  Hutchin¬ 
son,  Herald  and  Express;  C.  C.  Thomp¬ 
son,  News;  William  Rice,  Southwest 
Topics;  James  Francis  Crow,  Holly¬ 
wood  Citizen-News;  Dick  Washburn, 
Herald  and  Express;  Urcel  DanieL 
LANG  administrative  officer;  Paul 
Ennisman,  Herald  and  Express;  George 
McDonald,  Herald  and  Express. 

Philip  Connelly  Defeated 

The  L.  A.  election  of  delegates  was 
a  clear  repudiation  of  the  radical  ele¬ 
ment  in  the  organization,  as  the  losing 
slate  included  Philip  Connelly,  ANG 
international  vice-president,  John 
Cohee,  and  others  who  were  sin¬ 
gled  out  for  attack  in  the  “ism” 
campaign. 

Many  old-time  guildsmen  in  the 
San  Francisco-Oakland  local,  who  had 
attended  conventions  in  other  years, 
and  played  leading  roles  when  San 
Francisco  was  host  to  the  guild  in 
1939,  will  be  missing  from  the  con¬ 
vention  floor  this  year.  “New”  forces 
which  gained  control  of  the  coast  local 
at  the  last  election  of  officers  will  have 
100%  representation  at  the  conven¬ 
tion.  Such  old-time  guildsmen  as  C.  L 
(“Tad”)  Irvine;  George  Wilson,  now  a 
free-lance,  who,  as  secretary  of  the 
Bridges  Defense  Committee  introduced 
Harry  Bridges  at  his  last  appearance 
before  the  guild,  in  April,  and  others, 
have  been  defeated  in  the  election  of 
delegates. 

SF- Oakland  selections  are:  Arthur 
Gilbert,  Examiner;  Sam  Eubanks, 
Oakland  Post-Enquirer;  Claude  La- 
Belle,  News;  Floyd  Healey,  Chronicle; 
Ernest  Melchior,  Call-Bulletin;  Betty 
Townsend,  Post-Enquirer;  Augy  Sair- 
anen.  Chronicle;  Ed  Mahoney,  Chron¬ 
icle,  and  John  McFadden,  Examiner. 

Tlie  delegation  will  be  uninstructed, 
guild  headquarters  stated,  except  they 
will  endorse  the  direct  election  pro¬ 
posal  long  advocated  by  the  unit. 

The  Chicago  Guild’s  three  delegates 
will  go  uninstructed,  EIditor  &  Pub¬ 
lisher  was  told.  Named  to  represent 
the  Windy  City  were  President  Albert 
Jackson,  Times;  Wilfred  Wille,  Inter¬ 
national  News  Service,  CNG  vice- 
president;  and  Dan  Smyth,  Times, 
CNG  secretary-treasurer. 

Botfon  Delegates  Unlnstructed 

Boston’s  four  delegates  also  will  go 
uninstructed.  They  are:  Edward 
Allen,  Herald;  George  F.  Markham, 
guild  organizer,  formerly  with  the  AP, 
and  Donald  B.  Williard,  Globe,  tied  for 
second;  John  O’Brien,  Herald;  George 
Harris,  Record- American.  Alternates 
are:  C.  R.  Owens,  Globe,  and  Cecil 
Landau,  Herald-Traveler. 

Delegates  from  Detroit,  the  host 
city,  were  instructed  to  seek  four 
points  at  the  convention.  The  points 
are:  (1)  Renew  and  intensify  the 
drive  to  preserve  and  extend  the  gains 
of  the  guild  during  the  period  of  war 
emergency.  Redouble  efforts  to  put 
the  guild  shop  clause  into  every  con¬ 
tract. 

(2)  No  further  contracts  providing 
for  arbitration  of  wages.  Eliminate 
the  wage  arbitration  clauses  from  the 
present  Hearst  Peace  Formula.  (3) 
Adherence  to  the  spirit  and  letter  ol 
the  membership’s  mandate  expressed 
in  the  Youngstown  resolution.  Retire¬ 
ment  of  officers  who  refuse  to  observe 
the  will  of  the  membership  in  this  re¬ 
spect  or  who  fan  to  follow  out  the 
democratically  established  mandate  of 
the  membership  in  any  respect. 

(4)  Amendment  of  the  ANG  con¬ 
stitution  to  provide  a  method  of  elect¬ 
ing  international  officers  by  member¬ 
ship  referendum. 

The  Detroit  local  will  dig  into  its 
treasury  for  about  $1,500  to  play  host 
(Continued  on  page  30) 
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Radio  “Editorializing” 
Hit  at  Senate  Hearing 


Single  Ownership  oi  Stations  and  Newspapers 
In  Community  Also  Weighed  by  Committee 
Considering  Investigation  oi  FCC 


WASHINGTON,  D.  C.,  June  12— Dis¬ 
cussion  of  “editorializing”  by  radio 
news  commentators  and  of  single  own¬ 
ership  of  broadcast  stations  and  news¬ 
papers  in  a  given  community  entered 
the  Senate  Committee’s  consideration 
of  a  proposal  to  investigate  the  Fed¬ 
eral  Communications  Commission  as 
hearings  continued  into  their  second 
week. 

Whether  F.C.C.  should  require  that 
commentators  who  depart  from  ob¬ 
jective  reporting  be  programmed  un¬ 
der  titles  other  than  “news  anayst” 
or  words  of  like  import  was  one  ques¬ 
tion  posed.  Another  inquiry  sought 
a  preview  of  the  radio  industry’s 
view  on  the  “newspaper  issue”  soon 
to  be  threshed  by  the  Commission. 

Hitt  One-Sided  Commentators 

Senator  D.  Worth  Clark,  Democrat, 
of  Iowa,  introduced  the  subject  of 
commentators  who  editorialize.  He 
leveled  an  attack  at  the  practice  of 
listing  “news”  broadcasts  which,  he 
said,  in  75%  of  the  cases  amount  to 
“colored  editorial  comment,”  and  criti¬ 
cized  commentators  who  report  only 
one  side  of  an  issue. 

Louis  G.  Caldwell,  counsel  for  tht 
Mutual  Broadcasting  System,  an¬ 
swered  the  Senator  with  the  state¬ 
ment  that  he  did  not  believe  the  Com¬ 
mission  should  be  granted  power  to 
deal  with  the  situation,  asserting  that 
action  in  the  direction  would  develop 
into  censorship  of  radio.  However,  he 
agreed  that  radio  stations  could  pro¬ 
vide  more  equality  and  balanced  treat¬ 
ment  of  controversial  issues. 

Senator  Clark  complained  that  such 
a  practice  has  not  been  followed  by 
radio  commentators  who,  when  listed 
for  news  broadcasts,  resort  to  “widely 
varied  editorial  tirades,”  which  he  de¬ 
scribed  as  “gross  misrepresentations” 
to  the  public. 

Fred  Weber,  general  manager  of 
MBS,  held  newspapers  responsible  for 
misleading  the  public.  He  said  that 
the  radio  stations  have  no  control  over 
listings  of  programs  in  newspapers 
and  that  the  fault  does  not  narrow 
down  to  the  radio  industry. 

Weber  told  the  committee  that  it 
is  the  practice  of  his  chain  to  list  com¬ 
mentators  as  “news  analysts,”  and 
straight  news  reporting  is  so  pro¬ 
grammed. 

Fulton  Lewis,  Jr.,  Mutual  news 
commentator,  was  described  by  Sen¬ 
ator  Clark  as  an  “excellent  example” 
of  the  type  of  broadcaster  he  pre¬ 
ferred.  Lewis,  he  said,  does  not  take 
the  non-interventionist  side  on  the 
question  of  United  States  entrance 
into  the  war,  but  pleases  the  isolation¬ 
ists  through  his  broadcasts. 

Joint  Ownership  Discnssed 

Joint  radio-newspaper  ownership 
was  made  the  topic  of  discussion  by 
Senator  Burton  K.  Wheeler,  commit¬ 
tee  chairman,  who  sought  comment 
from  Caldwell,  when  he  asked  if  the 
F.C.C.  has  the  power  to  prevent  “all 
avenues  of  publicity  in  a  given  com¬ 
munity  from  being  dominated  or  con¬ 
trolled  by  a  single  individual  or  cor¬ 
poration.” 

Caldwell,  one-time  general  counsel 
for  the  communications  commission, 
replied  that  he  was  certain  that  the 
commission  is  vested  with  authority 


to  deal  with  the  question  of  licensing 
radio  stations,  but  withheld  com¬ 
ment  on  the  linking  of  radio  and  news¬ 
papers  under  joint  ownership.  “We’re 
going  to  hear  something  about  that  in 
the  near  future,”  he  said  with  refer¬ 
ence  to  scheduled  hearings  on  the 
subject. 

Mutual,  described  as  a  non-profit 
cooperative  network,  made  a  denial 
through  Weber  that  Robert  F.  McCor¬ 
mick,  publisher  of  the  Chicago  Trib¬ 
une,  made  a  $500,000  outlay  to  finance 
the  chain’s  operations  last  year  in 
connection  with  his  control  over  Sta¬ 
tion  WGN,  a  member  of  the  chain. 

Weber  explained  that  three  major 
stockholders  in  the  Mutual  chain  have 
guaranteed  to  underwrite  operations 
to  the  extent  of  $200,000  a  year,  but 
that  last  year  each  stockholder’s  share 
was  $109,000.  Six  other  stockholders 
guarantee  $50,000  a  year  but  paid 
only  $40,000  last  year.  Mutual,  being 
a  non-profit  enterprise,  has  returned 
all  the  revenue,  after  deducting  only 
the  actual  cost  of  doing  network  busi¬ 
ness,  back  to  the  local  stations  where 
it  was  earned,  thus  giving  them  the 
ability  to  produce  their  own  sustain¬ 
ing  programs  and  employ  artists,  ac¬ 
cording  to  Weber. 

The  hearings  before  the  Senate  In¬ 
terstate  Commerce  Committee  are 
ostensibly  for  the  purpose  of  deciding 
whether  the  Commission  should  be 
investigated,  mainly  with  respect  to 
the  regulations.  Actually,  the  sessions 
have  developed  into  detailed  examina¬ 
tion  of  the  rules,  their  background 
and  the  attitude  of  broadcasters  and 
the  public  toward  FCC  and  the  chains. 

Mutaal  Sapports  FCC 

Support  of  the  FCC  and  the  recently 
promiilgated  rules  designed  to  con¬ 
strict  network  operations,  was  placed 
before  the  committee  Tuesday  by 
Louis  G.  Caldwell,  general  counsel, 
and  Fred  Weber,  general  manager,  of 
Mutual.  The  investigation  called  for  by 
the  White  resolution  was  not  deemed 
by  them  necessary  in  view  of  the  Com¬ 
mission’s  studies  with  regard  to  chain 
broadcasting,  and  protest  was  lodged 
against  delaying  effectiveness  of  the 
reforms  prescribed. 

The  MBS  officials  supported  Chair¬ 
man  Fly’s  contentions  that  the  regula¬ 
tions  will  not  have  the  disastrous 
effects  which  “certain  alleged  industry 
spokesmen”  would  have  the  public 
believe.  The  rules  do  not  threaten  the 
continuance  of  the  network  programs, 
but  on  the  contrary  will  stimulate 
competition  and  lead  to  improvements 
in  programs  and  operations,  they 
asserted. 

The  prescribed  regulations,  they 
said,  do  not  prevent  reasonable  and 
continuous  relationships  between  a 
network  company  and  its  affiliates, 
nor  do  they  prevent  a  station  from 
holding  itself  out  to  the  public  and  to 
advertisers  as  a  regular  affiliate  of  a 
network,  as  has  been  done  in  the  past. 
A  station  is  not  prevented  from  dealing 
solely  with  one  network,  if  it  so  wishes 
and  if  in  its  judgment  it  can  best 
serve  the  public.  The  station  is  thus 
free  to  make  available  some  of  its 
time  to  another  network  if  it  so 
chooses,  they  contend. 

The  MBS  exclusive  contract  for  the 
World  Series  broadcast  was  responsi¬ 


ble  for  a  criticism  by  committee  mem¬ 
bers.  Smarting  imder  the  attack 
Weber  told  the  conunittee  that  it  was 
not  unusual  for  a  network  to  obtain 
exclusive  rights  to  a  sport  feature. 
There  is  less  duplication,  he  said,  be¬ 
cause  any  station  not  affiliated  with  the 
chain  holding  the  contract  is  at  liberty 
to  broadcast  the  event.  However,  this 
was  not  possible  because  of  exclusive 
contracts  of  the  National  Broadcasting 
Company  and  the  Columbia  Broad¬ 
casting  chains,  Weber  insisted. 

Wheeler  Charges  Felifics 

Senator  Burton  K.  Wheeler  of  Mon¬ 
tana,  committee  chairman,  observed 
that  he  had  noted  an  inconsistency  on 
the  part  of  the  Commission  in  dealing 
with  applications,  and  said  there  had 
been  tro  much  “political  pressure”  in 
connection  with  some  licensing. 

The  MBS  legal  representative,  who 
was  at  one  time  general  counsel  for 
the  FCC  predecessor,  admitted  there 
has  been  a  “wholesome  tendency”  on 
the  part  of  the  Commission  to  clear 
the  “cloud”  and  lay  down  specific  rules 
in  handling  cases. 

While  at  one  time  it  was  not  sur¬ 
prising  to  find  that  rules  of  procedure 
had  been  changed  overnight,  the  Com¬ 
mission  has  in  recent  years  brought 
problems  of  the  radio  industry  into  the 
open,  he  said.  This  was  done  in  con¬ 
nection  with  television  standards,  fre¬ 
quency  modulation,  and  the  forthcom¬ 
ing  hearing  on  joint  ownership  of 
newspaper -radio  stations,  scheduled 
for  June  25. 

Discussing  the  probable  effects  of 
the  chain  broadcasting  regulations, 
Chairman  Fly  stated  “some  people” 
have  charged  that  the  rules  will  re¬ 
duce  networks  to  “time  brokers”  sell¬ 
ing  time  to  advertisers  on  a  “cash  as 
cash  can”  basis. 

“Our  regulations  have  neither  that 
intention  nor  will  they  have  that  ef¬ 
fect,”  he  declared. 


Right  to  Publish 
Letters  in  Good 


Faith  Is  Upheld 


Daily  Not  Required  to  Trace 
Sender,  Jury  Decides  in  Suit 
Involving  Fake  Letter 


that  the  contents  of  the  letter  wtn 
diametrically  opposed  to  his  opinioQi^ 
expressed  privately  and  publicly  og 
the  subject. 

More  than  a  dozen  letters  condemn¬ 
ing  Dr.  Houston’s  crossing  of  a  pick« 
line  placed  around  a  drug  store  to 
compel  it  to  employ  colored  clerks  and 
abolish  a  Jim  Crow  policy  at  its  sodi 
and  lunch  counter  had  been  published 
by  the  Afro-American  up  to  the  time 
the  letter  supposedly  from  Dodson  was 
received  and  published.  The  write 
identified  himself  as  a  member  of  the 
group  which  sponsored  the  picketing, 
hut  expressed  himself  as  not  in  accord 
with  the  vilification  of  Dr.  Houston, 

Dodson  immediately  denied  author¬ 
ship  of  the  letter,  charged  that  his 
name  had  been  forged,  and  that  the 
contents  in  no  way  reflected  his  views. 

Ratraction  Pablished 

In  defense  of  the  paper,  Carl 
Murphy,  president  and  editor,  declared 
that  he  had  not  only  published  the 
letter  in  good  faith  hut,  immediately 
upon  being  informed  of  the  hoax,  pub¬ 
lished  a  retraction.  The  Afro-Amer¬ 
ican  gave  the  retraction  greater  dis¬ 
play  than  the  original  letter,  along 
with  photostatic  copies  of  the  spurious 
letter  and  telegram  which  preceded  h. 
Both  bore  Dodson’s  name  and  address. 

“In  50  years  of  publishing,  the  Afro 
has  never  been  duped  in  such  a  fash¬ 
ion,”  declared  Mr.  Murphy,  “and  the 
company  spent  a  considerable  amount 
with  a  famous  detective  agency  trying 
to  track  down  the  perpetrator.  The 
Afro  and  the  public  were  victimized 
as  well  as  Mr.  Dodson. 

“Mr.  Dodson  was  invited  to  co¬ 
operate  with  the  company  in  uncover¬ 
ing  and  exposing  the  person  who  had 
forged  his  name  for  his  own  protec 
tion,  but  Mr.  Dodson  answered  this 
invitation  with  a  suit.” 

Justice  Pine  in  his  charge  to  the 
jury  said  the  plaintiff  had  not  estab¬ 
lished  any  proof  of  malice  and  denied 
his  request  for  punitive  damages  in 
case  a  verdict  was  returned  in  Dod¬ 
son’s  favor. 

The  newspaper  was  represented  by 
Judge  James  A.  Cobb  and  George  E.  C 
Hayes  of  Cobb,  Howard  and  Hayes. 
Counsel  for  the  plaintiff  included  Hor 
ace  O.  Pollard  and  Henry  L.  Johnson. 


The  right  of  a  newspaper  to  publish 
in  good  faith  letters  sent  to  the  editor 
was  upheld  by  a  mixed  jury  in  U.  S. 
District  Court,  Washington,  D.  C.,  in 
a  libel  action  for  $50,000  filed  against 
the  Washington  Afro-American,  Negro 
daily,  by  Thurman  L.  Dodson,  a  local 
attorney. 

Dodson  sought  to  recover  damages 
from  the  Afro-American  for  publish¬ 
ing  a  letter  which  purportedly  came 
from  him  defending  the  late  Dr.  David 
Houston,  then  principal  of  the  Arm¬ 
strong  High  School,  in  a  controversy 
revolving  around  his  crossing  of  a 
picket  line. 

Memaateiis  Dacitiea 

The  verdict  was  considered  mo¬ 
mentous  in  the  newspaper  field  in  view 
of  the  fact  that  it  upheld  the  universal 
practice  of  publishing  the  opinions  of 
readers  in  newspaper  forums.  An  ad¬ 
verse  decision  would  have  forced  edi¬ 
tors  to  track  down  every  letter  to  the 
sender  before  publication. 

The  verdict  was  found  in  30  minutes 
by  a  jury  before  Justice  David  I.  Pine 
after  a  trial  lasting  three  days.  On 
the  jury  were  eight  white  persons  and 
four  Negroes,  one  of  the  latter  a 
woman. 

The  plaintiff  charged  that  the  letter 
bearing  his  name  and  address  had  not 
been  sent  by  him,  that  he  had  not 
authorized  the  communication,  and 


HEAD  CREDIT  GROUP 

Victor  D.  Stuart,  credit  manager  o! 
the  Oakland  (Cal.)  Tribune,  was 
unanimously  chosen  a  member  of  the 
board  of  directors  of  the  National 
Association  of  Credit  Men  at  ther 
international  convention,  held  in  Net 
Orleans  May  12  to  15.  Mr.  Stuart  was 
nominated  by  his  colleague,  Arthc 
A.  Wendering  of  the  Berkeley  Dcu^ 
Gazette,  also  a  past  director  of  the 
Oakland  association,  who  was  in  tur 
selected  regional  vice-president  for  tbel 
western  division  of  the  Advertisjctj 
Media  Group.  W.  A.  Lightbody,  cred; 
manager  of  the  Chicago  Tribune,  wasl 
elected  president  of  that  group,  ani 
Mrs.  H.  A.  Fischer,  of  the  Chriatwr 
Science  Monitor,  was  chosen  easier 
division  vice-president.  A.  L.  Pr- 
drasnick,  Chicago  Times,  is  a  hola 
over  director. 


ROY  DUNLAP  AWARD 

St.  Paul,  June  9 — First  annual  R? 
Dunlap  memorial  award  for  1# 
school  safety  work  was  presented  m 
Roosevelt  junior  high  school  of  ths 
city.  The  award,  established  by  thf 
Safety  Council  of  St.  Paxil  and  Rarf 
sey  County,  is  named  in  honor  of  t!K| 
late  Roy  J.  Dunlap,  managing  editor 
of  the  St.  Paul  Dispatch-PioM>^ 
Press,  who  was  a  leader  in  the  safe' 
movement.  Elach  year  a  news  cam^ 
will  be  presented  to  the  Rainsefl 
county  high  school  doing  the  be«| 
safety  work. 
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CfiBTOON  VIEWS  OF  BAYONETS  AT  DEFENSE  PLANTS  AND  SOLUTION  OF  STRIKES 


■Bruce  Russell  in  Los  Angeles  Times,  June  7.  — William  Summers  in  Buffalo  Ei'cning  S'etes.  June  10.  Cecil  Jensen  in  Chicago  Dally  Sezes,  June  10. 
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Ad  Bureau  Demonstrates 
Importance  of  Good  Copy 

“Guide  to  Better  Retail  Advertising"  Based 
On  Continuing  Study  Reveals  Increased 
Pulling  Power  of  Well-Prepared  Ads 


IN  THE  department  store  field,  about 
two-thirds  of  the  total  promotion 
dollar  goes  for  newspaper  white  space, 
while  less  than  10%  of  that  dollar,  on 
the  average,  is  spent  to  fill  the  space. 

This  is  one  of  the  conclusions  made 
in  “A  Guide  to  Better  Retail  Adver¬ 
tising,”  a  304-page  volume  containing 
the  239  department  store  ads  pub¬ 
lished  in  the  first  30  newspapers  ex¬ 
amined  by  the  Continuing  Study  of 
Newspaper  Reading.  The  book  is 
published  by  the  Bureau  of  Advertis¬ 
ing,  ANPA. 

Importance  of  Production 

The  book  indicates  that  10%  of  the 
promotion  dollar  for  filling  the  white 
^ace  is  not  sufficient  for  maximum 
results.  Two  department  stores  in 
Richmond,  Va.,  Miller  &  Rhoads  and 
Thalhimers,  ranked  at  the  top  in  get¬ 
ting  readers  for  both  their  main  store 
and  basement  copy.  And  each  of 
these  stores  spent  29%  of  their  total 
publicity  budget  for  advertising  de¬ 
partment  salaries,  art  work,  cuts,  etc. 
This  percentage,  as  the  book  points 
out,  is  nearly  three  times  the  average 
lor  other  stores  in  their  volume  group. 

“The  advertising  results  secured  by 
these  two  stores  prove  that  the  best 
advertising  brains,  the  best  layout 
»en,  artists,  copywriters,  and  typog¬ 
raphy  are  dirt  cheap  in  relation  to 
the  high  readership  dividends  that  re¬ 
sult,”  the  book  says. 

"These  advertisers,  and  others  who 
are  producing  well  read  copy,  are  not 
concerned  about  newspaper  rates. 
They  are  making  their  own  rates — 
and  very  low  ones — by  using  their 
*hite  space  supremely  well.” 

Clyde  Bedell,  former  advertising 
juonager  of  Marshall  Field,  is  quoted 
■n  the  volume  as  saying  that  “most 
newspaper  rates  are  extremely  low  in 
tolation  to  the  opportunity  they  give 
the  advertiser  to  address  large  audi¬ 
ences. 

In  practice,  however,  these  rates 


may  become  ruinously  high  to  certain 
advertisers  because  they  appeal  so  in¬ 
effectually  to  the  audience  that  the 
editor  has  assembled.  Conversely, 
there  is  no  more  effective  and  eco¬ 
nomical  advertising  vehicle  than  the 
newspaper  if  the  advertiser  uses  it 
at  anything  approaching  its  full  effi¬ 
ciency.” 

Urges  Scienfific  Approach 

The  book,  which  is  being  distributed 
only  to  newspaper  members  of  the 
Bureau,  declares  that  advertising  must 
become  more  scientific,  more  effec¬ 
tive,  and  must  be  geared  to  the  de¬ 
mands  of  the  times. 

“The  data  and  exhibits  which  have 
been  spread  before  you  in  this  book 
make  it  apparent  that  only  a  small 
percentage  of  local  merchants  are  get¬ 
ting  all  that  they  might  from  their 
investments  in  newspaper  space.  The 
newspaper,  and  only  the  newspaper, 
wins  half  the  battle  for  the  retail  ad¬ 
vertiser — in  advance.  The  newspaper 
has  collected  an  interested,  loyal, 
worthwhile  audience  for  the  adver¬ 
tiser  to  address.  The  rest  is  up  to 
him — and  to  you  who  sell  newspaper 
space.” 

One  of  the  most  interesting  tables 
in  the  back  of  the  book  shows  the 
difference  in  results  between  good  and 
bad  copy  in  various  sizes  of  ads.  For 
main  store  copy,  the  best  ad  in  the 
599-line  or  less  group  is  nearly  20 
times  better  read  than  the  poorest.  In 
the  600  to  1,199-line  group  the  best 
ad  got  more  than  four  times  the  read¬ 
ing  of  the  worst,  and  so  on  for  each 
size  group.  The  point  made  by  these 
figures  is  that  “where  white  space  is 
used  well,  it  pays  off  in  tremendous 
bonuses  of  readers;  where  it  is  used 
badly,  it  represents  a  lost  opportunity 
which  is  exceedingly  costly  to  the  ad¬ 
vertiser.” 

In  discussing  the  value  of  big  space, 
the  book  reports  on  the  result  of  a 
readership  survey  of  seven  various 


size  ads  which  appeared  in  the  Decatur 
(Ill.)l  Herald.  The  average  reader- 
ship  for  all  the  ads  was  represented 
by  a  588-line  ad  which  was  given  an 
index  of  a  100.  With  only  two  excep¬ 
tions,  every  unit  of  the  two  ads  larger 
than  588  lines  had  an  index  of  better 
than  100  while  only  one  of  the  five 
smaller  ads  had  an  index  as  high  as 
100. 

The  conclusion  offered  is  that  “each 
individual  part  of  a  large  advertise¬ 
ment  helps  each  other  section  get 
read.  Big  space  does  pay.” 

In  analyzing  newspapers  as  a  market 
for  department  store  advertisers  the 
book  says  that  there  are  1.53  adult 
women  readers  per  copy  of  the  typi¬ 
cal  newspaper  in  the  U.  S.  and  Canada. 
Based  on  the  adult  women  ptopulations 
of  the  two  countries  and  using  the 
estimate  that  83%  of  women  readers 
stop  to  read  department  store  ads,  it 
is  calculated  that  there  are  38,286,000 
women  reading  department  store  ads 
each  day. 

To  calculate  the  size  of  the  audience 
for  department  store  ads  in  any  local 
newspaper,  take  the  circulation  of  the 
paper,  multiply  it  by  1.53,  then  take 
83%  of  this  total  and  the  result  is  the 
number  of  women  who  read  the  de¬ 
partment  store  ads  in  that  paper.  It 
is  suggested  that  this  figure  will  be 
helpful  in  selling  space  to  department 
stores. 

The  volume,  handsomely  bound,  not 
only  reproduces  the  store  ads,  but 
shows  them  against  the  background 
of  the  full  newspaper  page  on  which 
they  appeared.  TTie  size  of  the  ad  and 
the  percentage  of  women  readership 
it  is  given  in  every  reproduction  and 
in  many  cases  captions  are  used  to 
point  out  particular  defects  or  ad¬ 
vantages  of  typography,  position,  use 
of  white  space,  etc. 

One  section  of  the  book  shows  tables 
based  on  the  Continuing  Study  which 
point  out  that  95%  of  women  readers 
seek  out  the  advertising  in  news¬ 
papers  and  83%  read  the  department 
store  ads.  Another  table  shows  that 
38%  of  the  men  read  department  store 
ads. 

The  study  reports  that  the  advertis¬ 
ing  message  of  a  department  store 
should  arrest  attention  immediately 
by  headlines,  pictures,  or  large  space. 
The  headlines  should  contain  a  prom¬ 
ise  that  the  merchandise  will  meet  the 
needs  or  desires  of  the  purchaser,  and 


the  interest  of  the  store  should  be 
subordinated  to  the  reader’s  interest. 

Another  piece  of  advice  based  on 
the  Continuing  Study  is  that  prices 
should  not  be  the  most  prominent  fea¬ 
ture  of  the  advertisement. 

“Although  price  is  always  in  most 
people’s  minds  when  contemplating  a 
purchase,  the  first  thing  they  must  de¬ 
cide  upKJn  is  whether  they  want  or 
need  the  goods.  It  is  much  sounder 
practise  to  play  down  the  price  and 
play  up  the  goods.  All  the  evidence 
seems  to  indicate  that  the  American 
public  has  become  fairly  immune  to 
the  price  appeal,  unless  truly  startling 
values  are  offered.” 

“Feature  the  interesting  merchan¬ 
dise”  is  a  tip  given  in  the  book.  The 
Continuing  Study  has  shown  that  in 
department  store  ads  women  are  more 
interested  in  shoes  and  hats  than  they 
are  in  dresses,  coats,  or  silk  stockings. 

“One  of  the  prevailing  vices  of  retail 
advertising  is  crowding,”  the  book 
states.  “Notice  how  characteristic  this 
is  of  the  poorly  read  ads.  The  more 
one  crams  the  ad,  the  harder  it  be¬ 
comes  for  the  eye  to  single  out  any 
individual  item. 

“An  advertisement  should  be  like  a 
store  with  wide  aisles — easy  to  move 
around  in.  Note  that  all  the  ads  in 
the  80%  or  over  readership  class  have 
been  laid  out  with  generous  areas  of 
white  space  surrounding  the  various 
elements.” 

“The  name  of  the  store  is  secondary 
in  importance  to  the  merchandise  of¬ 
fered,”  it  continues.  “Many  adver¬ 
tisers,  in  their  zeal  to  register  their 
identity,  feature  the  store  name  above 
everything  else,  making  it  the  high¬ 
light  of  the  entire  ad.  There  is  no 
more  reason  for  ‘store  name’  to  over¬ 
shadow  the  merchandise  than  there  is 
for  ‘price’  to  overshadow  it.  It  is  much 
sounder  advertising  to  give  the  mer¬ 
chandise  every  opportunity  to  steal  the 
show  than  to  discount  it  by  a  gigantic 
name  plate.  Happily,  most  of  the  ex¬ 
hibits  shown  here  reveal  a  nice  ap¬ 
preciation  of  this  point. 

“One  of  the  most  common  ailments 
in  retail  advertising  is  ‘type  measles.’ 
This  is  a  condition  brought  about  by 
using  too  many  different  families  of 
type  faces  and  too  many  different 
sizes.  The  result  is  a  spotty  appear¬ 
ance  which  is  not  only  unattractive, 
but  makes  comfortable  reading  ex¬ 
tremely  difficult.” 
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Teel  Ads  Too  Competitive 
For  New  York  Papers 

About  5  Other  Papers  Also  Reject  Claims  That 
Leading  Pastes  Are  Injurious  to  Teeth  .  .  . 
Magazines  Decline  Copy 
By  R.  M.  DOBIE 


are  causing  trouble  in  some  instances.” 

It  seems  that  a  delegation  of  maga¬ 
zine  and  newspaper  men  will  make 
the  trek  to  the  Ohio  city  next  week  to 
examine  the  proof  that  P  &  G  says 
it  has  on  each  of  its  aggressive  claims. 

The  magazines,  incidentally,  have 
been  much  more  reluctant  to  run  the 
copy  than  have  the  newspapers.  Radio, 
at  first,  did  not  concern  itself  with 
the  claims  and  a  weekly  dramatic 
program,  with  the  announcements 
carrying  the  same  claims  as  the  news¬ 
paper  copy,  ran  for  some  time  before 
CBS  asked  for  and  got  a  milder  re- 


PROCTEIR  &  GAMBLE’S  new  Teel  campaign  running  indefinitely  and  vision  of  the  claims. 


campaign  has  teeth  in  it — in  more  other  papers  being  added  later,  Tlie  P  &  G  man  let  it  be  known  that 


area  through  a  new  campaign  start¬ 
ing  in  the  Pittsburgh  Sun  Telegraph 
and  the  Press.  McKee  &  Albright, 
Philadelphia  and  New  York,  handles 
the  account. 

V  e  g  e  t  o  1  e.  Armour’s  texturated 
shortening,  starts  this  month  throng 
Lord  &  Thomas,  Chicago,  a  campaign 
in  79  Southern  newspapers,  to  begin 
the  first  week  in  June  and  run  every 
thr'ee  weeks  thereafter  through  Oc- 
tober. 

Frank  A.  Conolly,  merchandising 
manager  of  Oakite  Products,  Irc,, 
New  York,  has  announced  continua¬ 
tion  of  the  company’s  policy  to  use 


ways  than  one. 

TTie  copy,  about  the  most  competi¬ 
tive  seen  in  U.  S.  newspapers  in  re¬ 
cent  years,  boldly  declares  that  eight 


out  of  10  adults  risk  cutting  cavities 
in  the  exposed  part  of  their  teeth 
when  they  brush  with  the  leading 
tooth  pastes  and  powders. 

“Of  eight  leading  dentifrices  tested 
liquid  dentifrice  alone  avoids  this  in¬ 
jury  to  teeth,”  one  of  the  headlines 
reads.  “The  injury  is  caused  not  by 
the  toothbrush  itself  but  by  regular 
brushing  with  the  abrasive  or  scour¬ 
ing  materials  contained  in  all  tlie 
leading  toothpastes  and  powders.” 

Papers  Refuse  Copy 

And  this  statement  has  such  a  bite 
that  some  of  the  leading  newspapers 
in  the  country,  including  the  four  who 
were  originally  offered  the  copy  in 
New  York,  have  refused  to  run  the 
ads  unless  they  are  revised  on  the 
milder  side.  Leading  magazines  have 
also  declined  the  copy. 

What  makes  the  whole  situation  so 
painful  is  that  Procter  &  Gamble  is 
the  second  largest  advertiser  in  the 
country,  and  with  General  Motors 
hog-ti^  with  defense  orders,  the 
chances  are  that  the  Cincinnati  soap 
house  will  be  in  the  number  one  po¬ 
sition  when  the  advertising  figures  are 
tabulated  at  the  end  of  this  year. 


sounded  almost  too  good  to  be  true. 

But  just  when  everything  looked 
rosy,  P  &  G,  through  its  agency,  H.  W. 
Kastor,  let  the  Teel  copy  out  of  the 
bag. 

40  Papers  Accepted 

To  avoid  exaggeration  it  should  be 
reported  that  of  the  approximate  50 
papers  offered  the  controversial  ads, 
about  40  of  them  accepted  it  outright 
and  without  question.  The  majority 
of  publishers,  it  seems,  were  willing  to 
believe  that  P  &  G  would  not  make 
toothy  statements  without  absolute 
proof  of  their  veracity.  The  company 
is  not  new  in  the  soap  business,  and, 
for  another  thing,  the  claim  that 
toothpastes  and  powders  cause  decay 
is  not  absolutely  new.  Dental  asso¬ 
ciations  have  been  preaching  this 
same  story  for  a  number  of  years. 

Furthermore,  there  was  a  precedent 
in  the  Philip  Morris  newspaper  cam¬ 
paign,  just  recently  completed  and 
promised  again  for  the  fall,  which  was 
based  on  the  well  known  P.  Morris 
claim  that  “eminent”  medical  author¬ 
ities  reported  that  Philip  Morris  were 
less  harmful  than  all  other  brands. 

“Eminent”  must  be  a  favorite  word 
of  copywriters  who  turn  out  the  com¬ 
petitive  stuff  because  it  crops  up  again 
in  the  Teel  ads.  “Eminent  indepen¬ 
dent  scientists”  Teel  puts  it. 

A  small  minority  of  the  newspapers 
on  the  Teel  schedule,  however,  de¬ 
cided  for  one  reason  or  another  that 
the  Teel  copy  could  not  be  run  in 
their  publications  unless  it  were  toned 
down. 

In  this  group,  according  to  the  best 
reports,  were  the  four  New  York 
newspapers,  World-Telegram,  Sun, 
News,  and  Journal- American  and 
four  or  five  newspapers  in  other 
cities.  Most  of  the  papters  outside  of 
New  York  which  declined  the  copy 
were  either  of  Hearst  or  Scripps- How¬ 
ard  affiliation. 

Mat  with  Agency  Officials 
In  New  York  representatives  of  both 
of  these  organizations  declared  that 
the  decision  to  run  or  not  to  run  the 
copy  was  being  left  to  the  individual 
newspapers. 

Of  course  the  refusals  of  the  object¬ 
ing  papers  were  not  outright,  ^rly 
in  the  week  some  of  the  New  York 
publishers,  including  one  paper  which 
was  not  on  the  original  Teel  schedule 
held  a  parley  with  representatives  of 
the  Kastor  agency. 


there  was  some  fear  in  the  main 
offices  that  the  example  of  some  of  the 
papers  and  the  radio  in  objecting  to  the 
copy  might  lead  others  to  follow  suit. 

While  the  client  and  the  newspapers 
were  reluctant  to  talk  on  such  a  deli¬ 
cate  subject,  one  agency  source,  who 
works  very  close  to  the  Teel  account, 
was  ready  to  let  off  steam. 

“There’s  no  question  about  the  truth 
of  the  ads,”  he  exploded.  “We’ve  got 
the  proof,  the  results  of  three  years  of 
painstaking  labor,  and  it’s  there  for 
anyone  to  see.  You  can’t  find  a  repu¬ 
table  dentist  in  the  country  who  won’t 
admit  that  toothpastes  and  powders 
often  cause  cavities.” 

From  this  spokesman  it  was  learned 
that  the  eight  leading  toothpastes  and 
powders  examined  by  the  P  &  G  re¬ 
searchers  were  the  top  rankers  in  the 
Nielsen  drug  list. 

And  to  support  his  contention  that 
Teel  was  getting  its  claims  under  way 
just  in  the  nick  of  time,  he  declared 
that  32%  of  the  prospective  draftees 
called  since  the  conscription  bill  went 
through,  have  been  turned  down  be¬ 
cause  of  bad  teeth.  He  added  that 
20%  more  would-be  soldiers  have 
been  turned  down  because  of  bad 
teeth  during  the  present  emergency 
than  during  the  World  War. 

Whatever  the  pros  and  cons  of  the 
copy  claim,  the  fact  remains  that  75% 
of  the  Teel  appropriation  was  origi¬ 
nally  earmarked  for  newspapers, 
which  is  pretty  significant  when  it  is 
remembered  that  Teel,  which  is  only 
two  years  old,  has  until  now  been 
primarily  a  radio  advertiser.  And  the 
rumor  persists  that  P  &  G,  instead  of 
compromising  to  meet  the  require¬ 
ments  of  a  few  papers,  will  reduce 
the  Teel  appropriation  and  give  what 
is  left  to  the  majority  of  newspapers 
that  have  already  carried  the  copy. 

This  sort  of  rumor,  however,  has 
not  succeeded  in  scaring  any  of  the 
objecting  papers.  Representatives  of 
these  publications  very  quietly  explain 
that  the  copy,  as  it  stands,  does  not 
comply  with  business  ethics  and  can 
not  be  run,  at  least  until  there  is  ade¬ 
quate  time  to  check  on  its  truthful¬ 
ness.  And  in  New  York  the  newspa¬ 
pers  work  together  when  advertising 
censorship  is  concerned. 

Campaigns  and  Accounts 


newspaper  space  throughout  th* 
summer  months  in  promoting  Oakite 
household  cleanser.  The  summer 
campaign  will  be  run  in  115  daily 
newspapers,  starting  June  12th. 
Calkins  &  Holden  is  the  agency. 

The  entire  account  of  ScHun 
Brewing  Co.,  Milwaukee,  has  re¬ 
turned  to  the  MeJunkin  Adv.  Com¬ 
pany,  Chicago.  The  agency,  whidi 
has  been  handling  Old  Milwaukee 
Beer  advertising,  is  now  placing  | 
Schlitz  Beer  advertising  as  well. 

The  Food  Products  Division  (in¬ 
cluding  meats)  of  Cudahy  Packihc 
Co.,  Chicago,  is  now  being  placed  by 
Critchfield  &  Co.,  Chicago  agency. 

Swan  Soap,  Lever  Brothers  Com¬ 
pany’s  new  floating  soap,  invaded  the 
Chicago  market  this  week  with  large- 
size  newspaper  ads  announcing  the 
product  in  black  and  white  copy. 

Newspapers  in  a  selected  list  of 
cities  are  receiving  orders  on  Rn 
Products  Company,  Chicago,  from 
Earle  Ludgin,  Inc.,  Chicago  agency. 

Leo  Burnett  Co.,  Chicago  agency, 
is  releasing  orders  to  newspapers  on 
Lumberman’s  Mutual  Casualty  Co, 
Chicago. 

Among  Advertising  Folk 

BATTEN,  BARTON,  DURSTINE  t 
OSBORN,  INC.,  announces  the  elec¬ 
tion  of  Leicester  H.  Sherrill  and 
John  Caples  as  vice-presidents  of 
the  company.  Mr.  Sherrill  was  origi¬ 
nally  with  BBDO  from  1926  to  1928 
and  rejoined  the  agency  in  1938. 
During  the  interim,  he  was  with  Gen¬ 
eral  Foods  Corporation  and  Compton 
Advertising,  Inc.,  where  he  was  an 
account  executive.  The  author  of 
three  books  and  numerous  articles  on 
advertising,  John  Caples  has  been 
with  BBDO  for  14  years. 

Leo  Nejelski,  former  ABC  director, 
has  resigned  as  assistant  general 
manager  of  Pepsodent  Company,  Chi¬ 
cago.  No  successor  has  been  named 
by  Pepsodent  and  Mr.  Nejelski  is  yet 
to  announce  his  future  plans. 

Rene  Pepin  has  become  market  re¬ 
search  director  of  the  division  and  Dn 
George  Gerlach  heads  laboratory  pur¬ 
chasing,  production  and  control  at 
Vick  Chemical  Co. 


Furthermore,  P  &  G  has  been  giving  Reports  of  the  results  of  the  meeting 
unmistakable  signs  this  spring  that  it  are  conflicting.  Several  newspap>er 
is  dissatisfied  with  some  of  its  radio  sources  declared  that  the  agency  and 
activity  and  is  coming  back  into  the  the  client  had  agreed  to  revise  the 
newspaper  medium.  One  of  the  more  copy  in  the  interest  of  moderation, 
recent  signs  was  the  announcement  of  The  agency  itself  let  it  be  known  that 
a  $500,000  campaign  in  newspapers  for  the  decision  was  not  necessarily  up  to 
Oxydol.  Previously  the  newspaper  it  since  the  campaign  was  already 
appropriation  for  Ivory  had  been  under  way  in  most  of  the  scheduled 
stepped  up  to  meet  Swan  competition  papers.  TTie  final  word,  and  by  nature 
and  black  and  white  campaigns  sched-  of  its  source,  the  most  authoritative, 
uled  for  Chipso,  Dash,  and  All  White  came  from  a  high  placed  executive  in 
Naptha  soap,  three  other  P  &  G  prod-  the  soap  office  in  Cincinnati, 
ucts.  On  top  of  this  the  news  that  “We  have  made  no  decision  to  re- 
Teel  was  to  appear  in  about  50  large  vise  the  copy,”  the  executive  said,  “but 
cities  in  black  and  white,  with  the  there  is  no  use  denying  that  the  ads 


THE  California  Fruit  Growers  Ex-  Charles  Hoban,  Jr.,  for  the  last 
change  will  use  about  300  news-  three  years  an  account  executive  wiA 
papers  for  a  summer  advertising  cam-  the  Aaron  &  Brown  Advertisinl 
paign  on  Sunkist  Valencia  oranges.  Agency,  Philadelphia,  has  joined  tht 
This  is  more  than  double  the  num-  York  Safe  &  Lock  Company,  York, 
ber  used  last  year  and  the  ads  will  Pa.,  as  director  of  advertising  and 
also  appear  in  Sunday  newsjiaper  public  relations, 
supplements  and  in  about  2,500  week-  Warner  Shelly,  vice-president  in 
lies.  charge  of  service  in  the  New  York 

Alka-Aid,  antacid  tablets,  manu-  office,  won  the  Ayer  Trophy  with  » 
factured  by  Pine  Brothers,  Inc.,  low  gross  score  of  81  in  the  annual 
Philadelephia,  which  have  been  ad-  N.  W.  Ayer  &  Son  Golf  ToumamenI 
vertised  extensively  for  the  last  six  held  at  Princeton  Inn,  Princeton, 
months  in  Conneticut,  were  intro-  N.  J.,  this  week, 
duced  this  week  in  the  Pittsburgh  (Continued  on  page  22) 
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THE  ADVERTISING  SURVEY 

l^gency  Men,  Mechanical 
Experts  Spar  Lightly 

By  WARREN  L  BASSETT 


T  THE  ANPA  Mechanical  Confer¬ 
ence  in  Buffalo  this  week  we  looked 
iiward  with  great  interest  to  the 
ivertising  Agency  Forum  Wednes- 
av  afternoon  in  the  hope  that  some 
[Rising  arguments  would  occur,  but 
t  were  disappointed.  Both  the 
^ncy  experts  present  and  the 
Kchanical  experts  from  the  news- 
apers  proved  very  fast  on  their  feet, 
ffre  clean  on  the  in-fighting,  broke 
it,  and  evidently  had  not  trained 
cwn  to  a  properly  surly  mood. 

Three  Agency  Experts 
Sparring  for  the  agencies  were 
k)rge  B.  Dearnley  of  McCann- 
jckson.  New  York;  Ernest  Dono- 
le,  of  Batten,  Barton,  Durstine  & 
kbom,  New  York;  and  John  J. 
Iiinn,  of  Pedlar  &  Ryan,  New  York. 
3nly  a  few  complaints  were  voiced 
:im  the  floor.  One  was  that  often 
iwspapers  get  poor  mats  with  not 
;ou^  depth,  which  show  up  satis- 
ctorily  when  proofed  on  glossy 
per.  but  do  not  reproduce  well 
len  run  at  high  speed  on  newsprint, 
ie  delegate  told  of  such  a  mat  being 
lected  by  the  stereotype  depart- 
?nt  but  it  was  run  on  the  order  of 
t  advertising  manager.  Later  the 
ency  contended  that  it  had  been 
iur^  by  its  production  department 
It  the  mat  was  all  right. 

\nswering  this  complaint,  Mr. 
amley  says  that  his  agency  is  al- 
lys  willing  to  take  the  word  of  the 
wspaper  as  to  the  quality  of  mats 
electros. 

If  we  receive  a  wire  a  day  or  so 
fore  the  ad  is  to  run  we  can  al- 
lys  rush  by  air  mail  one  that  is 
isfactory,”  he  declared.  “Of  course, 

(  want  the  original  copy  back  so 
at  we  may  determine  just  what  is 
ong.  But  no  newspaper  should  ever 
sitate  to  inform  us  of  cut  deficien- 
s  We  will  make  them  good  and 
?ue  about  them  later.” 
rhe  sole  demand  of  the  three 
ency  men  was  that  copy  they  fur- 
ih  get  the  best  reproduction  pos- 
)le. 

J  W.  Park  of  the  Chicago  Tribune 
>ted  on  this  question  that  too  much 
iance  is  placed  on  proofs  by  the 
ency  and  advertisers.  The  real  test, 
said,  is  how  they  reproduce  on 
wsprint  at  high  press  speeds. 

this  point  the  question  was 
ted  from  the  floor: 

Why  is  it  the  ager>cy  always  gets 
e  one  bad  copy  in  the  run?” 

1  beg  to  differ,”  another  delegate 
d  quickly.  “There  are  always  two 
d  copies.  The  agency  gets  one  and 
e  publisher  the  other!” 

When  the  laughter  subsided  the 
wcy  men  agreed  that  all  they  wish 
f  checking  copies  that  are  repre- 
"tative  of  the  run. 

There  will  always  be  a  small  per- 
"tage  of  bad  copies  due  to  roll 
tnges,  varying  press  speeds,  and 
Wr  factors,”  Mr.  Park  stated,  “and 

*  impossible  to  weed  them  all 

Another  point  raised  was  that  agen- 

*  are  still  placing  the  register 
■fhs  outside  of  the  copy  on  four 

plates.  These  are  lost  when 


the  plates  are  trimmed  and  blocked, 
causing  mechanical  departments  a 
great  deal  of  trouble  in  re-establish¬ 
ing  the  register. 

Near  the  close  of  the  session  Mr. 
Park  said  that  the  paramount  prob¬ 
lem  of  the  industry  is  offset,  strike¬ 
through  and  show-through.  He  said 
all  branches  concerned,  paper,  ink, 
roller,  blanket  and  press  firms  are 
working  on  it,  and  that  progress  is 
being  made. 

The  agency  men  were  concerned 
with  standardization  of  color  inks  so 
that  there  will  be  more  uniformity 
in  the  results  from  color  copy.  They 
are  interested  in  standardization  of 
roto  inks  and,  above  all,  better  all- 
around  printing. 

What's  New  in  Roto? 

TALKING  at  the  Buffalo  mechanical 

convention  with  L.  S.  Pinover  of 
the  Intaglio  Service  Corporation,  New 
York,  we  asked  what  are  the  new 
developments  in  rotogravure  and  he 
obliged  with  the  following  disserta¬ 
tion. 

“Five  years  ago  engraving  services 
were  inaugurated  for  newspapers, 
making  it  possible  for  advertisers  to 
use  a  group  of  major  market  papers 
throughout  the  country.  This  service 
answered  a  problem  that  was  retard¬ 
ing  the  progress  of  colorgravure  ad- 
v’ertising. 

“Where  agencies  only  had  available 
one  piece  of  original  art  it  was  impos¬ 
sible  for  them  to  have  it  in  more  than 
one  plant  for  the  same  insertion  date. 
Today,  gravure  engraving  makes  it 
possible  to  run  any  number  of  news¬ 
paper  colorgravure  advertisements 
desired. 

Many  Improvementf 

“This  process  during  the  last  five 
years  has  made  greater  strides  in  so 
short  a  period  than  any  allied  method 
of  printing.  There  are  many  reasons 
for  this  improvement  —  materials, 
labor,  and  mechanical  devices  have 
all  had  a  hand  in  turning  out  a  more 
finished  product. 

“The  most  noticeable  of  these  has 
been  the  development  of  the  News- 
Dultgen  halftone  method  now  used 
by  a  majority  of  printers  for  news¬ 
paper  colorgravure.  Of  the  sixteen 
or  so  plants  equipped  for  colorgravure 
the  following  are  now  using  this 
process:  New  York  Daily  News,  Chi¬ 
cago  Tribune,  Philadelphia  Inquirer, 
Cerre,  Inc.;  Crowell,  Collier  Pub.  Co.; 
Alco  Gravure,  Hoboken,  N.  J.;  Alco 
Gravure,  Chicago;  Crowell  Pub., 
Springfield,  O.;  Rotoprint  Corp.,  Chi¬ 
cago;  Toronto  Star. 

“These  plants  printing  the  majority 
of  gravure  supplements  published 
have  found  a  very  noticeable  im¬ 
provement  not  only  from  the  fact 
that  the  method  has  allowed  for  a 
mechanical  handling  of  material 
throughout  their  plants  rather  than 
the  human  element  that  they  have 
heretofore  had  in  the  old  method. 

“Add  to  this  the  fact  that  they  have 
more  satisfied  advertisers  and  cus¬ 
tomers  has  opened  a  new  market  for 
gravure  printers. 

“Syndication  of  material  has  been 


a  vital  factor  in  helping  this  develop¬ 
ment  in  newspapers,  and  today,  for 
the  first  time,  the  problem  of  the  last 
few  years  has  now  spread  to  the 
magazine  field.  Among  the  leading 
magazines  either  printed  entirely  in 
gravure,  or  have  inserts  available, 
are  the  following:  Collier’s,  Amer¬ 
ican  Magazine,  Woman’s  Home  Com¬ 
panion,  Fortune,  Look,  Guide  Publi¬ 
cations,  Macfadden  Group,  Family 
Circle,  Woman’s  Day,  Pic.  and 
many  others  too  numerous  to  list 
here. 

“Other  leading  books  that  do  not 
have  gravure  available  at  the  moment 
will  in  the  near  future  have  gravure. 

“Many  magazines  for  the  first  time 
are  getting  both  one,  two,  three  and 
four-color  advertisements  for  the 
same  date,  making  it  necessary  for 
the  advertising  agency  either  to  dup¬ 
licate  material,  or  space  their  inser¬ 
tion  dates  far  enough  apart  so  that 
original  art  may  be  sent  to  each.  This 
was  true  in  newspapers  five  years 
ago  until  the  problem  was  solved 
with  the  advent  of  a  rotogravure 
engraver. 

“As  in  newspapers  years  ago,  agen¬ 
cies  find  now  that  they  are  stymied 
in  preparing  duplicate  material  be¬ 
cause  of  the  present  rate  setup  that 
still  includes  the  costs  of  engraving. 
If  they  are  to  prepare  engravings 
they  not  only  pay  for  these,  but  also 
pay  for  the  very  same  plates  in  the 
rate  to  the  particular  gravure  maga¬ 
zine  running  the  ad. 

Net  Rate  Created 

“Newspapers  in  some  instances 
have  recognized  this  problem,  and 
accordingly  created  a  net  rate,  put¬ 
ting  space  on  a  structure  by  itself, 
and  billing  for  production  the  same 
as  you  would  if  you  were  using  a 
group  of  letter  press  magazines.  TTiis 
problem  in  gravure  magazines  is  no 
different,  and  they  must  recognize 
that  to  help  agencies  promote  gravure 
in  not  just  one  book  but  in  a  group, 
they  too  must  put  production  on  one 
plan  and  space  on  another,  so  as 
advertising  agencies  can  purchase 
gravure  engravings  from  an  engraver 
without  duplicating  his  production 
costs. 

“With  the  advancement  that  has 
come  in  gravure  newspapers  and  now 
seems  headed  in  magazines,  pub¬ 
lishers  and  printers  alike  of  gravure 
material  must  review  their  setup  of 
costs  even  though  they  have  their 
own  plants,  helping  to  put  gravure 
on  the  same  basis  as  letter  press. 

“Agency  men  throughout  the  coun¬ 
try,  and  those  attending  this  confer¬ 
ence  particularly,  have  all  agreed 
that  a  net  rate  such  as  is  now  in 
force  by  the  New  York  News,  Chi¬ 
cago  Tribune,  Philadelphia  Inquirer, 
as  individuals  and  as  members  of  the 
Three  Market  group,  together  with 
the  Metropolitan  Sunday  Newspaper 
group,  is  a  satisfactory  and  sensible 
setup  which  allows  gravure  produc¬ 
tion  the  same  flexibility  as  now  en¬ 
joyed  in  the  letter  press  field.” 

WARD  BAKING  ACCT. 

The  Ward  Baking  Co.  announced 
this  week  that  it  will  change  advertis¬ 
ing  agencies  in  the  near  future.  The 
account  is  now  handled  by  Sherman 
K.  Ellis. 

■ 

DAILY  SUSPENDS 

The  Pryor  (Okla.)  Democrat,  pub¬ 
lished  evenings,  except  Thursday  and 
Saturday,  and  Sunday,  suspended 
publication  June  1. 


To  Increase  Ads 
On  Super  Suds 

Chicago,  June  10 — A  more  extensive 
use  of  newspaper  black  and  white  ad¬ 
vertising  was  reported  here  today  by 
Colgate-Palmolive-Peet  Company  in 
behalf  of  its  product.  Super  Suds.  The 
purpose  of  the  campaign  is  to  cover 
the  mid-western  territory  more  in¬ 
tensively  than  heretofore. 

The  current  use  of  daily  newspapers 
marks  the  return  of  Super  Suds  in 
black  and  white  after  an  absence  of 
several  years.  The  newspaper  ads 
start  off  with  700-line  copy  and  con¬ 
tinue  on  a  basis  of  300  lines  per  ad. 
The  advertising  was  described  by  the 
agency,  Sherman  &  Marquette,  Inc.,  as 
supplementing  Super  Suds’  Sunday 
color  comic  copy  and  its  two  radio 
programs. 

While  all  appears  to  be  calm  on  the 
surface,  and  the  current  use  of  black 
and  white  copy  in  selected  markets 
was  not  termed  a  “smash  campaign,” 
is  would  seem  that  Colgate-Palmolive- 
Peet  is  endeavoring  to  capture  con¬ 
sumer  attention  ahead  of  the  reported 
$500,000  black  and  white  campaign  in 
newspapers  planned  by  Procter  & 
Gamble  in  behalf  of  Oxydol.  The  lat¬ 
ter  campaign  is  expected  to  be 
launched  momentarily  some  time  this 
month.  Blackett  -  Sample  -  Hummert, 
Inc.,  P.  &  G.’s  agency  on  Oxydol,  is  said 
to  be  preparing  schedules,  although  no 
announcement  was  made  by  the 
agency  as  to  when  the  campaign  will 
break. 

■ 

Post-Emergency  Ads 
Discussed  in  Detroit 

Leading  automobile  executives  and 
other  Detroit  industrialists  met  in  the 
Hotel  Statler,  Friday,  June  13,  at  the 
invitation  of  Industrial  Marketers  of 
Detroit  and  the  Adcraft  Club  to  hear 
three  of  the  country’s  foremost  mer¬ 
chandising  authorities  discuss  the 
problem  of  advertising  and  selling  that 
will  face  the  country  after  the  present 
national  emergency  is  over. 

Heading  the  list  of  speakers  was 
Mason  Britton,  division  chief  of  0PM 
and  vice-chairman  of  the  McGraw- 
Hill  Publishing  Company.  Forrest 
U.  Webster,  a  MacManus,  John  & 
Adams,  Inc.,  account  executive,  was 
chairman  of  the  meeting.  Britton 
spoke  on  the  basic  problems  of  prior¬ 
ities. 

Frederick  B.  Heitkamp,  vice-presi¬ 
dent  of  the  American  Type  Founders 
Sales  Corporation  of  Elizabeth,  N.  J., 
discussed  present  and  future  selling 
problems.  H.  W.  Fortey,  assistant  to 
the  president  of  De  Walt  Products,  Inc., 
of  Lancaster,  Pa.,  and  former  adver¬ 
tising  director  of  the  Warner  &  Swasey 
Company,  discussed  “Present  and  Fu¬ 
ture  Advertising  Problems.” 

NEW  CALVrai  ADS 

Calvert  Distillers  began  a  new 
newspaper  campaign  for  its  Reserve 
and  Special  brands  this  week  under 
a  new  agency,  Lennen  &  Mitchell. 
The  account  was  formerly  handled  by 
Erwin,  Wasey  &  Co.  The  new  ads, 
measuring  1,000  lines,  will  run  in  New 
York,  Philadelphia,  and  Boston  dur¬ 
ing  the  summer.  On  Sept.  1,  when  the 
agency  change  becomes  effective,  the 
campaign  will  be  enlarged  to  include 
other  important  markets.  An  increase 
in  newspaper  advertising  is  expected 
with  the  change.  The  new  copy  theme 
features  “happy  blending,”  in  a  light¬ 
er  vein  than  the  old  “protective  blend¬ 
ing”  theme. 
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NEWSPAPER  UNAGE  REGISTERED  2.1%  INCREASE  IN  MAY 
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*•1940  S- 1941  IN  MILLIONS  OF  LINES 

By  ROBEKT  U.  BROWN 

TOTAL  newspaper  linage  in  May  continued  the 

upward  trend  that  began  with  consistent  monthly 
increases  last  December.  The  month  registered  a 
gain  of  2.1%  over  May,  1940,  and  the  Editor  &  Pub¬ 
lisher  Index  average  for  the  month  for  the  last 
five  years  also  reflect  the  upward  trend  at  102.6. 
This  is  based  on  Media  Records  figures  for  52  cities. 

Only  two  classifications,  general  and  automotive, 
were  off  from  the  same  month  last  year.  Automo- 
live  with  a  loss  of  11.2%  continued  the  decline 
begun  in  April  after  announcement  that  auto  pro¬ 
duction  would  be  curtailed  20%  to  provide  facili¬ 
ties  for  defense  production.  General,  showing  a 
ioss  of  5.8%,  has  been  off  consistently  every  month. 
Automotive  was  down  to  94.5  on  the  Index  and 
general  at  87.3. 

Business  during  May  showed  the  effects  of  in¬ 
creased  employment  and  bigger  income  to  wage 
earners,  according  to  Brooke,  Smith,  French  & 
Dorrance,  Inc.,  which  stated  that  increased  activity 
was  recorded  in  129  of  the  nation’s  147  trading 
areas. 

Government  experts  in  Washington  May  23  an¬ 
nounced  that  jobs  toppled  the  1929  peak  and  that 
37.500,000  are  now  at  work.  It  was  estimated  that 
between  two  and  three  million  new  jobs  would  be 
available  this  year  and  that  by  June  30  unemploy¬ 
ment  would  be  reduced  to  4,400,000. 

A  New  York  Times  Index  revealed  that  chain 
store  sales  rose  23.1%  in  May.  Department  store 
sales  for  the  month  were  ahead  16%  according  to 
Federal  Reserve  Board  figures.  Steel  production 
in  May  was  second  only  to  the  new  high  mark  set 
in  March.  Carloadings  also  continued  to  show  in¬ 
creases. 

Reflecting  this  business  activity,  financial  adver- 
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tising  showed  a  gain  of  18%  for  the  month;  de¬ 
partment  store  was  up  2.3%;  retail  was  ahead  3.9%; 
classified  gained  7.1%,  and  display  only  was  up 
.97c.  On  the  E  &  P  Index  display  only  was  at  101, 
classified  105.7,  retail  105.9,  department  store  106.1, 
and  financial  98. 

The  year  to  date  showed  a  total  newspapier  linage 
gain  of  3%.  Only  one  classification  was  off — 
general — which  was  down  3.1%.  Retail  was  ahead 
3%,  department  store  3.1%,  automotive  0.5%,  finan¬ 
cial  4.5%,  display  only  1.6%,  and  classified 
8.3%. 

General  women’s  magazines  showed  a  4%  in¬ 
crease  in  volume  of  pages  in  May  with  1,359  com¬ 
pared  to  1,304.  This  represented  an  8%  increase 
in  revenue.  For  the  year  to  date  these  magazines 


had  a  1%  increase  in  volume  with  a  4%  gain  ii| 
levenue. 

General  magazines  contained  approximately  *i| 
same  volume  as  in  May,  1940  with  744  pages  cc^ 
pared  to  745.  This  was  a  6%  drop  in  revenue. 
five  months  there  was  a  3%  loss  in  volume  and 
6%  loss  in  revenue. 

Special  magazines  during  May  were  off  5%  ij 
volume  with  746  pages  compared  to  785 
represented  a  5%  increase  in  revenue.  For 
months  this  class  was  off  1%  in  volume  but  up 
in  revenue. 

Weeklies,  semi-monthlies,  Sunday  magazine  i 
lions  and  newspaper  weeklies,  always  a 
behind  in  tabulation  figures,  had  1,910  pages  s| 
advertising  in  April,  1941  compared  to  1,906  pefrj 
in  the  same  month  last  year.  This  was  a  5%  ji 
crease  in  revenue.  For  five  months  there  wm 
gain  of  5%  in  volume  and  9%  in  revenue. 

National  farm  papers  in  May  showed  a  l(Mie{ 
3%  in  pages  with  302  compared  to  313  whidi 
a  loss  of  1%  in  revenue.  For  five  months  this 
an  even  break  in  volume  and  a  2%  gain  in  re 

Network  broadcasting  figures  are  also  a  moi 
behind  because  the  chains  have  ceased  revealinJ 
their  monthly  billings.  Publishers  Information 
Bureau  which  compiles  these  magazine  and  radi^ 
figures  reports  NBC  as  having  billings  of  $4,405, 
003  in  April  compared  to  $4,041,518  for  Apr! 
1940.  Five  months’  figures  were  $18,190,796  fc| 
1941  compared  to  $16,883,154  for  1940.  CBS  s 
April  had  billings  of  $3,767,902  compared  to  $3,322. 
689.  For  the  year  CBS  figures  were  $14,816,204  a 
$13,742,432  for  1941  and  1940  respectively.  Mutual 
figures  for  April  $450,495  compared  to  $363,44 
For  five  months  Mutual  had  billings  of  $1,773.2^ 
compared  to  $1,409,660. 

(Sc«r  linaxr  lat-lo  iMi  |>aKr'  SN.  59,  60) 


Army,  Navy  Fight 
Over  Akron  Reporter 

Akron,  O.,  June  7 — Steve  Still,  until 
recently  a  reporter  for  the  Akron 
Beacon  Journal,  made  news  last  week 
instead  of  just  reporting  it. 

Still  gave  up  his  job,  sold  his  car, 
took  his  two  weeks’  vacation  and 
then  resigned  when  he  was  placed  in 
Class  1-A  for  early  call  as  an  army 
selectee. 

But  the  call  was  slow  in  coming  so 
Still  joined  the  naval  reserves  with 
prospects  of  being  called  to  service 
earlier.  He  signed  up  for  a  four-year 
hitch.  While  waiting  the  formal  naval 
call  he  made  himseff  useful  to  re¬ 
cruiting  officers  by  doing  publicity  for 
them. 

And  then  trouble  arose.  Draft  offi¬ 
cials  here  insisted  Still  was  “army 
property”  inasmuch  as  they  had 
mailed  him  induction  papers.  Not¬ 
withstanding  his  enlistment  in  the 
navy  he  was  ordered  to  appear  for 
induction  at  Cleveland. 

Naval  officials  went  to  the  rescue 
and  after  a  conference  over  the  con¬ 
flicting  priority  claims  the  army 


bowed  to  the  navy.  So  Still  still 
awaits  his  call. 

Still  has  served  at  the  Beacon  Jour¬ 
nal  for  three  years,  advancing  from 
office  boy  to  the  state  department  and 
then  to  the  reportorial  staff. 

TIMES-PICAYUNE  ORDER 

Washington,  D.  C.,  June  12 — The 
National  Labor  Relations  Board  has 
ordered  the  Times-Picayune  Pub¬ 
lishing  Company,  New  Orleans,  La., 
to  cease  discouraging  membership 
in  the  International  Typographical 
Union,  or  otherwise  interfering  with 
employes’  right  to  self-organization. 
The  board  found  one  employe  had 
been  discharged  for  union  activity, 
but  rejected  the  complaint  that  a 
second  employe  had  been  dropped 
for  such  activity. 

NEWSMEN  DEPORTED 

John  Scott,  American  newspaper¬ 
man  ordered  deported  from  Russia 
because  of  articles  he  wrote  for  the 
London  News-Chronicle,  left  Moscow 
June  10  for  Vladivostock  on  his  way 
to  the  U.  S.,  according  to  a  U.P.  dis¬ 
patch. 


BOOK  BY  FISCHER 

American  foreign  correspondents 
known  to  the  newspaper  fraternity 
as  well  as  to  the  general  public  figure 
prominently  in  Louis  Fischer’s  “Men 
and  Politics”  recently  issued  by  Duell, 
Sloan  &  Pearce,  Inc.  ($3.50),  and  now 
in  its  third  printing.  Fischer,  a  con¬ 
tributor  to  The  Nation,  Baltimore  Sun, 
New  York  Post,  London  News  Chron¬ 
icle  and  other  publications,  has  written 
an  illuminating  autobiography  cover¬ 
ing  the  period  from  World  War  I  to 
World  War  II.  Frank  and  intimate 
descriptions  of  the  great  and  near¬ 
great  as  well  as  journalistic  observers 
are  contained  in  the  book. 

HEARS!  SUE!) 

Six  holders  of  a  total  of  $9,500  worth 
of  $7,000,000  first  mortgage  and  lease¬ 
hold  bonds  issued  by  W.  A.  R.  Realty 
Corp.,  New  York,  in  1925,  assertedly 
personally  guaranteed  by  William 
Randolph  Hearst.  filed  suit  against 
the  publisher  in  Los  Angeles  Superior 
Court  recently  under  the  guaran¬ 
tee.  No  payment  on  the  principal  of 
the  bonds,  which  matured  serially 
from  1929  to  1942,  has  been  paid  since 


Dec.  1,  1937,  and  no  payments  of  " 
terest  have  been  made  since  Dec.  1 
1940,  it  is  alleged.  The  mortgage  pr 
vides  that  30  days  after  default  of  ar 
payment  on  principal  or  interest  a 
trustee  (Continental  Bank  &  Tri 
Co.  of  New  York)  may  declare  - 
principal  of  all  or  any  of  the  bod 
due  and  payable  immediately,  a 
the  complaint  asserts  such  notice  b 
been  given. 


(s 


TO  HONOR  DEAN 


The  annual  summer  outing  of  a 
new  Jersey  Press  Association  wills 
held  at  the  Hotel  Stockton,  Sea  C- 
N.  J.,  June  19  to  22.  Featuring  a 
meeting  will  be  a  testimonial  din' 
to  Walter  M.  Dear,  publisher,  Jen* 
Journal,  and  new  president  of  a 
American  Newspiaper  Publishers 
sociation. 


STAMPS  FOR  CARRIERS 

The  Seattle  Times  is  offering  c- 
fense-savings  stamps  to  carrier-sal" 
men  as  prizes.  Under  the  plan, 
of  the  Times’  1.000  carriers  was  P" 
sented  with  a  stamp  folder  and  cr 
stamp. 


RETAIL  SALES  VOLUME 


Smoke  and  steam  are  symbols  of  the 
tremendous  activity  all  over  this  thriv¬ 
ing  area — from  the  stacks  of  freighters 
bringing  ore  down  from  the  lakes,  from 
the  chimneys  of  the  factories  working 
full  blast  turning  out  defense  materials, 
and  from  the  engines  hauling  long  lines 
of  freight  cars  to  other  sections. 

The  retail  sales  increase  is  more  than 
20'  f  for  the  first  four  months  of  this 
year  in  this  2-in-l  market,  consisting  of 
Greater  Cleveland  and  the  26  adjacent 
counties.  Greater  increases  are  indicated 
for  the  second  quarter. 

To  get  more  for  your  advertising  dollars 
because  of  this  greatly  increased  spend¬ 
able  income,  use  the  Cleveland  Plain 
Dealer.  It  is  the  ONE  newspaper  that 
gives  you  intensive  and  extensive  cover¬ 
age  of  Greater  Cleveland  PLUS  every 
one  of  the  141  other  prosperous  cities  in 
this  rich  and  compact  2-in-l  market. 


Cyyalieqa  Ceynty. . . .  CCIevcIoyd)  . . 
Cbwntiyf  (adjacent  to  Cleveland)... 
Hamilton  Coynty. ...  (Cincinnati) 

Franklin  Coynty . (Celymbys)  . 

Lycos  Coynty . (Toledo)  . . . 

Montqemery  Coynty .  (Dayton)  ... 

Summit  County . (Akron)  .... 

Mohoninq  County ....  (Younqstown) 

Stork  County . (Canton)  ... 

Total  for  above  9  markets . 

Grand  total  for  state . 


ADJACENT 

COUNTIES 


In  the  above  chart,  Greater  Cleveland  and  the  26  neighboring 
counties  are  indicated  by  the  two  shaded  bars. 


CLEVELAND  PLAIN  DEALER 


National  representatives,  John  B,  Woodward,  Inc. 
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east,  the  Browns  will  make  their  home 
in  Washington,  where  he  is  to  report 
his  findings  to  the  government.” 


INTER-OFFICE  memo  from  a  police 
reporter  to  the  managing  editor, 
C.  P.  Liter,  of  the  Baton  Rouge  (La.) 
State-Times: 

Mr.  Liter — 

there  is  now  no  *  (25th  letter  of 
the  alphabet)i  on  m*  t*pewriter  and 
it  is  practicall*  impossible  to  use  it 
particular!*  since  I  cover  cit*  police, 
cit*  hall,  cit*  court,  other  cit*  offices 
and  frequentl*  have  to  refer  to  attor- 
ne*s,  vagranc*,  and  even  occasional!* 
to  a  deput*  sheriff  or  the  *  &  M.  V. 
railroad.  I'm  glad  this  is  Baton  Rouge 
and  not  *azoo  Cit*. 

*ours  ver*  trul* 

Roland  T.  Huson,  Jr. 
(Dam  it,  not  a  *  in  m*  name.) 


THE  Philadelphia  Record  recently 
carried  an  article  by  Bishop  Henry 
W.  Hobson  of  The  Fight  For  Freedom, 
Inc.,  attacking  a  speech  by  Charles  A. 
Lindbergh  in  which  part  of  Washing¬ 
ton’s  Farewell  Address  was  quoted  as 
follows:  “The  very  idea  of  the  power 
and  the  right  of  the  people  to  estab¬ 
lish  Government  pre-supposes  the 
duty  of  every  individual  to  obey  Auto¬ 
mobile  Workers  (CIO)  today  the 
established  government  .  .  .” 


Editok  &  PuiLtSKEK  ipvill  pay  $2.00  for  each 
“Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 


PHENOMENON  reported  by  the 
Bridgeport  (Conn.)  Telegram  in  this 
headline: 

DANBURY  FARMER  GORED 
BY  BULL  WHILE  MILKING 


Stiakt  Udeai 


A  BROTHER  and  sister  seeking  to  sell 
a  few  pups  from  a  new  litter  pro¬ 
duced  by  their  own  dog  debated 
whether  to  make  the  sign  read  “Fe¬ 
males  and  Hemales  for  Sale,”  accord¬ 
ing  to  the  West  Kentuckian  at  Murray, 
Ky.  A  larger  boy  in  the  neighbor¬ 
hood  told  the  pair  that  all  females 
were  “bitches.”  The  pair  were  in  a 
quandary,  so  they  posted  this  sign  in 
front  of  their  home: 

“For  sale.  Bitches  and  sons  of 
•!?-/” 


IN  a  story  on  the  marriage  of  a  mem¬ 
ber  of  Byrd’s  Antarctic  expedition 
who  had  just  returned  to  the  States 
the  St.  Petersburg  (Fla.)  Times  wrote: 
“Following  a  brief  honeymoon  in  the 


Successful  Carriers 
THE  Nassau  (N.  Y.)  Daily  Review- 
Star  has  launched  a  series  of  articles 
on  successful  businessmen  who  started 
building  their  careers  upon  the  ex¬ 
perience  gained  as  carrier  salesmen 
for  that  newspaper.  The  series  is 
written  by  Seymour  Marks  and  carries 
the  headline  “Moulding  Careers.” 


Power  Cottservation 

FOR  those  newspapers  situated  where 
there  is  a  shortage  in  electric  power 


AKRON 

BUILDS  THREE  NEW 


SYNTHETIC  RUBBER  PLANTS 


The  government  has  stepped  into  the  critical  rubber 
supply  situation  with  plans  for  four  new  synthetic  rubber 
plants,  three  of  them  to  be  built  In  Akron.  They  are 
designed  as  "pilot"  plants  for  probable  further  develop¬ 
ment  of  U.  S.-owned  synthetic  supply  bases. 


Each  of  the  three  Akron  plants  will  cost  $1,250, (XX). 
each  will  produce  2,500  tons  of  artificial  rubber  a  year  at 
the  outset — will  be  designed  so  they  can  be  stepped  up 
quickly  to  10,000  tons  each,  or  a  total  of  30,000  tons  a 
year. 


This  is  a  little  more  than  a  half-month's  supply  at  the 
present  consumption  pace  of  rubber,  but  a  potential 
increase  of  300  per  cent  over  the  present  output  of 
synthetic  rubber. 


KEEP  PACE  WITH  AKRON'S  PROGRESS.  SELL 
THE  WORLD'S  RUBBER  CAPITAL  AT  ONE  COST 
BY  PLACING  YOUR  SALES  MESSAGES  IN  THE 


AKRON  BEACON  JOURNAL 


Represented  by:  STORY,  BROOKS  &  FINLEY 

New  York  Philadelphia  Chicago  Cleveland  Los  Angeles 
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and  business  and  public  are  uniting  to 
conserve  the  electrical  energy,  the 
Birmingham  Age-Herald  produced  a 
good  feature  June  6.  Under  a  three- 
column  double  head  stating  “Unneces¬ 
sary  Light  Use  by  Many  Noted  in 
City”  the  paper  ran  two  three-column 
pictures,  one  revealing  a  darkened  sec¬ 
tion  of  town  where  merchants  were 
cooperating  to  save  power  and  the 
other  a  brightly  lighted  gasoline  filling 
station  where  the  crisis  has  meant 
nothing. 


Times  June  10.  Scholastic  keys 
presented  to  one  winner  in 
school.  The  event  was  originated^ 
J.  E.  MacIntyre,  Times  prmnotJ 
manager. 


(This  column  is  dedicated  to  the 
editors,  serving  as  a  suggestion  me¬ 
dium  for  fresh  treatment  of  news. 
City  editors  may  find  herein  ideas  for 
stunts,  unusual  picture  and  headline 
treatment.  News  men  are  invited  to 
contribute  their  brain  children.  One 
dollar  will  be  paid  for  each  contribu¬ 
tion.  No  material  will  be  returned.) 


Army  Camp  Cooking 
FOLLOWING  reports  that  army 
“grub”  is  badly  cooked  and  menus 
improperly  planned,  the  Columbia 
(S.  C.)  State  pulled  a  unique  stunt. 
The  paper  had  Mrs.  Jane  Williams, 
wife  of  a  soldier,  do  an  “army  chow” 
article  from  a  woman’s  viewpoint. 
Mrs.  Williams  checked  the  kitchens, 
food  and  service  at  Fort  Jackson, 
SO.OOO-man  Columbia  camp,  then  wrote 
a  special  article.  She  reported  “good 
cooking,  good  eats  and  good  service.” 


Boosting  Defense 

THE  Yonkers  (N.  Y.)  Herald  Stc; 

man  is  promoting  Defense  SaviJ 
Stamps  and  Bonds  in  an  elaborate  ^ 
Every  day  on  virtually  every  mjj 
are  run  headlined  paragraphed  fi]3 
running  from  six  lines  to  a  dozen  lim 
The  paragraphs  explain  what  tl 
stamps  or  bonds  cost,  where  they  cj 
be  bought,  how  clubs  or  individu^ 
can  make  use  of  them  as  gifts,  et 
The  patriotic  theme  is  also  played  ^ 
Some  typical  headlines  are:  “Nest^ 
for  Hard  Times,”  “Perfect  Br^ 
Prizes,”  “Form  a  Bond  Club,"  T 
Preserve  Democracy,”  “Commerxi 
ment  Gift,”  “Your  Defense  AlbvJ 
“Tax  Load  Curb,”  “To  Do  Your  aj 
“Relatives  in  the  Army?”,  “Sound  iJ 
vestment,”  and  “Cooperate  and  BesJ 

at.” 


Editorial  Contest 
FORTY  -  NINE  Southern  California 
high  schools  and  hve  jimior  colleges 
participated  in  the  “Freedom  of  the 
Press”  editorial-writing  contest  spon¬ 
sored  by  the  Los  Angeles  Times,  win¬ 
ners  of  which  were  announced  last 
week.  The  times  entertained  150  par¬ 
ticipants  at  a  banquet  June  6.  Win¬ 
ning  editorials  were  published  by  the 


ROYAL  BAKING  CHANGI 

Standard  Brands  Inc.  annnnr.J 
June  11  the  appointment  of  Sher^ 
K.  Ellis  &  Company,  Inc.,  as  advert 
ing  agency  for  Royal  Baking  Powi 
This  agency  also  handles  the  advaj 
tising  for  Royal  Gelatin  Desserts  ^ 
Royal  Puddings.  The  Royal  Bak^ 
Powder  account  was  formerly  held 
McCann-Elrickson. 


Increase  our 
adverilsinq  schedules^ 


in  ROCK  ISLAND-MOLim- 


Action-Seeking  clients  recog¬ 
nize  ours  as  outstandingly 


GOOD  MARKET 


Because- 


•The  Tr!-Cifi«t  ( Rock 
Island  and  Melina,  Illi¬ 
nois,  and  Davanport, 
Iowa)  is  tha  homa  of  tha 
Rock  Island  Arsenal,  a 
rapidly  aipanding  pro¬ 
ducer  of  tanks  and  guns, 
with  an  amploymant  ap¬ 
proaching  9,000  and 
a  payroll  in  excess  of 


the  record  breaking  up-surge  of  diis 
National  Defense  "Hot  Spot”  spells 
B.U.S.I.N.E.S.S  for  those  who  seek  it 
For  example: 


(^  more  Tri-City  building  cofr 


struction  from  January  n 
May  over  same  period  in  1940 — a  year 
which  saw  1,009  new  housing  units  erew 
here. 


more  automobiles  were  soW 


40%  in  Rock  Island  County,  Jan- 

ary  to  May,  than  in  same  1940  period 


th/'A  AAA  J  OO  Tri-City  industrial  emplo; 

$bU)UUUp6rdBy  /O  mem  increase  from  May,  I9t^- 


to  May,  1941 — an  all  time  high  of  32,8 
workers  now  being  employed. 


National  Representatives 

THE  ALLEN-KLAPP-FRAZIER  CO 


ROCK  ISLAND 
ARGUS 


.51 


TELL  Your  Story 
GET  Your  Share 


DISPATCH 


Like  His 


of  Americans  Appla^ 

RtCr-MANKlN^ 


•  “tn  iKe  rescue  of  the  chauvinist 

„,i««lly  known  cartoon*.-  Reaain|>iUfi^^ 

- - 

„ewH«pm  hom  coart-.o- 

coast.  r.f*t  full  information, 

in  YOUR  newspaper.  Uet  I 


t  i 


OiXf^  %jfciea 

PRESS  PORTRAITS  by  Ed  U  Cocq 

Wit  and  wisdom  from  the  press  of  the  nation  iiluatrst- 
ed  w’ith  lively.  l.column  cartoons  drawn  by  a  nation* 
ally-known  artist.  Daily  releases 

RINGERS  by  Rinf 

Takes  the  new's  of  rtie  day  and  adroitly  paraphrases  It 
by  clever  witticism  and  eye-compellinf  1-column  art 
Daily  releases. 

"MY  NOTIONS”  by  Clay,  the  Printer 

Winston-Salem  Journal  readers  clamored  that  the 
homespun  philosophy  conuined  in  the  ads  of  Clay  the 
Printer  be  made  a  daily  feature.  It  was  done,  A 
“must"  wherever  it  appears. 

FACTUAL  MESSAGES  ON  ADVERTISING 

Orifinated  by  the  Spokesman-Review  to  sell  reader 
and  advertiser  alike  on  the  power  of  advertising. 
These  twenty  60-inch  advertisements  have  appeared  in 
more  than  21  American  newsirapers  with  telline 
effect. 

DIRECTORY  PROMOTION  ADS 

Not  a  “hope"  but  28  advertisements  with  original  art 
that  have  proved  themselves  in  promoting  use  of  Busi¬ 
ness  Directory  adve.  tising,  classified  or  display. 

CIRCULATION  SERIES 

Sells  readership  through  six  full-page  ads.  Tested  in 
more  than  half  a  dozen  cities  where  two  newspapers 
are  associated  in  operation. 

Write  direct  for  prices  to 
Phoenix  Republic  and  Gazette  Syndicate 
Phoenix.  Arizona 


Cleveland 

SAN  EBANCtSCO 


Acmes  New  Plant  Is 
A  Credit  to  Syndicate 


Job  in  Washington 


WE  dropped  in  at  Acme  Newspictures  camera  lockers  are  built  under  the 
to  pay  Manager  Bob  Dorman  a  visit  work  benches  in  them, 
and  to  inspect  the  new  plant.  Acme  Unlike  many  of  the  other  large 
moved  into  these  quarters  about  a  year  plants,  Dorman  has  built  six  separate 
ago  but  we  have  never  found  time  to  printing  rooms.  These  rooms  all  have 
inspect  it.  Before  describing  the  plant  modem  equipment  except  the  enlarg- 
we  would  like  to  pass  on  some  infor-  ers  which  are  somewhat  old-fashioned, 
mation  about  this  gentleman  who  rose  but  they  are  temporary  as  new  devices 
from  the  ranks  of  cameramen.  are  being  considered.  As  in  the  small 

In  1911,  Bob  Dorman  was  operating  dark  rooms  all  the  water  troughs  are 


Photo  token  in  1911 
on  Madero't  ranch 
near  Chihuahua, 
showing  Bob  Dorman 
on  the  extreme  right 
in  the  role  of  soldier 
in  h^adero's  army. 


■  rcBcinvca  icL'civcu  uvci  me  wires  or  Tr>j  • 

by  the  trans-Atlantic  cable  receiving  toson  IS  writing?  an  entire- 

machine  that  is  wired  to  the  Western  ly  difterent  kind  of  \\^ashing- 
Union  system.  ton  storv.  He  writes  for  the 

The  file  and  city  rooms  are  un-  folks  back  home.  Editors  like 
usually  large  and  airy.  A  compact  it.  Here  arc  a  fcw  recent  ex- 
studio  also  has  been  installed  and  is  pressions 
(Continued  on  page  33) 

- - - “Several  (Edson  dispatches) 

have  appeared  on  page  1  with 
news  treatment.  Most  of  us  here 
:  .  think  more  of  reporters  than  we 

■  ^g\  do  of  columnists.  Perhaps  this  is 

I  (  r  on  the  theory  that  reporters  have 

^  V  I  ****  their  facts,  while  some 

( I  columnists  seem  to  get  their  in- 

formation  from  idle  gossip.” 

J  /]  Joe  H.  Torbett,  Exec.  Ed., 

— / /  Observer-Dispatch, 

'  Utica,  New  York 

V  ...  “Pass  on  the  word  to  Mr.  Edson 

jU  that  he  is  doing  a  swell  job — and 

that  his  column  is  easily  one  of 
our  fine  features.” 

A.  Murrin,  Ed., 

“The  difference  between  Pete’s 
product  and  the  vast  bulk  of  the 
column  stuff  coming  out' of  Wash¬ 
ington  at  this  time  can  be  roughly 
measured  by  the  difference  of  im¬ 
pact  upon  one’s  sense  of  smell  of 
a  neckload  of  fresh  Maili  Leis  and 
an  inshore  breeze  off  Lavender 
street.” 

J.  K.  Walsh,  Ed., 

The  Gazette, 

Kalamazoo,  Mich. 

“Edson  is  doing  a  marvelous 
job  ...  of  pointing  up  the  facts 
whose  significance  we  sometimes 
fail  to  grasp  as  they  flow  on  and 
on.” 

Charles  E.  Barnum,  Man.  Ed., 
The  Star, 

Peoria,  Ill. 


fans  now  carry  miniature  cameras. 
Incidentally,  the  picture  of  Dorman  is 
one  that  will  attract  the  attention  of 
the  young  photographers  who  are  just 
starting  their  careers  as  soldier  cam¬ 
eramen.  He  is  a  bit  older  and  a  little 
stouter  but  he  still  wears  that 
mustache. 

Siz  Dovoloping  Rooms 

Tlie  new  Acme  plant  is  quite  an 
improvement  over  the  old  one..  Six 
small  developing  rooms  have  been  built 
according  to  specifications  drawn  by 
Dorman.  Each  room  is  only  five  feet 
square  but  they  are  arranged  to  permit 
facile  working  conditions.  Bob  claims 
that  after  experimenting  with  various 
types  of  compositions  for  the  tanks  he 
decided  upon  cypress  wood  because  of 
its  durability  and  cleanliness.  All  the 
dark-rooms 

New  Eni 


You’ll  Find  A  TASTY 
Advertising  Dish  In  Kalamazoo 


In  common,  prob¬ 
ably,  witb  most 
other  good  news- 
our  circu- 


The  sausage,  in  this  rase,  (no  pun  intended] 
H^t^ud  &  Co.,  whose  campaign  on  roasted  sausage,  s 
and  other  quality  meat  prt^urts,  has  been  running  ev( 
than  two  years — in  the  Kalamazoo  Gazette.  “That, 
of  the  Ben  Dean  Advertising  Agency,  “shows  what 
Kalamazoo  market  and  the  Kalamazoo  Gazette.” 
include  the  Kalamazoo  Gazette 
when  you  make  up  your  next 
newspaper  list.  Its  31,915  cir¬ 
culation  covers  Kalamazoo  practir-  sMtLy 

ally  home  by  home.  For  further  ^ 

facts,  ask  I.  A.  Klein,  50  E.  42nd  o 

Stiwt,  New  York,  or  John  E.  Lutz, 

4.35  N,  Michigan  Avenue,  Chicago.  ^ 


I  papers, 

lation  is  making 
new  peaks.  In  our 

RONTiJwD  however, 

these  new  figures 
top  A.B.C.  figures,  showing  89.7% 
as  many  papers  sold  each  day  as 
there  are  families  in  our  city  and 
retail  trading  area. 


KALAMAZOO  GAZETTE 


i**TMORNING 

••^MERCUKY’ 
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GRAFLEX 


//CAMERAS 


Give  Every  Header  a  Box  Seat  View 

with  a  GRAFLEX  BIG  BEHTHA! 


■i  Jtiiiiww  -  t>i 

t«  s*  tt  iJ 

Mir 

■  -  .  .  1| 

For  Close  Hange  Close-ups  . . 
GHAFLEX  LITTLE  BERTHA 


The  Milwaukee  Journal’s  Big  Bertha,  with  Harris  W.  Nowell  at  the  controi 


Here’s  a  splendid  hand  camera  for  use 
on  the  field.  Its  17"  or  20"  lens  reaches 
out  for  low-angle  close-ups  to  supple¬ 
ment  the  high-angle  shots  made  by  the 
Big  Bertha  from  the  stands.  It’s  a  4  x  5 
Series  D  Graflex, 
available  with 
lens  or 
your 

See  your  Dealer. 


Make  fans  in  your  community  go  for  your  sports  section 
with  shots  of  exciting  action  they  could  never  see 
themselves.  Give  every  reader  a  box  seat  view  with  the 
Graflex  Big  Bertha — the  camera  that  makes  big  close-ups 
from  the  stands. 

With  the  baseball  season  at  its  height,  one  of  these  spec¬ 
tacular  cameras  can  do  much  in  making  your  paper  a  leader 
in  sports  coverage.  5  x  7  in  size  and  fitted  with  a  40"  Dallon 
f/8  lens,  a  Big  Bertha  handles  extremely  easily  .  .  .  you  can 
focus  on  one  spot,  swing  it  and  re-focus  on  another  as 
quickly  as  a  Speed  Graphic.  Its  cost  is  small  compared  with 
the  smash  it  will  give  your  pix  and  the  boost  it  can  give  your 
circulation.  Contact  your  Dealer  regarding  the  purchase  of 
one  of  these  cameras  right  away. 

When  in  New  York  City,  Rochester  or  Los  Angeles,  visit 
the  Graflex  Display  Rooms  where  you  can  see  the  complete 
Graflex  line  and  discuss  your  equipment  problems  with 
factory-trained  technicians. 


“GRAPHIC  GHAFLEX  PHOTOGRAPHY” 


FREE  GRAFLEX  CATALOG 


Rie  new  third  edition  of  this  book  by  Willard  D.  Morgan, 
Henry  M.  Lester  and  20  other  experts  makes  a  splendid 
*<klition  to  any  newspaper’s  photographic  library.  More 
400  pages — 28  chapters  including  ones  on  news  and 
photography — hundreds  of  illustrations.  Only  $4.00 
«  your  Dealer’s. 


For  further  information  concerning  (iraflex  and  Speed 
Ciraphic  American-made,  Prize-Winning  Cameras  get 
the  Graflex  catalog.  Free  at  your  Dealer’s  or  from  us. 
Folmer  Graflex  Corporation,  Department  EP-69, 
Rochester,  New  York,  U.  S.  A. 
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Newspaper  Ads 
Aided  Dairy's 
35%  Sales  Rise 


Philadelphia  Stationer  Also 
Reports  Success  with  Small 
Consistent  Copy 


Two  unusual  newspaper  advertising 
success  stories  were  called  to  the  at¬ 
tention  of  EktrroR  &  Publisher  this 
week  by  the  Philadelphia  agency  of 
Gray  &  Rogers.  In  one  case,  the 
Penn  Dairies,  Inc.,  of  Lancaster  and 
York,  Pa.  reported  a  35.%  increase  in 
sales.  And  to  add  another  boost  for 
the  newspaper  medium,  A.  Pomerantz 
It  Company,  Philadelphia  stationers, 
oMnes  forward  with  the  statement  that 
consistent  small  space  was  respons¬ 
ible  for  a  definite  sales  spurt. 

"Although  the  Penn  Dairies  news¬ 
paper  campaign  is  only  in  its  first 
stage,”  R.  W.  Graham,  account  execu¬ 
tive  of  Gray  &  Rogers  stated,  “the 
company  reports  that  their  milk  sales 
are  ahead  of  1940  by  35%  in  all  divi¬ 
sions.  But  the  best  barometer  is  the 
wholesale  milk  division,  the  stores 
where  people  ask  for  the  branch  of 
raflk  they  want,  and  this  is  up  20%. 

Added  Vitamia  D 

I'Tast  year,  the  company,  producers 
of  Pennsupreme  Milk,  decid^  to  add 
a  ‘  homogenized  Vitamin  D  milk  to 
their  regular  line.  The  first  question 
was  how  to  present  this  new,  modem 
milk  to  the  consuming  public.  , 

"Hie  question  then  became  how^ 
change  milk  customers  who  had  long 
been  in  the  habit  of  draining  the 
cream  from  the  top  of  regular  milk 
for  their  coffee  and  cereals  to  a  milk 
in  which  the  cream  and  the  milk  are 
permanently  one  and  the  same  thing. 
We  could  not  suggest  that  they  buy 
cream  extra,  for  down  where  the  real 
milk  buyers  live  a  penny  really  counts 
and,  as  it  was,  the  new  milk  called  for 
a  penny  more  in  price. 

“True,  we  could  shout  that  with  this 
milk  you  didn’t  need  cream  from  the 
top  of  the  bottle,  that  homogenized 
milk  went  with  coffee  and  cereals  like 
ham  and  eggs,  but  we  couldn’t  shout 
that  too  loud  for  we  might  unsell  the 
A  and  Double  A  cream  buyers. 

“Furthermore,  as  if  this  weren’t  al¬ 
ready  enough,  the  Dairy  was  intro¬ 
ducing  this  modem  milk  in  a  new, 
streamlined  bottle  and  sealing  it  with 
an  outer,  sanitary  cap,  which  they 
had  never  done  before.  Either  sub¬ 
jects  enough  for  an  advertising  cam¬ 
paign;  and,  oh  yes,  June  is  National 
Dairy  Month  so  that  had  to  be  tied 
in  somewhere  also. 

“Finally,  everyone  agreed.  Use 
plenty  of  human  interest;  people, 
mothers,  babies.  Get  the  name  of 
tl  product  in  the  headline  whenever 
possible  and  always  show  the  bottle. 

Newspaper  Backbone 

“Sidestep  all  technical  explanation, 
but  explain  thoroughly  all  Uie  health 
qualities  of  homogenization  and  Vita¬ 
min  D.  Treat  the  subject  of  cream  for 
coffee  li^tly,  but  let  them  know 
homogenized  milk  will  taste  good  in 
it.  Mention  the  sanitary  qualities  of 
the  new  cap  and  the  easy  storing 
angle  on  the  new  bottle. 

“Make  the  backbone  of  the  cam¬ 
paign  newspapers.  It  had  to  be  news¬ 
papers.  That  was  the  first  point  on 
which  we  all  agreed.  How  else  could 
we  gauge  our  shots  and  localize  our 
campaign? 

“Where  else  could  we  show  the  new 
bottle,  pictures  of  people  and  more 


people?  Where  else  could  we  get  the 
needed  space  to  tell  all  the  story, 
make  all  the  points,  in  space  which 
our  limited  budget  could  buy.  441- 
inch  insertions  were  to  be  used  in 
the  Lancaster  New  Era  &  Intelligencer 
Journal  and  the  York  Gazette  and 
Dispatch  from  May  to  September.” 

Spot  radio  is  being  used  as  a  sup¬ 
plementary  medium  and  the  driver 
salesmen  are  solidly  behind  the  pro¬ 
gram  with  a  premium  contest.  The 
whole  drive  is  tied  together  with  a 
door-to-door  sampling  by  a  crew  of 
young  men. 

The  Pomerantz  Company,  for  which 
Mr.  Graham  is  also  account  executive, 
began  a  consistent  program  of  small- 
space  newspaper  advertising  on  March 
19.  A  stand^ized  border  and  signa¬ 
ture  give  continuity  to  the  series 
which  varies  from  30  lines  to  100 
lines.  Increased  space  is  used  only  in 
those  cases  where  the  manufacturer  of 
the  item  advertised  kicks  in  with  an 
advertising  allowance.  Each  ad.  fea¬ 
tures  just  one  item,  with  brief  selling 
copy  and  price.  The  ads.  appear  once 
a  week,  on  Wednesday,  in  the  Phila¬ 
delphia  Evening  Bulletin.. 

Richard  Pomerantz,  head  of  the  old 
concern,  told  Editor  &  Publisher  that 
there  is  invariably  a  definite  sales 
spurt  on  the  advertised  items  for  a 
few  days  after  each  advertisement 
appears. 

“Naturally,”  he  said,  “we  expect 
each  ad  to  sell  merchandise;  but  the 
program  has  the  secondary  objective 
of  keeping  the  Pomerantz  name  in  the 
limelight  so  that  people  who  have 
need  of  staple  stationery  items  will 
think  of  Pomerantz.” 

WOMEN  HeAr  VARNEY 

Advertisers  should  make  greater  use 
of  institutional  advertising,  Russell  W. 
Varney,  director  of  public''l  relations 
for  Standard  Brands,  Inc.,  told  'a 
luncheon  meeting  of  the  Advertising 
Women  of  New  York  Tuesday.  “With 
the  ever  increasing  desire  on  the  part 
of  the  public  for  information  about 
business,  it  appears  that  advertising 
should  develop  on  the  part  of  the 
consumer  the  same  intimacy  with 
companies,  employe  policies,  and  com¬ 
panies’  contributions  to  society  as  it 
has  accomplished  for  companies’  prod¬ 
ucts,”  he  said.  Mr.  Varney  declared 
there  was  no  truth  in  the  popular  con¬ 
ception  that  business  was  only  inter¬ 
ested  in  manufacturing  and  distribu- 


advertising,  conducted  by  H.  J.  Heinz 

Company  and  its  agency,  Maxon,  Inc.,  AlXlOn^  Advertising  Folk 
are  rei^rted  m  a  speaal  four-^ge  Continued  from  page  14 

folder  issued  this  week  by  the  Bu-  ^ 

reau  of  Advertising,  AOTA.  Con-  marc  Schulhoft  has  joined  J.  M 
s^er  studies,  conducted  before  and  Korn  and  Company,  Philadelphia,  in 
after  these  ap^ared,  executive  capacity.  Mr.  SchulhiS 

showed  a  gam  of  19.7%  m  br^d  con-  associated  with  John  fXw 

brands  The  folder  on  Heinz  is  s  re-  !•>’  "ora 

print  of  the  sixth  advertisement  in  years. 

the  Bureau’s  current  series  of  case  Willis  M.  Carpenter  has  resigned 
history  ads  appearing  in  the  trade  as  production  manager  of  Hays  Mac- 
press.  Farland  &  Co.,  Chicago  advertising 

^  «  f  II  '  agency,  to  join  FVederic  Ryder  Co, 

dCrVlIl^S  Oc  liOQIl  Ass  ns  advertising  typographers,  as  vice- 
T  d-niel  president. 


Loud  Newspaper  Ads  ^  u  «  . 

Washington,  June  9 — ^The  pulling  ^  ’  fa” 

sn  .  ra*  f  Lnosnras.  manufacturcrs  of  Argus  cameras  and 


^w«  of  new^per  adver^g  ag^  projectors,  announces  that  effective  at 
has  been  attested  by  savings  and  loan  ‘ 


.  ..  n  A  ^  t  u.  jnjAvuaLic.  wui  ut;  aaver- 

associations.  Forty-five  cents  of  ..  .  _  _  _  *  . _  .u  i  . 

every  doUar  spent  by  savings  and  Li,? 


loan  associations  for  busmess  promo-  j  •  „  /  iu  /->  i 

lOAn  ir,  advertismg  for  the  Central  Camera 


tion  in  1940  went  for  advertising  in  p  , 
newspapers,  according  to  the  fourth  cago. 


armual  survey  conducted  by  the  Pub-  Charles  A.  Pooler  has  been  named 


lie  Relations  Department  of  the  Fed-  assistant  director  of  research  at  Ben- 
eral  Home  Loan  Bank  Board.  ’The  ^n  &  Bowles,  Inc.  Mr.  Pooler  comes 


balance  of  the  advertising  dollar  was  ^  new  post  from  Ward  Wheelock 


split  up  among  12  other  media. 
Ninety-four  per  cent  of  the  report- 


Co.,  Inc. 

Wm.  A.  Joplin  has  joined  W.  H. 


ing  institutions  said  they  used  news-  Millhaem  and  Co.,  Des  Moines,  as  as- 
paper  paid  space  in  their  advertising  sociate  manager  and  account  execu- 
programs,  varying  according  to  size  of  tive.  Mr.  Joplin  formerly  owned  his 
association.  Those  in  the  smaller  own  agency  and  managed  McCann- 
oommunities  spent  the  largest  part  of  Erickson’s  Portland,  Ore.,  office, 
the  advertising  dollar  for  newspaper  h.  Jack  Lang,  president  of  Lang, 


Fisher  and  Kirk,  Inc.,  Cleveland  ad- 


FVom  the  survey  it  is  estimated  vertising  agency,  has  authored  a  book 
that  the  total  amount  used  by  all  of  Lincoln  letters  titled  “The  Wit  and 


member  associations  of  the  Federal  Wisdom  of  Abraham  Lincoln.” 
Home  Loan  Bank  System  to  bring 
new  business  during  the  year  was  ^ 
about  $6,000,000,  with  the  amount  in- 

dividually  spent  depending  on  the  size  Me  • 

of  the  institution. 

A  total  of  1,284  savings  and  loan 
associations  participated  in  the  survey,  .  ^ 

filling  out  detailed  reports  on  how  #  • 

they  spent  their  advertising  budgets 
during  the  year.  The  sample  was  34%  "  • 

of  all  members  of  the  Federal  Home 

Loan  Bank  System.  A  C 


REPRINT  BUREAU  AD 

The  results  of  a  15-month  study 
and  test  of  continuity  in  newspaper 


$125,000  BANK  ADS 

More  than  $125,000  of  newspaper 
advertising  space  was  bought  in  one 
week’s  time  by  the  banks  of  the  United 
States  to  launch  the  sale  of  U.  S.  De¬ 
fense  Bonds  in  May,  Merle  E.  Selec- 
man.  Deputy  Manager  and  Director  of 
Advertising  of  the  American  Bankers 
Association,  reported  to  B.  M.  Ed¬ 
wards,  Assistant  to  the  Secretary  of 
the  Treasury,  in  Washington  this  week. 
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PENNSYLVANIA  "PETE," 
THE  NEWSBOY,  SAYS  . . . 


“My  hot’s  oil  to  Heinz!” 


BIG  NEWS  of  the  advertising  business  has  been  the  outstanding  success  of  the 
Heinz  newspaper  test.  Four  separate  campaigns  were  run  between  October  1, 
1940  and  April  15,  1941.  Each  lasted  13  weeks,  with  insertions  running  3  to  5 
times  a  week  in  dailies  in  21  cities,  coast  to  coast.  Field  check  revealed  the 
number  of  housewives  familiar  with  the  items  advertised  increased  19.7% — 
those  buying  regularly,  33.7%.  Sales  rose  similarly.  What  better  proof  that 
consistent  schedules  in  newspapers  pay  profits? 


MAKE  YOUR  OWN  TEST— ECONOMICALLY 
RIGHT  HERE  IN  COMPACT  PENNSYLVANIA. 


Coast-to-coast  tests  are  great!  But  you  don’t 
have  to  spread  yourself  all  over  the  map  to 
measure  the  value  of  consistent  newspaper 
schedules  for  yourself.  You  can  make  an  ade¬ 
quate,  representative  test  right  here  in  Penn¬ 
sylvania. 

Pennsylvania  is  hig  enough  in  people  (9,900,- 
180 — 1940  Census) — hig  enough  in  spending 
dollars  ($3,133„377,000 — 1940  Census).  This 


market  is  beautifully  balanced,  with  well- 
diversified  industry,  mining,  and  agriculture. 

The  .33  “Cooperating  Newspapers”  signing  this 
advertisement  are  each  and  all  healthy,  hard¬ 
hitting  sales  media.  Each  wraps  up  an  impor¬ 
tant  individual  market.  Each  is  a  typical  test 
medium.  All  are  economical. 

Get  the  facts  today! 


! 


THE  COOPERATING  NEWSPAPERS  OF  PENNSYLVANIA 


Up  S.0a0  Cfmlofioa 

Annbridq*  Citiun  (6)  .  . 

larwick  EpterpriM  (E}t  ; 
Columbia  Newt  (E) 

Greenville  Kecord  Argttt  (£) 
JeeneHc  Newt-Onpetck.  |E) 
Lantdele-Norfh  Penn  Reporter  (E) 

5  to  lO.OOU  ChooMloo 

Bleomtburq  Prew  (M) 
Cbambertbur^  Public  Opinion  (E) 


Clearfield  Progrets  (E) 
Connelltville  Courier  (E) 
Meadvilie  Tribune-Republican 
(M&E) 

New  Kentington  Dhpetch  (E) 
Punuutawney  SpirH  (E) 

Towanda  Review  (M) 

Warren  Timet-Mirror  (E) 
Weynetboro  Reccrd-Herald  (E) 

10  fo  2S,OOb  Clrcntafion 
Altoona  Mirror  . 


Reaver  FalU  Newt-Tribune  (EJ 
Sutler  Ea9le  (E) 

Chetter  Timet  ( E) 

Greentbur9  Review  Tribune  (MAE) 
Hazleton  Hein  Speaker  (E) 
Hexleton  Standard-Sentinel  (M) 
New  Cattle  Newt  (E) 

Norrittown  Timet-Hereld  (E) 

Oil  City  Derrick  (M') 

Sk^okin  Newt-DUpetek  ( E) 
Sumrury  Daily  Itemt  (E) 
Williamtpert  GateHa-Rullatin  (M) 


Williamtpert  Sun  (E) 

Watkin9ton  Obterver  Reporter 
(MAE) 

25  fo  50,000  CtroolatloK 
Wilket-Rerre  Timet-Lnader  Newt 
(El 

Wilket-Rerre  Record  (M) 

Mere  tkmm  50.000  CIreolatloo 
Joknttown  Tribune-Democrat 
(MAE) 


.\ 


Valuable  market¬ 
ing  information, 
derived  from  in¬ 
vestigations  con¬ 
ducted  in  17  im¬ 
portant  cities,  is 
available  to  adver¬ 
tisers  from  the  Na¬ 
tional  Advertising 
Department  of 
Scripps  -  Howard 
Newspapers. 


J^OR  years  American  business  has  indulged  in  tlie  luxury  of  un¬ 
profitable  markets.  Large  advertising  appropriations  have  been 
poured  into  the  fringe  areas  that  border  on  the  point  of  diminishing 
returns  to  the  advertiser. 


Hit  and  miss  methods  of  marketing  and  advertising  are  finished. 
The  economy  resulting  from  the  use  of  picked  markets  is 
receiving  due  recognition,  for  now,  more  than  ever, 

American  business  realizes  that  today’s  choice  ^  ^ 

insures  tomorrow’s  profit. 


for  JUNE  14,  1941 


25. 


UNPROFITABLE  MARKETS 


-  Since  the  iiiiecoiioinical  aspects  of  sparsely 

sc‘attered  business  have  been  seen,  industry  has  been 
forced  to  pick  certain  markets  in  which  to  concentrate. 

These  markets  must  be  picked  accurately  as  well  as  quickly,  for 
markets  differ  from  eacli  other  in  quality  and  in  composition.  Ad¬ 
vertising  in  these  chosen  markets  must  be  concentrated  as  much  as 
possible.  Newspapers  alone  can  do  the  job. 


Scripps-Howard  Newspapers  offer  you  the  opportunity  to  concentrate 
your  advertising  in  17  vital  markets  where  geared-up  industry  is 
nroducinti;  new  and  bigger  pay  checks. 


SCRIPPS  HOWARD 


MEMBERS  OF  THE  UNITED  PRESS  ,  .  .  THE  AUDIT  BUREAU 
OF  CIRCULATIONS  .  .  .  AND  OF  MEDIA  RECORDS,  INC. 


NEW  YORK  Wwli-JiUfrtm  SAN  FRANCISCO  .  Stws  CINCINNATI  ....  Ptn  DENVER . Nmi  WASHINGTON  .  .  .  Smi  FORT  WORTH  .  .  /•«« 

CLEVELAND  .  .  .  .Prut  INDIANAPOLIS.  .Ttmu  KENTUCKY  POST  BIRMINGHAM.  .  P»«  MEMPHIS  a«iwfci./ ALBUQUERCiUE  TwIm. 

PITTSBURGH  ....  Prut  COLUMBUS .  .  .  Cuttm  tiumt  »/  Ctmctmuti  Put  MEMPHIS  Prus-Samutr  HOUSTON . Prut  EL  PASO  .  .  Htr,ld-Pui 

KNOXVILLE  .  .  Smt-imuntl  EVANSVILLE  .  .  Prut 


PHILADELPHIA 


MEMPHIS 


DETROIT 


CHICAGO 


SAN  FRANCISCO 


Suimst  Adrtrtitimi  Dipt.,  1)0  PARK  AVENUE,  NEW  YORK 
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EDITOR  &  PUBLISHER 


*  E  D  I 

WAGE  &  HOUR  POWERS 

TWO  U.  S.  Circuit  Courts  have  held  within  recent 
weeks  that  the  Wage  &  Hour  Administrator 
cannot  delegate  by  order  the  powers  conferred 
.si)ecifically  upon  him  by  the  words  of  the  Fair 
l  abor  Standards  Act.  The  Administrator  has  the 
power  of  investigation  and  is  authorized,  ap¬ 
parently,  by  the  act  to  delegate  that  power  to 
regional  deputies.  The  courts  read  the  law,  how¬ 
ever,  as  not  permitting  him  to  delegate  his  au¬ 
thority  to  issue  subpoenas  duces  tecum,  for  the 
txM)ks  and  employment  records  of  companies. 

The  two  newspaper  cases  were  ably  presented 
by  Elisha  Hanson,  counsel  for  the  .\merican  News- 
pa|>er  Publishers  Association,  and  his  reasoning 
was  sustained  by  the  Circuit  Courts  after  a  minute 
analysis  of  the  statute’s  wonling.  The  newspapers’ 
protests  against  “fishing  expeditions”  by  the 
Wage  ti  Hour  Division  is  akso  finding  sympathy  in 
the  House  of  Representatives,  where  the  Ways  & 
Aleans  committee  struck  from  the  division’s 
budget  estimates  an  item  of  $350,000  sought  for 
inspec-tion  purpo.ses. 

The  Wage  &  Hour  Division  undoubtedly  be¬ 
lieves  it  is  executing  a  wholesome  and  patriotic 
<luty  when  it  investigates  an  employer’s  business 
to  determine  whether  he  is  complying  with  this 
l>articuiar  law.  The  majority  of  employers  do  not 
yet  cotton  to  the  idea  of  having  their  books  sub- 
]>oenaed  and  their  executives  kept  from  their  desks 
at  the  pleasure  of  Uncle  Sam’s  inspectors.  That 
i.«  especially  true  when  the  government  “inspects” 
in  the  absence  of  any  complaint,  and  the  employer 
is  conscious  of  his  own  sincere  effort  to  comply 
with  the  law. 

The  decisions  on  the  Easton  and  Lowell  ca.ses 
will  probably  be  carried  by  the  government  to  the 
Supreme  Court,  and,  in  any  event,  they  do  not 
touch  the  major  issue  of  interest  to  newspaper 
publishers.  The  question  whether  Congre.ss  in¬ 
tended  the  law  to  apply  to  newspai>ers  still  lacks 
a  definitive  an.swer,  and  until  that  is  finally  de¬ 
termined,  publishers  will  l)e  well  advised  to  as¬ 
sume  that  their  operations  arc  at  least  partially 
covered  by  the  law  and  the  administrative  regu¬ 
lations  under  it. 

The  decisions  so  far  rendere<l  merely  j)rotect 
them,  for  the  present,  from  the  time  wa.sting  of 
the  division’s  fishing  parties. 

SUPPLIES  AND  DEFENSE 

THE  CONSENSUS  of  the  new.spaper  equip¬ 
ment  and  supply  exi)erts  who  spoke  before 
the  15th  annual  Mechanical  Conference  of  the 
AN  PA  in  Buffalo  this  week  was  that  at  the 
present  time  there  are  adequate  supplies  of  all 
newspai)er  materials,  with  the  possible  exception 
of  cork  and  some  acids,  but  that  if  newspajiers 
avoid  the  impulse  to  order  lieyond  their  normal 
r*,‘<juirements  they  have  little  to  fear.  Hoarding 
however,  will  not  only  l>e  a  dis.service  to  the  in¬ 
dustry,  but  may  result  in  stricter  priority  regu¬ 
lations  and  price  inflation. 

Zinc  was  placed  officially  on  the  i)riority  list 
Wednesday  of  this  week,  but  according  to  the 
l>e.st  opinion  available  the  news])a|R'r  industry 
uses  such  a  minute  portion  of  the  total  annual 
tonnage  required  that  there  is  .scarcely  any 
threat  from  that  direction. 

There  are -ample  supplies  of  pa|)er,  ink  and 
chemicals,  the  .\NP.\  conference  was  told,  but 
there  may  be  .some  <lelays  in  delivery  due  to  the 
slefense  load  on  trans|M>rtati<)n.  To  date,  how¬ 
ever,  all  lines,  truck.s,  railroads  and  ships,  have 
|KTformed  smoothly.  However,  ncws{)a|K“rs  have 
iKH-n  urged  by  the  .\NP.\  to  unload  newsprint 


It  is  better  to  hear  the  rebuke  of  the  wise,  than 
for  a  man  to  hear  the  song  of  fools. — Ecclesiastes 
VII:  5. 


cars  as  fast  as  po.ssible  to  make  them  quickly 
available  for  further  service. 

Conditions,  of  course,  will  change  with  the 
passing  w'eeks,  and  not  even  the  supply  experts 
can  predict  beyond  the  near  future. 

It  is  well,  however,  to  heed  their  advice,  order 
for  normal  requirements,  avoid  hoarding  and 
coojrerate  clo.sely  for  the  best  interests  of  the  in¬ 
dustry  as  a  whole. 

LAW  OF  CONTEMPT 

GR.\DU.\LLY  but  certtunly  the  courts  of  the 
land  are  reforming  the  laws  governing  contempt 
of  court  as  they  apply  to  newspapers.  How  far 
the  reform  will  go  cannot  yet  be  determined,  but 
there  is  no  question  that  serious-minded  men  on 
the  bench  are  endeavoring  to  reach  a  solution 
which  will  protect  the  dignity  of  the  courts  and  at 
the  same  time  avoid  infringement  of  legitimate 
newspaper  comment. 

The  Missouri  Supreme  Court  this  week  re¬ 
versed  the  decision  of  a  lower  state  tribunal 
against  the  St.  Louis  Post-Dispatch,  the  appellate 
court  holding  that  the  new.spa|>er’s  critici.sm  of 
the  dismissal  of  a  criminal  charge  was  not  com¬ 
ment  upon  a  matter  then  pending  before  the  court. 
That  ruling  agrees  with  the  contentions  of  the 
newspa|)er’s  counsel,  and  its  ultimate  effect  may  be 
to  sweep  away  the  figment  of  “constructive  con¬ 
tempt”  which  has  so  often  l)een  invoked  to  silence 
an  out.s{x>ken  editor. 

Even  more  far-reaching  than  the  Missouri  de- 
ei.sion  are  the  implications  in  the  appeal  of  the 
Los  .ingeles  Times  to  the  United  State  Supreme 
Court.  This  ap|>eal  was  argued  before  that  court 
la.st  C)c‘tol)er,  after  decisions  adver.se  to  the  news- 
l)aj)er  in  the  California  courts.  The  state  courts 
con-strued  “pending  l)efore  the  court”  .so  strictly 
as  to  make  im|K)ssible  any  new.spai)er  comment 
u|H)n  litigation  until  the  final  iXKssible  ap|)eal  had 
l>een  concluded.  The  Supreme  Court  has  not 
handed  down  any  decision,  and  ro.se  for  the  Sum¬ 
mer  after  it  had  remanded  the  case  for  re-hearing 
next  Fall,  in  the  pre.sence,  it  is  presumed,  of  the 
full  l)ench  of  nine  justices.  There  will  be  at  lea.st 
two  new  faces  on  the  Supreme  Court  by  that 
lime,  succeeding  Chief  Ju.stice  Hughes  and  .Justice 
McReynohls,  and  it  is  altogether  jxissible  that 
the  legal  philo.sophy  of  the  new  men  will  determine 
an  issue  of  the  greatest  im|K)rtance  to  journali.sin, 
as  well  as  to  the  fair  admini.stration  of  ju.stice. 

WEEKLY  NEWSPAPERS 

ST.VTISTICS  on  weekly  newspapers  just  re- 
lea-sed  as  i)art  of  the  1939  Census  of  Manu¬ 
factures  indicate  that  .similar  forces  are  working 
in  the  weekly  field  to  tho.se  which  have  often  Ihrmi 
iioUmI  in  connection  with  daily  newspa|K‘r.s.  I'or 
instance,  the  total  nuinlK*r  of  weekly  pa|XTs  in  the 
19.39  c'cnsns  was  (J.'iH,  against  7.975  in  the  19^9 
enumeration.  Total  circulations,  however,  in- 
crea.setl  from  IS.883,551  in  19'i9  to  19,^94,(i(H  in 
19.39.  The.sc  figuri's  are  admitteclly  incomplete, 
.since  the  tvnsus  excludes  all  firms  with  annual 
nx-eipts  of  less  than  $5,000,  and  the  Census  Bu¬ 
reau  Ix’lieves  that  this  rule  causes  the  omission  of 
many  weekly  new.spa|x*r.s.  It  is  likely  that  the 
total  iiumlxT  of  weeklies  is  in  excess  of  8,000. 


I  A  L  * 


The  $5,000  limitation  may  also  explain  the  tre¬ 
mendous  drop  noted  in  number  of  weeklies  and 
total  circulation  in  the  1933  census.  At  the  pit 
of  the  depression,  it  appears  that  the  number  of 
papers  declined  to  4,218,  with  aggregate  circula¬ 
tions  of  12,048,317.  Neither  memory  nor  avail¬ 
able  records  warrant  the  belief  that  there  was  any 
such  actual  decrease  in  the  number  of  weekly 
newspapers  at  that  time.  It  is  altogether  prob¬ 
able  that  the  number  of  those  with  less  than  $5,000 
income  was  greater  in  that  year  than  in  any  other 
of  recent  times.  The  innate  vitality  of  the  weekly 
newspaper  is  proven  by  the  steady  growth  both  in 
number  of  i.ssues  and  in  total  circulation  since  the 
low  point  of  the  last  decade. 

THEY  LIKE  PUBUCITY 

OUR  R.\DIO  FRIENDS  are  tough  competitors 
of  newspapers  for  the  advertising  dollar.  Much 
of  their  selling  story  has  to  emphasize  the  virtue 
of  the  spoken  word  over  print,  but  occasionally 
they  have  to  testify  to  the  value  of  newspapers 
as  attention-getters.  A  recent  broadside  issued 
by  WMCA,  a  non-network  station  in  New  York, 
reproduces  clippings  from  New  York  radio  col¬ 
umns  and  program  listings,  showing  that  the  sta¬ 
tion  was  mentioned  at  least  once  in  every  New 
York  City  newspaper  on  May  20,  1941.  The 
point  of  the  .sales  story  is:  station  that  makes 

news  attracts  more  listener.s — helps  an  advertiser 
to  do  a  better  job.” 

That  is  a  variation  of  the  old  theme,  when  the 
radio  salesman  used  to  tell  his  prospective  clients 
that  his  radio  contract  assurefl  them  of  immense 
free  publicity  in  newspapers.  Some  of  the  .sellers 
of  broadcast  time  were  badly  hurt  when  news- 
pa|)ers  crabbetl  that  scheme  by  omitting  the 
names  of  commercial  spon.sor.s — a  wise  step  that 
lost  newspapers  no  readers  and  apparently  did 
little  damage  to  broadcasting.  It  is  .still  ironical 
that  an  important  radio  .station  thinks  one  of  its 
stronge.st  selling  arguments  is  the  number  of  times 
its  call-letters  and  program  listings  are  considered 
worthy  of  mention  in  printed  news  columns.  We 
wonder  whether  any  newspajier  would  think  it 
worth  while  to  brag  to  pros[x?ctive  adverti.sers 
about  the  number  of  times  i>er  day  or  i)er  week  it 
had  l)een  mentioned  on  the  air.  We  can’t  think  of 
any,  offliand. 

PM 

NEW’SP.\PERMEN,  in  every  town  from  Jersey- 
ville.  Ill.,  to  New  York,  N.  Y.,  l(K)ke«l  one 
year  ago  this  week  to  the  possibility  that  their 
dreams  might  l)e  realized.  They  had  heard  of  a 
new  new.spai)er  to  Ire  established  in  New  \  ork 
City,  by  tradition  and  reputation  the  toughest 
hx'ale  in  the  country  for  the  suc-cessful  kx-ation 
of  a  new  jcuirnalistic  enterpri.se.  It  was  called  PM 
It  had  enlisted  the  most  able  group  of  ireople  to 
Ire  fouml  in  metnrixrlitan  journalism.  Shining 
bright  in  the  idealistic  picture  was  the  fact  that 
the  daily  was  t<r  carry  lur  advertising. 

Has  it  werrked? 

The  verdict  trxlay  w»)uld  have  to  lx*  in  the 
negative.  The  new  daily  has  not  yet  attained 
the  volume  of  circulation  which  was  deemed 
es.sential  for  an  adle.ss  publication.  That  e.stimate 
is  Ixdween  250.0(M)  and  .300,000  daily — a  figure 
which  the  jxqxT  has  not  mdiicved  since  its  first 
month. 

The  idea  will  always  thrill  newspaix'rmen — 
the  notion  that  their  writings  alone  might  make 
a  .saleable  ]tublicatibn.  Can  it  ever  lx-  attained? 
The  prosjx*rity  of  tlie  Reader  s  Dige.it  is  not  the 
an.swer  to  the  question  in  a  metro|xrlitan  city. 
.\rid  PM  has  yet  to  furnish  that  answer. 
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HAP 

HOPPER 


Arthur  J.  Carruth,  Jr.,  former  co- 

publisher  and  managing  editor,  To-  FOLKS  WORTH 

peka  (Kan.)  State  Journal,  was  re- 
elected  chairman  of  the  Board  of  KTlOYSrlrfG 
Regents  of  Washburn  Municipal  Uni-  "" 

versity,  at  Topeka,  at  a  meeting  BRUCE  BEHYMER,  now  in  his  third 
June  4.  decade  as  market  editor  of  the 

Henry  T.  Claus,  president  of  the  Wichita  Eagle,  is  known  as  a  livestock 
News-Journal  Co.  of  Wilmington, 

Del.,  has  been  appointed  chairman  of 
the  public  relations  and  press  and 
radio  committee  of  the  Delaware  State 
Council  of  National  Defense. 

A.  E.  McCrea,  editor,  Muskegon 
(Mich.)  Chronicle,  and  United  States 
&n.  Arthur  H.  Vandenberg,  formerly 
editor  and  publisher.  Grand  Rapids 
(Mich.)  Herald,  received  honorary 
degrees  at  the  annual  commencement 
exercises  of  Albion,  Mich.,  College 
June  9. 

Henry  B.  Russell,  80,  editor.  Spring- 
field  (Mass.)  Union,  was  given  an 
honorary  degree  of  doctor  of  letters 
and  humanities  at  the  commencement 
of  American  International  College, 

Springfield,  June  10.  Russell  will 
complete  60  years  as  a  newspaper 
editor  July  1. 

Lieut.  Bingham  is 

m  assistant  publk  relations  officer  in  fhe  BusineSS  Office 

J»  ninth  naval  district.  Lieut.  Bing- 

wn  was  in  the  U.  S.  naval  reserve  wENDELL  A.  BRAUN  has  been 
ii)d  was  called  for  duty  May  IS.  named  local  advertising  manager 

Howard  R.  Imboden  was  re-elected  and  Nathan  E.  Green  has  been  named  writes  weekly  roundup 

jwident  and  treasurer  of  the  South-  advertising  promotion  manager  of  the  varies  of  crop  and  stock  con 
lest  Publishing  Company,  publishers  Sioux  City  (la.)  Tribune.  Before  Recently  the  Eagle  published  b 
i  the  Pulaski  (Va.)  Southwest  Times,  joining  the  Tribune,  Mr.  Braun  was  annual  farm  magazine,  a  s 
a  daily,  by  the  stockholders  recently,  for  nine  years  a  member  of  the  ad-  "^ent  to  the  Sunday  paper. 
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In  The  Editorial  Rooms 


MALCOLM  MOLLAN,  associate  edi¬ 
tor  and  editorial  writer  on  the  Man¬ 
chester  (Conn.)  Evening  Herald  for 
Golf  the  past  16  years  retires  June  14.  He 
is  succeeded  by  Alan  H.  Olmstead, 
defeating  John  Kent  of  until  recently  associate  editor  of  the 
n.l-'.  C.  R.  Crommett,  Bridgeport  Times-Star.  Mollan,  who 
Boston  Globe,  won  Class  B  honors,  13  Jn  his  76th  year,  will  spend  his  re¬ 
defeating  Ralph  Maw,  Boston  Herald,  tirement  days  on  the  Niantic  river, 
James  H.  Darcey,  general  manager,  Waterford,  Conn.,  where  he  owns  a 
(Conn.)  Republican,  home.  He  has  been  associated  with 
on  “Color  Printing”  at  a  newspapers  for  50  years  or  more  from 
luncheon  meeting  of  the  New  Haven  the  old  Bridgeport  Union,  to  the  New 
Advertising  Club  recently.  York  Commercial,  New  Haven  Pal- 

Don  J.  McKay  has  resigned  from  ladium,  Waterbury  Republican,  New 
the  advertising  staff  of  the  Glean  l-ondon  Day  and  Boston  Herald.  Olm- 
(N.  Y.)  Times-Herald  to  accept  a  stead  has  been  with  the  Bridgeport 

Times-Star  for  the  past  12  years. 

of  the  Jamestown  (N.  Y.)  Ben  Cooper,  formerly  a  member  of 
He  has  been  with  the  the  editorial  staff  of  the  Atlanta  Con¬ 
stitution,  Macon  Telegraph  and  other 
Georgia  newspapers,  but  more  re¬ 
cently  public  relations  counsel,  has 
been  named  editor  of  the  Rome  (Ga.) 
News-Tribune. 

Maynard  Deekins,  formerly  a  mem¬ 
ber  of  the  Charlottesville  (Va.)'  Daily 
Progress,  has  been  made  state  editor 
of  the  Richmond  (Va.)  News  Leader. 
Other  recent  accessions  to  the  News 
Leader  news  and  editorial  staff  in¬ 
clude  Ross  P.  Schlabach  and  John 
Leard,  Pulitzer  Scholarship  winners, 
who  recently  returned  from  South 
America,  where  they  had  been  travel¬ 
ing. 

William  Richardson,  former  assis¬ 
tant  managing  editor,  Lowell  (Mass.) 
Citizen-Leader,  has  joined  the  copy 
desk,  Springfield  (Mass.)  Republican. 
Gideon  Seymour,  editor  of  the 
(Continued  on  next  page) 


■hamber  of  Commerce.  Alex  Bowman,  Christian  Science 

W.  E.  Horner,  publisher,  Sanford  Monitor,  won  the  Class  A  award  at 

"  . .  ‘  the  Boston  Newspapermen’s 

tournament  at  Bellevue  Golf  Club 
last  week,  «' 
the  Boston  Globe. 


N,  C.)  Herald,  has  been  name< 
c-hairman  of  the  Lee  County,  N.  C. 
iiit  of  the  United  Service  Organi- 
lition. 

Frank 


Gannett  of  Rochester, 
i  Y.,  publisher  of  the  Gannett  News- 
spers,  recently  received  an  honorary 
ctorate  of  laws  from  Hartwick  Col-  Waterbury 
-ge,  Oneonta,  N.  Y.,  and  delivered  spoke 
commencement  address. 

Ben  F.  Harigel,  editor,  La  Grange 
Tex.)  Journal,  was  honored  at  a 


Always  hoi  with  interest,  Wash¬ 
ington  today  is  boiling.  It  seethes 
with  vast  secret  plans,  plots  and 
counterplots. 

From  the  most  mysterious  of 
these,  Merry-Go-Rounders  Drew 
Pearson  and  Bob  Allen  have  de¬ 
rived  the  newest  sequence  of  their 
daily  strip  HAP  HOPPER.  It’s 
the  story  of  Hap’s  too-rash  tackl¬ 
ing  of  the  Slavi.sky  case — which 
the  police  called  suicide  but  in 
which  Hap  saw  the  hands  of  the 
deadly  Ogstapo  and  its  leader, 
Willi  Stuka. 

.'\«lvance  proofs  are  just  coming 
off  the  press.  Wouhl  you  like  to 
see  them? 


?ress  Association  in  recognition  of  ,  , 

■Js  completion  of  50  years  as  editor,  position  with  the  advertising  depart- 

,  Louisville  nient 

will  address  journal. 

opening  session  of  the  National 
[Association  for  the  Advancement  of 
Houston  June  24. 

E.  J.  Kiest,  publisher,  Dallas  (Tex.) 

'ries-Herald,  was  awarded  a  dw...... 

;  laws  degree  at  graduation  exer- 
^=65  of  Texas  A.  &  M.  College 


Herbert  Agar,  editor, 
Ky.)  Courier- Journal,  \ 


Times-Herald  since  1928. 

J.  Garrett  Noonan,  local  advertis- 
...^  21.  ing  manager  of  the  Louisville 

~ _ j  Courier-Journal  and  Mrs.  Noonan  are 

doctor  parents  of  a  baby  boy. 

A.  B.  MacKinnon  has  been  ap- 
in  pointed  department  store  advertis- 
-cognition  of  his  contributions  to  ing  manager  of  the  New  York  Post. 
-imaliMii.  He  formerly  was  national  advertis- 

Helim  G.  Spaulding,  former  pub-  i*i8  manager  of  the  Cleveland  News 
*er,  Alameda  (Cal.)  Times-Star,  and  has  been  associated  with  the 
^en  confined  to  his  Alameda  Sun  and  Times  in  New  York  ^fore 
’TOC  for  several  weeks  with  a  heart  joining  the  Post.  The  resignation  of 
Wnt.  His  condition  is  such  that  Estelle  Hamburger  as  publicity  di- 
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Minneapolis  Star  Journal  editorial 
pages,  was  awarded  an  honorary  de¬ 
gree  of  doctor  of  letters  at  Yankton 
college,  Yankton,  S.  D.,  June  7. 

George  Connery,  news  editor,  Min¬ 
neapolis  Morning  Tribune,  and  Mrs. 
Connery  are  the  parents  of  a  daugh- 
er  born  recently. 

Elliott  Tarbeli,  formerly  of  the 
Minneapolis  Star  Journal  copy  desk, 
has  joined  the  local  staff  of  the  St. 
Paul  Pioneer  Press,  following  a  free 
lance  trip  to  Mexico. 

Paul  Joseph  Croft  Friedlander,  city 
editor,  Utica  (N.  Y.)  Daily  Press,  has 
resigned  and  joined  the  editorial  staff 
of  the  New  York  Post. 

R.  S.  Gilfillan,  former  makeup  edi- 
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tor,  Minneapolis  Times  Tribune,  is 
now  in  the  St.  Paul  Pioneer  Press 
Sunday  department.  Other  former 
Tribune  employes  who  have  joined 
the  St.  Paul  Dispatch-Pioneer  Press 
include  David  Domberg,  photog¬ 
rapher  Cliff  Wilson  and  Edna 
O’Meara,  both  in  editorial. 

Dale  Rooks,  director  of  Kent  State 
University’s  famous  short  course  in 
news  photography  and  instructor  of 
photography  at  Kent  State,  left  this 
week  to  do  special  summer  pictorial 
photography  for  the  rotogravure  sec¬ 
tion  of  the  Milwaukee  Journal. 

George  Christian  Channing,  former 
reporter.  Providence  (R.  I.)  Journal, 
Detroit  Free  Press,  Tacoma  (Wash.) 
News  Tribune,  then  city  editor,  Seat¬ 
tle  (Wash.)  Star,  and  then  advertis¬ 
ing  representative  for  the  Christian 
Science  Monitor  in  San  Francisco,  was 
last  week  elected  first  reader  of  the 
First  Church  of  Christ,  Scientist,  in 
Boston. 

George  Fite,  of  the  Associated  Press 
Bureau  at  Memphis,  Tenn.,  is  the 
father  of  a  son,  his  third  child. 

H.  R.  Knickerbocker,  International 
News  Service  war  correspondent,  re¬ 
cently  received  the  degree  of  doctor 
of  literature  at  his  alma  mater.  South¬ 
western  University,  Georgetown, 
Texas. 

David  P.  Sommers,  artist,  Philadel¬ 
phia  Evening  Public  Ledger,  has  re¬ 
tired  on  a  pension  payment  plan.  Mr. 
Sommers  has  been  a  member  of  the 
Ledger  art  department  since  1921.  He 
previously  worked  for  the  old  Phila¬ 
delphia  North  American  and  the 
Williamsport  (Pa.)  Grit. 

Franklin  Gregory,  rewriteman, 
Philadelphia  Record,  has  sold  to  Ran¬ 
dom  House,  New  York,  his  third  novel, 
“The  White  Wolf,”  a  horror  story,  with 
a  Philadelphia  background.  Publica¬ 
tion  date  is  September. 

Walter  Christie,  Jr.,  has  been  named 
managing  editor  of  the  Chico  (Cal.) 
Record,  recently  acquired  by  Stanley 
Beaubaire,  Keith  Topping  and  Wil¬ 
liam  Wagnon.  Formerly,  Mr.  Christie 
was  on  the  editorial  staff  of  the  Han¬ 
ford  (Cal.)  Sentinel. 

Kenneth  P.  Williams,  for  the  past 
six  years  news  editor  of  the  Meadville 
(Pa.)  Tribune-Republican,  was  ap¬ 
pointed  associate  editor,  a  newly 
created  post  to  consolidate  and  co¬ 
ordinate  news  coverage  of  the  after¬ 
noon  and  morning  papers.  Mr.  Wil¬ 
liams  has  been  with  the  Tribune  pub¬ 
lications  since  1925.  C.  W.  Johnson, 
who  has  served  18  years  with  the  pub¬ 
lications  as  sports  editor  was  pro¬ 
moted  to  news  editor. 

Philip  G.  Pendell  has  resigned  from 
the  Bangor  (Me.)  Daily  News  staff 
to  accept  a  position  with  the  United 
States  Civil  Service  department  in 
Boston.  He  is  being  succeeded  by  J. 
Philip  Dougherty  who  at  one  time  was 
with  the  Portland  (Me.)  Press  Herald. 

Roland  Moriarity,  Federal  Building 
reporter,  Philadelphia  Evening  Bulle¬ 
tin,  and  Mrs.  Moriarity,  are  the  parents 
of  a  daughter,  born  recently,  their 
only  child. 

John  Calpin,  of  the  city-desk  staff, 
Philadelphia  Evening  Bulletin,  and 
Mrs.  Calpin,  are  the  parents  of  a  son, 
bom  recently. 

Austin  Bealmear,  member  of  the 
Oklahoma  City  AP  staff  since  1936, 
has  been  transferred  to  New  York 
City  where  he  will  be  connected  with 
the  AP  radio  division. 

J.  R.  Marler,  former  student  at  the 
U.  of  Oklahoma  journalism  school,  has 
joined  the  staff  of  the  Borger  (Texas) 
Daily  Herald  as  a  reporter. 

Milton  Kaufman  executive  vice- 
president,  American  Newspaper 
Guild,  announced  the  birth  of  a  boy  to 


Mrs.  Kaufman  in  New  York  recently. 
Nat  Einhorn,  executive  secretary. 
New  York  Guild,  also  revealed  the 
birth  of  a  boy  to  Mrs.  Einhorn  re¬ 
cently. 

LeRoy  C.  Oetter  has  been  named 
city  editor  of  the  St.  Louis  Globe- 
Democrat  succeeding  Charles  C.  Clay¬ 
ton  who  will  write  editorials.  Mar¬ 
tin  J.  Haley,  veteran  baseball  sports 
writer,  has  taken  over  as  sports  edi¬ 
tor  in  place  of  Maurice  O.  Shevlin 
who  resigned  the  position. 

William  H.  Fort,  a  member  of  the 
Chicago  Daily  News  editorial  staff  for 
22  years,  including  eight  years  as 
New  York  correspondent  and  two 
years  on  the  foreign  staff,  has  re¬ 
signed  to  become  administrative  assis¬ 
tant  to  Mayor  Kelly  of  Chicago. 

William  O.  Adams,  city  editor, 
Nowata  (Okla.)  Daily  Star  for  the 
last  year  and  a  half,  has  resigned  and 
will  become  editor  and  publisher  of  a 
new  newspaper,  the  Nowata  Sun,  to 
start  within  the  very  near  future.  He 
plans  to  convert  the  present  weekly 
Sun  into  the  Nowata  Morning  Sun. 

J.  B.  Cross  has  transferred  from  the 
San  Antonio  Evening  News  to  the 
Express  as  assistant  city  editor.  He 
replaced  Henry  Howell,  who  moved 
over  to  the  Evening  News  in  a  similar 
capacity. 

Pericles  Alexander,  formerly  of  the 
Longview  (Tex.)  News- Journal,  has 
joined  the  San  Antonio  Evening  News 
reportorial  staff. 

Jack  Blackwell  has  resigned  as  city 
editor  of  the  Gonzales  (Tex.)|  Daily 
Inquirer  to  become  editor  of  the 
Rockport  (Tex.)  Pilot,  weekly  pub¬ 
lished  by  his  father. 

Lester  Campbell,  formerly  with  the 
Memphis  (Tex.)  Democrat,  Tom  Davi¬ 
son  and  Felix  McGivney,  June  grad¬ 
uates  of  the  University  of  Texas  school 
of  journalism  and  Miss  Elizabeth  Sta- 
fani  who  succeeds  Miss  Carol  Pauls  as 
assistant  society  editor  are  new  staff 
members  of  the  Galveston  News. 

Miss  Marie  Hansen,  daughter  of 
W.  W.  Hansen,  comptroller  and  assis¬ 
tant  secretary-treasurer  of  Memphis 
Publishing  Co.,  has  left  her  position 
as  rotogravure  editor  of  Louisville 
(Ky.)l  Courier- Journal  to  join  Life 
magazine  as  a  photographer. 

William  Dowdell,  city  editor,  Cin¬ 
cinnati  Post  for  the  last  seven  years, 
has  joined  the  news  department  of 
radio  stations  WLW  and  WSAI,  oper¬ 
ated  by  the  Crosley  Corporation  at 
Cincinnati. 

Robert  G.  Martin,  Jr.,  acting  direc¬ 
tor  of  publicity  at  Phillips  University, 
Enid,  Okla.,  has  become  city  editor  of 
the  Sulphur  (Okla.)  Daily  News. 

Albert  E.  Harum,  assistant  city 
editor,  Brooklyn  Daily  Eagle,  will 
enter  the  publishing  held  June  21, 
when  he  becomes  the  owner  of  the 
Coral  Gables  (Fla.)  Riviera,  weekly. 

Abe  Fennell,  Columbia  (S.  C.)  State 
sports  editor,  recently  announced  the 
arrival  of  a  son  to  Mrs.  Fennell  at 
Columbia  Hospital. 

Edward  Driscoll,  Albany  (N.  Y.) 
Knickerbocker  News  photographer,  is 
back  on  the  job  after  a  session  in  St. 
Peter’s  Hospital,  Albany.  Robert  C. 
McCain,  reporter,  has  returned  after 
three  weeks’  absence  with  an  infected 
foot. 

Henry  C.  Calloway,  editor,  Bluefield 
(Va.)  section,  Bluefield  (W.  Va.)  Daily 
Telegraph,  was  tendered  a  dinner  June 
7,  by  employes  of  the  Norfolk  and 
Western  Railway  Company  at  Blue¬ 
field,  W.  Va. 

Miss  Martha  Kearns,  society  edi¬ 
tor,  Suianton  (O.)  Enterprise,  resigned 
to  accept  a  post  on  the  staff  of  the 
Southbridge  (Mass.).  Evening  News. 


They're  In  The  Army  Now 


HAROLD  HINTON,  on  leave  from  the 

New  York  Times  Washington  bu. 
reau,  is  attached  to  the  headquarters 
public  relations  staff.  Third  Air 
Force,  Tampa,  Fla.  He  has  been  with 
the  Times  15  years,  has  a  Major’s  com¬ 
mission  in  the  U.  S.  Air  Corps,  and 
is  currently  writing  an  authorized 
biography  of  Cordell  Hull  scheduled 
for  publication  this  fall. 

Max  Marple,  who  recently  resigned 
as  city  editor  of  the  Pawhutkt 
(Okla.)  Journal-Capital  to  enlist  in 
the  army  air  corps,  has  been  as¬ 
signed  to  the  public  relations  ofldce 
at  Randolj^  Field,  Texas. 

James  McLaughlin  and  Robert  Mc- 
Narama,  Scranton  Times,  who  are 
soon  to  become  members  of  the  army, 
were  recently  tendered  a  dinner  by 
members  of  the  Times  news  staff. 

George  K.  Moriarty,  assistant  news 
editor,  Springfield  (Mass.)  Daily 
News,  has  been  called  to  active  duty 
in  the  war  department’s  public  rela¬ 
tions  office,  Washington.  Moriarty 
holds  the  rank  of  second  lieutenant 
in  the  infantry  reserve. 

Hubert  A.  Elliott,  city  editor, 
Suffolk  (Va.)  News-Herald,  who  re¬ 
cently  was  drafted  into  the  service 
and  was  stationed  at  Camp  Lee,  Va., 
has  been  transferred  to  Camp  Croft, 
S.  C. 

Frank  Archer,  formerly  in  the 
classified  department,  Chicago  Trib¬ 
une,  and  recently  with  the  advertis¬ 
ing  departments.  Twin  Falls  (Idaho) 
News-Times  and  the  Bremerton 
(Wash.)  Sun,  is  now  editor  of  the 
Salvo  a  weekly  tabloid  size  news¬ 
paper  printed  by  the  U.  S.  Army  at 
Fort  Worden,  Washington. 

William  P.  McCahill,  former  Asso¬ 
ciated  Press  employe  at  Milwaukee, 
became  a  second  lieutenant  in  the 
U.  S.  Marine  Corps  reserve  at  gradu¬ 
ation  exercises  at  Quantico,  Va.,  May 
29. 

Jerry  MacMullen,  veteran  water¬ 
front  reporter  of  the  San  Diego  (Cal.) 
Union,  and  a  naval  reserve  officer  for 
many  years,  has  been  called  to  active 
duty  as  a  lieutenant  commander  in 
the  11th  Naval  District  intelligence 
office  headquarters  at  San  Diego. 

Will  Price,  reporter,  Houston  (Tex.) 
Press,  has  been  called  to  duty  with 
the  naval  reserve.  He  will  report 
to  Harvard  University  for  special 
training. 

Jim  Williams,  Claremont  (N.  H.) 
Daily  Eagle  reporter,  in  charge  of 
that  newspaper’s  Springfield,  Vt.,  dis¬ 
trict  office,  was  36  May  31.  A  few 
days  earlier,  he  was  ordered  to  re¬ 
port  for  induction  into  the  army. 
Members  of  the  Eagle  staff  gave  hire 
a  farewell  party.  He  is  now  stationed 
at  Fort  Devens,  Mass. 

William  Kirkpatrick,  Los  Angeles 
Evening  Herald  and  Express  gen¬ 
eral  assignment  man  for  the  last 
three  years,  and  a  member  of  ^ 
Naval  Reserve,  reported  for  active 
duty  with  the  Navy  May  23.  He  is  a 
lieutenant.  Junior  grade,  and  is  sta¬ 
tioned  at  Chavez  Ravine,  Los  Angeles, 
temporarily. 

Lieut.  Benjamin  M.  Turner,  untfl 
recently  aviation  editor  of  the  Okla¬ 
homa  City  Daily  Oklahoman,  is  no* 
attached  to  the  Eighth  Naval  District 
Headquarters  in  New  Orleans  for  re¬ 
cruiting  duty. 

Capt.  ’Theodore  P.  Wagner,  an  over¬ 
seas  veteran  of  the  first  World  War 
and  St.  Louis  Post-Dispatch  reporter 
for  19  years,  is  the  latest  from  the 
editorial  department  of  that  paper  to 
join  the  Army  as  commissioned 
officers. 
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LOUISVILLE 

Courier -Journal  and  Times 


Installing  SIX  More 
Blue  Streak  Linotypes 


Nineteen  Blue  Streaks  in  less  than  four  years  demon- 
lates  convincingly  the  \'alue  of  Blue  Streak  Linotypes 
)  far-sighted  newspaper  executives.  These  outstanding 
ublications,  the  wholly  Linot)pe-set  Courier-Iournal 
nd  Louisville  Times,  now  use  (including  the  new  31s*): 

1  Blue  Streak  Model  8 
1  Blue  Streak  Mixer  Model  29 

1  Blue  Streak  Mixer  Model  30 
14  Blue  Streak  Master  Model  31s 

2  Blue  Streak  Super  Display  Model  33s 
19  Blue  Streak  Linotypes. 

mple,  speedy  Blue  Streak  operation  and  maintenance 
dl  composing-room  costs  down— push  production  up. 

Master  Model  31s 


Composing  Room  Superintendent  C.  Frank  Mann  is  pictured  between 
two  of  the  Blue  Streak  battery  in  the  Courier-Journal  and  Louisville 
Times.  These  two  machines  are  Super  Display  Model  33s  setting  full- 
width  36-point  from  Wide-Standard  main  magazines.  Superintendent 
Mann’s  efficient  plant  uses  30  Linotypes,  of  which  19  are  Blue  Streaks. 


Linoiyp*  Eltctra  Bold  and  A^P-L  Caslon  Old  Face 


LINOTYPE 


30 


EDITOR  &  PUBLISHER 


Baltimore  Union 
Conducted 
Copy  Boy  School 

Independent  Organization 
Of  Editorial  Employes 
Taught  Twelve  Students 


the  professional  newspaper  lensman. 

At  the  conclusion  of  the  course  Ben 
Rivkin,  of  the  copy  desk  staff,  presi- 


MISS  mCKOK  HONORED 

Minneapolis,  June  9 — The  occasion 
of  a  foreign  policy  speech  by  Mrs. 


dent  of  the  Union,  gave  ex-  pranklin  D.  Roosevelt  in  St.  Paul 

aminations  to  the  boys  based  on  the  ju^e  7  provided  an  opportunity  for 
lectures  given  by  the  staff  members,  friends  and  former  co-workers  of 


Guild  Leaders 
Threatened 

continued  from  pog*  jj 


I  Prizes  were  offered  to  the  boys  scor-  Lorena  Hickok,  nationally  famous  to  delegates,  the  Detroit  chapter 

Independent  Organization  the  highest  marks.  newspaperwoman,  to  stage  an  inform-  the  money  wffi 

Top  honors  went  to  Copy  Boy  Ben  gi  homecoming  celebration.  Miss  come  back  to  the  loral,  however,  a 
bditonal  bmployes  Blackburn,  Jr.,  who  attained  a  rating  Hickok,  who  got  her  start  as  a  re-  form  of  delegate  dues,  and  adv*f. 

Taught  Twelve  Students  of  100%.  He  was  thus  in  line  for  a  porter  for  the  Minneapolis  Tribune  tisements  in  the  convention  program. 

place  on  the  police  district  staff  but  ^he  1920s,  is  now  executive  secre-  L.  Perry,  of  the  Free  Prta. 

Recognizing  that  many  a  w^-rank-  announced  that  he  plans  to  attend  of  the  women’s  division  of  the  ^  chairman  of  the  Conventioii 

mg  newspai^r  man  started  his  career  John  Hopkins  University  next  year.  Democratic  national  committee  and  Entertainment  Committee,  plans  » 

m  the  humble  role  of  copy  boy,  the  His  father  is  employed  in  the  News- 


News  Union  of  Baltimore,  an  inde-  Post’s  composing  room.  the  first  Tadv’s  Twin  Cities  aoDear-  excursion  among  other  events, 

pendent  and  unafiiliated  organization  Blackburn  received  a  cash  prize  -nee  FammiQ  fnr  her  mannericms  year  the  Committee  for  Guild 

of  editorial  employes  of  the  Baltimore  from  the  News  Union,  with  other  '  n  __  i,-_  writing  Miss  Hiekok  Deniocracy  was  formed  by  anti-»d. 
News-Post,  recently  conduct^  a  prizes  going  to  Copy  Boys  George  ^3^  of  her  visit  to  correct  a  ministration  forces  in  the  New  York 

^^waf  f he  attained  statement  recently  revived  about  her  local  and  the  committee  has  been  the 

Union  omcials  can  learn,  was  the  ranking  only  a  few  points  below  -avaral  artiflas  “Tha  stories  are  spearhead  of  the  nationwide  drive 

first  union  school  of  its  kind  ever  Blackburn.  Hall  was  immediately  exaggerated  ”  said  Miss  Hickok  re-  against  the  present  leadership.  It  ha 
held.  ,  ^  ^  ^  ^  promoted  to  the  post  of  apprentice  f erring  to  hW  earl v  professional’ days  campai^ed  for  the  removal  from  office 

Aim  of  the  school  was  to  teach  the  police  reporter.  Bowers  wants  to  be  hg-e  “Actuallv  I  didn’t  smoke  a  Sullivan,  Kaufman,  Pasche,  Wat- 

boys  the  rudiments  of  reporting  and  j,  photographer,  and  was  slated  to  oin-  all  It  was  cigars”  members  Agnes  Fahy, 

photography,  to  show  them  how  stor-  get  the  next  job  in  the  photo  depart-  b  Julius  H.  Klyman,  and  Philip  M.  Con¬ 
ies  are  worked  and  written,  to  in-  ment.  T  A  nelly. 

struct  them  in  copy  reading  and  to  The  News  Union,  organized  four  r flTiOO  -pj^g  27  chartered  locals  of  the  Amer- 

illustrate  problems  of  makeup  and  years  ago,  has  negotiated  three  work-  New  Orleans,  June  10  Horace  Newspaper  Guild  Auxiliary  alio 


as  such  acted  as  “advance  man”  for  banquet,  a  cocktail  ^rty,  and  a  boat 
the  first  lady’s  Twin  Cities  appear-  e*^sion  among  other  events, 
ance.  Famous  for  her  mannerisms  Committee  for  Guild 


boys  the  rudiments  of  reporting  and  ^  photographer,  and  was  slated  to  nine  at  all  It 
photography,  to  show  them  how  stor-  opf  the  next  iob  in  the  ohoto  deoart- 


photography,  to  show  them  how  stor-  get  the  next  job  in  the  photo  depart¬ 
ies  are  worked  and  written,  to  in-  ment. 

struct  them  in  copy  reading  and  to  The  News  Union,  organized  four 
illustrate  problems  of  makeup  and  years  ago,  has  negotiated  three  work¬ 
editing.  ing  contracts  with  the  management  of 


was  cigars. 


HEADS  LA.  PRESS 


liting.  ing  contracts  with  the  management  of  Mangham  of  ^yville  ^^s  elected  send  delegates  to  its  third  an- 

Condactcd  by  Union  the  News-Post  and  is  preparing  to  president  of  the  Louisiana  Press  Asso-  convention,  which  will  be  hdd 

Officials  of  the  Union  decided  to  negotiate  a  fourth.  Approximately  ciation  at  the^dy  s  annual  conveiUion  concurrently  at  the  Book-Cadillac. 


hold  the  school  after  Managing  Edi¬ 
tor  W.  M.  Baskervill  of  the  News- 


90%  of  the  staff  are  members  of  the  *be  past  we^-end  at  Houma.  Jeffer-  York’s  delegates  and  alternate 

nion,  which  is  the  recognized  bar-  son  Howard  Fore  of  Bunk.e  was  named 

.ining  agent  for  the  News-Post  edi-  vice-president;  Marvin  Lipp  of  Oak  Brooklyn  Eagle-,  J.  W.  cZ- 

rial  department.  Grove,  second  vice-president,  and  ^  ^  ^  ^ 

m  George  T.  Goodman  of  Ponchatoula,  „  m 

rt  .  TT  .  ’  re-elMted  secretarv-treasurer  Hieh-  Emhorn,  executive  secre- 

2  in  Union  S  light  of  the  convention  was  an  asser- 

Jopy  Boys'  School  ^  s™  h.  jo„«  a„. 

'The  22  enrollees  in  the  copy  boys’  .  ^  berman.  Registered;  Arthur  Hurwitch. 


Union,  which  is  the  recognized  bar- 


son  Howard  Fore  of  Bunkie  was  named 


Post  had  agreed  to  promote  several  gaining  agent  for  the  News-Post  edi- 
of  the  copy  boys  to  places  on  the  staff  torial  department, 
if  they  showed  willingness  to  learn  ^  ^  " 

plus  ability.  22  in  Union's 

Further,  the  Union  officials  felt  that  ^  '  C  1.  1 

it  was  a  part  of  the  organization’s  wOpy  DOyS  dCnOOi 
function  to  encourage  the  boys  and  'The  22  enrollees  in  the  copy  boys 


,  1  •  J  A  au..  r-  _  wciiiirtii,  Av«;Kiai.cA«ru,  nuiwiiuL 

aid  in  their  newspaper  education.  It  school,  conducted  by  the  AFL  Chi-  j  th^oreL  ^  wm  done  once  in  the  Brooklyn  Eagle, 

was  realized  that  although  the  boys  cago  Editorial  Association  under  ^  p  Also  Tom  O’Connor,  PM;  Francis 

were  in  daily  association  with  the  terms  of  its  two-year  contract  with  »  sneaker  at  the  closine  session  McCarthy,  United  Press;  R.  H.  Neely, 
senior  members  of  the  staff  and  con-  the  Chicago  Herald- American,  were  q  ^  Lachenmever  ouWisher  of  Journal- American;  John  F.  Ryan 

stituted,  in  fact,  an  integral  part  of  told  there  is  no  substitute  for  a  good,  .  ciishrao  (Okla )  Dailu  Citizen  guild  organizer;  Max  B.  Samuel 
the  editorial  department’s  operation,  well-rounded  education  as  an  essen-  snoke^on  “The  Newsoaper  in  Time;  A.  J.  Siebelist,  News;  Fnu 

few  of  them  had  opportunities  to  de-  tial  prereqmsite  to  newspaper  report-  Pommunitv  Service  ”  Silber,  Herald  Tribune;  Monroe  Stem 


McCarthy,  United  Press;  R.  H.  Neely, 


velop  their  talents,  if  any 


Twelve  boys,  all  ambitious  to  be-  session.  _  _ 

come  reporters  or  photographers,  at-  John  A.  Malloy,  Herald- American  ,  .  Whittaker  Daily  Mirror, 

tended  the  series  of  lectures  and  naanaging  editor,  was  the  first  lec-  .The  ward  of  directors  of  Interna-  cl-™.-  n  Hnz-ir  ir  Ti™. 

demonstrations  by  veteran  staff  mem-  turer  at  the  weekly  sessions  now  be-  honal  Paper  and  Power  Com^ny  ^  .  rnnnollv  ’  SiHwv 

here  of  the  News-Post,  who  had  of-  ing  held  under  the  auspices  of  the  ^1*"®  d^lared  a  regular  dividend 
fered  their  services  as  “professors”.  AFL  union.  Harry  Reutlinger,  city  a  share  for  the  swond  quarter 

Sessions  of  the  school  were  held  on  editor  of  the  Chicago  Hearst  newspa-  a  dividend  of  ^  a  Dau-  T  j’  Murnhv  Times 

successive  Friday  nights  in  the  News-  per,  was  the  second  guest  speaker,  share  on  account  of  accumulated  un-  J«nwh  Day  T  J.  Mu^hy 

Post  Building  and  at  the  Baltimore  relating  his  experiences  as  a  former  pa»d  dividends  accrued  on  Ae  com-  WhAtan  N^nmneek-  Victoi 

Press  Club.  The  first  three  talks,  de-  copy  boy.  “Buddy”  McHugh,  veteran  F«uy «  outetandmg  cumulative  ^n-  ^  G-  JJ^alen  V>««' 

signed  to  give  the  boys  an  idea  of  police  reporter  for  the  Herald-Amer-  vertible  5%  ^eferr^  stock,  both  g  .  Y 

the  basic  principles  of  reporting  and  ican,  addressed  the  class  this  week.  payable  June  28,  to  holders  of 

writing,  were  given  by  James  C.  Mul-  With  completion  of  the  three  in-  record  ^  the  close  of  business  June 
likin  of  the  News-Post’s  rewrite  staff,  troductory  lectures,  the  class  will  This  payment  will  reduce  the 

Jack  Kavanagh,  police  reporter,  and  continue  its  weekly  course  of  instruc-  of  accumulated  unpaid  ivi-  — - 

Miss  Caroline  Kirwan,  feature  writer,  tion  under  the  direction  of  Walter  “f to  $5  a  share.  The  boa^  of  I 

aided  Mullikin  in  conducting  round-  Sutherland,  assistant  city  editor  and  directors  of  International  Paper  Com-  i  'a  \  i 

table  talks  in  which  the  boys  partki-  director  of  the  school.  Next  week’s  declared  a  divi-  ,1  [ 

Dated.  class  assignment  will  be  to  write  a  dend  of  ^25  a  share  on  the  oom^y  s  1 

A.  W.  Perkins,  head  of  the  copy  news  story  from  a  set  of  facts.  The 
desk,  talked  before  the  boys  on  the  following  week,  the  boys  will  be  in-  ,  J  J'®!**®*’®  ^ 

essentials  of  copy  reading,  while  Tom  structed  in  how  to  turn  in  a  story  -  -q  .041  cose  o  usiness  SYRACUSE  AND 

Regan,  also  of  the  copy  desk,  discussed  by  telephone,  supplemented  by  class-  ®  CeNTRAL  NeW  YoRK  NOW 

typography  and  composing  room  prac-  room  work  in  re-writing  imder  prac-  -  „  „ 

tices.  Henry  Bien,  makeup  man,  gave  tical  conditions.  “Homework”  consists  A  TRULY  5"^  MARKET 

the  boys  a  practical  demo^taatkm  of  of  J^iting  a^gnment^  such  as  re-  J)Q  -Industrial  payrolls  up  48% 

makeup,  using  the  News-Post’s  com-  port^  the  talks  heard  m  class,  or  —Defense  ordere  up  to  ^,000,000 

posing  room  as  a  laboratory.  Louis  writing  on  some  subject  assigned.  V/^TT  _ Dep’t.  Store  sales  up  29% 

Azrael,  columnist,  spoke  on  feature  There  will  also  be  instruction  in  news  ^  _p,  q.  receipts  up  7% 

stories  and  columns,  and  Peter  Rowe,  photography,  picture  selection  and  —Bldg,  permits  up  429%: 

photographer,  discussed  the  work  of  layout,  and  news  judgment.  JvINV-/ W  :  — Car  loadings  up  29% 


ing  and  editing  at  the  recent  opening 


IP6.P  DIVIDEND 

The  board  of  directors  of  Interna - 


Silber,  Herald  Tribune;  Monroe  Stem 
Journal-American;  G.  Y.  Wells,  AP 
Hamilton  Whitman,  News;  James 
Whittaker,  Daily  Mirror. 

Also  Seaver  B.  Buck,  Jr.,  Time. 


★  ★  ★  ★ 


DO 

YOU 

KNOW? 


During  the  first  five  months 
of  1941  The  Sun  had  a  larger 
gain  in  Women’s  Clothing 
Store  Advertising  than  anv 
other  New  York  weekday* 
newspaper. 


Syracuse  and 

Central  New  York  now 

A  TRULY  market 

— Industrial  payrolls  up  48%: 

— Defense  orders  up  to  $50,000,000 
— Dep’t.  Store  sales  up  29%) 

— P.  O.  receipts  up  7% 

— Bldg,  permits  up  429% 

— Car  loadings  up  29% 

. . .  These  and  other  indices  art 
evidence  of  teeming  activity  B 
Central  New  York! 

25%  Daily  and  40%  Sunday  cir¬ 
culation  GAINS  in  two  year* 
point  the  way  to  effective,  eco¬ 
nomical  advertising  in  this  busy 
market! 

1  HE  Post-Standard 


SYRACrSE,  N.  Y. 

Kelly-Smith  Co. — Nat  I.  Rep’t. 
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‘Tie  for  Breakfast” 

— profits  for  you! 


'f 


\\\ 


$  917,74X000 


\ 


TOTAL  FOOD  SALES  for  New  England,  according  to  the  1940 
Census,  run  over  $900,000,000 — $917,792,000,  to  be  exact.  There’s 
only  one  other  market  in  the  country  that  tops  that — our  good 
neighbor.  New  York. 

No  secret  New  Englanders  have  always  been  big  eaters.  "Pie  for 
breakfast”  might  be  our  battle-cry  where  "vittles”  are  concerned. 
Ever  since  that  first  Thanksgiving,  we’ve  set  a  pretty  fine  table  up 
these  parts. 

Ten  to  one  you’re  probably  advertising  your  product  in  New  England 
newspapers  right  now.  Most  leaders  are,  of  course.  But  just  the  same, 
ask  yourself  if  you’re  using  all  the  papers  listed  below — and  with  good, 
solid,  consistent  schedules. 

And  if  you  aren’t  doing  a  job  up  here,  you’d  better  hurry  and — 
**Cotne  and  git  it!” — if  you  want  a  slice  of  this  plump  pie. 


ie  -k  ir 


NEWENCLAND 


a  “natural”  for  newspapers 


MAINE 

Bangor  Daily  News  (M) 

NEW  HAMPSHIRE 
Concord  Monitor-Patriot  <E) 

Keene  Sentinel  (E> 

Manchester  Union  Leader  (M&E) 

VERMONT 
Barre  Times  (E) 

Bennington  Banner  (E) 

Brattleboro  Reformer  (E) 

Burlington  Free  Press  (M) 

St.  Johnsbury  Caledonian-Record  (E> 

MASSACHUSETTS 
Beverly  Evening  Times  (E) 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Boston  Post  (M) 

Boston  Post  (S) 

Boston  Record  &  American  (ME) 
Boston  Sunday  Advertiser  (S) 

Brockton  Enterprise-Times  (E) 


Cape  Cod  Standard-Times,  Hyannis  (E) 
Fall  River  Herald  News  (E) 

Fitchburg  Sentinel  (E) 

Framingham  News  (E) 

Gloucester  Times  (E) 

Greenfield  Recorder-Gazette  (E) 

Haverhill  Gazette  (E) 

Holyoke  Transcript  (£) 

Lawrence  Eagle-Tribune  (ME) 

New  Bedford  Sunday  Standard  Times  (S) 
New  Bedford  Standard  Times  and 
Mercury  (M&E) 

New  bury  port  Daily  News  (E) 

North  Adams  Transcript  (E) 

Pittsfield  Berkshire  Eagle  (E) 

Quincy  Patriot  Ledger  (E) 

Salem  News  (E) 

Taunton  Gazette  (E) 

Waltham  News  Tribune  (E) 

Worcester  Telegram  and  Evening 
Gazette  (M&E) 

Worcester  Sunday  Telegram  (S) 


RHODE  ISLAND 
Pawtucket  Times  (E) 

West  Warwick  Pawtuxet  Valley  Daily  Times 
(E) 

Westerly  Sun  (E&S) 

Woonsocket  Call  (E) 


CONNECTICUT 

Danbury  News-Times  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record  (M) 

New  Britain  Herald  (E) 

New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwalk  Hour  (E) 

Norwich  Bulletin  and  Record  (M&E) 
Stamford  Advocate  (E) 

Waterbury  Republican  &  American  (M&E> 
Waterbury  Republican  &  American  (E&S) 
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Philadelphia  Columnist 
Enters  His  40th  Year 


L  M.  Hodgas 


By  JOE  DRAGONETTI 

IT'S  HARD  for  many  people  to  see 
the  bright  side  of  life  in  these  days 
of  world  tragedy,  but  Leigh  Mitchell 
Hodges,  known 
to  thousands  of 
readers  of  the 
P  h  Hod  el  phia 
Evening  Bulle¬ 
tin  as  the  Op¬ 
timist,  has  no 
intention  of 
changing  his 
philosophy  as  he 
enters  his  forti¬ 
eth  year  as  a 
newspaper  col¬ 
umnist. 

His  career  has 
been  almost  a 
legend  in  Philadelphia  journalism  and 
his  writings  have  been  an  inspiration 
to  many  persons  who  had  found  the 
going  tough.  In  an  interview  with 
Editor  &  Publisher,  Mr.  Hodges,  a 
cheerful  man,  who  talks  as  he  writes, 
and  practices  what  he  preaches,  went 
over,  in  his  modest  way,  the  high¬ 
lights  of  that  career. 

Started  ia  Missouri 
It  started  on  the  old  Mexico  (Mo.) 
Evening  Ledger,  alma  mater  of  many 
top-ranking  newspapermen  through¬ 
out  the  country,  received  its  greatest 
stimulus  under  the  direction  of  jour¬ 
nalistic  giants  of  a  bygone  Philadel¬ 
phia  era. 

Mr.  Hodges  developed  the  idea  for 
the  “Opt”  column,  as  he  calls  it,  by 
reading  another  feature,  called  the 
Cynic  which  was  conducted  by 
Horace  Ti'aubel,  Walt  Whitman  biog¬ 
rapher  and  a  brilliant  writer  for  the 
old  Philadelphia  Times. 

An  assistant  editor  of  the  Ladies 
Home  Journal  at  the  time,  Mr.  Hodges 
admired  Mr.  Traubel’s  writing  ability 
and  intellect,  but  thought  the  Times 
writer  was  overly  pessimistic. 

“I  figured  that  if  Mr.  Traubel  could 
pound  the  anvil,  I  could  ring  the 
bell,”  Mr.  Hodges  told  Editor  &  Pub¬ 
lisher.  “The  Times  was  owned  by 
George  Washington  Ochs-Oakes, 
brother  of  Adolph  Ochs,  who  was  later 
to  buy  the  old  Public  Ledger. 

Another  Sido  of  Lifo 
“I  thought  that  the  readers  of  the 
Times  might  be  interested  in  another 
side  of  life  which  Mr.  Traubel  over¬ 
looked.  So,  I  went  in  to  see  Mr. 
Ochs,  and  suggested  that  I  write  a 
daily  column  on  that  basis.  He  was 
rather  skeptical  at  first,  but  later  told 
me  to  write  a  few  pieces.” 

When  completed,  the  articles  im¬ 
pressed  Mr.  Ochs.  “I  like  them,”  he 
said,  “they  might  be  nice  for  preach¬ 
ers — helps  them  with  their  Sunday 
sermons.” 

Their  effects  were  greater  than  that. 
The  public  response  was  more  than 
Mr.  Ochs  expected.  The  Optimist  be¬ 
came  a  daily  feature  and  Mr.  Hodges 
left  the  Ladies  Home  Journal.  He 
had  started  with  the  magazine  in 
1899  after  he  had  met  the  famous 
Edward  Bok  while  working  on  the 
Kansas  City  Star. 

“My  connection  with  the  old  Times 
was  a  happy  one,”  said  Mr.  Hodges. 
“The  daily  column  began  on  March 
13,  1902.  That  summer,  Mr.  Ochs  sent 
me  to  Atlantic  City  on  one  of  the 
most  unusual  assignments  any  news¬ 
paperman  ever  received.  I  was  told 
to  forget  news  and  write  about  any¬ 
thing  I  wanted  to — the  sunset,  lobster 
dinners,  etc.  I  did  just  that  and  the 


publisher  seemed  pleased,  but  the  days 
of  the  Times  were  numbered.  Later 
in  the  year  the  newspaper  was  merged 
with  the  Public  L^ger,  which  had 
been  acquired  by  Adolph  Ochs.” 

The  Optimist  lasted  on  the  Public 
Ledger  for  only  10  days.  Adolph 
Ochs  did  not  like  it.  But  E.  A.  Van 
Valkenburg,  famous  crusading  pub¬ 
lisher  of  the  old  North  American  did. 

The  Optimist  began  on  the  North 
American  on  Sept.  14,  1902,  and  ran 
until  the  death  of  the  paper  in  1925. 
It  has  been  running  in  the  Phila¬ 
delphia  Evening  Bulletin  three  times 
a  week  since  that  time. 

In  addition  to  writing  his  column, 
Mr.  Hodges  won  many  other  laurels 
as  a  regular  staff  member  of  the  North 
American.  He  and  “Van”  could  talk 
to  each  other  like  “Dutch  Uncles.” 
Pioneered  for  Christmas  Seals 
One  day  in  1906,  while  working  at 
his  desk,  Mr.  Hodges  was  interrupted 
by  a  dignified  young  woman  who  had 
just  been  in  to  see  the  Sunday  editor 
about  an  idea  for  Christmas  Seals  to 
fight  tuberculosis.  She  was  Miss 
Emily  P.  Bissell  of  Wilmington,  Del., 
now  famous  throughout  the  world  for 
her  work  in  fighting  the  disease. 

It  was  through  the  efforts  of  Mr. 
Hodges,  Mr.  Van  Valkenberg  and  the 
North  American  that  the  Christmas 
Seal  idea  became  known.  The  North 
American  engaged  in  the  greatest 
crusade  in  its  history  when  it  fostered 
the  sale  of  the  seals.  Miss  Bissell  had 
intended  to  raise  only  $300.  Since  that 
time,  more  than  $100,(>00,000  has  been 
raised  to  fight  TB  through  the  use  of 
Christmas  Seals. 

Like  many  another  newspaperman, 
Mr.  Hodges  occasionally  was  in  the 
habit  of  belittling  his  own  work.  One 
day,  the  foreman  of  the  pressroom 
came  rushing  up  to  his  desk,  yelling 
for  copy.  Mr.  Hodges  had  forgotten 
to  write  the  column  for  that  issue. 
He  had  to  get  a  “pot  boiler”  in  a 
hurry.  So,  in  15  minutes,  he  wrote  a 
poem  entitled  “Give  Them  The  Flow¬ 
ers  Now.” 

“I  thought  it  was  the  worst  drivel 
I  had  ever  written,”  he  told  the  writer, 
“but  it  attracted  world-wide  attention 
and  made  its  mark  as  a  heart  throb.” 

Has  Written  Many  Columns 
When  the  North  American  died, 
Mr.  Hodges  was  so  much  concerned 
about  the  fate  of  the  old  paper,  that 
he  hadn’t  given  much  thought  to  the 
future  of  the  column,  but  the  late 
Fred  Fuller  Shedd,  editor  of  the 
Bulletin,  convinced  Mr.  Hodges  that 
the  Optimist  was  just  the  thing  that 
Bulletin  readers  would  enjoy. 

Mr.  Hodges  has  written  more  than 
6,500  Optimist  columns. 

The  writer  asked  Mr.  Hodges  how 
he  could  be  optimistic  in  the  face  of 
present-day  world  conditions.  This  is 
his  reply: 

“I  have  a  rock — a  firmer  rock  than 
the  rock  of  Gibraltar.  History  has 
shown  that  conditions  have  never 
failed  to  right  themselves.  If  history 
reverses  itself,  I  will  become  a  pes¬ 
simist.” 

In  a  strict  sense,  Mr.  Hodges  is  really 
a  meliorist,  one,  who,  in  plain  words, 
can  see  the  dark  side  of  life  as  well 
as  the  bright  but  doesn’t  let  adversity 
get  him  down.  Neither  does  Mr. 
Hodges  bury  his  head  in  the  sand  and 
shut  his  eyes  to  evil.  That  would  be 
foolish  optimism,  he  said. 

“I  was  originally  thinking  of  calling 


the  column  the  Meliorist,”  he  said, 
“but  I  don’t  think  anyone  would  have 
read  it.  Readers  were  more  familiar 
with  Optimist. 

■ 

Bradford  Heads  U.P. 
Radio  News  Service 

A.  L.  Bradford  has  been  appointed 
radio  news  manager  for  United  Press 
by  Hugh  Baillie,  president 

Bradford  leaves  the  position  of  Gen¬ 
eral  South  American  Manager  of  the 
U.P.  to  assume  his  new  duties  direct¬ 
ing  the  radio  news  service  which 
goes  to  482  radio  stations.  He  brings 
to  his  new  post  a  background  of 
many  years’  service  as  a  news  and 
business  executive  for  the  United 
Press  in  Europe,  Latin  America  and 
the  United  States. 

Bradford  succeeds  Webb  C.  Artz, 
who  has  requested  an  indefinite  leave 
of  absence,  because  of  ill  health. 

Bradford  started  his  news  career 
at  18,  as  a  reporter  for  the  Washington 
Post,  worked  on  other  newspapers  and 
join^  the  U.P.  in  Washington,  in  1919. 
He  has  served  as  Paris  manager,  man¬ 
ager  of  the  bureau  at  Rio  de  Janeiro, 
Buenos  Aires  manager,  and  subse¬ 
quently  general  manager  of  South 
America. 

No  successor  to  the  position  has  yet 
been  chosen. 

“SPARROW'''rOBERTSON 

William  H.  Robertson,  known  to 
thousands  as  “Sparrow”  Robertson, 
sports  columnist  with  the  New  York 
Herald  and  with  the  Paris  edition  of 
the  New  York  Herald  Tribune  from 
1919  until  that  paper  suspended  with 
German  occupation,  died  June  10  of 
a  heart  ailment  at  his  country  home 
near  Fontainebleu,  France.  He  was 
about  83  years  old.  Information  on 
his  early  life  was  sketchy  and  he  was 
little  known  until  he  began  his 
breezy  column,  “Sporting  Gossip,”  in 
the  Paris  Herald.  The  Sparrow’s  lit¬ 
erary  style,  or  lack  of  it,  was  pecu¬ 
liarly  his  own  and  once  caused  Eu¬ 
gene  O’Neill  to  exclaim:  “Why,  he’s 
the  greatest  writer  in  the  world.” 

LIBRARIANS  TO  MEET 

J.  Howard  Carter,  of  Townley,  Up¬ 
dike  and  Carter,  New  York,  will  ad¬ 
dress  the  Newspaper  Group,  Special 
Libraries  Association,  on  “Libel  Law 
Pertaining  to  Newspapers”  at  a  break¬ 
fast  session  next  Wednesday  during 
the  group’s  19th  annual  conference  at 
the  Hotel  Bond,  Hartford,  Conn.,  June 
16-19.  Maurice  Symonds,  New  York 
Daily  News,  is  chairman  of  the  group. 
Speakers  will  include  Richard  Gio- 
vine,  PM;  Matthew  Redding,  New  York 
World-Telegram;  Clifford  E.  Denton, 
radio  technician.  New  York  Daily 
News. 


40  Printers  Strike 
On  Ontario  Doily 

OsHAWA.  Ont.,  June  11— Forty  jour¬ 
neymen  and  apprentices,  employes  of 
the  Oshawa  Daily  Times,  went  on  an 
unannounced  strike  June  2  at  9  pjn. 
and  are  still  out.  Union  officials  claini 
a  lockout  because  of  what  they  con¬ 
sidered  an  unnecessary  delay  in  calling 
a  meeting  of  company  directors. 

The  dispute  with  the  union  dates 
back  to  February  when  a  two-year 
agreement  expired.  The  company  of¬ 
fered  renewal  on  the  same  basis  for 
duration  of  the  war  with  an  immediate 
pay  increase  of  a  dollar  weekly  and 
further  increases  based  on  cost  of 
living  determined  by  the  federal  de¬ 
partment  of  labor  index.  Tliis  offer 
was  flatly  refused  and  the  union  sub¬ 
mitted  an  alternative  long-standard 
ITU  contract  which  was  unacceptable 
to  the  publishers  chiefly  on  account 
of  competition  in  the  job  printing  part 
of  the  business.  The  union  asked 
a  wage  scale  of  $32  for  a  40-hour  week. 
The  company  now  offers  $32  for  a  48- 
hour  week  and  is  hiring  a  new  staff 
on  this  basis.  A  24-hour  picket  line 
has  not  interrupted  publication. 

Negotiations  have  now  been  started 
at  the  request  of  the  union  which  may 
result  in  reinstatement  of  some  strik¬ 
ers  providing  positions  are  available. 
The  open  shop  which  has  prevailed 
since  Feb.  15  will  continue,  the  man¬ 
agement  stated. 

PRESS  CHIEFS  SPEAK 

Major  General  Robert  C.  Richardson, 
Jr.,  and  Rear  Admiral  Arthur  J.  Hep- 
bum,  public  relations  chiefs  of  the 
Army  and  Navy,  respectively,  ad¬ 
dressed  150  former  and  active  corres¬ 
pondents  and  their  guests  at  a  lunch¬ 
eon  of  the  Overseas  Press  Club  of 
America  in  New  York  June  11.  Both 
speakers  said  their  services  do  not 
want  news  censorship  and  prefer  to 
operate  on  the  basis  of  voluntary  co¬ 
operation.  They  declared  that  if  the 
organs  of  information  continued  “only 
one-half  cooperative  as  they  have 
been,  there  will  be  no  necessity  of  any¬ 
thing  approaching  censorship.” 


YOUTH  OR  EXPERIENCE! 

Experience — 

Intelligent  writing  and  edit¬ 
ing  in  these  times  require 
soud  backgroimd,  experience, 
and  judgment — the  ability  to 
select  the  good,  discard  the  un¬ 
worthy. 

YoMth— 

Eagerness  and  enthusiasm 
are  vital  to  any  publication 
today.  Coupled  with  ability 
and  intelligence  they  can  be 
guided  to  the  benefit  of  the 
community  and  the  profit  of 
the  publi^er. 

When  employers  want 
prompt  and  selective  service, 
they  write  or  wire 

The  PERSONNEL  BUREAU 
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James  C.  Kiper,  Director 
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Chicago,  DL 
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Acme's  New 
Photo  Plant 

Continued  from  page  20 


well  equipped  with  lighting  apparatus. 

We  are  aware  of  the  cameraman’s 
instincts  in  Dorman  when  we  observed 
the  spacious  quarters  alloted  to  the 
photographers  for  lounging  about  (if 
they  ever  get  a  chance  to  do  so).  The 
private  sanctum  for  the  chief  of  staff 
is  large  and  well  appointed  but  in 
plain  style.  Some  minor  changes  may 
be  made  but  as  the  plant  now  stands 
it  is  a  credit  to  the  syndicate  and  a  nice 
job  by  Dorman  and  his  men. 

Washington  Plant 

EVER  since  the  Washington  (D.  C.) 

Times-Herald  started  the  ’round  the 
clock  editions,  the  photo  departments 
of  both  papers  were  merged  into  one 
unit.  The  management  of  the  depart¬ 
ment  has  been  centralized  and  the 
direction  of  its  operations  placed  under 
the  supervision  of  the  day  and  night 
picture  editors,  G.  E.  Tankersly  and 
William  Luers. 

There  are  ten  staff  cameramen 
covering  assignments  and  two  inside 
men  for  processing.  The  men’s  hours 
are  staggered  to  allow  full  coverage 
for  all  editions.  The  photographers 
cover  an  average  of  five  assignments 
a  day  and  each  man  owns  his  own  car 
and  receives  a  mileage  allowance.  The 
equipment  is  supplied  by  the  papers 
but  the  men  own  their  own  outfits  as 
well. 

Because  of  the  centralized  system 
of  operation  there  is  no  waste  motion 
and  loss  in  materials.  All  assignments 
regardless  of  their  origin  must  clear 
through  the  picture  editors.  The  plant 
is  one  of  the  largest  south  of  New 
York.  There  are  eight  developing 
rooms,  each  being  six  by  six  feet  in 
size,  but  are  not  air  conditioned.  Two 
very  large  printing  rooms  are  kept 
in  operation  and  five  Howe  water- 
cooled  enlargers  are  used. 

Recently,  the  4x5  Speed  Graphics 
were  replaced  by  the  smaller  3^x 
4V4  size.  The  equipment  includes  two 
17-inch  and  one  21-inch  lenses 
mounted  on  4x5  Graflexes  for  sports 
and  several  miniature  cameras.  The 
finishing  room  is  large  and  airy.  The 
feature  that  attracted  our  attention 
was  the  web-belt  dryer.  We  had  ex¬ 
pected  to  find  several  electric  plate 
dryers  for  glossy  prints  but  we  learned 
that  these  papers  do  not  use  glossy 
prints.  All  prints  are  made  on  a  semi¬ 
matte  finish  and  dried  by  means  of  the 
belt  machine. 

The  reason  given  for  the  use  of  the 
semi-matte  prints  is  that  they  offer  a 
better  foundation  for  retouching  and 
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eliminate  the  loss  of  time  and  waste 
motion  caused  by  rubbing  the  glossy 
prints  first  with  ammonia  before  ap¬ 
plying  the  air-brush. 


Camera  Knights 

THEODORE  (“TED”)  KELL,  New 
York  Herald  Tribune  staff  photog¬ 
rapher,  has  been  with  that  newspaper 
12  years,  the  last 


six  wielding  a 
camera.  Before 
that  he  worked 
as  an  assistant 
in  the  photo  de¬ 
partment,  and  in  ” 
the  editorial  de-  I 
partment.  Now 
he  specializes  on 
sports  but  also  i 
is  available  for 
general  assign¬ 
ment  work..  1 1 

Theodore  Kell  was  his  action 
shot  of  S  o  n  i  a 
Henie  on  the  ice  at  New  York’s  Madi¬ 
son  Square  Garden  that  won  for  him  a 
3rd  cash  prize  in  a  special  photo  con¬ 
test  held  two  years  ago  by  Garden 
officials  of  pictures  taken  by  press 
photographers  in  the  Garden. 

Another  picture  of  Kell’s  was 
awarded  3rd  prize  in  the  spot  news 
class  in  this  year’s  competition  of  the 
Press  Photographers  Association  of 
New  York,  while  still  another  was  se¬ 
lected  by  the  board  of  judges  of  the 
International  Pictorial  Photographers 
of  America  to  be  included  in  its  ex¬ 
hibit  of  100  of  the  best  picttu-es  in  the 
country  taken  by  both  professional  | 
and  amateur  photographers.  The  ex¬ 
hibit  toured  the  U.  S.  and  Canada. 

Kell,  29,  is  single  and  makes  his 
home  in  Flushing,  Long  Island,  N.  Y. 
He  is  a  native  New  Yorker.  His 
hobby  is  horseback  riding. 

PHOTO  EXHIBIT 

Wilmington,  Del.,  June  10 — An  ex¬ 
hibition  of  press  photography,  showing 
contrasts  between  the  results  of  mod¬ 
ern  processes  and  “spot  news”  prints 
of  earlier  days,  is  being  held  at  the 
Wilmington  Public  Library.  Made  up 
for  the  most  part  of  work  of  Charles 
C.  Minker,  staff  photographer  for  the 
Morning  News  and  Journal-Every 
Evening,  the  prints  range  in  variety 
from  human  interest  portrayals  to 
action  shots. 

JOINS  TREASURY 

Washington,  D.  C.,  June  9— David  Y. 
Barbee,  director  of  public  relations 
for  the  Federal  Alcohol  Administration 
until  the  functions  of  that  agency  were 
absorbed  by  the  Treasury  Depart¬ 
ment,  has  joined  the  press  relations 
staff  of  the  latter  office. 
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REACH  THE  CREAM 
OF  NEW  HAVEN 
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AIR  EXPRESS  SPEED  HELPS 
Kttr  m  psissis  kouikc- fasti" 

. . .  says  James  W.  Brown,  Jr., 

Publisher  of  Editor  and  Publisher 

Magazines  and  newspapers  must  reach  the  public  ''on  sched¬ 
ule.”  That’s  why  ”Jim”  Brown  uses  Air  Express . . .  and  gives 
you  a  tip  to  take  advantage  of  this  super-speed  service  for 
I  ’most  anything  you  have  to  send — whether  advertising  co[»y, 
plates,  displays  or  presentations.  In  addition  to  3  mile-a- 
minute  speed  in  the  sky,  and  a  coordination  of  air  and  rail 
service.  Air  Express  sprints  on  the  ground,  offering  special 
pick-up  and  special  delivery  at  no  extra  charge  within  our 
regular  vehicle  limits  in  all  cities  and  principal  towns.  Prove 
for  yourself  that  Air  Express  is  tops. ..  use  it  today.  Simply 
phone  R.vilway  Express,  Air  Express  Division. 

'Fastest  Way'  Means 
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Jimmy  Jemail 
Has  Had  An 
Unusual  Career 

“Inqiiiring  Photographer"  ol 
N.  Y.  Daily  News  Has 
Snapped  250,000  Photos 

By  MARLEN  E.  PEW.  JR. 

Jimmy  Jemail,  the  Inquiring  Pho¬ 
tographer  of  the  New  York  Daily 
News,  lit  a  fresh  cigarette,  parked 
his  feet  on  his 
desktop  and 
gazed  retrospec¬ 
tively  over  20 
years  of  news¬ 
paper  work  and 
a  career  as  un¬ 
usual  as  any  city 
room  has  ever 
known. 

He  recalled 
how  on  Iday  1, 

1921,  at  the  age 
of  27,  he  walked 
into  the  office  of 
the  employment 
manager  of  the  New  York  Daily  News, 
then  on  Park  Row,  and  appli^  for  a 
job  advertised  in  a  morning  paper. 
The  opening  was  for  a  Sunday  janitor, 
who  was  to  double  for  copy  boy  as 
well,  since  the  Sunday  News  at  the 
time  was  just  a  contemplative  glint 
in  Capt.  Robert  Patterson’s  eye. 

He  Took  the  Job 

“I’ll  be  glad  to  give  it  a  try,”  he 
said,  “because  a  job  is  a  job  and  that’s 
exactly  what  I  need.” 

At  that  time  the  city  editor  was  Phil 
Payne.  It  was  his  custom  to  come 
into  the  office  on  Sunday  afternoons 
to  get  the  rewrites  into  type  and  to 
go  over  the  assignment  sheet.  On 
his  first  day  of  work  on  that  Sun¬ 
day  of  May,  1921,  Jemail  recalls  how 
Payne  came  in  and  began  to  look  over 
the  releases  piled  on  his  desk,  then, 
without  looking  up,  called  out,  “Boy! 
Get  me  the  Sunday  papers!”  It  cer¬ 
tainly  wasn’t  much  of  an  assignment, 
but  Jemail  knew  that  was  what  he 
was  there  for.  When  he  delivered  the 
papers  to  Payne,  the  city  editor  looked 
up. 

“You’re  new  here.  Whats  your 
name?” 

“I’m  Jimmy  Jemail.” 

“Any  relation  to  the  football  play¬ 
er?” 

“Well,  I  used  to  play  at  Brown 
University.” 

“Certainly,  I  remember.  You  were 
mentioned  for  all  America  halfback 
by  the  New  York  Sun,  weren’t  you?” 

“Yes,  I  was,  Mr.  Payne.” 

“Hell,  man,  this  is  no  job  for  you! 
Did  you  ever  do  any  reporting?” 

Jimmy  explained  that  he  hadn’t,  but 
that  he  would  like  nothing  better 
than  to  give  it  a  whirl. 

Before  the  day  was  over.  City 
Editor  Payne  had  solved  an  office 
problem  and  Jimmy  Jemail  had  made 
the  astounding  jump  from  janitor  to 
columnist.  John  Chapman,  who  is 
now  the  Hollywood  columnist,  at  that 
time  was  the  Inquiring  Photographer. 
He  disliked  the  assignment  and  had 
reached  the  point  where  he  would  just 
as  soon  have  resigned  as  to  continue 
it.  Payne  solved  the  problem  by 
hiring  Jemail. 

Has  Slapped  250,000  Photos 

Jimmy  had  never  used  a  camera 
for  any  purpose  other  than  to  fill  the 
family  album.  But  he  caught  on 
quickly  and  his  work  has  always  been 
pleasant  to  him  and  highly  satisfac¬ 
tory  to  his  employer.  In  all,  Jimmy 
recalls,  he  has  photographed  and  in¬ 


Jimmy  Jemail 


terviewed  more  than  250,000  men, 
women  and  children.  Of  these  more 
than  50,000  have  been  worthy  of  pub¬ 
lication.  In  addition,  he  has  inter¬ 
view  about  5,000  persons  over  the  air 
in  his  New  York  man-in-the-street 
broadcasts.  He  soon  will  sign  a  con¬ 
tract  to  conduct  a  daily  broadcast 
over  a  national  hook-up. 

He  has  interviewed  people  in  al¬ 
most  every  walk  of  life  from  a  Bowery 
derelict  to  the  late  Elbert  H.  Gary, 
president  of  United  States  Steel  Cor¬ 
poration,  and  President  Coolidge. 
Mrs.  Roosevelt  once  said  to  him,  “I’ll 
never  forget  the  double-page  of  in¬ 
terviews  of  residents  of  Poughke^sie 
and  Hyde  Park  on  what  they  thought 
of  the  President  apart  from  his  office.” 

Jimmy  selects  his  own  questions 
from  his  mail  which  averages  from 
1,000  to  1,500  suggestions  a  day.  Out 
of  this  tremendous  mail,  Jimmy  says 
that  often  there  is  not  one  acceptable 
question.  Sometimes  the  lode  is 
richer  and  he  has  found  as  many  as 
three  really  good  questions  in  a  ^y’s 
batch — which  still  remains  rather  thin 
pickings. 

Jimmy  may  be  proud  to  be  one  of 
a  few  people  who  were  privileged  to 
come  to  a  city  like  New  York  and  put 
something  in  it  that  hadn’t  been  there 
before — something  which  would  be 
missed  by  millions  of  people  if  taken 
away. 

Won  Appointment  to  Annapolis 

Actually,  Jimmy  has  been  breaking 
records  and  setting  precedents  ever 
since  he  arrived  on  Ellis  Island  as  an 
immigrant  boy  of  seven  from  his 
native  land  of  Lebanon  in  Asia  Minor. 
While  at  high  school  at  Newport,  R.  I., 
he  rang  the  church  chimes,  conducted 
tourists  through  that  interesting  little 
community  at  two-bits  a  trip,  op¬ 
erated  a  paper  route,  and  super¬ 
vised  a  playground,  all  at  the  same 
time. 

But  that  varied  business  life  was  not 
enough  to  keep  him  too  busy.  He 
still  had  time  to  study  his  way  into 
an  appointment  to  the  United  States 
Naval  Academy  in  1913,  and  later  to 
Brown  University  in  Providence,  R.  I. 

The  records  he  set  since  then  and 
the  time  he  joined  the  News  include 
playing  halfback  in  the  first  Rose  Bowl 
football  classic,  and  the  appointment 
as  the  first  officer  in  the  United  States 
Naval  Reserves.  Incidentally,  he 
served  on  eight  ships  during  the 
World  War  and  is  rated  as  an  expert 
Torpedo  Officer.  He  is  ready  to  re¬ 
turn  to  service  if  the  U.  S.  should  go  to 
war. 

As  Jimmy  Jemail  looks  back  upon 
his  eventful  life,  he  is  bound  to  do  so 
with  satisfaction.  He  has  been  one  of 
journalism’s  “lucky  men”  and  his  good 
fortune  has  not  been  limited  to  his 
work  alone.  One  of  his  hobbies  is 
lecturing,  and  he  has  appeared  before 
groups  ranging  from  small  clubs  to 
the  Union  League.  Another  is  real 
estate.  But  he  didn’t  say  how  much 
he  liked  it.  He  didn’t  have  to — ^he 
owns  three  studio  apartment  houses  in 
Greenwich  Village  and  each  one  is 
fully  rented. 

■ 

ADDRESSES  LA.  PRESS 

In  the  principal  address  at  the  sixty- 
first  annual  convention  of  the  Louis¬ 
iana  Press  Association,  June  7  and  8 
at  Houma,  Charles  P.  Manship,  pub¬ 
lisher  of  the  Baton  Rouge  State  Times 
and  Morning  Advocate,  recently  elect¬ 
ed  president  of  the  Southern  News¬ 
paper  Publishers  Association,  said  that 
the  newspaper  house  should  be  set  in 
order  for  effective  leadership  in  the 
current  national  crisis.  “Newspapers 
as  never  before  should  give  considera¬ 
tion  to  their  public  relations.”  he  as¬ 
serted. 


Rose,  Erb  Advanced 
In  Ledger  Ad  Office 

Philadelphia,  June  9 — Additional 
changes  in  the  executive  staff  of  the 
advertising  department  of  the  Phila¬ 
delphia  Evening  Public  Ledger  were 
revealed  to  Editor  &  Publisher  today 
by  George  J.  Auer,  assistant  to  Robert 
Creswell,  publisher,  following  the  ap¬ 
pointment  last  week  of  R.  Kent  Han¬ 
son  as  advertising  director. 

William  B.  Rose,  national  advertis¬ 
ing  manager  for  the  last  seven  years, 
has  been  promoted  to  advertising 
manager.  Garry  A.  Erb,  automotive 
advertising  solicitor  has  been  ap¬ 
pointed  national  advertising  manager. 

Mr.  Rose  has  been  associated  with 
the  Ledger  since  1927.  His  early 
newspaper  experience  was  gained 
with  the  Baltimore  American  and  the 
Baltimore  News.  He  later  organized 
an  advertising  agency  of  his  own 
which  he  operated  until  he  went  to 
the  Ledger. 

Starting  his  newspaper  career  on 
the  Philadelphia  North  American  29 
years  ago,  Mr.  Erb  has  covered  every 
branch  of  the  newspaper  advertising 
business.  After  serving  in  the  Air 
Corps  during  the  World  War,  he 
joined  the  Philadelphia  Press  and 
later  the  Record.  He  has  been  a 
member  of  the  Ledger  national  ad¬ 
vertising  staff  since  1925. 

ON  SPORTS  'committee 

Washington,  D.  C.,  June  6 — Ap¬ 
pointment  of  a  new  sub-committee  on 
athletics,  including  22  leading  author¬ 
ities  and  newspaper  writers  and  sports 
commentators,  was  announced  today 
by  the  Joint  Army  and  Navy  Com¬ 
mittee  on  Welfare  and  Recreation. 
Press  and  radio  members  who  will 
function  in  an  advisory  capacity  are: 
William  Corum,  sports  columnist. 
New  York  Journal  American;  Wil¬ 
liam  Cunningham,  sports  commenta¬ 
tor  for  the  Boston  Herald;  John  Kier- 
an,  sports  columnist.  New  York  Times; 
Grantland  Rice,  columnist;  Bill  Stern, 
director  of  sports.  National  Broadcast¬ 
ing  Company;  and  Joe  Williams, 
sports  columnist.  New  York  World- 
Telegram. 

ITU  LOCAL  TO  VOTE 

Minneapolis,  June  10 — Officers  of 
the  International  Typographical  Union, 
Local  No.  42,  arranged  today  for  a 
June  18  referendum  among  the  mem¬ 
bership  to  act  on  a  new  contract  offer 
by  publishers  of  Minneapolis  news¬ 
papers.  Formulation  of  balloting  plans 
coincided  with  a  second  extension  of 
a  compulsory  waiting  period  which 
started  when  the  ITU  local  on  May  26 
filed  notice  with  the  state  labor  con¬ 
ciliator  of  intention  to  strike.  The 
latest  extension  dates  through  June  23. 


— inrabtable  to  publishers, 
editors  and  reporters! 

CONTEMPTS  by  PUBLICATION 

— ^the  Law  of  Trial  by  Nawspapar 
By  Harold  W.  Sullivan.  A.B.,  LL.B.,  LL.M., 
Former  Ass'l  Hist.  Ally.,  Boston;  Mem- 
lier.  Bars  of  Massarhusetts,  New  York 
and  r.  S.  .Supreme  Court. 

An  authoritative,  technical  truide  to  the 
law  on  trial  by  newapaper,  compiled  by 
an  able,  practiftinir  attorney  and  one¬ 
time  newapaper  man. 

For  iHibliahera,  editors,  reporters,  radio 
rommentators,  law>*ers.  membera  of  the 
judiciary,  law  students,  and  everyone  In- 
teresteil  In  the  Kuarantee  of  fair  and  tm- 
liartial  trial  in  American  Courts,  this  book 
contains  a  reference  to  each  adjudicated 
case  of  contempt  by  publication  In  every 
KnEllsh  speaking  jurlsdIcUon.  Indexed: 

1.  Ky  Junadlctlon;  2.  Table  of  Cases; 

2.  Initex.  Printed  at  Tale  University  Press. 
"Contcml^s  by  Publicotion  has  been  a 
great  help  in  workinff  on  the  brief  in  the 
St.  I.ouis  Post  Oispatch  case." 

— J.  Henry  Portei.  Es<i., 
Counsel  for  St.  Louis  Post -Dispatch. 
PRICE  tS.OO 

FRANK  T.  DAY,  INC. 

729  BOYLSTON  ST.  BOSTON.  MASS. 


FREE  PRESS  APPOINTS 

The  Detroit  Free  Press  has  ap¬ 
pointed  Story,  Brooks  &  Finley,  Inc., 
as  its  national  advertising  representa¬ 
tive  effective  July  1  bringing  all  three 
John  S.  Knight  newspapers  under  the 
same  representation.  The  other  pa¬ 
pers  are  the  Akron  Beacom-J oumal 
and  the  Miami  Herald. 

Santa  Barbara  Will  Be 
Scene  of  PAC  A  Meeting 

Santa  Barbara,  Cal.,  May  19 — Key. 
note  of  the  38th  annual  convention  of 
the  Pacific  Advertising  Clubs  Asso¬ 
ciation,  which  will  be  held  at  the 
Biltmore  Hotel  here  June  29-July  3 
will  be  the  Advancement  of  Business 
program  set  in  motion  early  this  year 
by  the  association  in  the  western 
states.  The  preliminary  phase  of  this 
program  will  be  completed  by  con¬ 
vention  time,  and  it  will  then  move 
into  its  permanent  three-year  sched¬ 
ule  with  the  announcement  of  the  se¬ 
lection  of  a  permanent  field  director 
to  co-ordinate  the  activities  on  all 
fronts. 

All  meetings  will  be  panel  sessions, 
conducted  before  the  entire  conven¬ 
tion.  Among  the  speakers  will  be 
Paul  West,  president.  Association  of 
National  Advertisers;  Arthur  Kudner, 
president,  Arthur  Kudner,  Inc.;  Reese 
H.  Taylor,  president.  Union  Oil  Co.; 
Frank  Braucher,  president,  Periodic^.l 
Publishers  Association;  Russell  Z. 
Eller,  advertising  director,  California 
Fruit  Growers  Exchange;  and  Louis 
Flader,  editor,  More  Business. 

The  newspapers’  departmental  will 
be  under  the  chairmanship  of  H.  C. 
Bernsten,  Pacific  Coast  manager  of 
the  Bureau  of  Advertising,  ANPA. 

Bert  Lane,  business  manager,  Santa 
Barbara  News-Press,  is  general  con¬ 
vention  chairman. 


for  JUNE  14,  1941 
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Classified  Men 
To  Meet  lime  23-26 
In  Milwaukee 

Harry  Gwaltney,  Chairman. 
Aimounces  Complete 
ANCAM  Program 

Complete  program  plans  for  the 
Association  of  Newspaper  Classified 
Advertising  Managers’  annual  con¬ 
vention  at  the  Hotel  Schroeder,  Mil¬ 
waukee,  June  23-26,  were  announced 
recently  by  Harry  Gwaltney,  Milwau¬ 
kee  Journal,  program  chairman. 

President  Walter  Lehmann,  Son 
Antonio  Express  &  News,  will  pre- 
ide  during  the  four-day  session  to 
be  devoted  to  all  phases  of  classified 
advertising  selling  problems  and  pro¬ 
motions.  Included  among  the  guest 
speakers  will  be  Marvin  H.  Creager, 
president  and  editor,  Milwaukee 
Journal;  E.  W.  Berger,  assistant  ad¬ 
vertising  manager,  Chevrolet  Motor 
Company;  Prof.  Phil  Fox,  University 
of  Wisconsin,  Harrison  C.  McDonald 
and  Howard  Parish,  classified  experts; 
Earl  Chapman,  general  manager, 
Fknt  (Mich.)  Journal;  and  Elon  G. 
Borton,  retiring  president,  AFA. 
ANCAM  Program 
The  complete  program  is  as  follows: 
MONDAY,  JUNE  23 
Banquet  Room,  9:30  A.M. 

Convention  Call-to-Order  by  President  W'alter 
Lehmann,  San  Antonio  Express  fr  Snvs. 
"Continuine  Study  of  Newspaper  Reading,’’ 
Executive,  Bureau  of  .Advertising. 

'The  More  You  Know,  The  Better  You  Sell,” 
James  O’Connor,  Pittsburgh  Post-Gazette. 
Luncheon  Meeting,  President  Lehmann  pre¬ 
siding. 

.tddress:  Marvin  H.  Creager. 

President  and  Editor,  Milwaukee  Journal. 

MONDAY,  2:00  P.M. 

English  Room 

Opportunity  Hour,  Mary  Anne  Petru,  Ileau- 
mout  Enterprise-Journal,  chairman. 

CROUP  No.  1 — Primarily  for  those  inter¬ 
ested  in  securing  classified  from  rural  com¬ 
munities  and  th(e>e  interested  in  the  jiroblems 
of  newspapers  in  the  smaller  cities. 

Banquet  Room 

GROUP  No.  2 — Primarily  for  those  inter¬ 
ested  in  the  devolopment  of  classified  in  Met¬ 
ropolitan  centers. 

Opportunity  Hour — Carl  \V.  H.  Ganz,  Balti¬ 
more  Sun,  chairman. 

TUESDAY,  JUNE  24 
‘Time  Savers.”  Morton  J.  A.  McDonald, 
Oakland  Tribune. 

“Telephone  Development  and  Supervision,” 
A.  E.  Ball  and  \V.  T.  Dickson,  Detroit 
Times. 

“National  Want  Ad  Week,”  Maurice  S. 

Schwartz.  Houston  Post. 

“How  to  Make  More  Money,”  Howard  Parish. 
“Our  Joint  Responsibility,”  Elon  G.  Borton, 
Advertising  Federation  of  America. 

[I  30  Business  Buildii^  Ideas  by  members 
tj  Address:  Earl  Chapman,  manager,  Flint 
I  (Mich.),  Journal. 

I  Written  Sales  Presentations,  Robert  Schless, 
I  Ckieago  Herald-American. 

I  “How  to  Use  ‘Recordings’  in  the  Develop- 
f  ment  of  Classified  Advertising.”  Lawrence 
I  Amundson,  Sioux  Falls,  Argus-Leader. 

j  WEDNESDAY,  JUNE  25 

]  9:30  A.  M. 

:i  “Selling  the  World’s  Greatest  .Advertising 
Medium,”  staff  members,  Milwaukee  Jour¬ 
nal. 

“Prospects  Are  Gold,”  Jolin  W.  Carter,  Jack¬ 
sonville  (Fla.)  Titnes-L'nion, 

“Classified  Advertising  Research,”  Prof.  Phil 
Pox,  University  of  Wisconsin. 

WEDNESDAY  AFTERNOON 
2:00  P.M. 

“Successful  Used  Car  Merchandising.”  E.  W. 
Berger,  .\sst.  Adv.  Manager,  Chevrolet 
Motor  tompany. 

^ttate:  ‘‘Classified  Display  vs.  Straight  Classi- 
W.”  James  MeCkivern-Anthony  T.  Pow- 
derly. 

"Bow  to  Get  Help  Wanted  Advertising.”  Har¬ 
rison  C.  McDonald. 

“Changing  Conditions  and  How  They  Affect 


Classified  .\dvertising,”  C.  M.  Carroll,  .Vca' 
Vork  Times. 

THURSDAY,  JUNE  26 
Question  Box 
Unfinished  Business 

“Good-Bye,”  Harry  Gwaltney,  Milwaukee 
Journal. 

Awards 

Committee  Reports 
Election  of  Officers 


Coast  Classified 
Men  to  Meet 

Santa  Barbara,  Cal.,  June  9 — Four  ' 
days  of  active  discussion  of  the  rapidly  ' 
changing  problems  in  the  classified 
field  are  scheduled  for  the  seventeenth  i 
annual  convention  of  the  Pacific  Coast 
Classified  Advertising  Managers  As-  1 
sociation,  to  be  held  at  the  Carrillo 
Hotel  here  June  30- July  3.  i 

In  addition  to  the  clinic  discussions  i 
by  members,  several  outside  speakers  i 
have  been  listed.  Hugo  Bedau,  presi¬ 
dent  of  the  Sales  Managers  Associa-  i 
tion;  H.  C.  Berkheimer,  publisher,  ' 
Glendale  (Cal.)  News-Press;  Elliott  ; 
Hensel,  newspaper  public  relations  ex¬ 
pert,  and  former  advertising  director, 
Oakland  Tribune.  Walter  Lehmann, 
San  Antonio  (Tex.),  Express  and  News 
classified  manager,  and  past  president 
of  the  national  association,  will  be 
guest  of  honor  at  one  of  the  luncheons. 

Another  feature  will  be  a  discussion 
of  the  continuing  study  of  newspaper 
reading  habits  as  it  relates  to  classi¬ 
fied  advertising,  led  by  J.  J.  Immel, 
San  Francisco  News  classified  manager. 

Harry  E.  Richardson,  Vancouver 
(B.  C.)  Sun  classified  manager,  is 
president  of  the  coast  association. 

Other  speakers  listed  by  Kenneth 
Flood,  classified  manager,  San  Diego 
Union  and  Tribune-Sun,  program 
chairman,  include  Joseph  Weiss,  Al¬ 
hambra  (Cal.)  Post- Advocate;  Toby 
Wick,  Long  Beach  (Cal.),  Press-Tele¬ 
gram  and  Sun;  Mel  W.  Burgess,  Santa 
Monica  (Cal.)  Evening  Outlook;  R.  E. 
West,  Spokane  (Wash.)  Chronicle  and 
Spokesman  -  Review;  Fred  Cobley, 
Glendale  (Cal.)  News-Press;  W.  O. 
Sessions,  Salt  Lake  City  (Utah)  Trib¬ 
une  and  Telegram;  L.  P.  Jenkins, 
Seattle  (Wash.)  Times. 

CHANGE  Na’mE 

With  its  issue  of  Saturday,  May  24, 
the  Sandusky  (O.)  Star  Journal  and 
Daily  News,  afternoon,  and  the  morn¬ 
ing  Register  are  being  published  vmder 
one  name,  the  Register-Star-News. 
The  morning  paper,  which  has  been 
published  under  the  name  of  the 
Register  for  more  than  80  years,  will 
be  identified  as  “Morning  Edition,” 
and  the  afternoon  edition  will  be  so 
identified.  Sandusky  Newspapers,  Inc., 
recently  purchased  the  Daily  News 
and  combined  it  with  the  Star  Jour¬ 
nal.  Dudley  A.  White,  former  mem¬ 
ber  of  Congress,  is  now  general  man¬ 
ager  and  president  of  the  corporation; 
John  D.  Mack,  secretary-treasurer, 
and  R.  C.  Snyder,  chairman  of  the 
board.  Mr.  Snyder  was  formerly 
president  and  general  manager,  while 
Mr.  White  was  vice-president. 

■ 

SEEK  FACTS  ON  POLLS 

Washington,  D.  C.,  June  9— News¬ 
papers  publishing  results  of  public 
opinion  polls  would  be  required  by  the 
terms  of  a  resolution  sponsored  by 
Senator  Gerald  P.  Nye,  to  report  the 
number  of  samples  taken,  the  number 
of  persons  polled,  and  to  keep  their 
records  intact  and  subject  to  inspection 
for  a  period  of  two  years. 

CARRIER  ROUNDUP 

One  thousand  Grand  Rapids  (Mich.) 
Herald  carriers  and  salesmen  held 
;  their  annual  roundup  June  7. 


GOLF  EDITION 

Golf-minded  merchants  applauded 
the  advertising  idea  behind  a  special 
edition  in  the  Fort  Worth  Press  June 
3.  With  the  U.  S.  G.  A.  Open  two 
days  away,  the  Press  observed  the 
occasion  with  a  souvenir  section  of 
20  pages.  Atop  each  of  18  pages  was 
a  map,  drawn  to  scale,  of  one  of  the 
holes  at  Colonial  Hills  where  the  Open 
will  be  played  this  ■week,  "nie  re¬ 
mainder  of  the  page  carried  adver¬ 
tising.  The  last  page  or  19th  hole, 
was  sold  to  a  furniture  store  which 
used  it  to  ballyhoo  home  bars.  James 
A.  Foltz,  business  manager,  originated 
the  idea. 

MORE  NEW  JOBS 

More  former  members  of  the  Bos¬ 
ton  Evening  Transcript  have  new  jobs 
this  week:  Olga  Owens,  former  lit¬ 
erary  editor  of  the  Transcript  now  has 
the  same  position  on  the  Boston  Sun¬ 
day  Post;  Mary  Prim  who  was  the 
Transcript’s  only  woman  reporter  is 
now  with  the  New  England  Council; 
Fred  McCarthy,  former  financial  edi¬ 
tor  has  joined  the  Boston  News  Bu¬ 
reau;  Cameron  Dewar,  former  copy 


reader,  now  has  the  same  job  on  the 
Boston  Traveler;  Leonard  Wheildon, 
former  “newscope”  staff  now  with  the 
New  England  Council,  replacing 
Joseph  R.  McCurdy  who  has  gone  into 
the  naval  reserve;  Guy  K.  Hanchette, 
Transcript  slot  now  on  the  copy  desk 
of  the  Boston  Record-American;  Jim 
Newton,  copy  desk,  now  on  the  Rec¬ 
ord  copy  desk;  Eldward  B.  Garside, 
reporter,  now  doing  field  work  for  the 
government  on  migrate  defense  work; 
Frank  Colebourne,  amusement  ads, 
now  with  News  Bureau. 

FLINT  PLANS  TO  RETIRE 

Prof.  Leon  Nelson  Flint,  65,  will  re¬ 
tire  at  the  end  of  the  school  year  from 
administrative  duties  as  chairman  of 
the  department  of  Journalism,  Uni¬ 
versity  of  Kansas.  Prof.  Flint,  who 
has  been  a  member  of  the  faculty  for 
35  years,  and  head  of  the  department 
since  1916,  will  continue  to  teach. 

AP  MAN  RETORNS 

Edwin  Stout,  Associated  Press  for¬ 
eign  correspondent,  has  returned  to 
this  country  after  19  months  in  the 
London  bureau 


“I  judge  the  telephone  company 
by  the  people  who  work  for  it” 


A  little  while  ago  a  Vermont  news¬ 
paper  editor,  John  Hooper,  com¬ 
mented  on  the  telephone  company 
and  its  people.  His  words  express  so 
well  the  ideals  toward  which  we  are 
striving  that  we  quote  them  here. 

•  •  •  - 

“t  don’t  know  how  big  the  telephone 
1  company  is,  but  it  is  big  enough  to 
exceed  my  mental  grasp  of  business. 

“But  I  don’t  find  myself  thinking  of 
it  as  a  business,  even  in  my  day-tonlay 
contacts.  Rather,  my  attention  is  on 
the  voice  that  says,  ‘Number,  please.’ 
I  find  myself  wondering  if  that  voice 
is  feeling  as  well  as  it  always  seems  to, 
or  if  it  feels  just  as  hot  and  weary  as 
1  do,  and  would  say  so  if  it  wasn’t  the 
kind  of  voice  it  is. 

“The  first  time  the  business  angle 
really  struck  home  was  when  I  read 
that  my  friend  Carl  had  completed 
thirty  years  with  the  company. 

“Now  it  happens  that  I  know  some¬ 
thing  of  those  thirty  years,  and  I  be¬ 
lieve  they  are  a  credit  both  to  Carl  and 
the  big  business  for  which  he  works. 

“In  1907  Carl  was  a  high  school  boy 
confronted  with  the  need  for  earning 


money  in  his  spare  time.  He  happened 
to  get  a  job  as  Saturday  night  operator 
in  the  telephone  exchange.  He  worked 
at  this  job  for  three  years  and  then 
entered  the  university. 

“After  graduation,  he  was  hired  full 
time  by  the  telephone  company,  not  in 
an  ‘executive’  pisition  which  some 
folks  think  g(x;s  with  a  college  diploma, 
but  as  a  lineman. 

“Within  a  year  he  was  made  wire 
chief  of  the  district,  a  job  which  he 
held  for  the  next  ten  years.  He  was 
then  transferred  to  a  larger  city  as 
manager  of  the  office  — then  promoted 
to  sales  manager  of  the  division. 

“A  year  later  he  was  sent  to  another 
State,  as  district  manager.  In  less  than 
a  year  after  this  appiintment,  he  was 
made  manager  for  the  entire  State. 

“I  don’t  know  much  about  the  tele¬ 
phone  company  as  a  business;  I  can 
only  judge  it  by  the  people  who  work 
for  it.  Just  where  the  dividing  line  is 
between  a  business  and  the  people  who 
work  for  it,  I  don’t  know.  1 
don’t  think  there  is  any  line.”^^^|^ 

BELL  TELEPHONE  SYSTE.M 


THE  GOSS  PRINTING  PRESS  tu 

1535  S.  PAULINA  STREET,  CHICAGO 


will  receive  a  14-day  trip  to  Alaska; 
three  others  will  visit  Glacier  Na¬ 
tional  Park;  40  will  go  to  Catalina 
Island,  72  to  Yosemite  and  400  to 
the  Oakland  Scout  Camp  in  the 
Sierras. 


Denies  Rumored  A.M. 
Venture  in  Chicago 

Chicago,  June  9— S.  E.  Thomason, 
Chicago  Times  publisher,  took  occa¬ 
sion  here  to  deny  published  rumon 
that  he  and  Marshall  Field  III,  now 
a  majority  stockholder  in  PM,  were 
circulation  manager  contemplating  publishing  a  morning 
O’Rourke,  newspaper  in  Chicago.  Mr.  Thomason 
said; 

“I  have  read  the  piece  in  Newsweek 
coupling  Marshall  Field’s  name  and 


ICMA  Asks  Editors  to 
Drop  “Newsie"  and 
"Newsboy"  Terms 
By  GEORGE  A.  BRANDENBURG 


MOST  every 
knows  what  Clem  D. 

Cleveland  Press,  president  of  ICMA, 
has  accomplished 
since  he  “got  his  .. 

start.”  But  many 

may  not  know  | 

that  just  one  "  *  ^ 

U.  S.  copper  cent 
started  him  in  jHT 
the  endeavor 
which  he  has 
successfully  fol- 
lowed  throughout 
his  lifetime. 

This  penny 

T  X  1  j  L  ki  used  by  six-year-  “ 

;z /tTcoim.':'*  Cl..  D. 

two  newspapers 

5,403,628  miles  without  an  accident  to  sell  in  front  of  a  factory  in  Dayton, 
during  periods  ranging  from  the  last  O.  It  was  in  the  days  when  a  person  Times  into 


Release  of  the  1941  series  of  six 
newspaper  boy  ads,  together  with  a 
special  ad  entitled  “Men  Working”  to 
be  used  by  all 

to  cele- 
brate  Newspaper 
Boy  Day  during 
National  News- 
paper  Week,  was 
announced  this 
by 

Walter  An- 
Ft.  Wayne 
News- 
Sentinel,  chair- 
man  of  the  ICMA 

Newspaper  Boy  Walter  G.  Andrews 

^In''^e*sLne  mail,  Mr.  Andrews  sent  Council.  Gold  medals  were  presented  daily  until  he  finally  got  an  order  to  would  hardly  exchange  the  security 
a  letter  to  editors,  asking  them  to  co-  to  employes  driving  five  or  more  years  deliver  a  copy  regularly.  .  .  .  ’This  was  of  the  position  we  have  gained  in  our 
operate  with  other  newspapers  in  U.  S.  without  an  accident  and  silver  medals  the  start  of  a  route  which  in  time  grew  publication  hours  for  the  hazards  of 
and  Canada  as  well  as  the  wire  ser-  for  shorter  records.  Engraved  gold  to  240  regular  daily  subscribers,  the  competition  in  the  hours  during  whidi 
vices  in  changing  style  sheets  to  dis-  watches  were  presented  to  drivers  revenue  from  which  paid  his  expenses  the  Tribune  enjoys  its  vital  monopoly, 
pense  with  the  words  “newsie”  and  safely  reaching  the  five-year  mark.  while  he  was  attending  school.  “And  as  to  the  possibility  that  a  new 

“newsboy”  and  to  use  the  term  “news-  SUr  officials  present  at  the  meeting  !„  his  third  year  at  high  school,  he  morning  paper  is  to  be  ‘launched 
paper  boy.”  This  suggestion  is  in  line  were  Fleming  Newbold,  business  man-  took  a  job  as  office  boy  at  the  Dayton  under  my  direction:  I  have  learned 
with  previous  recommendations  that  it  ager;  Samuel  H.  Kauffmann,  assistant  Herald.  .  .  .  After  a  diversified  ex-  a  lot  about  the  costs  of  ‘launching' 
is  important  for  the  press  as  a  whole  business  manager;  Capt.  Charles  H. 
to  dignify  the  place  of  the  newspaper  Ruth,  superintendent;  Herman  S.  Cole, 
boy  in  the  general  scheme  of  news-  assistant  superintendent;  and  Galt 
paper  publishing.  Burns,  circulation  manager. 

Seek  BcHer  Und*rsta«diM9 

Mr.  Andrews  pointed  out  use  of 
such  terms  as  carrier,  carrier-sales¬ 
man,  or  corner  salesman  is  permissible 
in  cases  where  proper  identification 
has  been  made.  What  the  ICMA  is 
striving  to  do,  he  said,  is  to  have  the 
public  think  of  a  newspaper  boy  as  he 
actually  is  today — “a  carefully  selected 
lad  of  ambition,  who  is  usually  better- 
than-average  in  school  and  who,  be¬ 
side  acquiring  punctual  habits  and 
training  in  good  business  practices,  is 
earning  a  generous  profit  in  a  decent, 
honest  effort  selling  a  marketable 
product.” 

The  new  series  of  newspaper  boy 
promotional  ads,  prepared  by  ICMA, 
is  attractive  in  appearance  and  is  de¬ 
signed  to  further  the  interests  of 
the  newspaper  business  in  general 
and  circulation  departments  in  par¬ 
ticular. 

Mats  are  available  to  all  newspapers 
whether  or  not  they  are  ICMA  mem¬ 
bers.  The  entire  seven  mats  cost  $2.50, 
the  series  of  six  costs  $2.00,  or  the 
single  “Men  Working”  mat  is  50  cents. 

Checks  should  be  made  payable  to 
Walter  G.  Andrews,  chairman  of  the 
committee  in  charge.  Last  year,  nearly 
4C0  newspapers  ran  the  ads  in  behalf 
of  newspaper  boys. 

ICMA  at  Detroit 

Meanwhile,  circulation  managers  in 
IT.  S.  and  Canada  prepared  to  attend 
the  43rd  annual  ICMA  convention  at 
the  Book-Cadillac  Hotel  in  Detroit, 

June  17-19.  With  a  program  designed 
to  cover  a  multitude  of  circulation 
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Promotion  Material  ^  «  .  . 

•  m  the  very  near  future.  There  is  also  2,000  separate  contracts, 

f  ■  -  *  the  little  matter  of  expectancy  on  the  $183,112,981,  are  listed. 

In  OQIOty  wQinPQlQllS  French-spe^mg  cou- 

^  pies  married  last  year  m  Sherbrooke.  U.— — DuKlieVii 

BTC  Tn\nM  The  folder  gets  its  point  across,  all  fUOilalK 

ByT.S.IRVIN  >“  Buy  ChicO  (Col.) 

newspapers  contribute  probably  mobile  is  increasing  its  allowance  in  Bwth  New^apers  of  Stanley  Beaubaire,  Keitl 

as  much  as  any  other  single  force  our  territory.  Jfcchigan  a  handy  market  data  fo^^^  WilUam  Wagnon,  pul 

to  the  safety  of  our  highways  They  “Incidentally,  too  the  edition  created  ^ehain’s  nfwspa'S  ^  Si  w 


leaves  “478  more  French-speaking  companies,  but  filled  from  sources 
consumers,  if  not  right  away,  at  least  outside  the  territory.  Approximately 


totaling 


By  T.  S.  mVIN 


Hanford  Publishers 
Buy  Chico  (Cal.)  Doily 


Stanley  Beaubaire,  Keith  Topping 
and  William  Wagnon,  publishers  of 
the  Hanford  (Cal.)  Sentinel  and  the 
Hanford  Journal,  recently  announced 
purchase  of  the  Chico  (Cal.)  Record 


icon,  a  neatly  contrived  mailing  piece  from  V.  C.  Richards  and  State  Senator 


to  the  safety  of  our  highways.  They  “Incidentally,  too,  the  edition  created  ^  chli’s  newsDaners^  S®  Hanford  (Cal.)  Sent 

are  constantly  campaigning  to  save  much  interest  in  the  towns  we  serve.”  Amiyr  Journal,  recent! 

lives  and  property  from  the  menace  Small  potatoes  this  may  seem  to  .  .i  ♦  .i  t  «  purchase  of  the  Chico  C 

and  the  destruction  of  traffic  accidents,  some  of  you  big  city  boys.  But  you  annnunr^a  that  in  from  V.  C.  Richards  and  i 

They  perform  in  this  way  one  of  the  must  admit,  the  promotional  idea  is  ^  more  than  a  million  vacation  Charles  H.  Deuel, 
greatest  of  public  services,  a  service  there-and  it’s  the  idea  that  counts.  Sided  ffimilie^’”  ThS^is  thi  SSs  5®'’' 

that  provides  excellent  material  for  Mr.  Gaucher’s  Disaster  Edition  is  r.,.„„„tion  for  its  RnHoot  Vao^Hon  busmess  manage 

Active  promotion.  Yet  they  rarely  something  to  see -its  big,  bold  £  Ws  L  ^2  4rbefng  £  of  the  Record  staff  will 

use  it.  streamer  “DISASTER  STRIKES  U.  S.”  ^  Ranged,  the  pt^chaserj 


Perhaps  because  one  encounters  the  being  calculated  to  arouse  attention 
theme  so  seldom  in  newspaper  promo-  which  the  sub-head  carries  through. 


tion,  a  booklet  just  issued  by  the  Okla-  “85  Die,  1500  Injured  as  Wave  of  Acci- 
homa  City  Daily  Oklahoman  and  dents  Sweeps  Nation.” 

Times  strikes  us  as  especially  effec-  Safety  not  only  makes 
live.  “Selling  Safety”  is  a  simple  re-  makes  good  promotion,  too. 
port,  well  told  of  the  Oklahoman’s 
continuing  drive  to  make  the  highways  Radio 


there— and  it’s  the  idea  that  counts  ^o  more  inan  a  miiuon  vacation-  Wagnon  will  succeed  Mr.  Rich- 

,,  “f  .'  minded  families.  This  is  the  papers  -^ds  as  business  manager  The  rest 

to  “to '“bold  ''“•t"  o?1hrR^"d1.XS  torSn  r 

streamsr ^-DISASTER  STRUCK  U.  S.” 

being  clcula;^  to  Toaa.  a.toniion  Ftoto  ie  Ltonapalto  (Indd  w'rTS*  fnf  iuaMor  «  ySS 

««  mtla  foUer  prlotii  ito  art  aiid  "’Id?  Wamon  foSl  was  an’^  offi- 


copy  service  for  advertisers  who  do  cial  of  the  Golden  Gate  Exposition, 
not  have  agencies  to  do  their  adver-  Mr.  Beaubaire,  who  graduated  from 


^fety  not  only  makes  news— it  tjsing.  It  gets  across  the  message  that  Stanford  University  in  1934,  and  Mr. 
axes  good  promotion,  too.  buying  space  is  easy,  but  it’s  what  you  Topping,  former  Stanford  football 

put  into  that  space  that  determines  star  who  for  three  years  was  in  the 
success  or  failure.  The  folder  explains  New  York  City  advertising  field,  be- 


safer.  It  began  in  1936.  Its  e^ctive-  jp  New  York  Herald  Tribune  the  service  and  presents  its  personnel,  came  publishers  but  seven  months 


ness  is  attested  by  the  feet  that  for  doesn’t  pick  up  some  good  linage  ago  when  they  purchased  the  Han- 

four  consecutive  years  Oklalwma  has  radio  manufacturers,  Chicago  Defense  Contracts  ford  newspapers. 

£tes  thrSioi^^f  Traffi?  Safety  promotion  qF  INTEREST  to  advertising  agencies  Recently  the  co-publishers  pur- 

^ntest  and  last  department.  The  “Radio  Sales  Manual  a  Ust  of  rearmament  contracts  chased  a  vacant  theater  building  for 

Contest  and  last  year  was  nrst  in  me  for  the  New  York  Market,”  which  the  a„d  pvnansion  allocations  reconstruction  into  a  new  and  modern 

country  in  the  American  Automobile  tribune  has  just  made  avail-  awarded  m  cSo  a?ea  comnaffies  newspaper  plant.  Air  conditioned 

^cations  Pedestrian  Protection  able,  does  an  excellent  job  of  assem-  ?r^m  the  beginn^  glass  and  brick  offices  are  being  built 

Contest.  More  specifically,  the  Okla-  persuasive  factual  selling  ma-  gram  a  veS  acHo  Mav  2  IbTco^^  around  a  central  city  room.  The  new 

homan  s  contribution  to  safety  in  i  building  is  expected  to  be  ready  for 


ago  when  they  purchased  the  Han- 
fo  Defense  Contracts  ford  newspapers. 

EREST  to  advertising  agencies  Recently  the  co-publi^ers  pur- 
list  of  rearmament  contr.acts  chased  a  vacant  theater  building  for 
,  .  Hi-  reconstruction  into  a  new  and  modern 

,lant  expansion  allocations  ^  ^ir  conditioned 

1  to  Chicago  area  companies  b^ick  offices  are  being  built 


Oklahoma  was  rewarded  this  year  •  i  r  l  Chicago  Trtbuiie  plannmg  occupancy  within  two  months, 

with  a  plaque  from  the  C.I.T.  Safety  material  from  the  department.  The  compilation,  on  file  Beaubaire  has  taken  over  active 

Foundation.  Herald  Tribune  s  Home  Study,  an  ex-  and  available  to  the  public,  presents  in  editorial  and  publishing  duties  on  the 

Safafv  Is  News  haustive  study  of  its  readers’  buying  21  pages  a  comprehensive  survey  of  two  Hanford  newspapers,  with  Mr. 

1;  habits,  shows  the  extent  of  radio  own-  the  part  the  city  and  neighboring  com-  Topping  directing  the  advertising.  Mr. 

The  booklet  does  more,  however,  ership  in  its  market  and  the  potential  munities  are  playing  in  national  de-  Beaubaire  worked  on  the  Son  Fron- 

than  merely  report  these  honore.  It  that  exists  for  replacements,  additional  fense.  The  list  is  limited  to  materials  cisco  Examiner  and  was  for  three 

Aows  why  safety  ^  news  in  Okla-  receivers,  car  radios,  radios  for  sum-  and  manufactured  products  processed  years  in  charge  of  the  New  York  office 

homa  by  telling  of  .  Harmd  ^aer  homes  and  portables.  It  shows  within  the  Chicago  area.  It  excludes  of  the  Golden  Gate  Exposition  before 

L.  Mueller,  the  Okl^oman  s  traffic  ownership  by  makes,  and  projects  any  contracts  awarded  to  Chicago  turning  publisher. 

safety  advisor,  and  of  Charles  Werner,  probable  purchases  by  makes  also —  —■  ^  - - - - 

staff  cartoonist.  And  it  weaves  this  an  excellent  guide  as  well  as  a  chal-  ' 
story  persuasively  to  the  point  that  lenge  for  the  advertiser.  i 

safety  has  been  sold  to  Oklahoma  things  we  feel  would  have  i 

through  a  great  selling  forre,  the  Okla-  ^^is  eL’ellent  presentation  even  I 


Topping  directing  the  advertising.  Mr. 
Beaubaire  worked  on  the  Son  Fron- 


homan  and  Times,  naturally. 


better — an  index  to  numbered  pages. 


We  think  that  this  promotional  somT  co^nS^tir  ;;;^ich  would 

of  a  great  pubUc  service  should  be  ^ 

effective  for  the  Oklahoman.  And  sup-  ^  compact  package 
port  for  this  belief  comes  from  Clifford  P  P  g  • 

0.  Gaucher,  advertising  manager  of  ConRiRt*.nrv 
the  Tri-Town  Weeklies  in  Massachu-  '-onsis^ency 

setts,  the  Spencer  Leader,  Brookfields’  HARDLY  a  week  goes  by  that  we  do 
Union  and  Leicester  Banner.  i*'  the  mail  a  broadside  from 

“Some  time  back,”  Mr.  Gaucher  tells  the  Chicago  Tribune.  Usually  it  is  a 
us,  “we  received,  along  with  some  simple  reprint  of  a  full-page  adver- 
10,000  other  weeklies  and  dailies  in  tisement  which  the  Tribune  is  running 
the  country,  the  annual  report  of  the  that  week  in  its  own  pages  and  in 
Travelers  Insurance  Company,  which  other  newspapers.  It  is  a  relatively 
compiled  the  death  toll  for  one  day,  inexpensive  promotion  with  nothing 
Oct.  4,  1940,  in  the  United  States.  glamorous  about  it.  But  its  effective- 
“We  took  this  material  and  issued  a  oess,  it  seems  to  us,  must  far  outweigh 
special  ‘Safe  Driving  Edition’  with  the  cost,  no  matter  how  broad  the  list 
cooperation  of  the  State  Motor  Vehicle  which  it  is  sent,  because  of  one  fact 

Registrar,  banks,  auto  accessory  stores  slone,  the  unrelenting  consistency  with 
and  automobile  dealers.  which  it  is  ■  carried  on. 

“The  result  was  our  Disaster  Edi¬ 
tion,  although  it  certainly  was  no  In  the  Bag 

disaster  for  us  because  the  idea  grossed  FROM  the  Bisbee  (Ariz.)  Review,  a 
about  $400  and  opened  the  door  to  simple  four-page  folder  reporting 
several  new  automobile  accounts.  new  market  facts  for  quick  and  easy 
Broa9lit  Mere  Cepy  comprehension.  It  reprints  letters  from 


In  most  of  the  newspaper 
plants  it*s  a  matter  of  rec¬ 
ord  that  Burgess  chrome 
mats  produce  cleaner, 
sharper  plates. 


tbout  $400  and  opened  the  door  to  simple  four-page  folder  reporting 

several  new  automobile  accounts.  new  market  facts  for  quick  and  easy 
Broa9lit  Mere  Cepy  comprehension.  It  reprints  letters  from 

“The  week  the  edition  appeared,  we  fhe  Census  Bureau  which  help  cor- 
sent  copies  to  advertising  agencies  r®ct  a  population  and  retail  sales  pic- 
handling  auto  copy  who  usually  passed  fure  that  have  tended  to  operate 
up  the  smaller  weeklies  although  agsinst  the  Review  s  interest.  The 
there  was  dealer  representation  in  our  folder,  produced  jointly  with  the  Bis- 
towns.  We  pointed  out  that  the  hee  Chamber  of  Commerce,  uses  an 
Chrysler,  Plymouth,  De  Soto  and  aerial  photograph  with  dramatic  effect 
Oldsmobile  dealers  thought  enough  of  prove  its  point  that  the  retail  trad- 

the  cars  they  sold  to  spend  their  own  **^8  area  which  it  claims  is  really  one 

money  to  run  national  copy  released  population, 

to  nearby  dailies.  The  two  Chevrolet  From  La  Tribune  of  Sherbrooke, 
dealers  in  our  area  ran  special  safety  Quebec,  French  language  daily,  an 

eopy,  even  though  we  are  on  the  regu-  amusing  folder,  “478  more  reasons”  for 


A  Laboratory 
Product  , 


bMK' 

Umats 


;  CO 

CAGO 


■ 


lar  Chevrolet  schedule. 


La  Tribune’s  leadership.  The  478  rea- 


“The  result  is  that  we  are  now  re-  sons  are  worked  out  this  way:  last 
aeiving  De  Soto  copy  regularly  under  year,  730  children  were  bom  to 
toe  dealer  cooperative  set-up,  Chrysler  French-speaking  couples  in  Sher¬ 
is  starting  in  our  papers  and  Olds-  brooke,  while  only  252  died,  which 


I 


tion  held  in  Louisville,  in  connection  13.  Does  your  experience  indicate  greatest  of  ambitions— that  it  be  k. 
with  the  National  Aeronautic  Associa>  that  enthusiastic  championship  of  the  sponsible  to  and  supported  exda. 
tion  convention  and  American  Avia-  cause  of  labor  meets  a  response  suf-  sively  by  its  own  readers  to  who® 
tion  Forum,  instructed  its  officers  to  ficient  to  justify  that  policy?  it  must  truly  belong.’’ 

contact  air  corps  and  naval  officials  A.  Our  experience  indicates  with-  “*  •  *  We  like  introducing  you  tg 
with  a  view  to  setting  up  more  definite  out  championship  that  championship  pM  at  this  stage  of  the  game  becau® 
policies  to  be  followed  by  public  rela-  of  labor  meets  far  more  than  a  justi-  vve  can  skip  all  the  false  starts 
tions  men  in  the  military  services.  Bable  response,  and  from  the  lay  pub-  made  during  the  first  six  months  and 
The  association  re-elected  its  presi-  lie  as  well  as  from  rank  and  file  labor,  forget  all  our  failures — the  idt® 
dent,  Devon  Francis,  aviation  editor  of  14.  How  large  is  your  editorial  staff  which  sounded  good  to  us  but  didn’t 
the  Associated  Press’  Special  News  now  and  how  many  of  this  number  work  out  in  practice.” 

Service.  Michael  H.  Froelich,  of  New  were  staff  members  when  PM  was  •>•  «  «  -ru-  c-.i  _ _ *  / 

York  City,  news  editor  of  Aero  Digest  launched?  f : 

was  renamed  secretary  and  treasurer.  A.  The  editorial  staff  now  numbers  tn  nmi* 

Maurice  Roddy,  aviation  editor,  Chi-  m  There  were  ^  on  the  staff  when  write-up  of  Mrs.  sS 

cago  Times,  was  re-elected  vice-  PM  was  launched.  dm  ^ 

rr‘‘^®idit  speeches  of  phony  politicians,  nJr  ft! 

geles,  editor  of  Western  Flying,  was  PM?  mimeographed  handouts  that  ooS 

elected  a  vice-president.  A.  The  present  objectives  of  PM  «  every  editorial  office  by^ 

-  are  precisely  what  they  were  in  the  bushel  basketful.  •  *  *  Most  impor- 

beginning:  editorial  policy  is  mainly  J3  gathering  and  printii^d 
fightmg  fasci^  at  home  and  abroad,  ^^t  found  in  other  dailies.  Un. 

as  exemplified  in  the  past  heading  comes  news  of  the 

ige  9  &  PUBUSHER  was  told  that  ^3  33rner  and  of  organized  Ubor 

-  an  exact  figure  on  the  number  of  ^hose  well  being  PM  believes  our 

type  original  staff  members  who  are  still  national  health  depends.” 
nic-  with  the  paoer  is  not  available.  A  . 

been  rough  estimate  by  a  PM  executive  *  *  ’  PM  s  fresh  start  consisted  in 

shown  that  it  can  be  done,  in  the  face  was  that  75%  of  the  staff  of  last  June 

^a  long  teadition  to  the  contrary,  is  still  with  PM^  to  know,  or  to  whTt  ^tionlfand S 

There  has  been  no  serious  mechani-  A  s^uel  to  Ralph  Ingersoll  s  fa-  advertisers  wanted  the  readers  to 

cal  faUure.  mous  “confidential  memorandum  to  .  u  .  .  solvins  th, 

12  What  was  your  most  successful  the  staff  of  PM  before  publiwtion  be-  gj  fundamental  pSmI 

circulation  builder  after  the  papers  gan  is  a  recently  issued  muneo-  common  to  all  our  lives” 
publicity  fanfare  “honeymoon”  was  graphed  memo  from  Publisher  Inger-  *  *  rp.  annroaohintr  tha  pnH 

its  first  yea^oTSSon  PM  1^ 

reached?  What  is  PM  s  circulaUon  as  as  a  promotion  piece,  it  attempts  to  ^^n  from  a  piece  of  paper  to  a 

It  nears  its  first  anniversary?  estimate  the  first  year  of  PM  s  ac-  jng  concern,  employing  ^er  «K 

Best  Circulatioe  Beildert  tivities.  Following  are  some  excerpts  people  *  *  .  it  has  a  nationwkk 

A.  The  most  successful  circulation  which  supplement  Mr.  Ingersoll  s  ari-  gaie  ” 

builders  were:  The  Truth  About  ^,the  E.  &  P.  questionnaire  in  According  to  another  promotioi 

Elngland,  the  first  story  from  be-  highlighting  the  first  year:  piece,  “PM  bases  its  success  not  01 

sieged  Britain  brought  back  to  the  Som#  Ideas  Dide't  Work  Out  the  number  of  its  readers  but  on  theii 


Ingersoll  Views 
PM's  First  Year 


are  only  half  the  readers  PM  must  make  a  single  compromise  with  its 
have  before  it  has  accomplished  its  principles  in  order  to  hold  them.” 


■^-5. 

loot-  tot  7°  “  co«t‘»;Lo. 
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Alsop,  Kintner  Disband 
To  Join  Armed  Services 


By  STEPHEN  J.  MONCHAK 


A  RUMOR  that  has  been  going  the 
rounds  for  weeks  was  set  to  rest 
this  week  with  announcement  in 


I 


Robert  E.  Kintner  Joseph  W.  Alsop,  Jr. 

Washington  by  Joseph  W.  Alsop,  Jr., 
and  Robert  E.  Kintner,  co-authors  of 
"The  Capital  Parade,”  which  they 
have  been  writing  for  the  Herald 
Tribune  Syndicate  for  the  last  seven 
months,  that  they  would  disband  by 
mutual  agreement  to  join  the  U.  S. 
armed  forces — Alsop  to  go  into  the 
Navy,  Kintner  to  the  Army. 

The  two,  who  have  been  a  writing 
team  since  November,  1937,  are  go¬ 
ing  into  intelligence  work.  Alsop 
was  commissioned  a  lieutenant, 
junior  grade,  in  the  Naval  Reserve 
on  June  2,  while  Kintner,  who  is 
noted  as  an  economist,  now  has  an 
application  pending  with  the  War 
Department  for  a  second  lieutenant’s 
commission.  They  now  are  await¬ 
ing  the  call  to  active  duty,  which  is 
expected  next  week. 

Note  Explains  Action 
Their  action  was  motivated  solely 
by  patriotism,  they  said.  Both  felt 
they  could  be  of  more  service  to 
their  country  while  serving  with  the 
forces.  A  note  sent  to  managing  edi¬ 
tors  last  week  over  the  signature  ot 
Harry  Staton,  syndicate  manager, 
bears  this  out.  It  said; 

“It  is  not  ecisy  to  say  that  we  are 
sorry  to  announce  the  discontinuance 
of  the  Alsop  and  Kintner  articles 
after  the  release  for  June  15.  Joe 
and  Bob  have  made  their  arrange¬ 
ment  to  enter  the  defense  service — 
Joe  in  the  Navy  and  Bob  in  the 
Army.  We  regret  the  loss  to  the 
syndicate  and  the  subscribing  news¬ 
papers  but  we  can’t  find  words  to 
argue  against  the  decision  of  two 
young  men  who  have  made  up  their 
minds  that  they  will  be  more  valu¬ 
able  to  their  country  in  the  service 
they  have  chosen.  When  they  are 
out  of  the  service  we  hope  to  offer 
a  reinstatement  of  their  column.” 

Alsop,  30,  has  been  newspapering 
since  July,  1932,  when  he  joined  the 
New  York  Herald  Tribune  as  a  re¬ 
porter  immediately  after  graduating 
from  Harvard.  He  prepped  at  Groton. 
In  December,  1935,  he  was  trans¬ 
ferred  from  the  city  staff  to  the 
Herald  Tribune’s  Washington  bureau, 
from  where  he  resigned  in  October, 
.1937,  to  write  a  syndicate  column 
for  the  North  American  Newspaper 
Alliance  and  for  Bell  Syndicate. 

•  Alsop  and  Kintner  teamed  up  the 
following  month.  The  latter,  who  is 
31  and  married,  has  had  wide  news¬ 
paper  experience.  Before  writing  for 
syndication,  he  was  at  various  times 
on  the  editorial  staffs  of  the  Strouds¬ 
burg  (Pa.)  Record,  the  Philadelphia 
Bulletin,  the  Record,  and  the  Evening 
Public  Ledger,  and  was  for  a  time 
on  the  staff  of  the  Saturday  Evening 
Post. 


He  joined  the  staff  of  the  Herald 
Tribune  as  a  financial  reporter  in 
August,  1933,  where  he  remained 
until  April  8,  1935,  when  he  was 
shifted  to  the  paper’s  Washington 
bureau.  He  resigned  from  the  Herald 
Tribune  two  years  later  to  go  with 
Alsop.  Kintner  was  graduated  from 
Swarthmore  with  a  B.A.  and  he  also 
holds  a  magna  cum  laude  from 
Harvard. 

The  columnists  had  a  list  of  74 
newspapers  as  of  this  week,  accord¬ 
ing  to  the  Herald  Tribune  Syndicate. 

This  week,  besides  making  news 
with  their  announcement,  the  team 
also  was  the  subject  of  a  verbal 
spanking  administered  by  Colonel 
Frank  Knox,  Secretary  of  the  Navy, 
and  publisher  of  the  Chicago  Daily 
News. 

At  his  weekly  press  conference 
June  11  Colonel  Knox  singled  out 
for  sharp  criticism  their  June  9  col¬ 
umn,  which  reported  an  attack  on  a 
German  submarine  by  an  American 
destroyer.  The  Colonel  said  he  con¬ 
sidered  it  “a  terrible  thing  to  print 
such  a  story,”  and  told  some  35 
Washington  correspondents  in  his 
office  that  when  next  he  meets  Alsop 
“I  shall  certainly  tell  him  a  thing  or 
two.” 

The  Colonel  also  criticized  col¬ 
umnists  in  general  and  assured  the 
correspondents  that  “no  columnist 
gets  any  information  from  the  Navy 
Department  that  you  don’t  get.’’  The 
newsmen,  disgruntled  because  they 
felt  they  had  been  left  out  in  the 
cold  on  a  good  story,  had  pressed  the 
Secretary  of  the  Navy  for  a  pledge 
that  there  would  be  no  recurrence 
of  such  an  incident. 

■ 

Here's  a  Pegler  Oddity 

AN  ODD  BIT  of  news  came  to  our 

attention  this  week  from  one  of 
our  West  Coast  correspondents,  with 
Westbrook  Pegler,  New  York  World- 
Telegram  and  United  Feature  Syndi¬ 
cate  columnist,  as  one  of  the  princi¬ 
pals  involved.  Our  correspondent  re¬ 
ports  that  San  Francisco  public  ad¬ 
ministrator  aides  declared  last  week 
that  Edward  C.  Hagerty’s  direction 
that  his  estate  go  to  Pegler,  will  not 
be  carried  out  as  a  will. 

Hagerty,  an  unemployed  clerk,  em¬ 
bittered  over  what  he  termed  “dicta¬ 
torship  of  labor  unions,”  killed  him¬ 
self  at  his  San  Francisco  home  recent¬ 
ly.  A  letter  leaving  his  $500  estate  to 
Pegler  as  “the  only  one  I  know  who 
is  making  a  fight  for  fair  play”  was 
undated,  and  hence  will  not  be  con¬ 
sidered  a  will,  attorney  A.  E.  Levin¬ 
son  said. 

“There  are  probably  others  who  are 
persecuted  by  labor  unions  which  are 
iim  as  dictatorships,”  the  letter  said. 
“And  while  I  sincerely  believe  in  the 
principles  of  unionism,  I  would  like 
to  do  what  I  can  to  eliminate  the 
persecution.” 

Hagerty,  who  died  of  carbon  mon¬ 
oxide  fumes,  charged  the  CIO  Ship 
Clerks’  Association  had  accused  him 
falsely  and  had  deprived  him  of  the 
opportunity  of  earning  a  li’  ng. 

<  ^ 

Second  Disney  Strip  Dropped 

SECOND  of  the  King  Features  Syndi- 

CATE-distributed  Walt  Disney  car¬ 
toon  strips  to  be  dropped  by  Los 
Angeles  newspapers  as  a  result  of 
the  AFL  Screen  Cartoon  Guild 
strike  at  the  Disney  studio,  is 
“Mickey  Mouse,”  which  has  been  ap¬ 
pearing  in  the  Los  Angeles  Evening 


Westbrook  Pe9ler, 
New  York  World- 
Telegrem  end 
United  Feature  Syn- 
d  i  c  a  t  e  columnist, 
shown  last  week  ac¬ 
cepting  plaque  "for 
distinguished  service 
to  America"  from 
Quincy  Goss,  com¬ 
mander  of  Post  30, 
American  Legion, 
New  Canaan,  Conn., 
while  Charles  Dick¬ 
son,  American 
Legion  Club  head, 
looks  on. 


Herald  and  Express.  The  strip  was 
not  rim  last  Saturday,  or  Monday  or 
Tuesday,  after  members  of  the  cartoon 
guild  threatened  to  picket  the  news¬ 
paper.  The  newspaper  guild  previ¬ 
ously  had  indicated  its  support  of  the 
cartoon  guild  strike,  and  was  instru¬ 
mental  last  week  in  having  the  Los 
Angeles  Daily  News  drop  the  “Donald 
Duck”  strip  under  a  struck-work 
clause  in  its  contract  with  that  paper 
(E.  &  P.  June  7,  p.  30) . 

Personals  and  Notes 

RUSS  ROSS,  artist  who  draws  “Jane 
Arden”  for  the  Register  and  Tribune 
Syndicate,  is  in  California  plotting 
plans  for  his  new  home  high  in  the 
valley  of  the  Santa  Monica  mountains. 
.  .  .  King  Features  Syndicate  an¬ 
nounced  this  week  that  effective  with 
the  July  5  release  it  will  have  avail¬ 
able  for  national  distribution  a  weekly 
feature,  “How  to  Be  Your  Own  Deco¬ 
rator,”  written  by  Helen  Koues,  asso¬ 
ciate  editor  of  Good  Housekeeping 
magazine.  .  .  .  NEA  Service  currently 


is  offering  a  three-part  series  on  the 
U.  S.  Navy  written  by  staffer  Tom 
Wolf.  .  .  .  John  A.  Finneran,  who  last 
week  was  named  to  head  King  Fea¬ 
ture’s  new  Advertising  Service  De¬ 
partment,  has  informed  us  that  he  did 
not  handle  the  Ford  account  at  the 
J.  J.  B.  Mathes,  Inc.,  ad  agency  as  we 
stated  here  last  week,  but  was  work¬ 
ing  on  new  business  for  the  agency. 
.  .  .  Margaretta  Byers,  creator  of  the 
fashion  best  seller,  “Designing 
Women”  and  a  daily  newspaper  fea¬ 
ture  of  the  same  name  which  she  does; 
for  the  Register  and  Tribune  Syndi¬ 
cate,  had  a  new  book  published  June 
6.  'The  book,  on  fashion  careers,  is; 
called  “Help  Wanted — Female!”  .  .  , 
King’s  “Name  the  Baby  Contest”  came 
to  an  end  this  week  with  announce¬ 
ment  by  the  syndicate  that  a  woman 
in  Pittsburgh  had  won  the  $100  cash 
award  by  selecting  the  name  “Cookie’* 
for  the  new  arrival  in  the  “Blondie” 
strip  drawn  by  Chick  Young  for  King. 
Nearly  500,000  entries  were  received 
from  all  over  the  country. 


TAYLOR  F.  McPherson 

ncwspajxT  economist  and  mechanical  depart¬ 
ment  exjiert  has  been  acquired  and  will  be  con 
tinned  and  expanded. 

Mr.  McPherson  served  a  clientele  of  outstand¬ 
ing  newspapers  over  a  period  of  years.  He  in¬ 
stalled  composing  room  systems,  made  general 
surveys,  coordinated  departmental  operations 
and  thereby  increased  effectiveness  and  produced 
major  economies. 

The  general  and  specific  data  which  he  ac¬ 
cumulated  in  the  course  of  his  service  to  clients, 
together  with  his  printed  compilations  of  data  on 
newspaper  operations,  are  now  a  part  of  the 
research  records  of  this  firm. 

This  service  will  be  conducted  by  the 
Newspaper  Division 


WOLF  and  COMPANY 

Certified  Public  Accountants  and  Management  Engineers 

Home  Office:  7  S.  Dearborn  Street,  Chicago 

Branch  Offices;  New  York  Philadelphia  Indianapolis 
Des  Moines  Oklahoma  City  Los  Angeles 


It's  always  fair  weather 
among  Intertype  users 


REPEAT  ORDERS.  . .  the  barometer  of 

customer  satisfaction  and  confidence 


SUPPLEMENTING  the  numerous  repeat  orders  for  Intertypes  recorded  in  these  pages 
recently,  here  are  a  few  names  and  data  picked  at  random  from  a  long  list: 


Jst 

Order 

1st 

Repeat 

2d 

Repeat 

Other 

Repeats 

Now 

Using 

NEW  YORK  TIMES . 

1 

34 

10 

19 

64 

CINCINNATI  ENQUIRER . 

1 

2 

4 

34 

41 

ST.  LOUIS  GLOBE-DEMOCRAT . 

7 

4 

21 

17 

42 

DETROIT  TIMES . 

1 

7 

7 

21 

36 

CLEVELAND  PLAIN  DEALER . 

1 

2 

3 

31 

35 

PROVIDENCE  JOURNAL . 

.  16 

4 

3 

10 

33 

PITTSBURGH  POST-GAZETTE . 

1 

1 

2 

25 

29 

INDIANAPOLIS  STAR . 

7 

1 

1 

19 

28 

ST.  LOUIS  POST-DISPATCH . 

1 

3 

4 

31 

39 

NEW  YORK  JOURNAL  OF  COMMERCE  .  . 

1 

2 

1 

22 

26 

MEMPHIS  COMMERCIAL  APPEAL . 

.  10 

2 

4 

9 

25 

DES  MOINES  REGISTER  AND  TRIBUNE  .  . 

5 

2 

9 

8 

24 

OMAHA  WORLD-HERALD . 

4 

11 

1 

8 

24 

RICHMOND  NEWS  LEADER . 

1 

2 

1 

26 

27 

DALLAS  MORNING  NEWS . 

1 

3 

5 

28 

28 

Intertype's  repeat  order  record  is  of  vital  interest  to  all  prospective  purchasers  of  line 
composing  machines.  Write  for  catalog.  Intertype,  360  Furman  Street,  Brooklyn,  N.  Y. 
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EQUIPMENT  REVIEW  SECTION 

EDITOR  &  PUBLISHER 


THE  FOURTH  ESTATE 

SUITE  1700  TIMES  BUILDING  •  NEW  YORK  •  42ND  STREET  AND  BROADWAY 


Dailies  Are  Warned  ii^ainst  Hoarding 

May  Result  in  Material  Shortages  and  Price  Inflation,  ANPA 
Mechanical  Conference  Told — 500  Attend  Buffalo  Convention 


NEWSPAPERS  may  expect  that  the 
defense  program  will  affect  their 
s^q^es  but  in  just  what  categories 
and  to  what  extent  experts  find  it 
difficult  to  say  at  the  present  time. 
Hut  is  the  consensus  of  the  informa¬ 
tion  given  the  15th  annual  Mechanical 
Conference  of  the  American  News¬ 
paper  Publishers  Association  held  at 
the  Hotel  Statler  in  Buffalo,  Monday 
to  Wednesday  of  this  week.  Repre¬ 
sentatives  of  sui^ly  firms  who  took 
the  floor  were  loath  to  say  that  their 
materials  were  in  any  immediate 
danger. 

There  are  ample  supplies  at  the 
present  of  metads,  chemicals,  inks, 
paper  and  rubber.  A  shortage  in 
cork,  however,  is  anticipated.  Metals 
are  imder  strict  government  priority 
regulations,  but  the  amount  needed 
for  the  newspaper  industry  is  such 
a  small  portion  of  the  annual  con¬ 
sumption  that  a  continuous  supply 
is  expected. 

Transportation  Delays  Expected 

Some  supply  experts  feel  that  there 
may  be  future  delays  in  deliveries 
due  to  the  defense  demand  on  vari¬ 
ous  forms  of  transportation.  Some 
adds  used  in  photo-engraving  are 
becoming  scarce,  but  conference 
members  were  assured  that  they  will 
be  treated  equally,  and  that  no  one 
will  be  permitted  the  opportunity  to 
hoard. 

The  most  important  advice  given 
by  the  supply  men  was  to  determine 
nonnal  requirements  and  order  on 
that  basis  as  in  normal  times.  It  was 
strongly  emphasized  that  it  would 
be  a  disservice  to  the  industry  for 
newspapers  to  order  more  than  their 
current  requirements  for  the  purpose 
of  hoarding  against  the  futiure. 
Hoarding  would  be  the  quickest  way 
to  real  shortages  in  a  number  of 
lines,  it  was  said. 

Normal  ordering  will  also  serve  to 
keep  prices  relatively  stable,  it  was 
stated,  although  it  is  regarded  as  in¬ 
evitable  that  there  will  be  some  price 
advances. 

Perhaps  because  of  the  supply  sit¬ 
uation  the  1941  Mechanical  Confer¬ 
ence  was  one  of  the  best  attended  in 
bktory.  There  were  739  registrants, 
including  equipment  representatives. 
Newspaper  men  number^  well  over 
500.  As  a  new  departure,  there  were 
no  set  speeches  on  the  program.  The 
five  main  sessions  were  conducted  by 
boards  of  experts  seated  on  the  plat- 
forni  who  answered  questions  sub¬ 
mitted  from  the  floor.  Members  also 
tntered  into  the  discussions,  utilizing 
a  loud  speaker  system. 

A  few  of  the  highlights  of  the 
meeting  included  an  exhibit  of  half¬ 
tone  comparisons,  showing  how  the 
^ame  piece  of  photo  copy  was  handled 
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in  32  different  plants,  an  example  of 
printing  with  the  new  water  ink 
developed  by  Auburn  Taylor  of  the 
Charleston  (W.  Va.)  Gazette  and 
George  Roberts  of  the  Unit^  Carbon 
Company,  adoption  of  a  new  register 
mark  for  four  color  plates,  and  selec¬ 
tion  of  Chicago  as  the  1942  conven¬ 
tion  city. 

Evening  Mootings  Hold 

Evening  meetings  were  held  Mon¬ 
day  and  Tuesday.  Monday  night 
composing  room  production  data  was 
discussed  with  Fred  H.  Keefe,  pub- 
li^er,  Newburgh  News  and  Mechani¬ 
cal  Committee  chairman,  presiding, 
and  Tuesday  evening  ad^essing  and 
mailing  equipment  was  considered 
with  D.  H.  Parker,  Montreal  Star  as 
chairman. 

The  only  entertainment  feature  of 
the  conference  was  the  large  cock¬ 
tail  party  given  Tuesday  from  five  to 
6:30  in  the  Georgian  and  Chinese 
rooms  of  the  Statler  with  the  Buffalo 
Courier-Express  and  the  Evening 
News  as  joint  hosts. 

The  conference  opened  Monday 
morning  with  an  address  of  welcome 
by  Henry  M.  James,  president  of 
the  New  York  State  Publishers  As¬ 
sociation.  TTie  convention  also  heard 
i  brief  talks  by  Walter  M.  Dear,  presi- 
'  dent  of  the  ANPA  and  publisher  of 
'  the  Jersey  City  Jersey  Journal,  and 
Cranston  Williams,  ANPA  general 
‘  manager.  President  Dear  called  the 
^  mechanical  division  “a  really  con- 
I  structive  force”  in  the  industry. 


W.  E.  Wines,  manager  of  the  ANPA 
Mechanical  Department,  gave  a  brief 
talk  on  the  supply  situation.  He 
said  that  cork  was  to  go  under  an 
industry-wide  control  June  12  which 
might  affect  the  newspaper  supply. 
His  comments  were  in  line  with  those 
of  later  speakers  who  urged  normal 
buying  to  prevent  shortages  and  price 
inflation. 

Sample  Ad  DIstrIbntod 

The  Monday  morning  meeting  was 
devoted  to  a  session  for  non-metro¬ 
politan  newspapers  and  was  presided 
over  by  F.  W.  Schaub  of  the  Decatur 
(HI.)  Herald  and  Review.  Among 
the  numerous  topics  discussed  were 
the  setting  of  grocery  advertisements, 
advertising  deadlines,  marking  of  ad¬ 
vertising  copy,  and  use  of  multiple- 
distributor  machines  for  ad  compo¬ 
sition.  Most  of  the  session  was  spent 
in  considering  methods  used  in  set¬ 
ting  grocery  advertisements  for  chain 
stores  from  mats  supplied  by  the 
local  manager.  The  managers  wish 
to  use  as  much  of  the  original  copy 
as  possible  but  wish  to  make  price 
corrections  in  type  as  near  as  pos¬ 
sible  to  that  used  originally.  The 
papers  cast  the  mat  and  then  some¬ 
times  have  to  make  from  ten  to  30 
price  corrections. 

To  learn  how  various  papers  handle 
this  situation  and  the  amount  of  time 
spent  on  a  single  ad,  a  sample  ad 
designed  by  the  ANPA  was  sent  to 
300  papers.  Eighty-two  set  the  copy 
and  submitted  the  finished  work  to 


the  ANPA  along  with  time  consumed 
and  other  necessary  data.  The  com¬ 
pleted  ads  were  shown  in  the  ANPA 
exhibit  on  the  17th  floor  of  the  Stat¬ 
ler.  It  was  found  that  a  variety  of 
methods  were  used  and  that  the  time 
consumed  varied  widely.  No  method 
was  singled  out  as  best  but  the  work 
was  considered  from  four  angles, 
marking  of  copy,  machine  comi>osi- 
tion,  floor  work,  and  general  resume. 
It  was  brought  out  that  some  fore¬ 
men,  in  order  to  save  time,  take  lib¬ 
erties  with  ad  markup,  setting  ads 
with  type  which  is  on  the  machines 
rather  than  that  specified.  A  number 
of  the  delegates  admitted  doing  this 
with  very  little  kickback  from  the 
advertisers.  On  the  grocery  ad,  it 
was  noted  that  one  paper  t^k  four 
and  one-half  hours  to  put  it  together, 
while  the  Phoenix  Gazette  gave  30 
minutes  as  the  assembly  time. 

“They  must  have  an  air-conditioned 
plant,”  was  a  comment  from  the  floor 
which  was  greeted  with  laughter. 

In  no  case,  Mr.  Schaub  pointed  out, 
was  the  grocery  ad  handed  in  the 
same  way,  since  the  equipment  in  the 
various  plants  is  not  comparable. 
Twenty-five  plants  used  multiple  dis¬ 
tributor  machines.  Many  papers,  it 
was  brought  out,  use  various  colored 
crayons  to  mark  up  copy,  while  others 
have  a  code  system  which  speeds  up 
the  work.  Sixty-eight  out  of  the  82 
papers  used  shell  cast,  the  others  type 
high. 

The  composing  room  session  held 


The  ANPA  Mechanical  Committee  photographed  after  their  luncheon  session  Tuesday.  Left  to  right,  front  row:  W.  E.  Wines, 
manager,  ANPA  Mechanical  Department;  John  A.  Burke,  production  manager,  Gannett  Newspapers,  Rochester;  Frederick  H. 
Keefe,  publisher,  Newburgh  (N.  Y.)  News,  committee  chairman;  Fred  W.  Schaub,  Decatur  Herald  and  Review.  Second 
Row,  L.  to  R.,  Leslie  Grinar,  Youngstown  (Pa.)  Vindicator;  Russell  Millar,  Bloomington  Pantograph;  D.  H.  Parker,  Montreal 
Star;  Walter  Ogden,  Cleveland  Press;  George  Gelst,  Cincinnati  TImes-Star.  Back  Row,  L.  to  R.,  Maurice  A.  Hagan,  Phila¬ 
delphia  Inquirer;  Arthur  H.  Burns,  New  York  Herald  Tribune;  John  W.  Park,  Chicago  Tribune;  Donald  P.  Miller,  Allentown  (Pa.) 

Call-Chronicle;  John  J.  Shea,  Hearst  Newspapers,  New  York;  F.  L.  Yeager,  Indianapolis  Star. 
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The  board  of  experts  which  considered  the  composing  room  questions  at  the  Monday 
morning  session  at  Buffalo.  Left  to  right,  front  row:  George  G.  Cooper,  chief  ma¬ 
chinist,  Rochester  Times-Union;  H.  R.  Freund,  chief  engineer.  Intertype  Corporation; 
Leon  Link,  Cleveland  Plain  Dealer,  session  chairman;  John  Hilpman,  Mergenthaler 
Linotype  Co.;  Russ  0.  Shaeff,  Lanston  Monotype  Machine  Co.  Back  row,  L  to  R., 
H.  L  Higgins,  composing  room  superintendent,  Detroit  News;  C.  L.  Buttermore,  com¬ 
posing  room  superintendent,  Cleveland  News;  C.  E.  Murray,  Linograph  Co.,  Daven¬ 
port;  Earl  E.  Anderson,  composing  superitendent,  Rockford  (HI.)  Newspapers;  James 
N.  Johnson,  composing  superintendent,  Syracuse  Post-Standard;  August  H.  Blohm, 
Ludlow  Typograph  Co. 


Monday  afternoon  was  presided  over 
by  Leon  A.  Link  of  the  Cleveland 
Plain  Dealer,  and  the  board  of  experts 
consisted  of  H.  L.  Higgins,  composing 
room  superintendent,  Detroit  News; 
James  N.  Johnson,  foreman,  Syra¬ 
cuse  Post-Standard;  C.  L.  Buttermore, 
composing  superintendent,  Cleveland 
News;  Earl  E.  Anderson,  Rockford 
(Ill.)  Newspapers;  George  G.  Cooper, 
chief  machinist,  Rochester  Times- 
Union;  H.  R.  Freund,  chief  engineer. 
Intertype  Corporation;  C.  E.  Murray, 
Linograph  Corporation;  John  Hilp¬ 
man,  Mergenthaler  Linotype  Co.;  Russ 
D.  Shaeff,  Lanston  Monotype  Machine 
Co.;  and  August  H.  Blohm,  Ludlow 
Typograph  Company. 

^ly  a  few  hands  were  raised  when 
the  question  of  how  many  use  angle 
gauges  for  setting  “dipsey-doodle”  ad 
copy  was  asked.  The  Akron  Beacon - 
Journal  uses  cardboard  instead  of  a 
protractor  in  handling  .angle  com¬ 
position,  but  it  was  stated  that  few 
printers  will  use  it.  The  subject  of 
advertising  deadlines  brought  out  the 
fact  that  few  newspapers  adhere 
strictly  to  them.  Only  three  hands 
were  raised  indicating  deadline  en¬ 
forcement.  The  Rockford  (Ill.)' News¬ 
papers  demand  that  copy  to  run 
Wednesday  must  be  in  the  office  on 
Monday.  In  Newburgh  the  Beacon- 
News  has  a  deadline  of  noon  the  day 
before  but,  in  a  pinch,  later  copy  will 
be  accepted,  according  to  F.  H.  Keefe, 
publisher. 

Comic  Widths  Discussed 

A  topic  which  held  general  interest 
was  the  standardization  of  widths  of 
comic  strips.  Variation  in  width  of 
column  rules,  four  and  six  point,  is 
partly  to  blame  for  the  ragged  right- 
hand  edge  of  comic  pages,  it  was 
pointed  out.  John  W.  Donald  of  King 
Features  saw  no  reason  why  the  va¬ 
rious  syndicates  cannot  get  together 
on  standard  widths,  thus  improving 
the  appearance  of  the  comic  pages,  if 
the  ANPA  will  take  the  lead.  King 
Features,  he  said,  has  standardized  its 
strips. 

Some  time  was  given  to  discussion 
of  various  methods  of  handling  ads 
so  that  none  are  left  out  because  of 
improper  scheduling.  The  advertising 
dispatch  room  is  held  responsible  on 
many  papers.  Each  day  strip  proofs 
of  time  ads  are  given  the  ad  makeup 
mcm  and  they  go  to  the  composing 
room  with  the  new  copy.  Few  papers 
admitted  having  much  trouble  with 
skipped  ads. 

H.  R.  Freund  of  Intertype  discussed 
how  back  squirts  can  be  reduced  on 


typesetting  machines.  There  are  many 
reasons  for  squirts,  he  said,  but  no 
single,  outstanding  one.  They  can  be 
prevented  by  good  lockup,  clean 
molds  and  the  right  temperature  of 
metal.  He  advised  the  composing 
room  men  to  use  Simoniz  wax  on 
the  front  and  back  of  the  molds  in¬ 
stead  of  oil.  A  delegate  reported  ex¬ 
cellent  results  from  Carnauva  wax, 
which  he  said  is  a  dark  brown  wax, 
harder  than  Simoniz. 

Mr.  Freund  was  asked  how  much  in 
advance  mat  orders  should  be  made 
in  view  of  defense.  He  replied  that 
papers  can  order  too  much  as  well  as 
too  little,  but  urged  normal  require¬ 
ments  be  ascertained.  He  said  hoard¬ 
ing  would  be  a  disservice  to  the  in¬ 
dustry. 

Fluorescent  Lighting  Adopted 

Thirty-three  papers  reported  having 
changed  to  fluorescent  lighting  in  the 
past  year.  Louis  Buisch  of  the  Hor- 
nell  (N.  Y.)  Tribune  reported  that 
eye-strain  in  his  plant  had  been  les¬ 
sened,  while  the  Columbus  (O.)  State 
Journal  reported  very  satisfactory  re¬ 
sults  with  the  loss  of  only  one  tube  in 
eight  months. 

F.  H.  Keefe  reported  a  saving  of 
one-third  in  electric  current  has  re¬ 
sulted  by  installation  of  the  new 
lights  in  the  Newburgh  News.  He 
recommended  temporary  hanging  of 
tubes  until  the  exact  place  for  the 
best  service  is  found,  and  the  use  of 
light  meters  to  determine  lamp  loca¬ 
tions.  Tubes  will  last  2,500  lighting 
hours,  and  some  longer,  he  said. 

Monday  evening,  delegates  partic¬ 
ipated  in  a  lengthy  but  highly  con¬ 
structive  discussion  of  composing  room 
cost  data.  The  intended  purpose  be¬ 
hind  this  meeting  was  to  seek  a  basis 
for  a  comparative  cost  system  which 
might  be  applicable  to  newspaper 
plants  throughout  the  country. 

But  the  majority  of  composing  room 
foremen  were  of  the  belief  that  im¬ 
mediate  setting  up  of  such  a  system 
of  comparative  production  costs  would 
be  extremely  difficult.  In  the  words 
of  one  foreman,  it  would  be  “futile.” 

However,  after  lengthy  debate,  a 
resolution  was  adopted  providing  that 
all  members  would  be  given  an  op¬ 
portunity  to  forward  their  ideas  and 
suggestions  on  comparative  cost  sys¬ 
tems  to  the  mechanical  department  of 
the  ANPA.  This  data  will  be  cor¬ 
related  and  presented  in  condensed 
form  at  the  next  conference. 

Mr.  Keefe  presided  in  the  absence 
of  J.  A.  Burke,  Gannett  Newspapers, 
who  was  to  have  served  as  chairman. 
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Mr.  Keefe  ojjened  the  session  by  ex¬ 
plaining  that  55  offices  had  agreed  to 
co-operate  in  seeking  a  common  de¬ 
nominator  on  composing  room  produc¬ 
tion  data.  Fifteen  offices  already  have 
reported  their  figures. 

Cost  Study  Essential 
Mr.  Keefe  explained  that  the  me¬ 
chanical  committee  had  favored  aban¬ 
doning  such  an  experiment  but  that 
he  had  insisted  it  be  attempted.  He 
pointed  out  that  it  is  essential  in  such 
a  study  “to  discissociate  any  idea  of 
dollar  and  cents  costs”  because  of  the 
wide  variations  throughout  the  coun¬ 
try.  He  also  remarked  that  many  pro¬ 
duction  managers  had  shown  unwil¬ 
lingness  to  consider  any  changes  in 
their  present  systems. 

Idea  Called  "Futile" 

G.  A.  Disher  of  the  Southam  News¬ 
papers,  Montreal,  opened  the  discus¬ 
sion  by  stating  his  company  for  30 
years  has  experimented  the  yardsticks 
and  has  come  to  the  conclusion  “that 
the  dollars  and  cents  basis  is  no  good 
at  all.”  Variation  in  production  costs 
between  cities  makes  the  problem  ex¬ 
tremely  difficult,  he  said. 

Mr.  Disher  said  Southam  Newspa¬ 
pers  have  decided  upon  the  following 
cost  determination  system;  The  num¬ 
ber  of  man  hours  paid  for  in  the 
composing  room,  including  appren¬ 
tices  but  excluding  maintenance,  is 
taken  from  the  pay  list  once  a  month 
and  divided  by  the  number  of  columns 
in  the  main  edition  of  the  day. 

“You  will  never  get  a  yardstick  to 
measure  comparably  in  all  cities,”  he 
asserted.  He  pointed  to  the  difficul¬ 
ties  encountered  in  figuring  over-set 
and  extra-set  in  such  a  computation. 

Earl  Anderson,  Rockford,  Ill.,  said 
“the  whole  idea  is  futile.”  Elach 


this  problem.  Methods  will  become 
more  important  and  everyone  »)]; 
have  to  contribute  something  to  these 
methods.” 

C.  L.  Buttermore  of  the  CleveUnj 
News  suggested  that  composing  rex* 
foremen  keep  their  own  records  “to  be 
trotted  out  when  the  publisher  wants 
to  know  the  why  of  expense.  He  said 
some  publishers  don’t  know  what  a 
going  on  in  their  own  plants  and  that 
it’s  up  to  the  foreman  to  be  able  to 
present  an  accurate  picture  of  pro. 
duction  costs  when  called  upon  to 
do  so. 

After  further  discussion,  it  was 
generally  agreed  that  such  a  plan  for 
comparative  cost  study  could  not 
spring  into  being  overnight.  Mr 
Keefe  pressed  home  the  point,  how 
ever,  that  the  ANPA  is  anxious  that 
the  mechanical  departments  furnish  | 
it  with  some  tentative  program  upon  i 
which  it  might  work.  This  brou^t  I 
forth  the  plan  for  submission  of  ideas 
by  all  foremen  and  the  resolution  was 
unanimously  carried. 

Chromium  Is  Used 

Possible  shortages  of  materials  was 
a  leading  topic  at  the  stereotype  ses¬ 
sion  Tuesday  morning  presid^  over 
by  D.  H.  Parker  of  Montreal  Star. 

John  W.  Donald,  representative  d  1 
King  Features,  said  that  his  business  [; 
already  has  noticed  the  shortage  of  ^ 
nickel  used  in  coating  certain  types  i 
of  press  plates.  He  said  that  al-  I 
though  the  printers  of  his  company's  ; 
features  still  have  a  supply  of  nickel 
they  are  trying  to  make  it  last  as 
long  as  possible  by  coating  some 
plates  with  copper. 

“We  have  been  fooling  around  with 
chromium  plating  and,  although  it  is 
difficult  at  first,  I  thing  eventually  |j 


Photographed  at  the 
Buffalo  Mechanical 
Conference,  left  to 
rfgjit:  Earl  H.  Barker, 
St.  Louis  Star- 
Times;  Fred  H. 
Winch,  Pittsburgh 
Post-Gaiette;  J.  H. 
Lardin,  Cleveland 
Plain  Dealer;  Eugene 
P.  Doyle,  Toledo 


plant  must  set  up  its  own  standards,  he 
declared.  “Publishers  talk  in  dollars 
and  cents — not  in  man  hours.” 

Mr.  Disher  then  injected  this  ques¬ 
tion:  “Supposing  newsprint  costs 

should  go  up.  Then  what  good  would 
our  previous  records  be?” 

Mr.  Keefe  then  took  time  to  ex¬ 
plain  a  time-card  system  used  in  his 
plant  with  success  under  which  each 
worker  stamps  a  time  card  covering 
each  particular  operation. 

W.  A.  Gannen  of  the  Cincinnati  En¬ 
quirer  said  the  whole  matter  comes 
down  to  a  personal  problem  in  each 
office.  He  said  it  will  be  necessary 
to  “step  on  the  toes  of  the  advertising 
and  editorial  departments”  but  that 
the  time  has  come  for  composing  room 
foremen  to  go  to  bat  on  production 
costs.  He  said  it  is  possible  to  obtain 
a  column  cost. 

J.  E.  Minton,  Decatur,  Ill.,  made  the 
ascertion  that  the  “next  two  or  three 
years  will  see  great  changes  in  the 
newspaper  business.  Advertising  won’t 
be  able  to  meet  the  burden  of  rising 
production  costs  and  it’s  up  to  the 
mechanical  departments  to  help  solve 


it  might  develop  into  a  good  sub¬ 
stitute  for  nickel,”  he  said. 

Joseph  Goggin  of  the  Beveridge 
Dry  Mat  Corporation  suggested  that 
stereotypers  use  a  blanket  of  half 
rubber  and  half  cork,  whose  supply 
will  be  greatly  decreased  after  Thurs¬ 
day  when  defense  industries  will  take 
most  of  the  cork  supply.  By  mix¬ 
ing  the  cork  with  rubber,  he  saio 
newspapers  would  have  as  efficient 
blankets  as  all-cork  blankets  and  that 
they  would  be  conserving  cork  sup¬ 
plies. 

Canadian  Leads  Forum 

Charles  S.  Davis  Jr.  of  the  Lake 
Elrie  Engineering  Corporation  said 
that  he  expected  his  company  soon 
will  place  on  the  market  an  all-rub¬ 
ber  blanket  to  replace  the  cork. 

The  steretoype  forum  was  led  by 
D.  H.  Parker  of  the  Montreal  Star 
and  included  Mr.  Davis,  Kenneth 
Koessler  of  the  Greater  Buffalo 
Press,  George  Smith,  assistant  stereo¬ 
type  superintendent  of  the  Coiuier 
Express;  W.  B.  Astor  Jr.,  Memphis 
(Continued  on  page  52) 
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NEW  DESIGN  DIRECT- PRESSURE 
MAT  MOULDING  PRESS 

Re-designed  and  re-styled,  the  new  Hoe  Direct- 
Pressure  Hydraulic  Matrix  Moulding  Press  is  now  a 
better  buy  than  ever  before.  Outstanding  qualities 
ire  deeper  and  more  perfect  impression,  greater 
accuracy  for  color  register  and  remarkable  simplicity 
of  operation.  Besides  it  is  the  speediest  machine  on 
the  market.  One-piece  frame  is  made  of  alloy  steel. 
The  ram  which  controls  smoothness  of  operation  is 
ItVx"  in  diameter.  Platen  is  over-size,  measures 
2S'x32'’.  The  form  sliding  plate,  scribed  for  placing 
the  form,  moves  under  the  anvil  on  anti-friction 
bearings. 


VACUUM 

CURVED  CASTING  MOULD 

Big  feature  of  this  mould  is  its  arrangement  with 
racuum  in  the  concave  section  for  holding  the  mat 
in  its  correct  position.  This  conforms  the  mat  exactly 
and  snugly  against  the  curvature  of  the  mould  and 
reduces  to  a  minimum  the  sinks  and  irregularities 
which  so  often  appear  in  plates  cast  in  ordinary 
swulds.  When  used  with  the  Hoe  thermostatic  ar- 
isogement  for  automatically  controlling  the  flow  of 
esoling  water,  it  gives  the  finest  attainable  results. 
Other  features  are  modern  and  construction  is  rugged 
like  all  Hoe  precision-built  plate-making  machinery. 


For  a  practical  means  of  cutting  makeready  time  and  improv¬ 
ing  printing  quality,  look  to  your  plate-making  equipment. 
Is  it  modern  and  highly  efficient?  Is  it  all  precision-built  like 
these  six  Hoe  machines?  If  you  are  now  handicapping  your¬ 
self  with  older  equipment,  let  us  show  you  the  latest  design 
features  which  speed  up  plate-making  and  assure  more  ac¬ 
curately  finished  plates.  Read  the  brief  descriptions  here  and 
then  mail  the  coupon  for  more  complete  information. 


MONARCH  II  ROLLER-BEARING 
MATRIX  ROLLER 

All  design  features  of  the  Hoe  precision-built 
Monarch  II  Matrix  Roller  contribute  a  great  deal 
to  the  production  of  quality  mats.  The  friction  drive 
assures  adequate  depth  of  mould;  at  the  same  time 
avoids  troublesome  mat  distortion.  It  functions  to 
permit  the  upper  cylinder  to  adjust  itself  automatic¬ 
ally  to  the  required  speed  of  the  form.  More  uniform 
impression  is  provided  by  heavy  solid  forged  cylin¬ 
ders  which  are  13"  in  diameter.  Self-aligning  ball 
bearings  are  used  on  both  upper  and  lower  cylinders. 
Push  button  electric  control,  easily  accessible,  is 
operated  with  complete  safety  from  either  end. 


VACUUM 

FLAT  CASTING  MOULD 

Its  well-known  efficiency  is  further  improved  by  the 
vacuum  feature.  The  vacuum  holds  the  mat  securely 
against  casting  members  to  produce  better  type  faces 
and  more  accurate  plates.  Operating  convenience  is 
another  big  advantage.  Setting  the  mat,  locking  the 
mould,  and  casting  are  done  with  ease  and  speed. 
Changes  of  plate  thickness— from  type-high  to  shell 
casts  —  require  only  the  simple  turning  of  a  single 
hand  wheel.  Satisfied  owners  testify  to  improved 
accuracy  of  plates  and  reduced  effort  of  the  casting 
operation. 


CURVED  SHAVER 
A  CUTTING-OFF  MACHINE 

MIt  to  machine-tool  accuracy,  this  modern  machine 
is  remarkable  for  high  speed  shaving  of  the  most 
accurate  curved  plates.  The  benefits  it  brings  are  a 
saving  of  makeready  time  and  a  reduction  of  wear 
on  press  blankets  and  rollers.  Operators  especially 
appreciate  its  many  operating  conveniences  and 
complete  safety  features.  Ultra-modem  design  in¬ 
cludes  the  use  of  anti-friction  bearings  throughout, 
automatic  stop  feature  and  electric  push-button  con¬ 
trol.  In  one  operation  it  shaves  the  curved  plate  to 
estremely  close  toleran<^e  and  also  cuts  off  the  tail. 
The  operation  is  completed  with  remarkable  speed. 


FLAT  'PRECISION"  SHAVING 
MACHINE 

A  wide  range  of  the  most  accurate  work  and  the 
greatest  operating  convenience  are  outstanding  fea¬ 
tures  of  the  Hoe  precision-built  Flat-Shaving  Ma¬ 
chine.  A  large  direct-reading  dial  gauge  enables  the 
operator  to  pre-determine  readily  the  precise  thick¬ 
ness  of  his  finished  plate,  and  extra  sturdy  construc¬ 
tion  of  the  entire  machine  assures  the  greatest 
accuracy  to  the  thousandth  part  of  an  inch  even 
when  shaving  a  full  size  plate.  Noiseless  chain  drive 
and  anti-friction  bearings  throughout  mean  quiet 
operation  and  trouble-free  service.  Modem  design 
provides  extremely  fast  forward  and  return  speed. 


The  complete  Hoe  Line  also  includes  Color  Register  Racks, 
Motor-Driven  Metal  Pumps,  Vertical  Bending  Machines, 
Power-Operated  Formers  and  many  other  types  of  auxiliary 
plate-making  machinery,  accessories  and  supplies.  For  illus¬ 
trated  literature  .  .  .  MAIL  THE  COUPON. 


General  Off  Ires:  OIO  East  138  St.  (at  East  River) 
Xew  York.  IV.  Y. 
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Paul  Stager,  Chicago  Tribune  photo  staff, 
examines  photo  in  one  of  the  print  rooms 
in  the  Trbune's  new  photo  quarters.  Light 
at  left  Is  one  of  the  new  overall  safety 
lights  with  which  prints  may  be  examined 
without  fogging  the  paper.  Board  at  < 
Stager's  right  may  be  lowered  and  excess  ‘ 
water  "squeegeed"  from  the  print  before  > 
it  is  taken  out  to  the  dryer. 

are  twice  as  many  rooms  as  before,  i 
including  a  separate  chemical  room 
and  an  axixiliary  developing  room  of 
double  proportions  for  emergency 
use.  There  is  also  a  new  filtration 
plant  to  insure  water  free  from  grit  i 
end  other  impurities.  i 

Modem  plumbing  and  electrical  fix¬ 
tures  and  new  steel  cabinets  have  j 
been  installed  in  all  the  dark  rooms. 
Camera  facilities  in  the  printing 
rooms,  where  pictures  are  transferred 
from  negative  to  paper,  are  new  or 
completely  rebuilt.  The  new  studio 
is  air  conditioned.  Under  the  new 
arrangements,  it  will  be  possible  to 
reduce  the  time  of  developing  and 
printing  a  picture  by  one-half. 

Two  photographers  are  assigned  to 
each  of  the  dark  rooms.  Their  names 
are  stamped  on  brass  plates  on  the 


CUSHION  CORK"  and  "TINGUCORK"  Blankets  are  both 


similar  in  appearance.  They  have  two  (2-ply)  duck  fabric  sur 
faces  for  tremendous  strength  and  freedom  from  creeping. 


"CUSHION  CORK" — Highly  resilient,  the  safety 
blanket,  due  to  its  ability  to  accept  extreme  com¬ 
pressive  stresses,  (such  as  web  breaks),  and 
immediately  recovers  its  original  she  or  gauge. 


"TINGUCORK"— Of  greater  density  than  "CUSH¬ 
ION  CORK,"  must  always  be  used  os  a  compasid 
blanket  with  "CUSHION  CORK"  where  a  Drew- 
sheet  provides  the  printing  surface. 


PATENT  No.  2,207,999  COMBINATION 
Now  makes  it  possible  for  pressroom  operators  to  secure  Superior  Cork 
Packing  in  a  wide  range  of  gauges  with  the  combined  factors  of 
DENSITY  -{-  RESILIENCY  to  compensate  for  plate  irregularities  or  mechani¬ 
cal  conditions. 


TINGUE.  BROWN  &  CO 


114-120  East  23rd  St 

NEW  YORK.  N.Y. 


122  7  Wabash  Ave 

CHICAGO.  ILL 


723  East  Wajhington  Blvd 

LOS  ANGELES.  CAL 


Cdnddfdn  Sd/es  Agenfi  ROSS  WHITEHEAD  A  CO  ,  LTD.,  Montrcdl.  CdHddd 


Daily's  Photo  Department  Enlarged 


Bob  Rhoin  (•xfram*  Uft)  ramovas  a  print  from  tha  dryer  in  tha  Chicago  Tribune's 
new  photo  finishing  room.  Frank  Masters,  second  left,  examines  a  print  at  tha  work 
bench,  while  Paul  Stager  (right  side  of  work  bench)  trims  a  print.  At  the  typewriters 
(left  to  right)  Swain  Scalf  and  L  D.  Bartholomew,  photogs,  type  captions  for  the 
pictures  they  have  just  brought  in.  Rear,  W.  T.  Gorgo  awaits  an  assignment.  Note 
fluorescent  light  over  work  bench. 


THE  Chicago  Tribune  has  completed 
the  remodeling  and  enlargment  of 
its  news  i^otographic  studio  at  a 
cost  of  more  than  $20,000.  The  new 
studio  is  laid  out  to  promote  the 
greatest  speed  and  efficiency  in  de¬ 
veloping  and  printing  news  pictures. 

Floor  space  of  the  studio  has  been 
doubled,  extending  beyond  the  city 
room  along  the  south  wall  on  the 
fourth  floor  of  Tribune  Tower.  There 


doors.  The  rooms,  once  the  sliding 
doors  have  been  closed,  cannot  be 
opened  from  the  outside,  a  feature 
which  eliminates  the  danger  of  spoil¬ 
ing  a  negative  or  print  before  the 
work  on  it  has  been  completed.  A 
light  over  the  door  of  each  room 
warns  outsiders  that  the  dark  room 
is  in  use. 

The  rooms  are  lighted  by  special 
fluorescent  lamps  embodying  the  new¬ 
est  principles  of  artificial  illumination. 
The  film  drying  room  and  entrance  to 
the  studio  are  in  the  center  of  the 
tier  of  rooms  instead  of  at  one  end 
as  formerly. 

Construction,  including  all  new  par¬ 
titions,  began  last  October.  Many  of 
the  improved  features  are  based  on 
suggestions  made  by  Tribune  pho¬ 
tographers. 


Jack  Mulcahy  mixes  tha  daveloper  In  the 
chemical  room  of  the  Tribune's  new  photo 
quarters.  Steel  cabinets  above  and  below 
the  sink  hold  all  equipment  needed. 
Faucets  are  of  the  new  splash-proof  type. 

Buys  Warehouse  Site 

Capt.  Enoch  Brown  Jr.,  general 
manager  of  MemyAis  (Term.)  Pub¬ 
lishing  Co.,  has  announced  the  com¬ 
pany’s  purchase  of  a  lot,  64,000 
square  feet,  adjoining  the  rear  of  the 
building,  as  the  site  for  a  large  ware¬ 
house  for  paper.  An  unoccupied 
building,  former  home  of  the  Mem¬ 
phis  Press,  one  of  the  parent  papers 
of  the  Press-Scimitar,  figured  as  part 
consideration  in  the  transaction. 
Capt.  Brown  said  acquisition  of  the 
property  gives  the  company  a  strip 
of  land  two  blocks  long,  adjacent  to 
Southern  Railroad  tracks.  Tire  paper 
storage  warehouse  will  be  a  one- 
story,  modern  fire-proof  structure. 
In  addition,  a  smaller  building  for 
baling  and  storing  waste  paper  will 
be  erected. 

U.  S.  Jobs  Open 

Sterotypers  and  electrotypers  are 
needed  by  the  Cxovemment  Printing 
Office  in  Washington,  D.  C.  These  po¬ 
sitions  will  be  filled  through  an  ex¬ 
amination  just  announced  by  the  Civil 
Service  Commission.  The  pay  is  $1.32 


Frank  Matfart  operates  a  Saltzman  pr^L 
slon  5x7  enlarger,  one  of  the  new  pi«c 
of  equipment  in  the  Chicago  Tribune's  ie« 
photo  quarters.  The  enlarger  may  be  id. 
justed  by  cranks  at  the  base  of  the  tebh. 

an  hour  for  a  40-hour  week,  less  the 
usual  retirement  deduction.  There 
are  two  kinds  of  electrotype  positions 
— finisher  and  molder.  At  least  seven 
grades  of  formal  schooling  must  have 
been  completed  by  applicants.  Appli¬ 
cants  must  have  completed  a  5-year 
apprenticeship  since  reaching  the  age 
of  16  or  must  have  had  five  years  of 
practical  experience  in  the  trade.  In 
addition,  they  must  have  had  at  least 
one  year  of  journeyman  experience. 
Application  must  bte  filed  with  the 
Cotiunission’s  Washington  office  not 
later  than  July  2,  1941.  Further  in¬ 
formation  and  application  forms  may 
be  obtained  at  any  first-  or  second- 
class  post  office  or  from  the  Civil  Ser¬ 
vice  Commission  in  Washington. 

Matthews  Elected 

Kenneth  Matthews,  of  the  Jacicsm 
(Mich.)  Citizen  Patriot  composing 
room,  was  re-elected  president  of 
Jackin  Typographical  Union  No.  99 
at  the  recent  annual  meeting.  Other 
officers  named  were  Harry  Howard 
vice-president;  William  Joslin,  secre¬ 
tary,  and  John  Buchfink,  treasurer. 


of  this  balanced  cylindor  pocking. 
So*  for  yoursoif  its  gloss«iiko  print¬ 
ing  surfoce  . . .  ond  feel  tho  floxibii- 
ity,  firmnoss  ond  toughness  of  both 
tho  top  bionkot  ond  tho  spociol 
cork  undorpocking.  Better  stiii, 
examine  the  print  of  near-by  news¬ 
papers  which  use  this  two-piece 
combination.  Names  on  request. 


Non-Felt  Top-Blanket 


Mo.76ttp| 
Cork  Undorpocking 


FOR  BETTER  PRESSWORK 


FI RMN  ESS... insuring  clean,  sharp  printing  of  type  and  pictures 


COMPRESSIBILITY.. .to  compensate  for  normal  irregularities 
in  plate  thickness,  common  to  all  stereotype  printing  plates 


ECONOMY.  .  .  the  lowest  priced  two-piece  blanket  combination 


VULCAN  PROOFING  COMPANY,  First  Avenue  and  58th  Street,  Brooklyn,  N.Y. 

Sales  Representatives  in  Principal  Cities 


VULCAN 


^Completely  protected  by  U.  S.  and 
foreign  patents.  Originated,  developed, 
mannfactnred  and  distribnted  excintively 
by  Vnican  Proofing  Company 


RESS  BLANKETS  AND  INKING  ROLLERS 
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Ventilated  Felt  allows  the  steam 
to  escape  through  air  vents, 
thus  the  adhesive  dries  quicker 
and  the  bond  is  positive. _ 


New  ofRcars  of  New  England  Daily  Newspaper  Composing  Room  Executives  photo¬ 
graphed  at  recent  semi-annual  meeting  at  Beverly,  Mass.  Left  to  right:  Lewis  R.  Green, 
Westerly  (R.  I.)  Sun,  treasurer;  William  Madden,  Worcester  (Mass.)  Gazette,  secre¬ 
tary;  Raymond  J.  Cox,  Bangor  (Me.)  Daily  News,  vice-president;  Edwin  A.  Hutt, 
Beverly  (Mass.)  Evening  Times,  president;  Ralph  Johnson,  Brockton  (Mass.)  Enterprise, 
and  Daniel  Stevens,  Middletown  (Conn.)  Press,  directors. 


N.  E.  Group  Eleds 
Hutt  PresidenI 

Developments  in  Typesetting 
Reviewed  at  Composing  Room 
Executives'  Meeting 

Edwin  A.  Hutt,  composing  room 
foreman,  Beverly  (Mass.)  Evening 
Times,  was  elected  president  of  the 
New  England  Daily  Newspaper  Com¬ 
posing  Room  Executives’  Association 
at  the  organization’s  semi-annual 
meeting  held  May  4  at  Lodge  Pole 
Ranch,  North  Beverly,  Mass.  Mr. 
Hutt  succeeded  Francis  M.  Britton, 
production  manager,  Nashua  (N.  H.) 
Telegraph,  who  presided  at  the  meet¬ 
ing. 

New  officers,  in  addition  to  Mr. 
Hutt,  are;  Raymond  J.  Cox,  Bangor 
(Me.)  Daily  News,  vice-president; 
William  Madden,  Worcester  (Mass.) 
Gazette,  secretary,  and  Lewis  R. 
Green,  Westerly  (R.  I.)  Sun,  treas¬ 
urer.  Daniel  Stevens,  Middletown 
(Conn.)  Press,  was  named  to  the 
board  of  directors  for  three  years, 
and  Ralph  Johnson,  Brockton  (Mass.) 
Enterprise,  was  appointed  to  fill  an 
unexpired  term  as  a  director. 

65  of  Mooting 

Sixty-five  executives  from  all  sec¬ 
tions  of  New  England  attended. 
Speakers  at  the  dinner  were  John  W. 


Bittner,  assistant  to  the  chief  engin¬ 
eer  of  the  Intertype  Corporation,  New 
York,  and  Lewis  R.  Hovey,  publisher 
of  the  Beverly  Evening  Times  and 
Haverill  Sunday  Record. 

Mr.  Bittner  gave  a  review  of  type¬ 
setting  machine  developments  over 
the  last  10  years.  “Because  labor 
constitutes  close  to  60%  of  the  cost 
of  publication,  it  is  noteworthy  that 
the  improvements  to  be  spoken  about 
are  directed  principally  toward  econ¬ 
omy  in  the  composing  room,”  he  said. 
He  then  mentioned  various  technical 
developments  sponsored  by  Intertype. 

Mr.  Hovey,  in  praising  his  foreman 
who  has  just  been  elected  head  of  the 
group,  credited  him  and  his  associ¬ 
ates  in  the  mechanical  department  as 
being  largely  responsible  for  the  suc¬ 
cess  of  the  up-hill  program  since  he 
became  publisher  in  1933,  until  now 
the  Times  production  plant  is  as  mod¬ 
em  and  complete  as  any  small  daily 
newspaper  might  hope  to  have. 

The  conference  started  with  execu¬ 
tive  committee  meetings  the  previous 
night  in  Beverly.  Sunday  morning 
the  delegates  were  taken  on  a  tour 
of  the  Beverly  Times  plant  by  Mr. 
Hutt  and  other  executives.  At  the 
ranch  later  they  met  with  salesmen 
who  explained  developments  in  the 
products  of  their  companies. 

The  next  meeting  of  the  association 
will  be  held  in  Boston  in  conjunction 
with  the  New  England  Mechanical 
Conference  in  September. 


Xetvq' 


wnen  oromary  leit  is  heate 
the  moisture  on  the  adhes^j 
generates  steam  which  for 
the  felt  to  part  at  the  bond  r 
liil  from  the  mat. 


Magnified  —  Shows  air  vents 
which  permit  escape  of  steam 
and  which  expedite  drying. 
Thru  these  perforations  more 
glue  is  exposed  to  the  air  and 
the  felt  dries  quickly  and  sets 
permanently. _ 


New  Plant  Dedkaled 

Ohio  Governor  Speaks  at 
Chillicothe  Ceremonies 

An  address  by  Governor  John  W. 
Bricker  highlighted  dedication  cere¬ 
monies  of  the  “News  Capitol,”  new 
home  of  Chillicothe  newspapers — the 
Gazette,  the  News-Advertiser,  and  the 
Sunday  Gazette  and  News- Advertiser 
— there  on  June  11.  It  was  broadcast 
over  Cincinnati’s  powerful  WLW.  J. 
K.  Hunter  is  publisher  of  Chillicothe 
Newspapers,  Inc. 

Governor  Bricker  spoke  at  the  dedi¬ 
cation  diimer  at  the  Hotel  Warner. 
At  the  conclusion  of  the  dinner.  Gov¬ 
ernor  Bricker  formally  dedicated  the 
ultra  modem  newspaper  plant,  a  re¬ 
plica  of  Ohio’s  first  capitol  which 
stood  a  half-block  from  the  site  of 
the  new  building.  (See  E.  &  P.  April 
12,  p.  46.) 

Newspapermen  from  coast  to  coast 
were  guests  of  Merritt  C.  Speidel, 
president  of  Chillicothe  Newspapers, 
Inc.,  for  the  dedication  ceremonies. 
Invitations  also  were  sent  to  members 
of  the  Ohio  Newspaper  Association, 
Associated  Ohio  Dailies,  Buckeye 
Press  Association,  and  the  Ohio  Select 
List. 

The  date  chosen  for  the  dedication 
was  the  110th  anniversary  of  the 
founding  of  the  monung  News-Ad¬ 


vertiser.  The  afternoon  Gazette,  now 
in  its  141st  year  of  publication,  was 
founded  in  1800 — three  years  before 
Ohio  became  a  state. 

M.  B.  (ary,  Jr.,  Dies 

Melbert  Brinckerhoff  Cary,  Jr., 
president  of  the  American  Institute 
of  Graphic  Arts  and  an  American 
typography  expert,  died  May  29  in 
New  York.  A  graduate  of  Yale  and 
a  World  War  veteran,  Mr.  Cary  lived 
at  1009  Park  Ave.,  where  he  had 
many  collections  of  printing  and 
typography  and  what  is  believed  to 
be  one  of  the  largest  collections  of 
playing  cards  in  the  world.  His  cards 
included  more  than  1,500  decks  and 
boasted  a  15-panel  set  of  Persian 
cards,  which  tell  the  history  of  all 
the  shahs  of  Persia.  President  of 
the  Continental  Type  Founders’  Assn., 
he  compiled  in  1938  the  Bibliography 
of  the  Village  Press  in  honor  of 
Frederic  W.  and  Bertha  Goudy  which 
was  set  in  Goudy’s  Tory  and  Village 
No.  2  types.  He  also  acquired  the 
press  which  belonged  to  William 
Morris. 

E.  W.  Fields  Retires 

Edwin  W.  Fields,  72,  plant  superin¬ 
tendent  of  the  Santa  Cruz  (Cal.)  Sen¬ 
tinel,  has  retired  after  53  years  of 
Sentinel  service. 


ITS  SEir-VEMTlLATlM 


JthiL  g/uioiML  imfiAovanu^ 
in,  maihix  baddnq.  awol  iht 
adoimi  o2  Madu  atunmsd  ^ 


MORE 

FLEXIBLE 


Ventilated  Felt  is  pli¬ 
able  os  linen,  curves 
easily  without  crack¬ 
ing  and  stays  in 
place. 
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NEWS  INKS-BLACK  and  COLORS 


There  you  have  TWO  reasons  why  so  many  newspapers  stick  to  Herrick 
News  Inks  year  after  year.  A  third  reason  is  the  fact  that  Herrick  salesmen 
are  really  servicemen.  Perhaps  the  nearest  Herrick  representative  can  be 
of  service  to  you.  Shall  we  have  him  drop  in  next  time  he  is  in  your  vicinity? 

WILLIAM  C.  HERRICK  INK  CO.,  INC. 

Main  Office  and  Plant:  East  Rutherford,  New  Jersey 


Portland  Journal  Installs 
The  Latest  in  New 
Equipment 

Reflecting  the  increased  importance 
of  pictures  in  the  reporting  of  the 
news  is  the  enlarged  and  modernized 
department  which  has  just  been  com¬ 
pleted  on  the  mezzanine  floor  of  the 
Portland  Journal  for  its  photographers. 

In  the  new  section  each  of  the  Jour¬ 
nal’s  three  photographers  has  his  own 


for  large  volume 
straight  matter! 


dark  room,  approximately  6  by  12  rrcpdring  annex  jiie 
feet,  fully  equipped  with  the  most  Razing  of  five  buildings  varying  in  i 
modem  fixtures  available.  hei^t  from  one  to  five  stories  is  go- 

Stafl  photographer  Ralph  Vincent  jug  on  to  clear  a  plot  approximately 
visited  the  photographic  departments  106  x  206  feet  adjoining  the  present 
of  leading  newspapers  of  the  east  and  st.  Louis  Post-Dispatch  building  for 
mid-west  and  adapted  the  ^st  fea-  construction  of  a  three  story  annex, 
tur^  to  the  new  camera  headquarters  Presses  and  other  new  equipment  al- 
at  the  Journal.  ready  have  been  ordered  for  the  new 

Walls  and  ceiling  are  painted  a  spe-  structure  which  will  house  most  of 
cial  shade  of  green  that  reflects  only  a  the  mechanical  departments  of  the 
safe  photographic  light,  while  wash-  paper.  Present  tentative  plans  call 
able  cream  colored  enamel  has  been  for  a  basement  to  a  brick,  stone,  steel, 
used  on  all  woodwork.  Wooden  doors  and  concrete  structure,  with  tunnel 
cover  eight  cabinets  above  and  six  and  bridge  over  the  20-foot  alley  be- 
below  the  working  surface.  The  cup-  tween  the  addition  and  the  existing 
boards  contain  photographic  equip-  building.  Date  of  start  of  construc- 

tion  has  not  been  announced. 

Each  cameraman’s  dark  room  con¬ 
tains  his  own  enlarger  which  is  con-  |\A1flo  IaIiIC  VaAflArrAAk 
venientiy  located  within  a  step  of  his  JUIII)  f  ailUCIlUUII 

developer  trays  which  sit  on  a  plat-  Jack  Doyle  recently  joined  the  East- 
form  in  a  stafoless  steel  sink.  Imme-  em  sales  force  of  Vandercook  &  Sons, 
diately  above  the  sink  is  a  clear  opal  Chicago,  serving  users  and  prospects 
glass  framed  in  chromium  for  viewing  in  the  New  York  area.  For  several 
films.  years  he  did  sales  promotion  work  for 

Special  plumbing  brings  only  filtered  offset  spray  equipment  and  later  was 
water  into  the  dark  rooms  and  assures  sales  representative  for  McCutcheon 
no  backing  up  of  the  constant  flow  of  Bros.  &  Quality,  Inc.,  ink  manufac- 
water  from  the  pipes.  Built-in  hang-  turers,  of  Philadelphia. 


TELETYPESETTER 


The  famous  Teletypesetter  Keyboard  Perforator  shot\  n 
above  is  the  most  effieient  and  fastest  keyboard  ever 
designed  for  large  volume  straight  matter.  It  works  so 
fast  it's  no  trick  at  all  for  an  operator,  after  a  relatively 
short  training  period,  to  prepare  tape  at  approximately 
double  manual  operating  speeds  on  a  line  easting  ma¬ 
chine.  Composition  really  rolls  out. 

When  the  tape  is  placed  on  the  Teletypesetter 
operating-unit  attached  to  a  composing  machine,  the 
machine  plugs  right  along  with  practically  no  delays 
due  to  distributor  stops,  mats  jamming,  etc.  Instead 
hour  after  hour  the  composing  machine  continues  to 
fill  galleys  with  slugs  in  about  half  the  time  it  would 
take  by  hand.  That's  w  hy  Teletypesetter  gives  you  more 
type  in  less  time.  Get  the  details  on  how  it's  done. 


SEND  FOR  THIS  BOOK 

The  bulletin  contains  complete 
details  on  the  Teletypesetter  sys¬ 
tem.  It  is  of  particular  interest 
to  mechanical  and  production 
executives.  We  know  you  will 
want  a  copy  so  send  for  it  today. 
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MOOW 
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for  newspapers,  publishers,  advertising  agen¬ 
cies  located  in  the  Metropolitan  area.  That 
will  be  the  function  of  the  Eagle  Engraving 
Company,  which  has  put  in  brand-new  photo¬ 
engraving  equipment  and  is  prepared  to  han¬ 
dle  orders  from  New  York  City  or  points  in 
the  East  on  a  speedy,  efficient  basis.  For 
full  details  turn  now  to  the  classified 
“Equipment  Mart.” 


TELETYPESEHER  CORPORATION 

1400  Wrightwood  Avenue,  Chicago,  III. 

New  York  Office:  172  Fulton  Street,  New  York,  N.  Y. 
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Until !- 

I  SWITCHED  TO 
DAYCO  ROLLERS 


—  they  won’t  swell.  With  Daycos, 
there’s  no  need  to  reduce  pressroom 
speeds  from  20  to  2S%— all  you  do  is  to 
set  Daycos  once  and  forget  them  he- 
cause,  even  on  multiple  shifts  of  high 
speed  runs,  Daycos  turn  out  top> 
quality  work,  all  the  way.  What’s 
more,  these  tough,  durable  Oaycos  are 
tailored  to  the  exact  plasticity  that 
your  work  requires. 


Keep  your  pressroom  out  of  the  stew 
this  summer— get  the  one  and  only 
genuine  Dayco  Roller,  with  renewable 
surface  (Re>Daycoing)  feature,  that’s 
typical  of  every  Dayco. 

THE  DAYTON  RUBBER  MFC.  CO. 

DAYTON,  OHIO 

The  Originatora  and  Pioneera  of  Synthetic 
Rubber  Printing  and  Lithographic  RoHera 
CANADIAN  REPRESENTATIVES! 
Manton  Bros.,  Ltd.,  Elisabeth  Street, Toronto 


THE  ORIGINAL  AND  PIONEER  SYNTHETIC  RUBBER  PRINTING  AND  LITHOGRAPHIC  ROLLERS 
THE  ALL  PURPOSE  ROLLER  FOR  f  O  1  FORM,  DISTRIBUTOR,  DUCTOR,  ETC. 


DAYCO 

PATENTED  RENEWABLE  SURFACE 


COrVRICNI  1941,  TNI  MVTON  RUMii  MIC  CO 


CAN  BE  APPLIED  TO 
ANY  METAL  STOCK 
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EDITOR  &  PUBLISHER 


Glendale  News-Press  Plant  Has 


Air  Conditioning  Throughout 


100%  Fluorescenf  Lighting  and  "Exhibitorium"  Seating  300 
Persons  Features  of  Modernized  Building 


VIRTUALX.Y  everything  new  but  the 
street  niimber,  as  far  as  the  build¬ 
ing  is  concerned,  has  resulted  from  a 
modernization  and  alteration  program 
completed  last  month  by  the  Glendale 
(Cal.)i  News-Press. 

A  complete  air  conditioning  system, 
a  100%  switch  to  fluorescent  lighting. 


these  are  daylight  tubes,  on  the  out¬ 
side  of  the  bank,  and  two  white  tubes, 
in  the  center  of  the  bank.  This  com¬ 
bination  was  decided  upon  after  ex¬ 
perimenting  with  a  number  of  other 
arrangements,  and  was  found  to  give 
the  most  efficient  light.  The  lighting 
system  cost  $5,600. 


Layout  in  modern¬ 
ized  display  depart¬ 
ment  of  the  Glen¬ 
dale  (Cal.)  News- 
Press.  Waist  •  hiqh 
partitions  divide  the 
area  into  semi-pri¬ 
vate  "ofRces"  for 
salesmen. 


and  a  new  300-seat  capacity  “Exhibi¬ 
torium”  dedicated  to  the  public  service 
of  the  citizens  and  merchants  of  Glen¬ 
dale  are  the  major  items  in  the  $56,000 
improvement. 

The  News-Press  is  one  of  the  South¬ 
ern  California  Associated  Newspapers 
group  owned  by  Col.  Ira  C.  Copley. 
His  son,  James  Copley,  assistant  to  the 
publisher,  handled  full  details  of  the 
job,  which  was  planned  by  H.  C. 
Burkheimer,  formerly  publisher  of  the 
Alhambra  (Cal.)  Post-Advocate,  who 
became  publisher  of  the  paper  last 
October. 


Deparfmants  Rearranged 

The  building  was  practically  gutted 
in  the  make-over.  Walls  and  parti¬ 
tions  were  torn  out,  departments  re¬ 
arranged  and  systematized,  and  added 
space  provided  where  needed. 

Largest  single  item  on  the  program 
is  the  complete  Carrier  air  condition¬ 
ing  system,  covering  the  entire  build¬ 
ing,  and  installed  at  a  cost  of  $12,500. 
This  operates  over  three  zones,  with 
separate  weathermakers  for  each  zone, 
the  mechanical  departments  (designed 
to  remove  heat  and  fumes  as  well  as 
condition  the  atmosphere),  the  busi¬ 
ness,  editorial  and  general  offices,  and 
the  exhibitorium.  Each  zone  has  its 
separate  controls,  with  the  weather- 
maker  unit  installed  on  the  roof  as 
close  as  possible  to  the  zone  it  governs. 
All  air  coming  through  the  system  is 
filtered,  and  conditioned  with  heat  or 
refrigeration  as  needed. 

The  system  is  so  designed  that  40% 
new  air  from  the  outside  is  constantly 
entering  the  plant,  while  60%  of  the 
old  air  is  returned  after  use  and  re¬ 
conditioned  before  again  being  dis¬ 
tributed.  This  reduces  the  amount  of 
heating  or  refrigerating  necessary, 
while  at  the  same  time  introducing 
sufficient  new  oxygen  to  provide  maxi¬ 
mum  comfort.  With  the  air  condition¬ 
ing  system  in  operation,  windows 
throughout  the  plant  are  kept  tightly 
shut.  Heart  of  the  refrigeration  sys¬ 
tem  is  a  four-cylinder  condenser, 
which  operates  either  on  two  or  four 
cylinders,  depending  on  the  load. 

Fluorescent  lighting  has  been  stand¬ 
ardized  throughout  the  building,  with 
attractive  ceiling  fixtures  each  carry¬ 
ing  a  bank  of  four  tubes.  Two  of 


Rearrangement  of  the  display  ad¬ 
vertising  department  on  the  second 
floor  resulted  not  only  in  a  neater  and 
more  business-like  appearance,  but 
also  has  produced  greater  efficiency. 
Instead  of  the  usual  clusters  of  desks, 
the  space  has  been  partitioned  off  into 
a  series  of  semi-private  booths,  one 
for  each  salesman.  This  gives  the 
salesman  the  advantage  of  uninter¬ 
rupted  work  when  he  is  concentrating 
on  a  campaign,  without  being  cut  off 
from  the  rest  of  the  department.  The 
partitions  are  waist  high,  topped  with 
a  narrow  shelf.  Booths  contain  a  desk, 
space  for  keeping  sales  material,  and 
a  chair  for  customers.  Since  the  re¬ 
arrangement  a  greater  tendency  on 
the  part  of  clients  to  come  into  the 
office  and  consult  with  the  salesman 
handling  their  accounts  has  been  no¬ 
ticed. 

Adjoining  the  editorial  department, 
also  on  the  second  floor,  a  special 
locked  room  was  constructed  to  ac¬ 
commodate  the  morgue,  which  con¬ 
tains  approximately  50,000  cuts  and 
illustrations.  Another  vault  room  was 
constructed  to  contain  the  bound 
volumes  of  the  News-Press. 


Also  adjoining  the  news  room  is  a 
new  studio  and  darkroom  for  Thomas 
Welles,  staff  photographer.  New 
equipment  in  use  here  includes  two 
No.  4  Victor  photofloods,  one  400-watt 
spot  light,  and  a  500-watt  boom. 

Several  partitions  were  removed 
from  the  editorial  department. 

The  engraving  room,  formerly  on 
the  second  floor,  was  moved  to  the 
first  floor  adjoining  the  mechanical 
departments.  A  feature  here  is  a 
separate  exhaust  fan  in  the  etching 
room  to  keep  the  air  free  from  flying 
powder. 

New  Typesetter 

By  replacing  a  wooden  stairway 
which  ran  from  the  editorial  depart¬ 
ment  down  to  the  composing  room 
with  a  steel  stairway,  enough  space 
was  saved  to  allow  for  a  new  type¬ 
setting  machine,  soon  to  be  installed. 
The  change  also  eliminated  a  fire 
hazard.  Tables  in  the  composing  room 
have  been  topped  with  sheet  metal, 
and  the  various  cases  were  sealed  with 
metal  between  the  floor  and  the  lowest 
shelf,  after  it  was  discovered  that 


nearly  300  pounds  of  type  metal  and 
mats  had  been  kicked  under  the  open 
cases  in  recent  years.  Two  new  Ham¬ 
mond  Glider  saws  have  been  installed. 

The  proof  room,  formerly  a  cell  in 
which  the  proof  readers  faced  a  blank 
windowless  wall,  was  moved  out  to 
the  center  of  the  composing  room,  be¬ 
tween  the  ad  alley  and  the  news  alley. 
It  is  in  a  narrow  rectangular  shape, 
the  upper  portion  of  the  sides  being 
of  glass.  Ad  readers  face  and  can 
see  the  ad  alley,  and  editorial  readers 
the  news  alley.  The  room  is  open  at 
the  top,  but  the  sides  extend  high 
enough  to  effectively  cut  out  the  noise. 

The  public  lobby,  opening  from  the 
street,  has  been  streamlined,  with  an 
unnecessary  rear  door  walled  up,  un¬ 
sightly  safes  moved  out  of  the  way. 

The  exhibitorium  represents  pri¬ 
marily  a  contribution  to  public  service 
by  the  News-Press.  It  occupies  street- 
floor  space  37(4  by  73  feet  which  for¬ 
merly  was  rented,  but  which  has  been 
vacant  for  more  than  a  year.  It  has 
a  stage  at  one  end,  seats  for  300  per¬ 
sons,  and  a  row  of  five  display  rooms 
along  one  side.  All  of  tJiis  equip¬ 
ment  is  so  constructed  that  it  can  be 
knocked  down,  and  the  walls,  floors 
and  ceilings  piled  in  a  comer,  so  that 
the  entire  space  can  be  used  for  auto 
shows,  or  similar  activity.  The  ex¬ 
terior  of  the  exhibitorium  presents  a 
row  of  show  windows,  with  overhead 
a  sign  space  for  announcements, 
similar  to  theater  marquee  signs. 

Available  ter  Public  Groups 

In  operation,  the  room  will  be  made 
available  to  civic  groups,  scouts,  and 
other  organizations  without  charge. 
The  newspaper  also  can  hold  home 
economics  sessions  and  other  programs 
there.  Advertisers  will  be  permitted 
to  use  the  display  spaces  at  the  side 
without  charge,  but  no  selling  will 
be  permitted.  The  News-Press  host¬ 
ess,  however,  will  provide  visitors  who 
are  interested  in  the  displays  with 
introductions  to  the  merchants,  the 
idea  being  to  demonstrate  to  citizens 
that  it  is  not  necessary  to  go  to  Los 
Angeles  for  any  kind  of  merchandise. 

Before  the  exhibitorium  is  placed 
in  operation  in  this  connection,  how¬ 
ever,  the  News-Press  is  staging  a 
series  of  retail  sales  clinics  for  the 
employes  of  local  stores,  for  which 
Eldward  Davenport,  public  relations 
authority  and  merchandising  consul¬ 
tant,  has  been  engaged  by  the  paper. 
A  series  of  three  meetings  for  each 
of  five  general  retail  groups  is  under 
way  during  June. 

The  interior  color  scheme  through¬ 
out  the  building  is  a  light,  almost  neu¬ 
tral  green  for  the  upper  part  of  the 
walls,  with  the  lower  part  covered 
with  wood.  Ceilings  are  soundproofed 
with  Celotex,  floors  are  linoleum,  and 
the  building  is  completely  insulated 
to  preserve  proper  temperatures. 
Green  tile  was  used  for  the  exterior 
facing. 


Mills  Rejoins  Huber 


Williams  Reassuring 
On  Supplies  Situation 


However,  ANPA  General  Mgr. 
Urges  Publishers  to  Keep  Six 
Months  Ahead  with  Materials 


Joins  lithe  Firm 


The  Committee  on  Supplies  of  the 
American  Newspaper  Publishers  As¬ 
sociation  has  found  no  occasion  for 
any  great  alarm  because  defense  ord- 
ers  may  take  precedence  over  orders 
for  materials  necessary  to  the  publi¬ 
cation  of  daily  newspapers,  Cranston 
Williams,  ANPA  general  manager, 
stated  in  a  supplemental  report  in 
ANPA  Mechanical  Bulletin  No.  250, 
issued  May  21. 

“But  it  is  something  that  you 
ought  to  follow,”  he  advised,  “and  1 
have  been  told  by  men  who  make  the 
purchases  for  papers  and  other  things 
that  no  paper  is  so  small  that  the 
publisher  should  not  have  inven¬ 
tories  made  of  the  items  used 
regularly.” 

Urges  Ce-eperatlon 

Mr.  Williams  urged  that  publishers 
take  the  advice  of  the  Committee  on 
Supplies  which  recently  (E.  &  P.  April 
26,  1941,  p.  42)  suggest^  that  pub¬ 
lishers  maintain  approximately  a  six 
months’  stock  of  materials  to  build 
up  inventories. 

His  report  continues: 

“It  is  not  very  hard  to  get  an  ex¬ 
perience  table  as  to  how  often  you  use 
these  materials  and  how  much  you 
use  them,  and  relate  all  that  to  the 
picture.  Just  to  give  you  an  in¬ 
stance,  nickel  anodes  have  something 
to  do  with  the  plating  of  a  long  press 
run.  Only  a  few  papers  are  inter¬ 
ested.  We  have  found  that  all  the 
nickel  coming  into  the  U.  S.  comes 
from  Canada  and  comes  to  the  Inter¬ 
national  Nickel  Company.  We  saw 
O.P.M.  and  we  found  the  national 
defense  nrogram  was  taking  all  the 
nickel  they  needed. 

“Until  now  there  has  been  a  gap 
between  their  needs  and  what  has 
come  for  distribution.  I  think  all  of 
us  are  practical  enough  to  realize 
that  if  a  thousand  tons  of  anything. 
I  don’t  care  what  it  is,  is  all  there 
is,  and  the  national  defense  says  it 
wants  the  thousand  tons,  we  are  going 
to  have  a  fine  time  convincing  them 
that  it  is  so  essential  to  the  production 
of  newspapers  that  it  has  to  go  ahead 
of  what  is  needed  for  national  de¬ 
fense.  That  is  the  importance  of 
checking,  and  if  anything  shows  up  in 
your  own  operation  that  you  think 
should  have  the  attention  of  the  Com¬ 
mittee,  they  would  like  to  have  the 
information. 


Sees  Good  Zinc  Situation 


Sam  E.  Mills,  who  has  been  asso¬ 
ciated  with  the  J.  M.  Huber  Company 
for  many  years,  has  returned  to  active 
duty  after  a  long  leave  of  absence 
due  to  illness.  Mr.  Mills  will  resxime 
his  former  position  as  manager  of 
national  accounts  for  the  Huber  Com¬ 
pany  and  will  make  his  headquarters 
in  the  main  sales  office  of  the  Com¬ 
pany  in  New  York  City. 


Les  L.  Finkel,  for  many  years  sales 
promotion  manager  of  the  circulation 
division,  Macfadden  Publications,  Inc., 
has  been  appointed  sales  promotion 
director  of  the  United  Lithographing 
Corporation,  New  York. 


“You  have  heard  a  lot  about  zinc. 
Zinc’s  price  level  has  been  pegged 
with  a  maximum  both  for  new  and 
used  zinc.  Our  information  is  that 
there  will  be  a  reasonable  supply  of 
zinc  available,  which  you  know  in  the 
newspaper  business  largely  goes  into 
the  photo-engraving  department.  Tin 
is  absolutely  essential  in  the  compos¬ 
ing  room.  The  stocks  of  tin  that 
have  been  brought  in  from  the  Singa¬ 
pore  area  of  the  Dutch  Indies,  plus  the 
prospective  construction  of  a  mill  in 
Texas  which  will  smelter  Bolivian 
tin,  indicates  that  the  tin  situation 
is  in  good  shape. 

“There  is  a  problem  with  respect  to 
some  tools  and  machinery.  There 
are  a  lot  of  presses  running  which 
were  made  some  years  ago,  and  which 
have  no  manufacturer’s  stocks  of 
spare  parts;  therefore,  we  are  work¬ 
ing  on  a  proposition  that  would  take 
care  of  repairs  or  damages.” 
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Printing  from  Cuts 

New  Orleans  Executive 
Reports  Using  Process  Long  Ago 

To  Editor  &  Publisher:  With  much 
interest  I  read  in  a  recent  Equipment 
iteview  section  that  west  coast  men 
had  developed  a  new  process  of  print¬ 
ing  direct  from  zinc  plates  on  a  stereo¬ 
type  plate — that  is,  annealing  the  plates 
to  the  face  of  the  stereotype  cast — 
and  then  talk  about  applying  for 
patents.  Frankly,  I  did  this  kind  of 
work  25  years  ago.  We  printed  on 
the  Times-Picayune  all  work  direct 
from  the  zinc  plates.  This  included 
regular  daily  cuts  as  well  as  Sunday 
sections. 

Our  system  was,  we  sent  to  the  com¬ 
posing  room  a  16-gauge  piece  of  zinc 
the  size  of  every  cut  that  was  to  go 
into  pages  whether  daily  or  Sunday. 
When  the  form  was  made  up,  these 
bases  were  laid  in  their  respective 
places,  the  same  as  if  they  were  cuts. 
Then  the  mat  was  moulded.  The 
bases  left  space  for  the  cut  or  cuts. 
When  we  completed  the  cuts  they  were 
curved  on  a  gutter  curving  machine, 
then  on  the  backs  of  the  cuts  we 
soldered  a  couple  of  tin  anchors  in 
the  form  of  a  “z.”  The  mats  then 
were  laid  in  a  casting  box  and  curved 
cuts  were  put  in  the  space  left  by 
the  base  and  the  lead  was  poured. 

When  the  top  of  casting  box  was 
dosed,  the  “z”  anchors  held  the  cuts 
in  position,  and  when  the  plate  was 
taken  from  the  casting  box,  the  an¬ 
chors  were  imbedded  in  the  lead  and 
the  plate  was  hnished,  lead  type  and 
etc.,  and  the  natural  zinc  cut,  coming 
out  on  two  sides  of  the  press,  obliged 
us  to  make  two  cuts  and,  on  Sunday 
heading,  run  four  cuts,  because  we 
used  two  presses  coming  out  on  both 
sides. 

We  got  beautiful  results  and  carried 
on  for  10  years,  but  alas,  zinc  was 
costly  and  we  gave  it  up.  Anyone 
can  imagine  the  cost  for  every  half¬ 
tone  run  in  a  newspaper.  You  must 
make  two  cuts,  double  the  cost  of 
your  zinc  and,  if  you  come  out  on  two 
presses,  four  sides,  you  must  make 
four  cuts  on  every  half-tone  to  have 
a  cut  on  the  face  of  each  of  the  four 
stereotype  plates.  For  instance,  in  a 
three-color  job  coming  out  on  a  press 
coming  out  on  two  sides,  you  would 
have  to  make  six  color  plates — briefly, 
make  the  job  twice. 

I  could  have  patented  this  method, 
but  when  I  figured  the  cost  of  the 
zinc  and  the  double  work  making 
plates  and  duplicates,  I  abandoned 
the  idea.  I  do  not  want  to  discourage 
a  fellow  engraver  or  pressman,  but  it 
would  be  well  for  them  to  figure  the 
CMt  to  the  publisher.  Surely,  printing 
direct  from  zinc  plates  gives  fine  re- 


SCOTCH 

Double  .Coated 

TAPE 

for  mounting  zincs  to  wood 
or  metal  bases 

f  in.  X  36  yds. — roll  $1.65 

2  in.  X  36  yds. — roll  3.30 

3  in.  X  36  yds. — roll  4.95 

E.  T.  Sulleborger  Co. 

110  Fulton  St.  .538  S.  Clark  St. 
New  York  Chicago 


svilts;  but  add  to  your  labor  bill  with 
the  40-hour  week,  your  labor  to  make 
duplicate  plates,  and  also  the  doubling 
of  your  zinc  cost,  and  you  will  find 
your  management  looking  up. 

Charles  J.  Conrad, 

Superintendent  of  Engraving,  the 
Times-Picayime  Pub.  Co.,  New 
Orleans. 

50lh  Year  as  Printer 

Mechanical  Superintendent 
Honored  by  Associates 

George  E.  Benjamin,  mechanical 
superintendent  of  the  Waterbury 
(Conn.)  Republican  and  American, 
celebrated  his  50th  anniversary  as  a 
printer  recently  and  the  employes 
of  the  two  papers  banded  together 
and  presented  him  with  a  series  of 
gifts,  including  a  fishing  rod,  reel, 
dozens  of  flies,  waders,  gum  shoes, 
fishing  gadgets  and  bait,  an  outfit  that 
would  gladden  the  heart  of  any  ardent 
fisherman.  William  J.  Pape,  publisher 
of  the  papers,  made  the  presentation 
speech. 

Ben,  as  he  is  known  in  the  compos¬ 
ing  room,  spent  four  years  in  Dan¬ 
bury  in  a  commercial  shop.  Except 
for  that  period,  he  has  been  in  actual 
newspaper  work  for  50  years,  since  he 
was  13.  He  started  with  the  Ridge¬ 
field  Press  as  a  devil  in  a  weekly 
plant. 

He  went  to  Waterbury  in  1903  be¬ 
fore  the  American  was  joined  with 
the  Republican.  He  has  been  superin¬ 
tendent  of  the  composing  room  for 
19  years. 

Ben  married  the  girl  who  was  book¬ 
keeper,  paymaster  and  secretary.  Miss 
Caroline  Dikeman,  and  they  now  live 
in  a  modem  home,  built  last  year  in 
nearby  Cheshire.  Mrs.  Benjamin  is  | 
assistant  treasurer  of  the  Republican- 
American,  Inc. 


Set  Grocery  Display  the 
simple  LUDLOW  way 

The  most  cJifficult  food  store  copy  can  be  handled 
advantageously  with  the  Ludlow.  For  example,  con¬ 
sider  a  piece  of  copy  such  as  the  following,  which 
is  frequently  encountered  in  grocery  display: 


Beans 


21 


Has  New  Press 

California  Daily  Buys 
New  Equipment 

The  Monrovia  (Cal.)  Daily  News- 
Post  last  Friday  placed  a  Goss  rotary 
straight  line  press  in  operation,  re¬ 
placing  the  Goss  Comet  on  which  the 
paper  previously  was  printed.  The 
new  press  has  a  color  deck,  making 
available  two  colors  and  black.  The 
installation  was  made  in  the  space 
formerly  occupied  by  the  job  depart¬ 
ment,  which  will  take  over  the  old 
press  room  when  the  Comet  is  re¬ 
moved.  Sixteen  chases  and  new 
stereotype  equipment  also  have  been 
added.  The  paper  uses  dry  mats, 
and  has  changed  to  shell  casts,  un¬ 
mounted. 


Why,  of  course 
=:3  in  AUTOMATICS! 

It’s  a  matter  of  fact  that 
i.q  Certified  Dry  Mats  are  be- 
Xh  ing  used  day  in  and  day  out 
,  (  in  metropolitan  stereotype 
foundries,  amongst  hun- 
dreds  of  others,  where  they 
2  are  taking  from  20  to  40 
®  casts  from  each  mat.  Names 

^  of  such  users  will  be  gladly 
furnished  upon  request. 

^  9  Rockefeller  Plaza,  Dept.  P 
New  York,  N.  Y, 


First  the  middle  line  is  set  in  the  matrix  stick,  as 
shown  in  the  illustration  above,  and  a  slug  cast 
from  it.  Then  the  top  and  bottom  lines  in  the  smaller 
type  are  set  and  cast  in  slugs  which  interfit  with  the 
middle  line  slug,  thus— 


In  setting  this  copy  the  Ludlow  way,  the  make-up  is 
simplified  and  the  cutting  of  slugs  eliminated.  Just 
three  full-length  slugs  to  assemble. 

For  many  two-line  units  required  in  food  store  copy, 
Ludlow  logotypes  are  available;  among  these  are: 

LARGE  NO.  2  LB.  3-LB.  'A-ii.  1-LB.  LB.  PKGS. 
CANS  CANS  PKG.  PKGS.  PKGS.  CANS  BAG  OF  6 

Let  us  consult  with  you  regarding  any  problems  you 
encounter  in  setting  food  store  display  composition. 

LUDLOW  TYPOGRAPH  CO. 


2032  Clybourn  Avenue 

Set  in  members  of  the  Ludlow  Tempo  family 


Chicago,  Illinois 
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EDITOR  6.  PUBLISHER 


DAILIES  WARNED  HOARDING  MAY  MEAN  SHORTAGE  OF  MATERIALS 


continued  from  page  42 
Commercial -A  p  p  e  a  1;  Paul  Fite, 
Charleston,  W.  Va.,  Gazette;  R.  G. 
Angell,  Ithaca  Journal;  George  H. 
Fuller,  Cleveland  Press;  J.  W.  Addi¬ 
son,  Hartford  Times;  A.  W.  Schorger, 
Burgess  Cellulose  Company;  Curtis  S. 
Crafts,  Goss  Printing  Press  Company; 
Earl  P.  Lacure,  Duplex  Printing 
Press  Company;  E.  A.  Rehm,  Wood 
Newspaper  Machinery  Corporation, 
and  William  F.  Huck,  R.  Hoe  &  Co. 

At  the  pressroom  session  Tuesday 
afternoon  fxu^er  reports  from  equip¬ 
ment  experts  were  heard. 

There  is  plenty  of  rubber  in  the 
United  States  for  all  normal  needs, 
but  an  increasing  shortage  of  cork 
is  '  “Coming  apparent,  J.  C.  Dunn 
o.  Brooklyn,  vice-president  of  the 
Vulcan  Proofing  Company,  said. 

Mr.  Dunn  said  the  United  States 
has  good  supplies  of  all  essentials  and 
declared  no  acute  shortages  would 
exist  because  of  defense  needs  for 
a  long  time,  but  he  warned  con¬ 
sumers  no4  to  anticipate  shortages 
by  overstocking.  This,  he  said,  would 
create  an  artificial  demand  and  not 
only  wotild  increase  prices  but  prob¬ 
ably  would  create  shortages.  Order¬ 
ing  normal  supplies  of  needed  ma¬ 
terials  and  keeping  a  reasonable  stock 
was  recommended. 

Transportation  Soon  Problem 

If  newspapers  sometime  in  the 
future  find  it  more  difficult  to  get 
ink,  it  will  not  be  because  of  a 
shortage  of  carbon  black  and  min¬ 
eral  oils,  diief  of  ingredients,  James 
Beckett  of  New  York,  representative 
of  the  International  Ink  Company, 
told  the  delegates.  Lack  of  transpor¬ 
tation  facilities  and  not  shortage  of 
materials  may  cause  the  pinch,  he 
reported. 

Most  of  the  American  supply  of 
carbon  black  comes  from  Texas  and 
Louisiana,  Beckett  explained,  and  the 
mineral  oils  are  shipped  to  Eastern 
states  by  boat.  Industrial  expansion 
and  military  needs  have  thrown  a 
burden  on  the  transportation  facili¬ 
ties  of  the  railroads  and  appropria¬ 
tion  of  tankers  for  government  use 
may  cause  delay  or  curtailment  of 
supplies  of  newspaper  inks  in  the 
Eastern  part  of  the  country,  Beckett 
warned.  Fewer  ink  manufacturers 
have  sufficient  storage  facilities  for 
carbon  black  and  oils  to  warrant 
placing  big  orders,  he  added. 

Dunn,  Beckett  and  other  speakers 
from  the  floor  lu^ed  newspapers  to 
conserve  what  stocks  of  rubber  and 
cork  products  they  have  on  hand 
and  to  be  especially  careful  of  rubber 
and  cork  “blankets”  used  on  presses. 
Because  Spain  and  Portugal  supply 
most  of  the  cork  for  this  country, 
getting  new  stocks  is  almost  impos¬ 
sible  and  the  outlook  for  getting 
more  rubber  is  not  bright  because  of 
the  Far  East  sitviation,  it  was  said. 
However,  with  advance  in  the  manu¬ 
facture  of  substitutes,  there  is  no 
need  for  alarm  yet,  but  reasonable 
conservation  of  what  cork  and  rub¬ 
ber  are  in  the  United  States  is 
necessary,  it  was  agreed. 

Water  Ink  Ditcus'  id 

Discussion  of  the  use  of  water  ink 
and  the  usual  newsprint  ink  occupied 
a  large  share  of  the  session.  Auburn 
Taylor  of  the  Charleston  (W.  Va.) 
Gazette  distributed  special  four-page 
copies  of  the  Gazette  printed  with  ink 
with  a  water  base  instead  of  the  visual 
oil.  It  was  developed  by  George 
Roberts  of  the  United  Carbon  Com¬ 
pany.  According  to  Mr.  Taylor,  water 
ink  eliminates  smudging,  strike¬ 
through  and  offset,  but  it  has  one 
“bug,”  that  of  specking.  Still  in  the 


experimental  stage,  water  ink  requires 
some  changes  in  the  fountains  and 
cylinders  to  prevent  caking  and  rust¬ 
ing  through  contact  with  the  water. 
If  this  type  of  ink  gets  wide  accept¬ 
ance,  chromium  plated  cylinders  will 
probably  be  necessary  on  presses  to 
counteract  the  action  of  the  water. 
Mr.  Taylor  is  having  such  a  cylinder 
made  now. 

Representatives  of  ink  manufactvir- 
ers  said  constant  and  expensive  ex¬ 
periments  were  taking  place  now  to 
develop  new  and  better  ink  for  news¬ 
papers. 

Pressroom  superintendents  agreed 
that  smudges  at  the  bottom  of  news¬ 
paper  pages  may  be  due  to  unequal 
tension  on  the  plates  or  to  poor  bear¬ 
ings,  faulty  packing  or  lack  of  vmiform 
casting  in  the  stereotyping  rooms. 
Bevel  angles  are  changed  to  fit  differ¬ 
ent  press  speeds  and  types  of  print¬ 
ing,  it  was  said. 

Tin  content  of  press  plates  may 
have  some  relation  to  breakage  of  the 
plates  in  the  press,  several  delegates 
studying  the  question  reported.  Others 
said  they  noticed  plate  breaks  only 
at  the  porous  ends  of  the  plates  and 
urged  better  casting  methods. 

Types  of  Paper  Dheusted 

The  best  newsprint  paper  contains 
40  per  cent  balsam  and  60  per  cent 
spruce  pulp.  W.  B.  Scott,  chairman 
of  the  technical  section,  Canadian 
Pulp  and  Paper  Association,  told  the 
delegates,  in  answering  a  question 
why  some  newsprint  is  hard-surfaced 
and  has  a  tendency  not  to  absorb  ink. 
More  spruce  pulp  used  in  manufac¬ 
ture  results  in  su^  paper,  he  said. 

Press  blankets  and  cylinder  circum¬ 
ferences  and  some  of  the  problems 
they  present  were  reported  and  ideas 
for  improving  them  and  their  installa¬ 
tion  were  given. 

Walter  Ogden  of  the  Cleveland 
Press  was  chairman  of  the  session. 
Answering  questions  from  the  floor 
were  William  E.  Becker,  press  super¬ 
intendent,  Baltimore  News-Post;  Alex 
Kramer,  press  superintendent,  Syra¬ 
cuse  Post-Standard;  Charles  W. 
Mallm,  press  superintendent,  Peoria 
Journal-Transcript;  Robert  G.  Angell. 
press  and  stereo  foreman,  Ithaca 
Journal;  Larry  Conley;  stereo  super¬ 
intendent,  New  York  World-Tele¬ 
gram;  J.  J.  McGowan,  J.  M.  Huber, 
Inc.;  Earl  P.  Lacure,  Duplex  Printing 
Press  Company,  Curtis  S.  Crafts,  Goss 
Printing  Press  Company;  C.  E.  Drange, 
Walter  Scott  &  Co.;  William  F.  Houck, 
R.  Hoe  &  Co.;  P.  C.  Tolluson,  Wood 


New  Aufomafie 


Dex  B.  Ellii  has  just  been  granted  patent 
rights  for  an  accessory  to  typesetting 
machines.  His  device  (shown  above, 
painted  light  shade)  is  an  “automatic 
mouthpiece  wiper  and  mold  cooler." 


Newspaper  Machinery  Corporation, 
and  Scott  and  Beckett. 

One  of  the  highlights  of  the  en¬ 
graving  session  Wednesday  morning 
was  a  report  on  metal  supplies  by 
W.  H.  Finkleday  of  Edes  Manufac- 
tvuing  Co.,  Plymouth,  Mass.  After 
giving  a  broad  view  of  the  defense 
needs  in  copper  and  zinc  he  pointed 
out  that  coi^r  has  been  on  fvill 
priority  since  Metal  Order  No.  1  in 
March  and  that  zinc  would  soon  be 
vmder  full  control.  (Washington  an¬ 
nounced  Wednesday  that  zinc  had 
been  placed  under  fvill  priority  con¬ 
trol.) 

Pleteres  Net  Dark 

However,  the  newspaper  picture  is 
not  dark.  Of  the  600,000  tons  yearly 
needed  under  the  defense  program, 
the  engraving  industry  uses  but  5,000 
tons,  of  which  the  newspapers  use 
but  3,000.  Through  remelting  only 
about  300  tons  of  this  is  lost  per 
year,  Mr.  Finkelday  said,  indicating 
that  it  would  be  possible  to  main¬ 
tain  the  needed  supply. 

He  warned  newspapers,  however, 
to  save  their  old  zinc  and  to  sell  only 
to  reputable  scrap  dealers  so  that 
the  metal  will  not  fall  into  the  hands 
of  speculators.  Records  must  be  kept 
of  all  scrap  zinc  sales,  he  said,  and 
told  newspapers  to  get  a  signed  state¬ 
ment  of  the  amount  sold  and  the 
price. 

“Do  not  buy  in  excess  of  your 
needs  and  keep  about  one  month’s 
supply  on  hand,”  he  concluded. 
“With  full  cooperation  prices  can  be 
held  stable  and  the  chances  for 
stricter  control  minimized.’’ 

Jack  Kelt  of  the  Mallinckrodt 
Chemical  Works  reported  on  acids. 
He  said  there  is  a  shortage  of  cer¬ 
tain  types  but  that  his  Arm  would 
continue  to  serve  customers  as  best 
it  can. 

Engraving  Results  Shown 

“That  means  if  you  order  three 
carboys  you  may  get  only  one,”  he 
said,  “but  we  will  try  to  treat  every¬ 
one  equally.  You  will  get  what  you 
need,  but  you  can’t  hoard.” 

Another  feature  of  the  engraving 
session  was  an  exhibit  of  halftone 
comparisons  made  by  32  newspapers 
from  identical  copy,  “identical” 
meaning  that  the  photos  were  made 
from  the  same  negative  under  con¬ 
trolled  \ponditions  as  to  length  of 
exposure,  development  and  printing. 
The  resulting  cuts,  with  data  on  how 


Machine  Device 

Dex  B.  Ellis,  for  many  years  an  em¬ 
ploye  of  the  Ogden  (Utah)  Standard- 
Examiner,  has  been  granted  patent 
rights  for  an  “automatic  mouthpiece 
wiper  and  mold  cooler”  for  Linotype 
machines  and  other  machines  of  simi¬ 
lar  manufactiue. 

The  first  models  were  made  in  Og¬ 
den.  At  the  suggestion  of  Jack 
Shewell  .mechanical  superintendent  of 
the  Standard-Examiner,  one  of  the 
devices  was  attached  to  a  Model  2 
Linotype. 

At  the  expiration  of  the  trial  rvm, 
30  days,  not  a  single  back-squirt, 
stuck  slug  in  the  mold,  stoppage  in  the 
Mohr  saw  or  porous  slug  was  pro¬ 
duced  during  the  trial  run. 

The  machine  was  operated  two 
shifts  each  day,  casting  lines  from  7^- 
point  to  24-point,  all  30-em  measure. 

The  accessory  operates  only  when 
the  type  machine  is  casting  slugs  and 
cools  only  the  mold  that  is  in  opera¬ 
tion,  thus  preventing  to  a  great  extent 
warping  of  mold  disc  and  idle  molds 
through  over-cooling. 


they  were  made,  were  printed  by 
the  New  York  Herald  Tribune  in  | 
special  supplement  and  distributed  « 
the  meeting.  There  was  an  amazing 
contrast  in  the  results  obtained. 
Some  cuts  were  sharp,  while  othen 
were  gray  and  muddy.  The  cuu 
measured  AVa  inches  deep  on  3  cd. 
umns.  No  attempt  was  made  to 
designate  any  cut  as  best,  but  mem¬ 
bers  took  the  supplements  with  them 
for  fvirther  study. 

John  McMaster,  of  Eastman  Kodak 
Co.,  reported  that  while  there  may 
be  some  transportation  delay  in  sbjp, 
ping  materials  the  supply  is  veiy 
good. 

In  discussing  better  ad  reproduc¬ 
tion,  Ben  Dalgin,  director  of  art  and 
reproduction  of  the  New  York  Timci,  I 
said  copy  must  be  good  to  start  with.  ' 
He  exhibited  a  nvunber  of  charts 
which  the  Times  uses  to  demonstrate 
to  advertisers  how  lighter  tones  pro¬ 
duce  better  ads  than  heavy  blacks. 
Advertisers  are  also  urged  by  the 
Times  to  make  large  drawings  and 
avoid  fine  lines  so  that  details  will 
not  be  lost. 

Cause  at  Wavy  Lines  Sought  ' 

The  delegates  next  grappled  with 
a  problem  which  has  baffled  them  to 
date — ^the  cause  of  wavy  lines  ap¬ 
pearing  in  plates  made  in  the  after¬ 
noon  while  the  lines  are  entirely  ab¬ 
sent  in  plates  made  in  the  morning. 

W.  W.  Warfel,  Chemco  Photoprod¬ 
ucts  Co.,  said  there  could  be  20  rea¬ 
sons,  all  of  them  local,  but  that  gen¬ 
erally  it  might  be  cavised  by  the 
water  filters,  water  pumps,  pipes  or 
dirty  utensils  which  were  clean  when 
used  in  the  morning.  Some  dele¬ 
gates  were  still  puzzled,  one  stating 
that  sometimes  the  dirtiest  plants 
have  the  cleanest  printing. 

The  new  water-cooled  mercury 
lamps  developed  by  General  Electric 
were  discussed  and  given  high  praise. 
C.  J.  Strang,  mechanical  superin¬ 
tendent  of  the  New  York  Times,  who 
called  them  the  finest  engraving  de¬ 
partment  improvement  in  10  years. 
The  Times  uses  three  of  the  lamps 
and  has  saved  two-thirds  in  plate 
printing  time,  Mr.  Strang  said. 

Charles  H.  Ruth,  mechanical  su¬ 
perintendent  of  the  Washington 
Star,  made  a  demand  for  better  photo 
copy.  Too  many  photos  are  mediocre, 
resulting  in  poor  engravings,  he  said 

A.  L.  Lengel,  Oakland  (CaL) 
Tribune,  reporting  on  Alltone,  said 
that  certain  claims  have  been  allowed 
by  the  Patent  Office,  and  that  others 
are  pending.  Asked  what  would  be 
considered  an  infringement  on  his 
claims,  he  explained  that  the  process 
of  printing  from  engraved  plates  at¬ 
tached  to  stereos  cannot  be  patented 
but  that  the  Alltone  process  involves 
much  more  than  that. 

Advertising  Agency  Forum 

Chairman  of  the  engraving  session 
was  Maurice  A.  Hagan  of  the  Phila¬ 
delphia  Inquirer.  He  was  assisted 
by  Julius  Klein,  engraving  superin¬ 
tendent,  Buffalo  News;  A.  C.  Frill. 
Fort  Wayne  News-Sentinel;  W.  I 
Siegfried,  Jamestown  (N.  Y.)  Post; 
C.  J.  Keimedy,  chief  photographer, 
Buffalo  News;  ^n  Dalgin,  New  York  | 
Times;  John  McMaster,  Eastman 
Kodak  Co.;  and  W.  W.  Warfel, 
Chemco  Photoproducts  Co. 

Under  the  chairmanship  of  John 
W.  Park,  Chicago  Tribune,  one  of  the 
outstanding  sessions  of  the  conven-  ' 
tion  was  the  advertising  agency 
forum  held  Wednesday  afternoon  ■ 
The  board  of  experts  consisted  of 
George  B.  Deamley,  McCann-Erick- 
son.  New  York,  who  is  chairman  of 
(Continued  on  page  54) 
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Buys  McPherson  Firm 

Wolf  &  Co.  Aquires  Late  Cost 

Analyst's  Business 

The  newspaper  division  of  Wolf  & 
Co.,  certified  public  accountants  with 
headquarters  in  Chicago,  has  acquired 
the  business  of  the  late  Taylor  F.  Mc¬ 
Pherson,  newspaper  cost  analyst  and 
me^anical  department  expert.  The 
service  formerly  performed  by  Mr. 
McPherson  will  be  continued  and  ex¬ 
panded  under  the  management  of 
Wolf  &  Co. 

During  the  many  years  that  Mr. 
McPherson  served  newspapers,  he  in¬ 
stalled  composing  room  cost  systems, 
made  general  surveys,  coordinated 
departmental  operations  and  effected 
major  economies  on  a  number  of  dail¬ 
ies.  Prior  to  his  death,  he  prepared 
a  working  manual,  covering  operating 
costs  and  economies  in  newspaper 
composing  rooms  and  a  simplified  sys¬ 
tem  for  controlling  costs. 

Divided  into  three  sections,  this 
book,  now  the  property  of  Wolf  & 
Co.,  covers  a  wide  range  of  news¬ 
paper  problems,  including  graphs  and 
charts  dealing  with  composing  room 
operations,  comparative  page  costs,  a 
system  of  news  copy  control  and  a 
system  for  controlling  operating  costs. 

Invents  New  Device 

T.  L.  Peterman,  a  machinist  for  the 
Memphis  (Term.)  Press-Scimitar,  is 
determined  to  eliminate  any  possibil¬ 
ity  of  a  costly  slip  as  far  as  Linotype 
machines  are  concerned. 

Peterman  has  invented  a  gadget 
which  makes  it  impossible  for  a  type¬ 
setter  to  break  a  liner  or  ruin  the 
knives  or  ejector  blade  by  forgetting 
to  change  molds  when  changing  his 
type  measure. 

Peterman’s  invention  works  elec¬ 
trically  as  well  as  mechanically, 
double- checking  itself. 

Veteran  Printer  Retires 

T.  W.  Hudson,  superintendent  of 
advertising  in  the  composing  room  of 
the  Roanoke  (Va.)  Times  World,  re¬ 
tired  last  week  after  52  years  of  ser¬ 
vice  with  the  old  Times  and  the 
Times-World.  In  a  brief  ceremony 
held  in  the  composing  room  of  the 
Times-World,  he  was  presented  with 
several  gifts  by  his  fellow  workers. 


Foreman's  "Cabin"  Made  From  Cores 


UNCLE  JIM’S  CABIN — ^without  bene-  ing  to  his  basement  pressroom.  He 
fit  of  Little  Eva  and  nary  a  blood-  used  150  newsprint  roll  cores  for  the 
hound — is  the  4x12  foot  office  com-  sides,  added  plastic  wood  “knots,” 
pleted  recently  by  Jim  Richardson,  and  painted  it,  in  two  weeks’  spare 
Alhambra  (Cal.)  Post-Advocate  press-  time,  with  the  help  of  the  rest  of  the 
room  foreman,  under  the  stairs  lead-  pressroom  crew. 


Tri-Stale  Meeting 

At  the  recent  aimual  meeting  of 
the  Tri-State  Printers  Association 
held  in  Omaha,  Harvey  E.  Milliken, 
Omaha  commercial  printer,  was 
chosen  president  of  the  group  com¬ 
prising  Kansas,  Nebraska  and  Okla- 
h  o  m  a.  Mr.  Milliken  succeeded 
Charles  H.  Armstrong,  Wichita,  Kan., 
who  was  named  chairman  of  the 
board.  Bern  Semtner,  Oklahoma 
City;  Herbert  A.  Carr,  Hutchinson, 
Kan.;  and  Kendrick  Ott,  Lincoln, 
Neb.,  were  elected  vice-presidents 
and  Harry  R.  Horner,  Wichita,  secre¬ 
tary-treasurer.  The  association’s  next 
meeting  will  be  held  at  Wichita  in 
May,  1942. 

New  Atlanta  Contract 

A  new  contract  between  the  two 
Atlanta  daily  newspapers  and  the  At¬ 
lanta  Typographical  Union,  No.  48, 
has  been  signed.  The  meeting  held 
in  the  Labor  Temple  in  Atlanta,  was 
featured  by  an  election  of  officers. 
Terms  of  the  contract  were  not  made 
public,  but,  it  was  added,  they  were 
“satisfactory  to  both  publishers  and 
employes.” 


Discuss  Back  Pay 

Mt.  Clemens,  Mich.,  June  9 — ^Me¬ 
chanical  facilities  of  the  Mt.  Clemens 
(Mich.)  Daily  Leader’s  composing 
room  stood  idle  for  several  hours  June 
5  as  employes  met  with  representa¬ 
tives  of  the  management  to  discuss 
recovery  of  back-salary  claims.  While 
no  threat  of  actual  strike  was  made, 
employes  requested  a  d^nite  settle¬ 
ment  of  a  large  sum  said  to  be  due 
them  in  unpaid  wages.  Back  wage 
claims,  it  is  understc^,  were  not  af¬ 
fected  by  bankruptcy  proceedings,  a 
hearing  on  which  was  held  June  9. 

Monaco  Joins  IPI 

Dwight  L.  Monaco  has  joined  the 
sales  organization  of  the  International 
Printing  Ink  Division  of  Interchemi¬ 
cal  Corporation  and  will  be  located 
in  the  New  York  office.  Before  join¬ 
ing  IPI,  Mr.  Monaco  was  manager  of 
the  printing  division  of  the  Kalama¬ 
zoo  Vegetable  Parchment  Co.  Frank 
Wright,  in  charge  of  the  manufacture  1 
and  development  of  lithographic  andj 
tin  printing  inks  for  the  Eastern  Di-  i 
vision  of  IPI,  has  transferred  his 
headquarters  from  the  New  York 
branch  to  IPI’s  Brooklyn  factory.  ■ 
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Equipped  with  a  Quick-Heat  muffler,  a  heat 
deflector  and  pressure  relief,  and  employ¬ 
ing  an  advanced  method  of  aluminum  foil 
Duofold  insulation,  the  United  American 

BIG  CHIEF  REMELTER 


tpacitiesi — 1200  Ihs.,  2400  Ihs.,  3200  lbs., 
00  Ihs.  The  above  illustration  shows  the 
g  Chief  Remelter  with  agitator,  automatic 
itperature  control,  auxiliary  valve,  contin- 
us  casting  trough,  T win-etght  (16-cavity) 
old  which  casts  Slip-off  ingots.  T he  mold 
equipped  with  telescoping  cradles. 


reduces  the  time  of  remelting  and  the  cost  of  fuel  used 
by  from  30%  to  50%  below  that  required  by  most  type- 
metal  remelting  furnaces  now  in  use.  Designed 
for  heating  by  gas  (natural,  manufactured  or 
mixed),  by  electricity  or  by  cool  with  a  stoker. 

For  medium  sized  plants  the  Little  Chief  Remelter  can  be 
operated  in  the  Composing-room  without  discomfort.  So  con¬ 
structed  that  there  is  no  chance  of  lead  fumes  escaping  while  the 
Remelter  is  in  operation.  Designed  for  gas  and  electric  heating,  j 

Write  for  details.  State  your  metal  turnover.  | 

United  American  Metals  Corp'ni 

Equipment  Division 

200  Diamond  St.,  Brooklyn,  N.  Y.  2246  W.  Hubbard  St.,  Chicago,  III. 

4101  Curtis  Ave.,  Baltimore,  Md.  785  Bryant  St.,  San  Francisco,  Cal. 


DUBABILITY 


MERCURY 

NEWSPAPER 
ROLLERS 


if  Mercury  News¬ 
paper  Rollers  have 
long  been  noted 
for  their  outstand¬ 
ing  durability,  and 
this  feature  is  now 
of  particular  value 
because  of  the  high 
speeds  at  which 
modern  newspa¬ 
per  presses  oper¬ 
ate.  Mercury 
Rollers  aid  in  finer 
reproduction  be¬ 
cause  they  assure 
uniform  ink  distri¬ 
bution  under  all 
conditions.  Preci¬ 
sion  -  constructed, 
durable,  trouble- 
free  and  efficient. 
Mercury  Rollers 
will  be  enthusias¬ 
tically  accepted  in 
your  pressroom. 


RnPID  ROIIER  CO 


F«d«ral  al26lh 


Chicago,  lllinoit 
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New  Method  Used 
To  Preserve  Files 

Pages  Are  Covered  with 
Transparent  Acetate 
Product,  "Lamcote" 

The  Madison  Wisconsin  State  Jour¬ 
nal  has  hit  upon  a  method  of  preserv¬ 
ing  its  newspaper  files  by  means  of 
acetate  lamination.  Don  Anderson, 
publisher  of  the  Journal,  recently  told 
Inland  Daily  Press  Association  mem¬ 
bers  the  process  has  proved  to  be 
reliable. 

“It  is  a  well-known  fact  that  news¬ 
print  has  very  little  resistance  to  light, 
air  and  other  contributing  factors  to 
aging,”  Mr.  Anderson  pointed  out. 
“Within  a  short  time  the  paper  turns 
brown,  becomes  brittle  and  fiakes 
away.  Acetate  Icunination  prevents 
this  because  the  acetate  itself  is  highly 
resistant  to  these  contributing  factors 
of  paper  deterioration.  If  our  files 
are  worth  keeping  they  are  certainly 
worth  preserving.” 

The  Journal  employs  the  services  of 
the  Arvey  Corporation,  Chicago,  in 
applying  acetate  lamination  to  its  files 
on  a  monthly  basis  at  a  comparatively 
small  cost.  A.  L.  Greenbaum  is  head 
of  the  Lamcote  Division  of  the  Arvey 
Corporation.  He  explained  the  Na¬ 
tional  Archives  in  Washington,  D.  C., 
is  using  the  acetate  lamination  pro¬ 
cess  for  preservation  of  valuable  docu¬ 
ments. 

“When  a  newspaper  is  Lamented  by 
our  method,”  said  Mr.  Greenbaum, 
“the  entire  surface  of  the  paper  is 
thoroughly  sealed  because  the  acetate 
and  the  paper  practically  become  one. 
The  paper  is  then  no  more  subject  to 
light,  air  and  handling  than  is  the  ace¬ 
tate. 

“Lamenting  lends  flexibility  and 
body  to  the  paper  and  gives  it  a  sur¬ 
face  that  withstands  handling  forever. 
Dirt,  grease  and  ink  can  be  removed 
quickly  and  simply  by  the  use  of 
slightly  dampened  cloth.  Further¬ 
more,  the  blackness  of  the  type  is  in¬ 
tensified  and  sharpened,  causing  an 
appreciable  increase  in  legibility.” 

It  was  explained  that  cellulose  ace¬ 
tate  adds  little  thickness  to  the  paper 
because  the  sheet  used  is  only  .00088 
in  thickness.  The  value  of  the  process 
is  that  it  enables  newspaper  files  to 
withstand  more  handling  and  still  re¬ 
tain  their  strength  and  readability. 

Albany  Men  Busy 

Make  News  As  Leaders 
In  Various  Groups 

Mechanical  department  employes  of 
Albany  (N.  Y.)  Knickerbocker  News 
are  making  a  lot  of  the  news  they 
put  into  print  these  days.  Four  of 
them  are  in  charge  of  putting  out 
the  welcome  mat  for  large  conven¬ 
tions  of  organizations  in  which  they 
are  leaders. 

Just  elected  exalted  ruler  of  Lodge 
No.  49  in  the  Benevolent  and  Protec¬ 
tive  Order  of  Elks.  T.  Elmmett  Ryan 
of  the  composing  room  staff  has  a  job 
on  his  hands  to  entertain  and  conduct 
sessions  of  some  5,000  Elks  at  their 
state  convention  in  Albany  in  June. 

Sharing  headlines  with  Ryan  is  a 
fellow  compositor,  Chris  J.  Cunning¬ 
ham,  who,  as  national  commandant  of 
the  Marine  League  Corps,  is  playing 
host  to  a  convention  of  his  buddies 
in  Albany  late  in  the  summer.  His 
name  and  face  were  in  the  paper 
plenty  in  the  last  few  weeks  because 
he  was  grand  marshal  of  the  Citizen¬ 
ship  Parade,  walking  at  the  head  of  a 
column  of  6.500  marchers. 

In  less  conspicuous  type,  the  News 


has  told  the  story  of  another  employe, 
Francis  Wren,  of  the  stereotype  room, 
who  has  won  the  national  meeting 
of  the  Stereotypers  and  Electrotyi)ers 
Union  for  his  home  city  in  1942.  He’s 
going  to  Dallas,  Tex.,  this  summer  as 
delegate. 

And,  on  leave  of  absence  from  his 
machinist  job,  Herman  F.  Hoogkamp 
is  keeping  the  machinery  well-oiled 
and  geared  for  the  Elks,  the  Marines 
and  the  metal-melters  in  his  official 
role  as  acting  mayor  of  Albany.  He’s 
doing  some  entertaining  himself,  too, 
being  host  to  the  State  Conference  of 
Mayors  this  summer. 

Also  headline-makers  are:  John  J. 
Nolan,  composing  room,  just  elected 
vice-president  of  the  New  York  State 
Bowling  Association;  Joseph  Wehrle, 
engraving  room,  new  president  of 
Capital  District  Chapter,  Photo-En¬ 
gravers  Union;  John  Young,  compos¬ 
ing  room,  head  of  a  welcoming  com¬ 
mittee  for  state  commandery  of  the 
Odd  Fellows;  and  William  W.  Spauld¬ 
ing,  engraving  room,  elected  president 
of  an  Albany  bowling  league. 

Zinc  Under  Priority 

Washington,  D.  C.,  June  11 — Zinc 
was  placed  under  full  priority  control 
today  by  order  issued  by  E.  R.  Stet- 
tinius,  Jr.,  Director  of  Priorities. 
Available  figures  indicate  that  the 
total  supply  of  zinc  in  1941  will  ap¬ 
proximate  from  890,000  to  950,000  short 
tons.  The  estimated  requirements  for 
the  year,  military  and  civilian,  are 
estimated  at  1,165,000.  Under  the  pri¬ 
ority  order  all  defense  requirements 
will  be  met  first  and  what  remains 
will  be  allocated  among  competing 
civilian  demands. 

Store  Ad  Wins  Award 

THE  15th  annual  Chicago  Exhibition 

of  Design  in  Printing  opened  re¬ 
cently  at  the  Newberry  Library  imder 
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Winning  Marshal  Field  Ad 

the  auspices  of  the  Society  of  Typo¬ 
graphic  Arts. 

Gilbert  P.  Farrar,  New  York  de¬ 
signer,  addressed  the  opening  session. 
May  22,  speaking  on  “The  Colorful 
March  of  Progress  in  Printing  De¬ 
sign.” 

During  the  dinner,  the  society 
presented  certificates  of  awards  for 
outstanding  printed  pieces,  including 
an  award  to  Marshall  Field  &  Com¬ 
pany  for  the  best  newspaper  adver¬ 
tisement.  Among  the  other  award 
winners  were  the  Pocahontas  Press, 
R.  R.  Donnelley  &  Sons  and  Hart, 
Schaffner  &  Marx. 

The  newspaper  ad  “Christmas  Lives 
at  Marshall  Field’s”  was  chosen  by  the 
jury  as  an  outstanding  example  of 
typographical  design  and  attractive 
layout.  The  designer  was  Gudrun 
Alcock. 


Clips  Injure  Mats 

A  plea  to  halt  the  careless  use  of 
paper  clips  to  attach  mats  to  stories 
sent  to  newspapers,  causing  unsightly 
blemishes  on  the  mats  because  of  the 


tight  fit  of  the  clips,  and  loss  of  con¬ 
structive,  newsworthy  publicity  both 
to  newspapers  and  organizations,  was 
made  this  week  by  Albert  H.  Law, 
editor  of  the  Dalhart  (Tex.)i  Texan. 

“Something’s  got  to  be  done  about 
it,  or  newspapers  will  keep  right  on 
losing  bright,  breezy  news  stories,”  the 
Texas  editor  wrote  in  a  letter  to  Edi¬ 
tor  &  Publisher  this  week.  “Please 
look  at  the  proof  of  the  one  column 
mat  of  H.  C.  Pender  (see  above).  He 
is  a  member  of  the  Lubbock,  Tex., 
Lions  Club,  is  a  past  club  president, 
also  served  as  deputy  governor  of  Dis¬ 
trict  2-T,  Lions  International,  and  is 
now  a  candidate  for  the  governorship. 

“That’s  a  newsy  item.  And  the  Lub¬ 
bock  Lions  sent  out  a  good  yarn.  But 
it  uses  an  ordinary  paper  clip  to  at¬ 
tach  Pender’s  mat  to  the  news  story. 
These  clips  fit  tight.  One  leaves  its 
mark  on  the  mat  (note  the  white 
streak).  And  it’s  such  a  distinct,  un¬ 
sightly  blemish  that  no  newspaper 
wants  to  use  the  mat. 

“When  the  mat  was  thrown  away, 
maybe  the  story  went  with  it.  Every¬ 
body  lost,  even  Pender.  I  am  sure 
this  careless  use  of  clips  is  ruining 
hundreds  every  week.  We  throw 
away  two  or  three  each  week — and 
they  are  mats  we’d  like  to  use.” 

In  closing,  Mr.  Law  also  noted  that 
the  name  of  the  subject  ought  to  be 
on  the  back  of  every  mat. 

Dailie>  Warned 
Of  Hoarding 

continued  from  page  52 


the  joint  AAAA-ANPA  Mechanical 
Committee;  Elmest  Donohue,  Batten, 
Barton,  Durstine  &  Osborn,  John 
J.  Quinn,  Pedler  &  Ryan,  New  York; 
rthur  Dultgen,  roto  superintendent, 
ew  York  News;  Alex  Kramer,  press 
superintendent,  Syracuse  Post-Stand¬ 
ard;  L.  S.  Pinover,  Intaglio  Service 
Corporation,  New  York;  and  John  M. 
Hopkins  of  This  Week. 

Plastic  mats  were  considered  and 
it  was  generally  agreed  that  they 
provide  good  reproduction.  Although 
most  newspapers  still  prefer  electros, 
the  metal  shortage  is  causing  a 
greater  use  of  mats  by  the  agencies, 
it  was  brought  out,  and  their  use 
will  undoubtedly  increase  in  the  fu¬ 
ture.  Mr.  Park  declared  that  news¬ 
papers  are  primarily  interested  in 
quality,  whether  electros  or  mats. 
When  a  poor  mat  is  received  the 
newspaper  should  wire  the  agency 


and  another  one  will  be  rushed,  Mt 
Dearnley  said. 

When  the  same  ad  is  to  be  re¬ 
peated  a  number  of  times  it  is  safer 
to  send  an  electro  than  a  mat,  Mr 
Kramer  stated.  Some  delegates  felt 
however,  that  mats,  because  they  are 
more  fragile,  are  more  carefully 
handled  by  newspapers  in  filing  and 
recasting.  No  rjeneral  agreement  was 
reached  on  whether  ad  reproduction 
is  better  on  the  so-called  blue-white 
paper  or  on  the  buff.  Mr.  Quinn  said 
the  main  factor  is  good  reproduction, 
regardless  of  paper  color. 

Papers  Using  Standard  Inks 
In  discussing  the  AAAA-ANPa 
standard  comic  color  inks,  R.  a 
Travis,  Intaglio  Service  Corporation, 
said  practically  all  papers  are  using 
the  standard  comic  inks.  In  report¬ 
ing  on  the  possibility  of  standardiz¬ 
ing  monotone  inks,  L.  S.  Pinover  of 
the  same  corporation,  said  there  are 
44  different  shades  of  roto  inks.  He 
suggested  that  the  AAAA-ANPA 
committee  study  the  possibility  d 
standardizing  roto  inks. 

Discussion  of  standard  register 
marks  for  color  plates  resulted  in 
the  adoption  of  a  new  mark  with 
two  prongs  instead  of  four  which  the 
ANPA  will  urge  agencies  to  use.  The 
marks  will  be  put  inside  the  bor¬ 
ders  of  the  plates  so  that  they  will 
not  be  lost  when  the  plates  are 
trimmed  and  mounted. 

A  spirited  discussion  of  offset 
strike-through  and  show-through  in 
first  impression  printing  brought  the 
remark  from  Mr.  Park  that  this  un¬ 
doubtedly  is  the  paramount  prob¬ 
lem  of  ^e  industry. 

“We  are  all  working  on  it,”  he  de¬ 
clared,  “newspapers,  ink,  press  and 
paper  firms,  and  perhaps  some  day 
it  will  be  solved.” 

Some  papers  have  experimented  in 
changing  the  sequence  of  colors  in 
color  printing,  it  was  brought  out 
Mr.  Dultgen  said  the  New  York 
News  did  it  on  the  roto  section  be-  ] 
cause  the  brown  ink,  formerly 
printed  last,  sticks  to  the  comic  sec¬ 
tion  in  summer  when  folded  together 
Now  the  brown  is  printed  first  and 
then  the  laquer  color  inks,  whidi 
eliminates  the  sticking. 

Lester  Yeager,  Indianapolis  Star, 
told  of  experiments  he  has  made  in 
printing  three  color  plates,  eliminat¬ 
ing  the  black.  He  said  good  results 
have  been  obtained.  The  pictures 
were  taken  with  a  one-shot  color 
camera  and  printed  on  non-shrink- 
able  paper  to  preserve  the  register 
Absolutely  standard  colors  must  be 
used  in  printing,  he  declared,  so  that 
where  necessary  the  overprinting 
gives  the  effect  of  black.  An  opaque 
yellow  is  used,  with  a  transparent 
red  and  blue. 

The  session  ended  with  a  display 
of  color  ads  by  John  Park  in  which 
the  advertisers  had  been  induced  to 
enlarge  the  size  of  their  packages 
reproduced  in  the  ads  and  eliminate 
reverse  type.  As  a  result,  the  pack¬ 
ages  show  up  much  better  and  the 
type  on  them  can  be  read. 

General  chairman  of  the  conven¬ 
tion  was  Frederick  H.  Keefe,  chair¬ 
man  of  the  ANPA  Mechanical  Com¬ 
mittee.  After  the  meeting  ended  he 
said  he  felt  that  the  forum  method 
of  conducting  the  sessions  had 
proved  to  be  efficient,  lively  and 
practical. 

Barr  Joins  Rapid 

Frank  S.  Barr,  recently  with  the 
Dayton  Rubber  Company,  on  June 
1  joined  the  Rapid  Roller  Company 
sales  staff  with  headquarters  in 
Chicago. 
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1941  Ayer  Cup  awarded  to 
the  New  York  Herald  Tribune, 
printed  exclusively  with 
Huber  News  Ink 


9  out  of  W 

WINNERS  OF  THE  AYER  AWARD 
HAVE  USED  HUBER  INKS 


Again,  for  the  9th  time  in  11  years,  the 
Francis  Wayland  Ayer  Cup  has  been  awarded 
to  a  paper  using  Huber  ink  . . .  the  New 
York  Herald  Tribune.  Honorable  Mention, 
as  well,  has  been  awarded  this  year  to  these 
other  leading  papers  using  Huber  news  inks: 


Richmond  (Va.)  Times-Dispatch,  First  Hon¬ 
orable  Mention  for  papers  of  more  than 
50,000  circulation.  •  The  New  York  Times, 
Second  Honorable  Mention  for  papers  of 
more  than  50,000  circulation.  •  Washington 
News,  Third  Honorable  Mention  for  tabloids. 


•  •  •  and  First  in  iKe  Tabloid  Division 


Tke  Printing  I  nk  of  Tomorrow  Commercially  Proved  Today! 


HUBER  PRODUCTS  IN  USE  SINCE  1780 


EDITOR  &  PUBLISHER 


Eye-appeal  sells  LINAGE,  too 

PUPPIES,  bathing  beauties,  etc.,  furnish  Autoplates,  new  or  old.  Other  aids  to 
the  eye-appeal  for  many  an  otherwise  better  printing  are  the  Autoplates  them- 
dreary  advertisement,  including  this  one.  selves,  from  the  Standard  Pony  to  the 
But  the  eye-appeal  that  sells  newspaper  four-plates-a-minute  Automatic  .  .  .  also 
linage  is  not  found  in  pictures.  It  is  found  Wood  Autoshavers,  including  the  latest 
in  the  way  the  pictures  are  printed.  heavy-duty  model. 

One  of  the  best  aids  to  better  newspaper  Oneof  these  Wood  machines  will  improve 
presswork  developed  in  the  past  half  your  newspaper’s  eye-appeal  and  help 
century  is  vacuum  casting  of  stereotype  you  to  sell  more  space.  Write  for  printed 
plates,  which  is  applicable  to  all  Wood  matter  and  full  particulars. 

WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD,  NEW  JERSEY  •  NEW  YORK  OFFICE;  501  FIFTH  AVENUE 

Stereotyping 

VV  La  Equipment 
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Chicago  211  West  Wacker  Drive 
New  York  220  East  42nd  Street 
San  Francisco:  1st  Not  I  Bank  Bldg 


tor  of  the  Democrat  The  nine-week  Colilomia  EditOIS 
school  ended  May  30.  t  ««  «« 

Men  attending  the  school  were  TO  ^^GGt  JUIIG  20-22 

taught  fundamental  which  would  en-  California’s  annual  mid-year  edi- 
able  them  to  determine  spot  news  and  tors’  conference  under  joint  auspices 
correlate  the  facts  invovled,  and  to  of  the  Stanford  University  Division  of 
write  localized  copy  for  their  home-  Journalism  and  the  California  News- 
town  papers.  paper  Fhiblishers  Association  will  be 

School  attendance,  just  as  reporting  held  at  Palo  Alto,  Cal.,  June  20  to  22. 
and  writing,  had  to  be  sandwiched  in  James  R.  Boothe,  managing  editor, 
among  hours  devoted  to  intensive  field  San  Rafael  Independent,  is  chairman, 
training,  since  their  designation  as  cor-  Speakers  in  addition  to  experts  in  va- 
respondents  had  in  no  way  exempted  rious  non-newspaper  fields  include 
the  men  from  other  military  training.  C.  Robert  Payne,  San  Jose  News; 
The  journalism  classes,  as  a  result,  Robert  L.  Jones,  Vallejo  News;  John 
were  conducted  at  night,  from  7:30  to  Young,  San  Jose  Mercury-Herald; 
9: 30,  five  times  weekly.  Students  were  Topping,  Hanford  Sentinel  and 

convoyed  in  army  trucks  to  and  from  Journal;  E.  J.  Demson,  San  Jose  Mer- 
Little  Rock  High  School,  a  round-trip  S’  W.  Flodin  Rio  Vista 

distance  of  20  miles. 

Herald;  F.  T.  McGinnis,  Newman  West 
Daily  Pr«»f  Releases  side  Index;  Ed  Byfield,  Selma  Irriga- 

The  output  of  the  press  section,  now  tor;  Mrs.  Maxine  Whiteside,  Tulare 
functioning  smoothly,  includes  a  Advance- Register;  J.  L.  Rosenberg, 
morning  and  afternoon  press  release  Inglewood  News;  Charles  J.  Lilley, 
each  day,  for  the  benefit  of  Little  Sacramento  Union;  Elinor  Cogswell 
Rock  papers,  AP,  U.P.,  and  INS.  A  and  Eugene  Bishop,  Palo  Alto  Times; 
weekly  news  digest  compounded  from  Lee  Merriman,  Pasadena  Star-News 
the  daily  releases,  and  slanted  for  each  and  Dean  S.  Lesher,  Merced  Sun- 
of  the  four  states  served,  is  sent  to  Star. 

110  weeklies  and  50  dailies  in  Arkan-  " 

sas,  Kansas,  Nebraska,  and  Missouri.  DELBRIDGE  NAMED 
Once  a  week  each  company  corre-  Clayton  B.  Delbridge  has  been  ap- 
spondent  sends  his  copy  to  the  press  pointed  managing  director  of  the 
section  for  editing.  He  writes  localized  Vancouver  News-Herald,  succeeding 
articles  for  each  weekly  or  daily  in  R.  T.  Elson,  who  has  returned  to  the 
any  town  represented  by  the  men  in  Southam  Newspapers  as  Washington 
his  company.  Their  names  are  amply  correspondent.  Mr.  Delbridge  has 
sprinkled  throughout  the  copy.  This  been  associated  with  the  financial  en- 
localized  copy  is  then  enclosed  with  terprises  of  Duncan  A.  Hamilton, 
the  weekly  news  digest  of  major  camp  president  and  principal  owner  of  the 
news  and  mailed  to  the  respective  News-Herald,  for  several  years, 
newspapers. 

In  addition  to  serving  the  civilian 
newspapers,  the  press  section  also  each 
week  publishes  a  16-page  division 
newspaper.  The  Covered  Wagon. 

The  section  also  will  assist  news¬ 
men  in  the  development  of  any  par¬ 
ticular  story  which  strikes  the  fancy 
of  the  reporter.  They  are  equally  ac¬ 
commodating  in  providing  pictures. 

Among  the  men  on  the  desk  are 
Sgt.  Kenneth  Fox,  110th  Engineers, 
former  Kansas  City  Star  general  as¬ 
signment  man;  Private  Merrill  Panitt, 

140th  Infantry,  former  legislative  cor¬ 
respondent  for  U.P.  in  Jefferson  City, 

Mo.;  Sgt.  George  Near,  134th  Infantry, 
former  managing  editor  of  the 
Nebraska  News  Press,  Nebraska  City; 
and  Corp.  Hugh  Wade,  127th  Field 
Artillery,  former  publicity  man  m 
Kansas  City  for  Fox  midwest  theaters. 

During  June  Lt.  Thompson  is  serv¬ 
ing  in  the  Second  Army  Press  Rela¬ 
tions  Bureau  at  the  Tennessee  maneu¬ 
vers.  In  his  absence,  Capt.  Chester  K. 

Shore,  137th  Infantry  personnel  ad¬ 
jutant,  is  directing  the  35th  Division 
press  section.  Capt  Shore  is  publisher 
of  the  Augusta  (Kan.)  Daily  Gazette. 


Members  of  the  desk  staff  of  the  35th  Division  press  section  at  Camp  Joseph  T. 

work  In  their  office  near  division  headquarters.  Lt. 
I,  left.  Others  (left  to  right,  beginning  on  far  side  of 
.  St.  Louis,  138th  Infantry;  Pvt.  John  Sarber,  St.  Louis, 
I30th  Field  Artillery;  Charles  Ray,  St.  Louis,  section  photographer,  standing;  Sgt. 

Milwaukee,  134th  Infantry;  Pvt.  Merrill  Panitt,  St.  Louis,  140th  Infantry; 

‘  ‘  >.,  noth  Engineers;  Corp.  Hugh  Wade,  Kansas  City, 
ind  Pvt.  Willard  Throop,  St.  Louis,  Division  Headquarters 
Company. 


Robinson,  Ark.,  are  shown 
Thompson  Is  seated  In  the  s 
slot)  are  Sgt.  Bill  Thompsoi 

I.:  ■ 

Gtorge  Near, 

Sgt.  Kenneth  Fox,  Kansas  City,  Mo. 


Mo.,  127th  Field  Artillery; 


T.  Robinson  near  here  encounter  none  ies  quickly, 
of  the  news  coverage  difficulties  usual-  Uta  "Ltg>man" 

ly  identified  with  army  cantonments.  To  get  the  facts  to  the  desk  men, 
thanks  to  the  press  section  of  the  35th  however,  was  another  problem. 
Wvision.  Thompson  solved  it  by  resorting  to 

Little  Rock  reporters,  undoubtedly  the  reliable  “leg-man”  system,  naming 
like  others  in  cities  near  camps,  de-  a  correspondent  in  each  of  the  151 
kpaired  at  the  initial  problem  of  re-  companies. 

porting  daily  the  activities  of  the  With  such  a  cadre,  the  section  could 
23,000  men  from  Kansas,  Nebraska,  begin  to  meet  the  needs  of  the  metro - 
Missouri,  and  Arkansas.  politan  dailies  in  St.  Louis,  Kansas 

With  more  than  151  company  head-  City,  Omaha,  and  Little  Rock,  as  well 
quarters  to  be  checked  and  unending  as  the  press  associations.  But  what 
field  activities  in  a  70-square-mile  about  the  scores  of  small  towns  in 
area  to  be  watched,  the  task  was  not  which  thousands  of  division  members 
dissimilar  to  that  of  one  reporter  as-  lived? 

I  signed  to  cover  an  entire  city.  At  his  The  “country  correspondent”  struck 


“You'd  like  The  Dennis" 

When  the  talk  turns  to  sum¬ 
mer  and  vacations  —  how 
often  you  hear  The  Dennis 
mentioned!  Wliy  don’t  you 
try  it  —  now?  There’s  the 
close-up  view  of  the  beach 
and  surf  from  sun  decks,  sun 
rooms  and  Garden  Terrace 
.  .  .  game  rooms,  card  rooms, 
librap^  .  .  .  health  baths  .  .  . 
delicious  cuisine  featuring 
fresh  Dennis  farm  products. 
Walter  J.  Buzby,  Inc. 


oil  Um  BMTdwalli 

ATLANTIC  CITY 


•  Tha  only  journal  giving  tha 
naws  of  advartlsars,  advarflt* 
Ing,  publishing,  printing  and 
commarclal  broadcasting  In 
Australia  and  Naw  Zaaland. 


If  you  ara  planning  sales  cam¬ 
paigns  or  ara  Interested  In 
thasa  territories  read 
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SuburlptlMi  rat*  $1.50  aw  ytar 
post  frM 


JFaneiek  Bldg.,  Hamilton  St.,  Sydney 
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May  Linage  for  Principal  Cities 


KANSAS  CITY,  MO. 


1941 

1940 

Gain  or  Loss 

1941 

..(e) 

648,810 

385,234 

263,576 

G 

Star-Ledger 

. (m) 

505,630 

..(e) 

782,262 

814,193 

31,931 

L 

News  . 

1,458,082 

.  (m) 

806,777 

765.898 

40,879 

G 

Call  . 

. (S) 

252,102 

.(S) 

83,866 

Star-Ledger 

. (S) 

89,552 

.(S) 

416,152 

432,734 

16,582 

L 

- - 

ToUl  I'aily  .  2,237,849  1,965,325  272,524  G 

Total  Sunday  .  416,152  516,600  100,448  L 

Grand  Trtal  . .  2.654,001  2,481,925  172,076  G 

Sote:  Kansas  City  Journal  Sunday  suspended  publication 
tffective  .\pril,  1941. 

KNOXVILLE,  TENN. 


loomal  . 

. . .  (m) 

441,437 

\tws-Sentinel 

...(e) 

617,381 

iooraal  . 

...(S) 

142.082 

.\'e»’s-Seiitinel 

...(S) 

164,159 

Total  Daily  . . . . 

1,058,818 

Total  Sunday  . . 

306,241 

Grand  Total  . . . 

1,365,059 

NEWARK.  N.  J. 

1941  1940  Gain  or  Loss 

Star- Ledger  . (m)  505,630  522,313  16,683  L 

•News  . (e)  1,458,082  1,452,746  5,336  G 

Call  . (S)  252,102  241.555  10.547  G 

Star  Ledger  . (S)  89,552  99,527  9,975  L 

Total  Daily  .  1,963,712  1,975,059  11,347  L 

Total  Sunday  .  341,654  341,082  572  G 

Grand  Total  .  2,305,366  2,316,141  10,775  L 

NEW  BEDFORD,  MASS. 

■Standard  Times  . (e)  523,959  482,690  41,269  G 

Mercury  . (m)  554,141  489,013  65,128  G 

Standard  Times  _ (S)  61,074  44,473  16,601  G 

Total  Daily  .  1,078,100  971,703  106,397  G 

Total  Sunday  .  61,074  44.473  16,601  G 

Grand  Total  .  1,139,174  1,016,176  122,998  G 

NEW  HAVEN,  CONN. 


LOS  ANGELES,  CALIF. 

. (m)  753,714  728,419 


journal  Courier  . . 

_ (m) 

311,804 

310.185 

1.619 

G 

Register  . 

....(e) 

873.336 

847,193 

26,143 

G 

Register  . 

....(S) 

166,332 

170,607 

4,275 

L 

Euminer  . (m)  753,714  728,419  25,295  G 

Timrs  . (m)  1,113.870  1,087,515  26,355  G 

Herald-Express  . (e)  787,503  819,129  31,626  L 

\ews  . (d)  564,478  473,303  91,175  G 

•Examiner  . (S)  503,506  472,631  30,875  G 

tiimes  . (S)  451,811  426,061  25,750  G 


Total  Daily  .  3,219,565  3,108,366  111,199  G 

ToUl  Sunday  .  955,317  898,692  56,625  G 

Grand  Total  .  4,174,882  4,007,058  167,824  G 

LOUISVILLE,  KY. 

Courier  Journal  _ (m)  879,005  933,095  54,090  L 

Times  . (e)  988,541  997,934  9,393  L 

Coarier  Journal  _ (S)  371,866  370,017  1,849  G 

Total  Daily  .  1,867,546  1,931,029  63,483  L 

Total  Sunday  .  371  866  370.017  1.849  G 

Grand  Total  .  2,239,412  2,301,046  61,634  L 

MANCHESTER,  N.  H. 

liiion  Leader  .  494,151  519,963  25.812  L 

Manchester  Union  (m)  and  I.,eader  (e)  sold  in  combina- 
■jon  only.  Linage  of  one  edition.  Union  (m),  only  is  shown. 

MEMPHIS.  TENN. 

13,1161  Commercial  .Appeal  ..(m)  959.737  976.822  17,085  L 

Ptess-Scimitar  . (e)  643,860  642.806  1,054  G 

■Commercial  Apiieal  (S)  329,454  322,807  6,647  G 

19,7406  ToUl  Daily  .  1,603,597  1,619,628  16,031  1. 

Einaic  Total  Sunday  .  329.454  322,807  6,647  G 

Grand  Total  .  1,933,051  1,942,435  9,384  L 

MIAMI,  FLA. 

45,248L  lerald  . (m)  830,325  1.126,794  296.469  L 

’8,8956  W  . (e)  615,468  690,113  74,645  1. 

•Herald  . (S)  314.798  285.121  29,677  G 

. (S)  116,233  110,818  5,415  G 

Total  Daily  .  1.445,793  1.816.907  371,114  1. 

Total  Sunday  .  431,031  395,9.19  35,092  G 

Grand  Total  .  1,876.824  2,212,846  336,022  1. 


Total  Daily  .  1,185,140  1,157,378  27,762  G 

Total  Sunday  .  166,332  170,607  4,275  L 

Grand  Total  .  1,351,472  1,327,985  23,487  G 

NEW  ORLEANS.  LA. 

Times  Picayune  _ (m)  1,825,661  1,034,817  9,156  L 

Tribune  (m)  (See  Note)  .  257,721  . 

Item  . (e)  746,550  680,505  66,045  G 

States  . (e)  560,807  569,914  9,107  1. 

Times  Picayune  &  States  (S)  377,050  373,167  3,883  G 

tltem  Tribune  . (S)  250,992  273,209  22,217  L 

Total  Daily  .  2,333,018  2,542,957  209,939  L 

Total  Sunday  .  628,042  646.376  18,334  L 

Graml  Total  .  2,961,060  3,189,333  228.273  L 

Note:  Tribune  suspended  publication.  Last  issue  Jan.  11, 
1941. 


NEW 

Times  . (m) 

Herald  Tribune  . (m) 

News  . (m) 

Mirror  . (m) 

Journal  American  ..(e) 

Post  . (e) 

Sun  . (e) 

World  Telegram  ....  (c) 

Times  . (S) 

tllerald  Tribune  ....(S) 

News  . (S) 

Mirror  . (S) 

"Journal  American  ..(S) 


YORK.  N. 

1,003,303 

714,806 

1,117,636 

387,117 

685,003 

522,543 

956,084 

924,706 

859,502 

652,653 

508,872 

168,553 

311,181 


Y. 

1,029,865 

785.359 

1,223.679 

344,828 

661.617 

472,960 

1,007,136 

986,199 

861,349 

599.378 

509,920 

158,514 

303,785 


Total  Daily  .  6,311,198  6,511,643 

Total  Sunday  .  2,500,761  2,432,946 

Grand  Total  .  8,811,959  8,944,589 


26,562  L 
70,553  1. 
106,043  L 
42,289  G 
23,386  G 
49,583  G 
51,052  L 
61,493  I. 

1,847  L 
53,275  G 
1,048  1. 
10,039  G 
7,396  G 

200.445  1. 
67,815  G 
132,630  L 


NEW  YORK  CITY  (BROOKLYN.  N.  Y.l 

E.agle  . (e)  506,110  576,174  70,064  1. 


H«ne  T.alk  . (e) 

Island  News  . (e) 

Eagle  . (S) 


MILWAUKEE,  WIS. 


'fTinel  . 

. (m) 

522.382 

475,442 

46.940  G 

Graml 

■utTial  . 

. (e) 

1,459,626 

1,385.682 

73,944  G 

*st  . 

. (e) 

171.679 

135,974 

35.705  G 

Sentinel  .  . . . 

. (S) 

225,167 

193.630 

31.537  G 

Gazette 

Journal  . 

. (S) 

505,475 

4.39,713 

65,762  G 

32,109  45,105  12,996  L 

1,434  1,800  366  L 

158.300  144,947  13,353  G 

539,653  623,079  83,426  1. 

158.300  144,947  13.353  G 

697.953  768,026  70.073  1. 


NIAGARA  FALLS.  N.  Y. 

. (e)  742.225  741,864 


Total  Daily  .  2.153,687  1.997,098 

Total  Sunday  .  730,642  633,343 

Grand  Total  .  2,884,329  2,630,441 

MINNEAPOLIS,  MINN. 


156.589  G 
97,299  G 
253,888  G 


OAKLAND.  CALIF. 

Post-Enquirer  . (e)  591,396  595,861  4.465  1. 

Tribune  . (e)  955.758  890,192  65,566  G 

Tribune  . (S)  214.769  204,455  10,314  G 


tiiDrs . 

. (e) 

623.062 

733.806 

110,744  L 

Total 

Daily  .  1,547,154 

1,486,053 

61,101  G 

p  ar  Journal 

. (e) 

917,367 

779,078 

138,289  G 

Total 

Sunday  .  214,769 

204,455 

10,314  G 

rhbune  . 

....  (m) 

565,461 

565.461  G 

Grand 

Total  .  1,761,923 

1.690.508 

71,415  (i 

rTributu  &  Star-Journal  (S) 

375.724 

201.572 

174.152  G 

rnbune  . 

. (S) 

61,160 

356,023 

294,863  L 

OKLAHOMA  CITY, 

OKLA. 

'  Total  Daily  .  2,105.890  1. SI 2.884 

ToUl  Sunday  .  436.884  557,595 

Grand  Total  .  2.542,774  2,070,479 

63,464  C 

9,2231  MODESTO,  CALIF. 

^  . 372,995  357,725 

MONTREAL,  CANADA 

It  . (e)  1.247,478  1,214,813 

itoslG  ("i)  458.237  459,903 

. M  1,050,349  1,002.263 

tooouG  d*  (e)  139,493  115.217 


593.006  G 
120,711  1. 
472,295  G 


Oklahoman  . (m) 

Times  . (e) 

Oklahoman  . (S) 


534,933  495,689 

633,466  638,550 

235,737  234,859 


itoslG  . ("i)  458.237  459,903 

to^G  M  1,050,349  1,002.263 

tiVnuC  Patrie  . (e)  139,493  115.217 

lotflic  '■'aid  . (e)  188.529  206.501 

,  >darl  . (S)  1.14.942  93,647 

1682S2C  Pa*''''  . (S)  120,575  111,175 

,J?’uIg  ^“la'  I'aily  .  3,084,086  2.998,697 

187,5»  Total  Sunday  .  255,517  204,822 

Grand  Total  .  3,339,603  3,203.519 


MUNCIE,  IND. 

..(e)  502.057 

. .  (m)  468.700 
.  .(S)  128,735 


85,389  G 
50,695  G 
136,084  G 


PEORIA,  ILL. 


Journal  Transcript  ..(d) 

Star  . (e) 

Journal  Transcript  ..(S) 
Star  . (S) 


Total  Daily  .  970.757  965.093 

Total  Sunday  .  128.735  120.686 

Grand  Total  .  1.099,492  1,085,779 

NASHVILLE.  TENN. 


Total  Sunday 


..(e) 

646,337 

650,374 

.(m) 

604.968 

600,670 

,.(e) 

176,418 

.(S) 

434,730 

283.848 

48,038 

1,251.305 

1,427,462 

434,730 

331.886 

1,686,035 

1,759,348 

176.157  L 
102.844  G 
73,313  L 


Evening  Bulletin  . . .  (e) 

Inquirer  . (m) 

News  . (e) 

Evening  Public  Ledger  (e) 

•"tRecord  . (m) 

Inquirer  . (S) 

Record  . (S) 


Total  Daily  .  3,971,026  3,798,983 

Total  Sunday  .  938,581  890,242 

Grand  Total  .  4,909,607  4,689,225 


827,293 

806,458 

20,835  G 

678,106 

698.256 

20,150  L 

169,807 

188,825 

19,018  L 

142,885 

132,684 

10,201  G 

1,505,399 

1,504,714 

685  G 

312.692 

321,509 

8,817  L 

1,818,091 

1,826,223 

8,132  L 

)ELPHIA, 

PA. 

1,198,080 

1,188,060 

10,020  G 

1,010,734 

988,674 

22,060  G 

316,628 

265,502 

51.126  G 

759,775 

788,541 

28,766  L 

685,809 

568,206 

117,603  G 

539,365 

554,692 

15,327  L 

399,216 

335,550 

63,666  G 

PHOENIX.  ARIZ. 

1941  1940  Gain  or  Loss 

Republic  . (m)  527,647  462,143  65,504  G 

<*..^e.ie  . te)  617,235  574,035  43,200  0. 

Republic  . (S)  143,941  143,574  367  G 

Total  Daily  .  1,144,882  1,036,178  108,704  G 

Total  Sunday  .  143,941  143.574  367  G 

Grand  Total  .  1,288,823  1,179,752  109,071  G 

PITTSBURGH.  PA. 


Total  Daily  .  1,168.399  1,134,239  .14,160  G 

Total  Sunday  .  235,737  234,859  878  G 

Grand  Total  .  1,404,136  1,369,098  35,038  G 

OMAHA.  NEBR. 

World  Herald  . (e)  783,751  807,337  23,586  L 

tWorld  Herald  . (S)  277,430  274,035  3,395  G 

Total  Daily  .  783,751  807,337  23.586  L 

Total  Sunday  .  277,430  274,035  3.395  G 

Grand  Total  .  1,061,181  1,081,372  20,191  L 

Note:  World-Herald  sold  in  combination.  Linage  of  one 
eilition  (e)  only  is  shown. 


.Sun-Telegraph  . (e)  805,085  825,390  20,305  L 

Post-Gazette  . (m)  612,996  641,875  28,879  1. 

Press  . (e)  1,235,093  1,204,916  30,177  G 

"Sun-Telegraph  . (S)  389.904  373,443  16,461  (i 

tPress  . (S)  432,292  413,441  18,851  G 

Total  Daily  .  2,653,174  2,672,181  19,007  L 

Total  Sunday  .  822.196  786,884  35,312  G 

Grand  Total  .  3,475,370  3,459,065  16,305  G 

PORTLAND.  ORE. 

Oregonian  . (m)  719.179  700,374  18.805  0 

Journal  . (e)  910,256  888,570  21,686  G 

•"Oregonian  . (S)  415,458  375,399  40,059  G 

vjournal  . (S)  173,038  170,672  2,366  G 

Total  Daily  .  1,629,435  1,588,944  40,491  G 

Total  Sunday  .  588,496  546,071  42,425  G 

Gr.ind  Total  .  2,217,931  2,135,015  82,916  G 

PROVIDENCE.  R.  I. 

Bulletin  . (e)  1,138,320  1,196.691  58,371  L 

Journal  . (m)  415,239  426,393  11,154  1. 

Journal  . (S)  235,859  238,859  3,000  L 

Total  Daily  .  1,553.559  1,623,084  69,525  1. 

Total  Sunday  .  235,859  238,859  3,000  1. 

Grand  Total  .  1,789,418  1,861,943  72,525  1. 

READING.  PA. 

Eagle  ....(e)  (See  note)  713,447  667.781  45,666  G 

Eagle  . (S)  47,940  43,858  4,082  G 

Total  Daily  .  713.447  667.781  45,666  G 

Total  Sunday  .  47,940  43,858  4,082  G 

Grand  Total  .  761,387  711,639  49,748  G 

Note:  Eagle  &  Times  (in)  sold  in  combin.ation.  Linage  of 
one  edition.  Eagle  (e),  only  is  given. 

RICHMOND.  VA. 

News  I.eader  . (e)  1,046,407  1,119,713  73,306  1. 

Times  Dispatch  . (in)  692,203  606,407  85,796  G 

Times  Dispatch  . (S)  295,325  287,170  8,155  G 

Total  Daily  .  1,738,610  1,726,120  12,490  G 

Total  Sunday  .  295,325  287,170  8,155  G 

Grand  Total  .  2,033,935  2,013,290  20,645  G 


45,666  G 
4,082  G 
49,748  G 
Linage  of 


ROANOKE.  VA. 


Times  . 

.  .  .(m) 

346.486 

308.626 

37,860  G 

World-News  .... 

....(e) 

562,387 

562,893 

506  L 

Times  . 

...(S) 

203,995 

207,779 

3,784  L 

Total  Daily  . . . . 

908,873 

871,519 

37,354  G 

Total  Sunday  . . 
Grand  Total  . . . 

203.995 

207,779 

3,784  L 

1,112,868 

1,079,298 

33,570  G 

ROCHESTER.  N.  Y. 

Democrat  &  Ghronicle  (m)  855,343  835,685 

Times  Union  . (e)  1,046,671  1,081,247 

Democrat  &  Chronicle  (S)  394,954  394,103 

Total  Daily  .  1,902,014  1,916,932 

Total  Sunday  .  394,954  394,103 

Grand  Total  .  2,296,968  2,311,035 

ROCKFORD.  ILL. 

Register  Republic  ....(e)  704,524  672,532 

Star  . (m)  540,126  526,975 

St.ar  . (S)  147,867  136,668 

Tigal  Daily  .  1,244,650  1,199,507 

Total  Sunday  .  147,867  136,668 

Grand  Total  .  1,392,517  1,336,175 

SACRAMENTO.  CALIF. 

Union  . (m)  296,594  261,925 

Hce  (e)  904,021  844,991 

Union  . (S)  117,598  108,778 

Total  Daily  .  1,200,615  1,106.916 

Total  Sunilay  .  117,598  108,778 

Grand  Total  .  1,318,213  1,215,694 


93,699  G 
8,820  G 
102,519  G 


Total  Daily  .  2,068,190  2.241,104 

Total  Sunday  .  719,028  745,247 

Grand  Total  .  2,787,218  2,986,351 

ST.  PAUL.  MINN. 


172,914  I. 
26,219  1. 
199,133  I. 


Pioneer-Press 

674,128 

Dispatch  .... 

. (e) 

784,710 

Pioneer- Press  . 

. (S) 

252,586 

Total  Daily  .  1,458.838  1,502.175 

Total  Sunday  .  252,586  242,355 

Grand  Total  .  1,711,424  1,744,530 

SAN  ANTONIO.  TEXAS 


. (e) 

643,287 

Express  . 

408,908 

News  . 

. (e) 

796,760 

"Light  . 

. (S) 

312,008 

Express  . 

. (S) 

338,468 

172.043  G 
48,339  G 
220,382  G 


Total  Daily  .  1,848,955  1,803,873 

Total  Sunday  .  650,476  565,938 

Grand  Total  .  2,499,431  2,369,811 

(.Continued  on  Page  60) 


45,082  G 
84,538  G 
129,620  G 


Glol>e-Democrat 

. . .  (m) 

584,513 

627,824 

43,311  L 

Post-Dispatch  ... 

. . . .  (e) 

894,642 

941,383 

46,741  L 

. . . (e) 

589,035 

671,897 

82,862  L 

...(S) 

305,518 

292,090 

13,428  G 

Post- Dispatch  _ _ 

...(S) 

413,510 

453,157 

39,647  L 

1 


60 


EDITOR  &  PUBLISHER 


May  Linage  for  Principal  Cities 


(Continued  from  Page  S9) 

SAN  DIEGO,  CALIF. 


1941 

1940 

Gain  or  Loss 

Union  . 

.  .(m) 

631,283 

526,920 

104,363 

G 

Tribune-Sun  . 

..(e) 

919,181 

794,879 

124,302 

G 

Union  . 

..(S) 

330,990 

252,664 

78,326 

G 

Total  Daily  . 

1,550,464 

1,321,799 

228,665 

G 

Total  Sunday  . . . 

330,990 

252,664 

78,326 

G 

Grand  Total  . . . . 

1,881,454 

1,574,463 

306,991 

G 

SAN 

FRANCISCO,  CALIF. 

Chronicle  . 

.  .(m) 

515,599 

530,579 

14,980 

L 

Examiner  . 

.  (m) 

761,250 

786,458 

25,208 

L 

Call-Bulletin  . 

,..(e) 

708,633 

605,741 

102,892 

G 

News  . 

..(e) 

644,788 

769,798 

125,010 

L 

tChronicle  . 

..(S) 

263,742 

241,137 

22,605 

G 

•Examiner  . 

..(S) 

404,902 

382,562 

22,340 

G 

TOLEDO.  OHIO 

1941  1940  Gain  or  Loss 

Times  . (m)  135,915  142,486  6,571  L 

Blade  . (e)  1,157,702  1,085,626  72,076  G 

Times  . (S)  302,611  288,534  14,077  G 


WILKES-IARRE,  PA. 

1941  1940  Gain  or  U 

Record  . (m)  644,397  . 

Times-Leader-News  ..(e)  824,069  . 

Sunday  Independent. .  (S)  158,010  . 


Total  Daily  .  1,293,617  1,228,112  65,505  G 

Total  Sunday  .  302,611  288,534  14,077  G 

Grand  Total  .  1,596,228  1,516,646  79,582  G 


Total  Daily  .  1,468,466 

Total  Sunday  .  158,010 

Grand  Total  .  1,626,476 


Globe  &  Mail . (m) 

Telegram  . (e) 

Star  . (e) 

Star  . (weekly) 


TORONTO.  CANADA 


593,614  540,293 

1,145,666  1,117,679 


1,237,357  1,269,357 
139,340  91,180 


WINSTON-SALEM.  N.  C. 

Twin  City  Sentinel ...  (e)  440,221  470,788 

Journal  . (m)  368,844  389,459 

Jouriul  &  Sentinel. .  .(S)  138,241  129,M9 


Grand  Total  .  3,115,977  3,018,509 


ToUl  Daily  .  2,630,270  2,692,576 

Total  Sunday  .  668,644  623,699 

Grand  Total  .  3,298,914  3,316,275 


TRENTON.  N.  J. 

Evening  Times  (See  note)  913,688  845,513  68,175  G 
Times-Advertiser  (S)  85,262  91,981  6,719  L 


Total  Daily  . , 
Total  Sunday 
Grand  Total  . 


809,065  860,247 

138,241  129.509 

947,306  989,756 


SCHENECTADY.  N.  Y. 

Gazette  . (m)  719,743  767,612 

Union  Star  . (e)  687,180  693,740 


1,406,923  1,461,352 


Total  Daily  .  913,688  845,513  68,175  G 

Total  Sunday  .  85,262  91,981  6,719  L 

Grand  Total  .  998,950  937,494  61,456  G 

Note:  Times  (e)  and  State  Gazette  (m)  are  sold  in 
combination. 


WORCESTER.  MASS. 

Telegram  . (m)  704,978  657,301 

Gazette  &  Post . (e)  761,872  736,403 

Telegram  . (S)  229,254  204,489 


SCRANTON.  PA. 


Tribune  . 

571,397 

Times  . 

. (e) 

789,186 

Scrantonian 

. (S) 

213,978 

15,630  L 
107,764  L 
6,420  G 


TROY.  N.  Y. 

Record  .  767,233  672,270  94.963  G 

Record  (m)  sold  in  combination  with  Times-Record  (e). 
Linage  of  one  edition.  Record  (m),  only  is  given. 


ToUl  Daily  .  1,466,850  1,393,704 

ToUl  Sunday  .  229,254  204,489 

Grand  Total  .  1,696,104  1,598,193 


Total  Daily  .  1,360,583  1,483,977 

Total  Sunday  .  213,978  207,558 

Grand  Total  .  1,574,561  1,691,535 


123,394  L 
6,420  G 
116,974  L 


TULSA.  OKLA. 


SEATTLE.  WASH. 

Post-Intelligencer  ...(m)  581,876  523,340 

Star  . (e)  269,658  354,727 

Times  . (e)  933,572  884,012 

•Post-Intelligencer  ..(S)  343,488  301,293 

tTimes  . (S)  300,044  279,872 


Total  Daily  .  1,785,106  1,762,079 

Total  Sunday  .  643,532  581,165 

Grand  Total  .  2,428,638  2,343,244 


SOUTH  BEND.  IND. 

Tribune  . (e)  845,716  790,124 

Tribune  . (S)  123,939  129,038 


Tribune  . 

. (e) 

559.344 

548,041 

11,303  G 

World  . 

547,416 

536,202 

11,214  G 

Tribune  . 

. (S) 

132,193 

190,574 

58,381  L 

World  . 

. (S) 

181,764 

220,325 

38,561  L 

Total  Daily  . 

1,106,760 

1,084,243 

22,517  G 

Total  Sunday 

313,957 

410,899 

96,942  L 

Grand  Total 

1,420,717 

1,495,142 

74,425  L 

WASHINGTON,  D 

.  c. 

Times-Herald  .. 

..(Daily) 

970,347 

970,707 

360  L 

News  . 

. (e) 

652,390 

634,290 

18,100  G 

. (m) 

771,027 

783,502 

12,475  L 

Star  . 

. (e) 

1,758,928 

1,729,501 

29,427  G 

•Times-Herald 

. (S) 

337,633 

334,205 

3.428  G 

Post  . 

. (S) 

286,544 

284,542 

2,002  G 

tStar  . 

. (S) 

464,528 

483,789 

19,261  L 

Total  Daily  . 

4,152,692 

4,118,000 

34.692  G 

Total  Sunday 

1,088,705 

1.102,536 

13,831  L 

Grand  Total 

5,241,397 

5,220,536 

20,861  G 

YOUNGSTOWN.  OHIO 

Vindicator  Telegram ..  (e)  981,256  910,996  70,260 

Vindicator  Telegram. .  (S)  241,867  240,282  i,5g5i 

Grand  ToUl  .  1,223,123  1,151,278  71,Mii 


Figargs  Supplied  by  PablUhart 


BRONX  (NEW  YORK  CITYI 

Home  News  . (e)  201,831  207,435  5,604 

Home  News  . (S)  68,723  76,856  8,131 


Home  News  . (S) 

Grand  Total  . 


270,554  284,291 


MEMORANDUM  OF  ADVERTISING  IN  AMERICA! 
WEEKLY.  COMIC  WEEKLY  AND  'THIS  WEEr 
MAY,  1V41 


SPOKANE.  WASH. 


WESTCHESTER  COUNTY  MACY  GROUP 


Total  Daily  . , 
ToUl  Sunday 


.  .(m) 

369,987 

368,460 

...(e) 

598,556 

626,438 

.(S) 

239,607 

242,345 

968,543 

994,898 

239,607 

242,345 

1,208,150 

1,237,243 

SYRACUSE.  N.  Y. 

Herald  Journal  . (e)  1,016,759  1,074,381 

Post-Standard  . (m)  622,384  604,565 

•Herald  American  ...(S)  334,432  206,712 

Post-Standard  . (S)  135,478  145,328 


57,622  L 
17,819  G 
127,720  G 
9,850  L 


Mamaroneck  Times  .(e).. 
ML  Vernon  Argus . . . .  (e) 
New  Rochelle  Standard 

Star  . (e) 

Ossining  Citizen 

Register  . (e) 

Port  Chester  Item . . .  (e) 

Tarrytown  News  . (e) 

Yonkers  Herald 

Statesman  . (e) 

White  Plains  Dispatch  (e) 
Peekskill  SUr  . (e) 


•••AMERICAN  WEEKLY”  Linage  51,277  lines  j: 
‘‘‘COMIC  WEEKLY”  Linage  16,457  lines  is  included  iaa 
Sunday  figures  of  the  following  papers:  Albany  Tin 
Uition,  Atlanta  Journal,  Baltimore  American,  Boston  Aut. 
tiser,  CThicago  fierald-American,  Detroit  Times.  Milwdu-' 
Sentinel,  New  York  Joumal-American,  Pittsbu.gh  S; 
Telenaph,  San  Antonio  Light,  Syracuse  Herald-Amer  :i 
Wasnin^n  Times-Herald. 


•  ‘‘AMERICAN  WEEKLY”  Linage  60,103  lines  is  U 
Los  Angeles  Examiner,  San  Francisco  Examiner  and  Scavi 
Post-Intelligencer. 


41,447  L 
123,374  G 
39,690  L 


Total  Daily  .  1,639,143  1,678,946 

Total  Sunday  .  469,910  352,040 

Grand  Total  .  2,109,053  2,030,986 


39,803  L 
117,870  G 
78,067  G 


Total  Daily  .  3,658,943  3,828,683  169,740  L 

Total  Sunday  .  . 

Grand  ToUl  .  3,658,943  3,828,683  169,740  L 


••  ‘‘AMERICAN  WEEKLY”  Linage  51,277  lines  in  ; 
Buffalo  Oaurier  Express,  Cleveland  Plain  Dealer,  Mij 
Herald,  Nashville  Tennessean  and  Philadelphia  Kku 
60,103  lines  in  the  Portland  Oregonian. 


WICHITA,  KANS. 


TACOMA.  WASH. 

News-Tribune  . (e)  579,476  507,351 

Times  . (e)  424,541  412,035 

News-Tribune  . (S)  174,651  143,445 


Beacon  . (e) 

Eagle  . (m) 

Eagle  . (e) 

Beacon  . (S) 

Eagle  . (S) 


604,063  565,911  38,152  G 

394,212  397,296  3,084  L 

543,155  527,544  15,611  G 

251,088  207,348  43,740  G 

189,500  181,394  8,106  G 


Total  Daily  .  1,004,017  919,386 

ToUl  Sunday  .  174,651  143,445 

Grand  Total  .  1,178,668  1,062,831 


84,631  G 
31,206  G 
115,837  G 


Total  Daily  .  1,541,430  1,490,751  50,679  G 

Total  Sundav  .  440,588  388,742  51,846  G 

Grand  Total' .  1,982,018  1,879,493  102,525  G 


t  “THIS  WEEK”  Linage  37,018  lines  is  included  is  u 
Sunday  figures  of  the  following  papers:  AtlanU  CoiisiisuM 
Baltimore  Sun,  Birmingham  News  &  Age  Herald,  B’*' 
Herald,  Cincinnati  Enquirer,  (Cleveland  Plain  Dealer,  D^!i 
News,  Detrmt  News,  Indianapolis  Star,  Memphis  Conusm-i 
.\ppeal,  Milwaukee  Journal,  New  Orleans  Item  TriM 
New  York  Herald  Tribune,  Omaha  World-Herald,  Ph;!J“ 
phia  Record,  Pittsburgh  Press,  St.  Louis  (Jlobe-Den:.'-^ 
Washington  Star.  42,667  lines  in  the  Los  Angeles  Ti'i 
Portland  Journal,  San  Francisco  Chronicle,  Seattle 
and  Spokane  Spokesman  Review.  8,435  lines  in  the  Mins 
apolis  Tribune  (discontinued  May  4,  1941).  41,091  lisa: 
the  Chicago  Daily  News  (Eve.). 


Cautions  On  Reference 
To  U.  S.  A.  in  Ad  Copy 

“What  Every  Advertiser  Should 
Know  Before  Implying  that  the  U.  S. 
Government  or  its  Personnel  Approves 
His  Goods”  is  the  title  and  subject  of 
a  research  bulletin  published  this  week 
by  the  National  Better  Business  Bu¬ 
reau,  Inc.  The  bulletin  tells  how  ad¬ 
vertisers  can  use  photographs  of  mili¬ 
tary  or  naval  equipment  or  copy  which 
implies  use  of  a  product  by  sailors  or 
soldiers. 

Other  items  discussed  are  the  unau¬ 
thorized  use  of  the  P*resident’s  name; 
references  to  furnishing  or  equipping 
Federal  buildings;  and  rules  of  the 
various  government  agencies  in  re¬ 
gard  to  the  various  inspection,  grad¬ 
ing,  certifying  and  licensing  services 
which  they  administer. 

The  bulletin  points  out  that  manu¬ 
facturers  supplying  the  army  or  navy 
may  advertise  the  fact  provided  that 
there  are  no  implications  that  the 
goods  were  purchased  solely  as  a  re¬ 
sult  of  merit  and  that  no  copfidential 
data  is  disclosed  in  the  ad.  Tlie  Navy 
requires  that  such  ads  be  submitted 
for  review  before  publication.  The 


War  Department  objects  to  liquor 
ads  involving  military  personnel  but 
does  not  censor  use  of  army  equip¬ 
ment  or  uniforms  in  ads  provided 
they  are  authentic.  The  bulletin  states 
that  the  Office  of  Production  Man¬ 
agement  does  not  object  to  an  ad¬ 
vertiser  stating  that  his  equipment  is 
being  used  for  defense  purposes  but 
suggests  that  such  copy  be  checked 
with  the  proper  department  before 
publication. 


TO  WRITE  NOVEL 

W.  J.  Cash,  editorial  writer  for  the 
Charlotte  (N.  C.)  News,  pulled  up 
stakes  in  Charlotte  recently  and  left 
with  Mrs.  Cash  for  a  year  in  Mexico 
to  write  a  novel.  He’s  just  finished 
one  book,  “The  Mind  of  the  South”, 
which  was  instrumental  in  winning 
for  him  a  $2,400  Guggenheim  Fellow¬ 
ship.  The  projected  novel,  a  story  of 
a  Southern  textile  family,  an  Ameri¬ 
can  “Buddenbrooks”  will  be  packed 
with  the  realistic  struggle  of  a  South¬ 
ern  wage  earner.  Mr.  Cash  was  to 
stop  over  at  Austin,  Tex.,  to  speak  to 
1,200  graduates  of  the  University  of 
Texas.  They  will  proceed  by  rail  to 
Mexico  City. 


WRITERS  ELECT 

The  Southern  Sportswriters  and 
Radio  Commentators  convention  at 
Silver  Spring,  Fla.,  recently  elected 
Jimmy  Thompson,  sports  editor, 
Greenville  (S.  C.)  Piedmont,  presi¬ 
dent;  Jack  Troy,  sportswriter,  Atlanta 
(Ga.)  Constitution,  first  vice-presi¬ 
dent;  John  Marshall,  Raleigh  (N.  C.) 
Times,  sports  editor,  second  vice- 
president;  and  Fisherman  Gurley, 
Spartanburg  (S.  C.)  Journal  photog¬ 
rapher  and  sports  editor,  third  vice- 
president.  Jim  Reed,  WFBC,  Green¬ 
ville,  S.  C.,  was  elected  secretary- 
treasurer. 


ceeds  Robert  C.  Connell,  Tribusj 
sports  editor,  who  resigned  to  end  tit 
military  service.  Resignation  of  W  nn 
bert  T.  Home  to  enter  Naval  Re«rv|  cli 
service  as  a  lieutenant  has  been  fd  or 
lowed  by  t'.ie  addition  of  Robert  Kea  of 
and  Russell  Engel  to  the  advertisil  Co 
staff  of  the  Burlingame  AdvaJ  Ki 
Clifford  Thorson,  formerly  with  5^  Ej 
Francisco  Examiner,  is  now  handisi  Rt 
classified  for  the  Advance.  Terrel  H. 
Hayward  has  joined  the  Tribune  4  M 
classified  man  as  a  result  of  Joe;|  cu 
Goularte’s  departure  for  U.  S.  Ars| 
Service.  '  N 


WIGET  NAMED  EDITOR 

Ted  M.  Wiget,  city  editor  and  court¬ 
house  reporter.  Redwood  City  (Cal.) 
Tribune,  has  been  named  editor  of  the 
Burlingame  (Cal.)  Advance,  it  is  an- 
noimced  by  Peninsula  Newspapers  In¬ 
corporated,  operators  of  both  papers 
and  of  the  Palo  Alto  (Cal.)  Times. 
Mr.  Wiget  succeeds  Fred  O.  Glover, 
now  a  lieutenant  in  the  U.  S.  Naval 
Reserve.  W.  F.  Goble,  city  reporter, 
Tribime,  takes  the  courthouse  beat 
succeeding  Wiget.  Otto  Talent  suc- 


DREW  GETS  DIPLOMA 

The  diploma  which  Drew  Middled 
didn’t  get  from  Syracuse  Univafj 
six  years  ago  when  he  finished^ 
college  course — because  he  coulij 
type  40  words  a  minute — was  award 
him  recently  in  absentia.  Middletd 
then  on  leave  from  his  Associated  Ft4 
London  post,  was  honored  at  a 
monial  dinner  in  March  by  Syrse^ 
faculty  members  who  denied  hisj 
degree  in  1935.  He  wasn’t  preseDtl 
get  the  degree  because  he  was  en  rc4 
back  to  London. 


for  JUNE  14.  1941 

Howard  Palmer  Quits  MEYER  HONORED 

H  Washington,  Jime  11— “The  people 

As  Lireenwicn  naiior  the  u.  S.  are  more  intelligent  than 

The  Greenwich  (Conn.)  Press  an-  the  press  and  those  in  public  office 
nounced  June  12  that  Howard  W.  give  them  credit  for.  They  want  to 
Palmer,  its  editor  and  general  man-  he  told  the  truth,  clearly  and  cour- 
ager  and  former  president  of  the  ageously,”  Eugene  Meyer  declared 
National  Editorial  Association,  has  tonight  as  the  Advertising  Club  of 
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resigned. 


Washington  feted  him  upon  comple- 


Recuperating  from  a  serious  illness,  tion  of  eight  years  as  publisher  of  the 
Mr.  Palmer  will  take  a  three-month  Washington  Post. 
vacation  before  returning  to  active  ■ 

newspaper  work.  He  was  stricken  Plan  For  Equalized 
more  than  a  year  ago  with  a  blood  -  ,  , 

infection  which  nearly  caused  his  AO  itOlGS  UeSCXinea 
death.  Last  January  he  returned  to  Successful  operation  since  1924  of 
his  desk,  but  in  April  he  underwent  a  frequency  discount  plan  equalizing 
an  appendectomy  and  suffered  a  re-  local  and  national  advertising  rates. 


currence  of  the  infection. 


to  cultivate  regular  advertisers  in 


Mr.  Palmer  was  editor  and  general  weeklies,  was  described  by  Claude  G. 
manager  of  the  Greenwich  weekly  for  Brodhecker,  field  representative  of 
15  years.  The  paper’s  owner,  Ralph  Greater  Weeklies,  Brownstown,  Ind.,  at 
E.  Brush,  Greenwich  lawyer,  ap-  the  Kentucky  Press  Association’s  72nd 
pointed  Walter  B.  Stoddard,  formerly  annual  summer  meeting  at  Mammoth 
dty  editor,  as  editor.  Alden  W.  Smith,  Cave,  Ky.,  June  5-7. 
formerly  sports  editor,  was  named  All  display  advertising  was  put  un¬ 
managing  editor.  Frank  F.  Anthes  der  a  single  rate,  with  no  distinction 
will  serve  as  business  manager  and  made  between  local  and  national  copy, 
also  will  continue  to  direct  the  job  on  Mr.  Brodhecker’s  own  weekly  in 
printing  department  of  the  Press.  Indiana,  the  Brownstown  Banner,  he 
■  said.  Regular  advertisers  were  given 

E.  M.  Anderson  Heads  a  20%  rebate  at  the  end  of  the  con- 

Nr*  Praee  Aeen  cannot  say  that  we 

•  *  A  wsso  xvsaii*  increased  our  national  advertising  by 

Hie  North  Carolina  Press  Associa-  this  move,”  said  Mr.  Brodhecker. 
tion,  holding  its  annual  convention  in  “What  one  individual  paper  does  in 
Charlotte  June  5  and  6,  elected  Ed  M.  this  line  is  of  no  consequence.  But 
Anderson  of  West  Jefferson  president  we  are  satisfied  and  our  advertisers 
and  made  a  move  toward  greater  unity  are  satisfied.  We  have  eliminated 
in  the  Americas  by  indorsing  the  prin-  friction. 

ciple  of  interchange  of  editors  between  “National  schedules  which  formerly 
North  American  and  South  American  came  through  the  local  dealer  and 
countries.  Mr.  Anderson,  publisher  of  were  on  a  hit  and  miss  basis,  now 
weekly  papers  at  West  Jefferson,  come  direct  from  the  agencies  and 
Sparta,  and  Brevard,  succeeded  L.  C.  they  are  more  sure.  Ilie  pay  is  there 
Gifford,  publisher  of  the  Hickory  Daily  promptly  and  no  trouble  is  experi- 
Record.  Herbert  Peele,  Elizabeth  City  enced.  I  am  not  going  to  say  that  this 
Advance,  was  elected  vice-president;  will  solve  your  problem.  But  it  did 
Hiss  Beatrice  Cobb  of  Morganton  was  solve  ours  and  it  has  proved  a  satisfac- 
chosen  secretary.  tory  arrangement  since  we  started  in 

W.  K.  Hoyt,  Winston-Salem  Journal  in  1924.” 
and  Sentinel,  was  in  charge  of  the  Qppy-Q  nnrMiC  nP  DOT  T  C 
daily  newspaper  meeting  and  Clarence  IrflWDEi  KJs  irKJlAtO 

Griffin  of  Forest  City  was  head  of  the  Jvme  7-^enator 

weekly  paper  group's  discussions.  Gerald  P,  Nye  of  North  Dakota,  has 
In  the  afternoon  the  delegates  were  introduced  a  resolution  to  empower 
the  guests  of  Curtis  B.  JohLon,  pub-  the  Committee  on  Interstate  Com- 
Usher  of  the  Charlotte  Observer,  at  to  investigate  “polls  purporting 

the  Observer  Fresh  Air  Camp  for  to  measure  or  indicate  the  state  of 
luncheon.  public  opinion  upon  matters  of  na- 

Other  speakers  were  R.  H.  Mark-  tional  important,  the  results  of  which 
ham,  Christian  Science  Monitor,  author  published  in  newspapers,  maga- 
of  “The  Wave  of  the  Past,”  and  A.  L.  o*"  oth«r  publications.”  The 

Bradford,  United  Press.  Committee  would  be  directed  to  in- 

■  quire  chiefly  into  the  procedure  and 

I  91  25-YR.  EMPLOYES  methods  us^  in  conducting  the  polls  | 

u  *  .u  Kz-iu  and  tabulating  the  results. 

Five  new  members  of  the  Old  **  _ 


Timers”  club  of  the  Capper  Publica¬ 
tions,  Inc.,  at  Topeka  has  swelled  the 
membership  in  the  club  to  91.  ’ITie 


ARE.  DAILY  SUSPENDED 

The  fiisbee  (Ariz.)  Daily  Review 


club  includes  employes  with  25  years  th®  Bisbec  Evening  Ore,  were 

or  more  of  service.  ’The  new  members  conrolida^  publication 

of  the  club  are:  MUton  Tabor,  Daily  ^®  ®«bee  Evening  <>e  will  be  dis- 


Capital  editorial  writer;  Clark  J.  Cross, 
Kansas  editor  of  the  Daily  Capital; 
Earl  Chesney,  magazine  pressman; 


continued,  according  to  Folsom  Moore, 
managing  director  of  the  Cochise  Pub¬ 
lishing  Company,  publishers.  ’The 


Ralph  Trimbl^  stereotyper;  Mrs.  b!  Evening  9re  wM  found^  ^  Hoy  ^d 
H,  I„g.Ub.,  Itootyp.  operator,  aad  S,';;™ ,  “ 


Mrs.  h^ry  Child,  employe  in  the  cir¬ 
culation  department. 


lease-lend  program  in  those  domin-  ciated  with  several  Boston  agencies, 
ions.  He  plans  to  continue  his  journey  ■ 

to  India  and  the  Far  East.  Sigrid  CAMP  CORRECTION 

Schultz,  Tribune  Berlin  bureau  chief.  Last  week  under  a  list  of 
who  has  been  in  U.  S.  on  a  leave  of  army  camn  Donulations.  the 


absence,  is  convalescing  at  her  home  Galveston,  Tex.,  should  have  been 


in  Westport,  Conn.,  following  an  ex¬ 
tended  illness. 


ti/tde 

f^u  Lllilier 

This  paragraph  is  reproduced  from  a 
letter  received  last  week  from  one  of  the 
largest  newspapers  on  the  west  coast. 


We  can  use  50  of  these  maps 
and  our  order  blemlc,  together  with  a  check 
for  is  enclosed.  1  ^ 


On  these  maps  the  publisher  will  indicate  the  buying 
power  of  his  market,  the  coverage  of  his  paper,  the 
defense  activities  and  other  data  that  will  give  his  space 
salesmen  an  advantage  over  all  competition. 


SECTION  OF 
MAP  REPRODUCED 
EXACT  SIZE 


iSchohoria/  /I 

)  ALBANY 

(Albany 


Jglens  I _ 

_  iBanni^gtc 

limE  Sofotogo  I  I 

FALISO''"®"^  \  ©SARATOGA  SPRINGS 

S)©  (“'^^.©___AMSTER0AM _ * 

JOHNSTOWN# 

r>jMontoomery/<‘'^K  ^  I  f 

1^  _ 

JOHOCS  /Berkshir* 


Rensse*  • 
loar  • 


YOU  ALSO  CAN  USE 
EDITOR  &  PUBLISHER  STATE  MAPS  OF 
COUNTIES  AND  KEY  MARKETS 


(Six*  ••/]"xll") 


25c  Each.  Complete  Set  48  States  $9.25 

50  or  More  (Any  Assortment) 

19c  Each 

. ORDER  BLANK 


(date) 

EDITOR  &  PUBLISHER 

1700  Times  Bldg.,  New  York.  N.  Y. 

Inclosed  find  money  order/check  in  the  amount  of - for  which 

send  us  the _ maps  indicated  below  (@1  25c  cock 

(quantity) 


property  of  the  Cochise  Publishing 
Company  in  1928. 


NODERER  TO  FAR  EAST  PROMOTION  HEAD 

H.  Lyman  Armes,  advertismg  man 
E.  R.  Noderer,  formerly  in  the  Berlin  and  former  Boston  Post  reporter,  has 
bureau  of  the  Chicago  Tribune,  left  returned  to  Newspaper  Row  and  the 
U.  S.  recently  for  an  extended  trip  executive  management  offices  of  the 
to  the  Far  East.  At  present,  he  is  in  Post,  as  director  of  promotion.  For  21 
Australia  and  New  Zealand,  writing  years  he  has  been  an  independent  ad- 
dispatches  on  the  affect  of  America  s  vertising  counsel  and  has  been  asso- 


_ Alabama 

_ Iowa 

_ Nebraska 

- Rhode  Island 

_ Arizona 

_ Kansas 

_ Nevada 

- So.  Carolina 

_ Arkansas 

....Kentucky 

_ New  Hamp. 

. — So.  Dakota 
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_ Louisiana 
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-...Tennessee 

_ Colorado 

_ Maine 
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. — Texas 
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_ Maryland 

_ New  York 

- Utah 

_ Delaware 
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_ No.  Carolina 

-...Vermont 

_ Florida 

_ Michigan 

_ No.  Dakota 

....Virginia 

_ Georgia 

_ Minnesota 

_ Ohio 

- Washington 

_ Idaho 

_ Mississippi 

....Oklahoma 

_ West  Virginia 

_ Illinois 

_ Missouri 

_ Oregon 

_ Wisconsin 

_ Indiana 

_ Montana 

_ Pennsylvania 

_ Wyoming 

(NOTE;  Washington,  D.  C.,  is  shown  on  Maryland  and  Virginia  maps.) 


complete  set/t  ef  the  48  states  @  $9.25 


Last  week  under  a  list  of  U.  S. 
army  camp  populations,  the  city  of 


listed  as  the  nearest  daily  newspaper 
center  to  Camp  Wallace.  i 


Index  on  same  sheet  with  map 
All  maps  same  sixe  and  styU 
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EDITOR  &  PUBLISHER 


Centenary  Issue 
In  Iowa  City 
Used  233  Photos 

Historic  Pictures  Fill 
Nearly  100  Pages  Of 
Press-Citizen  Edition 


s.  A.  PRESS  ATTACHES 


year  later  became  night  city  editor. 


D.  C."  JilnV  11-Nelson  ^  he  joined  the  CaU-Bulletin.  - Newspapers  For  Sole _ 

Riley  and  William  Wieland,  former  Kenneth  Uhl,  43,  managing  editor,  For  Ssle:  One  of  the  most  profitable  nnop- 
newspapermen,  have  been  appointed  Times-Delta,  died  June  Hea  p5p.'*6o!opo'“ eB^®i898^tu 

“special  advisers  on  press  matters”  jomed  that  newspaper  in  1937  of  publisher  sells  this,  grossing  $60,ooo 

anH  accicmmi  tn  Sniitb  Ameripan  am-  after  Serving  on  newspapers  in  San  _ 

ana  assignee  to  aouui  American  em-  c*  Murray  E.  Hill,  Broker,  Nsjihvllle,  Tennessee 

bassies,  Riley  to  be  attached  to  the  francisco,  Portland  Chicagt^  St. - 

embassv  at  Lima  and  Wieland  at  Rio  Lo^is.  New  Orleans,  Shanghai,  Smga-  Paclflc  Northweet—eenU- weekly;  will  ,hi 
emo^y  at  ^l^a  aim  Wie^a  at  mo  Manila  and  Honolulu  •""“»*  gross;  good  town;  good  future, 

de  Janiero.  The  State  Department  “laniia  ana  Honolulu.  ^  ^  Stypes,  Mills  Bldg.,  San  Francisco. 

explained  that  the  work  of  Ambassa-  Clarence  Lin;,  winner  of  1939  •  - 

dors  has  increased  substantially  and  Pulitzer  Prize  honorable  mention  for  Nowtpopor  irokon 


A.  W.  Stypes,  Mills  Bldg.,  San  Francisco! 


Nowtpopor  Irokon 


Something  different  in  newspaper  that  they  have  been  devoting  much  coverage  of  the  Hawley-Smtmt  ta^ - - 

historical  issues  was  provided  by  the  time  to  press  matters  which  could  June  o  m  Washington.  He  capable  handling,  buying,  selling  mergers. 

100-page  centennial  edition  of  the  be  handled  as  efficienUy  by  a  spe^l  had  l^n  a  Washington  corre^nd- 

Iowa  City  (la.)  Press-Citizen,  issued  adviser.  The  selection  of  experienced  Journal  oj - • 

May  27.  It  told  the  history  of  the  newspapermen  for  the  posts  has  no  Commerce  for  23  yearn  and  w^  bu-  D^ly  ^d  WeelUy  Purees  Negotutsd 

city  and  its  people  largely  in  pictures  deeper  implications,  it  was  said.  If  ff hn™e  of  his  re-  Building  New  YmI 


ews.  Nowspoporg  Wootod 

Charles  C.  Davis,  66,  former  owner  Dally  and  Weekly  Hewapapera  in  all  sse- 

and  publisher  of  the  Falls  City  (Neb.) 

_  ..  u  j  u  buyers  with  $5,000  to  $500,000  cash  fw 

News,  until  it  was  purchased  by  the  down  payment.  Harwell  i  Fell,  20U 
Journal  in  1932,  died  at  Indianapolis  -  Birmingham.  Ala. 

June  7. 

Richard  G.  Zecher,  70,  eastern  dis- 


tion  of  16  awards  for  outstanding  trict  manager  for  the  circulation  de¬ 
work  in  the  newspaper  business  and  partment  of  the  Lancaster  Newspa- 


ciiy  CUIU  iu>  —  »v  *u__„  I-U-  _ limes  ouiiuing  xiew  lork 

instead  of  the  lengthy  articles  com-  it  is  found  that  the  use  of  special  months  ago.  He  also  -  - — _ 

mon  in  such  special  editions.  A  total  advisers  on  press  matters  offers  _a  N.w.popor.  Wootod 

of  233  cuts  up  to  four-column  size  practicable  solution  the  system  will  - - 

appeared  in  four  tabloid  sections  pub-  be  generally  adopted,  the  Depart-  Charles  C.  Davis,  66,  former  owner  Dally  and  Weekly  Hewapapera  in  all  sse- 
lished  in  addition  to  a  16-page  reg-  ^ent  said.  publi^er  of  the  Falls  City  (Neh  )  »^Yth®$5Too“i,*$So“ooo“r^  S 

ular  edition.  ■  News,  until  it  was  purchased  by  the  down  pAyment.  Harwell  i$  Fell.  20t$ 

Nostalgia  aplenty  was  supplied  the  tattoo*  hto  oui'^vir  1932,  died  at  Indianapolis  *th  Ats.,  Birmingham,  Ala. _ 

Iowa  City  old  timers  in  pictures  by  HEADLINERS  /UR  SH^Jlnr  June  7. 

the  Press-Citizen,  with  this  explana-  Atlantic  City,  June  11— Presenta-  Richard  G.  Zecher,  70,  eastern  dis-  Syodleotoa 

tion  in  a  page  one  box:  tion  of  16  awards  for  outstanding  trict  manager  for  the  circulation  de-  Edltorial-250  words^n 

Explains  Doviotion  work  m  the  newspaper  busmess  and  partment  of  the  Lancaster  Newspa-  running  four  years.  Would  like  to  pises 

“The  purpose  of  this  special  edition  allied  fields  at  the  eighth  annual  pers,  Inc.,  died  at  the  Lancaster  Gen-  Syndicate.  Box  3233,  Editor  &  Pnb- 

is  to  re-xre^  the  moods,  spirits  and  National  Headliners’  Frolic  will  be  eral  Hospital  June  9.  - 

customs  of  days  gone  by — to  recall  broadca.st  nationally.  The  awards  Mrs.  Lucien  I.  Boissonault,  Que-  Holp  Wontod 

many  pleasant  experiences  for  the  will  be  made  Saturday  night,  June  bee’s  first  woman  journalist,  ^ed  at  - 

older  generation,  and  to  reveal  to  the  28,  at  the  Hotel  Traymore  and  the  her  home  in  Quebec  City,  aged  76.  Adverting  SalesmAn,  good  copywriter  per 
present  generation  just  what  the  ex-  proceedings  will  be  carried  over  96  One  of  the  first  French-Canadian  rTtVcw’^  ’  202 1  Westchestir  At“  ,  Bro^^^^ 
pression  ‘the  good  old  days’  means.  stations  of  the  NBC  blue  network,  women  to  actively  engage  in  jour-  New  York. 

“We  thought  photographs  were  Ae  Arrangements  were  made  by  the  nalism,  Mrs.  Boissonault  was,  before  Advertising  SoUcitor,  capable,  for  poeitio. 
best  means  of  telling  this  story.  The  Press  Club  of  Atlantic  City  and  Abe  her  marriage,  attached  to  Lc  Journal  vacated  by  draftee.  Salary  and  commi»- 
Press-Citizen  has  issued  two  historical  Schechter,  special  events  director  of  of  Montreal  and  L’Evenement  of  Que-  about  $45  weekly.  Must  be 

editions  within  the  last  four  years,  one  nBC.  More  than  150  editors,  pub-  bee.  fu7e  wUh^ie^rencea 

at  the  time  of  the  opening  of  the  new  Ushers,  columnists,  newsreel  and  Mrs.  Ruth  Massfv  Wam-  <>R  wif..  Texas. 


Syodicotos 

Inspirr*'onal  Editorial — 250  words — bees 
running  four  years.  Would  like  to  place 
with  Syndicate.  Box  3233,  Editor  &  Pub¬ 
lisher. 


Help  Wootod 


present  generation  just  what  the  ex-  proceedings  will  be  carried  over  96  One  of  the  first  French-Canadian 
pression  ‘the  good  old  days’  means.  stations  of  the  NBC  blue  network,  women  to  actively  engage  in  jour- 
“We  thought  photographs  were  the  Arrangements  were  made  by  the  nalism,  Mrs.  Boissonault  was,  before 
best  means  of  telling  this  story.  The  Press  Club  of  Atlantic  City  and  Abe  her  marriage,  attached  to  Lc  Journal 
Press-Citizen  has  issued  two  historical  Schechter,  special  events  director  of  of  Montreal  and  L’Evenement  of  Que- 
editions  within  the  last  four  years,  one  NBC.  More  than  150  editors,  pub-  bee. 

at  the  time  of  the  opening  of  the  new  lishers,  columnists,  newsreel  and  Mrs.  Ruth  Massey  Waite  58  wife 


Mrs.  Ruth  Massey  Watte,  58,  wife 


building  and  one  on  the  evasion  of  radio  men  already  have  accepted  in-  of  Clark  F.  Waite,  president  of  &uth-  CUsxifled  Advertising  SoUcitor  capable  oi 

the  Iowa  City  centennial  observance  vitations  to  attend  the  frolic  June  ern  (California  Associated  Newsna-  taking  principal  reaponsibility  on  mijor 

two  years  ago.  It  seemed  to  the  staff  07  29  norc  Hlarl  Iimo  7  of  tV.  r  •!  u  ^  classification,  should  progress  to  Assistant 

f  fUo  efo.-Jo=  in  Tnwa  ritvV  ‘  family  home  CTassified  Manager  after  proving  sales  and 

^t  the  untold  stories  in  Iowa  City  s  ,  Beverly  Hills,  Cal.  In  addition  to  managerial  ability.  City  of  700.000.  lead- 

history  could  best  be  related  at  this  _  _  ■  j  u  -  -  J  U  ing  morning  newspaper,  good  salary,  and 

time  torough  the  medium  of  photo-  CORRECTION  a"™ 

graphs.” 


husband,  she  is  survived  by  a  son, 
Alden  C.  Waite,  editor  of  the  Glendale 
In  announcing  that  Quaker  Oats  (Cal.)  News-Press,  and  a  daughter. 


*  V  ..  d>  F  j  _Y  ij  A*  All  diuiviuiiteiiiK  uidt  wudivcri  v/dto  iv 

Reproduction  of  a  o  -  ime  ^Qj^pa^y  Chicago,  was  introducing  Mrs.  Chase  Wanglin 
photographs  was  a  difficult  task,  but  ready-to-serve  “Quaker  wangiin. 


taking  principal  responsibility  on  major 
classification,  should  progress  to  Assistant 
Classified  Manager  after  proving  sales  and 
managerial  ability.  City  of  700,000,  lead¬ 
ing  morning  newspaper,  good  salary,  and 
unusual  opportunity.  Write  giving  ago, 
experience,  and  full  details.  Send  photo¬ 
graph.  Box  3238,  Editor  &  Publisher. 


many  of  those  photos  were  used  sat-  ^  newspaper  test  campaign 

isfactonly.  Several  woodcuts  also  •  jii  Editob  &  Publisher  last 


were  used. 

The  first  tabloid  section  of  20  pages 


in  Peoria,  Ill.,  Editor  &  Publisher  last 
week  inadvertently  failed  to  men¬ 
tion  that  the  advertising  is  appiearing 


de^t  with  the  history  of  the  Pr^-  ^^e  Peoria  Journal-Transcript  as 
Citizen  and  was  the  only  section 
where  words  supplemented  the  pho¬ 
tographs  in  telling  the  story.  The  M  ' 

center  spread  reproduced  14  illustra-  0| 

tions  from  “AP — The  Story  of  News,”  UH- 

through  the  courtesy  of  the  Associated  - 

Press  and  the  book’s  author,  Oliver  WILL  R.  MACDONALD,  automobile 
Gramling.  News  photo  highlights  editor  of  the  Detroit  Free  Press,  is 
of  former  years  in  Iowa  City  also  dead  at  the  age  of  64  after  a  brief 
were  shown.  illness.  Macdonald  had  been  with  the 

Other  Sections  Free  Press  as  city  editor,  sports  edi- 

j  _ oA _ _  lor  aii'j  auto  editor  since  1520  Pre- 


were  shown.  illness.  Macdonald  had  been  with  the 

Other  Sections  Free  Press  as  city  editor,  sports  edi- 

The  second  section,  in  24  pages,  P*-®; 

sought  to  picture  Iowa  City  business  f 

of  by-gone  days,  stressing  the  appear- 

ance  of  the  downtown  section  in  ear-  1912  and  held  executive  positions  on 


Her  years.  ‘‘The  Horse  and  Buggy  ^"*1  Chicago  newspapers 


Era”  was  the  title  of  the  24-page  third 
section  which  attempted  to  portray 


Allmond  McKay  Griggs,  65,  former 
owner  and  publisher  of  the  Ports- 


CLASSIFIED 

RATES 


•  HELP  WANTED"  AND  ALL 
OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

"SITUATIONS  WANTED" 
(Cash  with  Order) 

I  time  —  .50  per  line 
4  times  —  .40  per  line 

PERSONNEL  SERVICE 
four-times  "Situations  Wanted" 


PETER  STOURHTON 
CONOVER 


the  modes  of  transportation  before  mouth  (Va.)  Star,  died  June  3  at  a  carries  with  it  a  year's  registration  in  the 


the  days  of  paved  streets  and  stream¬ 
lined  automobiles.  An  effective  cen¬ 
ter  spread  showed  autos  mired  in  mud 


Norfolk,  Va.,  hospital,  after  a  long  Personnel  Service,  which  places  hundreds 
illness.  of  men  end  women  annuelly  in  the  news- 

Lawrence  Dean  Clark,  52,  financial  •«lv*rtisinq. 


in  “the  good  old  days  of  motoring  editor,  Oakland  (Cal.)  Tribune,  died  end  Alliod  fields.  Registration 


history.”  June  5  after  a  week’s  illness  with  a  **"1  “P®" 

The  fourth  section,  in  32  pages,  was  heart  ailment.  He  had  been  with  the 
a  “Family  Album.”  It  was  designed  Tribune  since  1922.  c  ^ 

as  a  typical  f^ily  album  showing  Hewlett  Cromwell,  44,  FORMS  CLOSE  1 1:00  A.M.  THUR. 


as  a  typical  family  album  showing 


FORMS  CLOSE  11:00  A.M.  THUR. 


.  ,  •  •  .  •  A  _  J  MS  A  AX.  W  A  A  ^  nWlfl  W  tt, 

pictures  of  ancient  vintage  and  cos-  assistant  city  editor  of  the  San  Fran-  ^  .  j  *  I-  4  11  1  ^ 

publisher  and  Win  B.  G,„„  man-  “ 

aging  editor  of  theftess-Ciliaen.  earbon-monoxide-filled 

njTTlTTTtrc*  brother,  Lewis  H.  Crom- - — - 

V^UCidiO  IXUDUixCg  well,  Petaluma  attorney,  said  he  “E«m  As  You  Learn  Writing,” 


Bosiooss  Textbook 


GUESTS  OF  TRIBUNE 

Sixty-two  high  school  students  from 


couldn’t  go  any  further/’  Mr.  Crom-  E.^aZScsUl 


“Bam  As  Ton  Learn  Writing,” 
by  Dorothy  Banker.  $1.00  postpaid. 


five  mid-western  states  were  guests  ^gll  had  been  despondent  since  his  cant. 

of  the  Chicago  Triune  for  a  day  m  divorce  from  his  wife  on  May  21.  He  CircoloNoo  Pronetioo 

Chicago,  June  10.  The  students  whose  had  worked  at  the  Call-Bulletin  the  - 

achievements  have  won  them  a  place  day  before  his  death  Joining  the  9nii  ClrcnUtlon  Serrtce  for  small  daily  newspa- 

*1.0.  r-rxll  ♦brx  Wp-M  niti  m  ^  ueaui.  joimog  lOO  ooii  pe„  „„  strictly  no  pay  if  no  gain  eommis- 

on  the  honor  roll  of  the  WGN  Citi-  Francisco  Chronicle  as  a  reporter  after  sion  basis.  Fifteen  satisfied  Mid  Western 

zens  of  Tomorrow  radio  program,  serving  in  the  World  War  as  a  Coast  dailies  at  present.  Box  3127.  Editor  A 

sponsored  by  the  Tribune,  were  artUleryman,  Mr.  Cromwell  earned  -  - 

greeted  by  Col.  Robert  R.  McCormick,  recognition  in  covering  the  Santa  Si'fpsstul  subsrrintion  contests  for  over 
miKlicVior  1  u-  ■  1  nnn  j  *0  years.  CHARLES  PARTLOWE  CO., 


pers  on  strictly  no  pay  if  no  gain  commis¬ 
sion  basis.  Fifteen  satisfied  Mid  Western 
dailies  at  present.  Box  3127,  Editor  A 
Publisher. 


publisher. 


Rosa,  Cal.,  lynchings  in  1920  and  a 


30  years.  CHARLES  PARTLOWE  CO.. 
Occidental  Building.  Indianapolis,  Ind. 


Pf-tor  S.  Conover 

Peter  Stoughton  Conover 
is  now  editor  of  the  Nut- 
ley  (N.  J.)  Sun,  a  Per¬ 
sonnel  Service  placement. 
Newspapermen  find  bet¬ 
ter  jobs  every  week 
through  the  classified  col¬ 
umns  and  by  means  of 
the  Personnel  Service. 
Full  details  in  classified 
masthead. 


THE  PERSONNEL 
SERVICE 

Editor  &  Publisher 
1700  Times  Baildiog 
New  York,  N.  Y. 
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Help  Waeted 

(Coat’d) 


SitaatioRS  Wanted 
Advertitief  (Coat’d) 


Competent  Adyertising  Solicitor  and  layout  Advertising  Solicitor,  25,  five  years’  experi- 


man  lor  fast-growing  newspaper  in  boom-  ence  metropolitan  area.  Now  advertising 

ing  southern  market  of  200,000.  Salary  manager  weekly.  Proven  record;  draft 

and  bonus.  Don’t  answer  01110.18  available  exempt.  Near  New  York.  Box  3223,  Edi- 

immediately.  Box  3203,  Editor  &  Pub-  tor  &  Publisher.  _ 

Usher. _ Display  Advertising;  fifteen  years  success- 

Expert  Duplex  Tubular  Pressman  to  work  ful  selling,  clean-cut,  forceful,  dynamic, 

two  week.s  on  recently  erected  old  1  to  1,  Age  32,  deferred.  Six  years  present  daily, 

to  adjust  and  make  it  print  well.  Prefer  Box  3173,  Editor  &  Publisher. 

regularly  employed  expert  who  wants  to  - - 

pick  up  some  suitable  money  in  two  Two  Newspaper  Executives,  under  35,  mar- 


Shop  the  equipment  mart  -And  Sav 

New  Equipment  and  Supplies  —  Used  Machinery  Bargains 
For  the  Printing-Publishing  Field 


ful  soling,  clean-cut,  forceful,  dynainic.  Competing  Room  Equipmont  For  Salo 

Age  32,  deferred.  Six  present  daily.  _ _ ^  ^ ^  ^  _ _ 

Box  3173,  Editor  &  Publisher.  Again  and  again,  far-sighted  executives  of 


Mocbonical  Eqnipmont  Wanted 


weeks  away  from  regular  job.  Claremont 
(N.  H.)  Eagle. _ 


1  Layout,  2  Copy  Jobs 


Again  and  again,  far-sighted  executives  of  Newspaper  Equipment  Bought  or  Sold 
modem  newspapers  find  that  exclusive  Gm.  O.  HelTelman,  406  W.  Pico,  Los  Angeles 
eennnn.^e»*‘“wi.h'"?irtlr*  WauUd:  Single  Width  Ooss  press;  13%  il^i'h 


The  Washington  Post  has  immediate  open-  oim. 

ings  for  (a)  layout  man  to  make  specula-  Ej'Igr  *  P°.blishej^ - 

live  layouts  for  real  estate  display  and  Young  Woman,  ‘25,  college  graduate,  four 


classified  display  advertisers — must  be 
fast  and  versatile  (b)  copy  writer  for 
classified  department,  to  write  descriptive 
agate  ads,  also  copy  for  display  ads  (c) 
copy  writer  for  classified  promotion; 
house  ads  and  direct  mail.  W’rite  fully  to 
Post  Classified  Manager,  and  include 

samples  and  references.  _  _ 

ilschsnlcal  Executive — experienced  in  press¬ 
room  stereotype  production  management, 
capable  produce  top  quality  newspaper 
color  work.  Box  3194,  Editor  &  Pub- 

liaher. _  _  _ 

■sporter  News  Editor  wanted  at  once  for 
Connecticut  weekly.  Must  have  car. 


ried,  draft  exempt,  employed  outstanding  effect  startling  economies  with  faster, 

daily,  desire  managership  dissatisfied  less  complicated  operation  and  up  keep.  deck  for“  sa^e  ’oive  fnU 

publishera  property.  Combined  experi-  , — .  .unVurLT — \  deck  for  same,  (live  full  detaiKs  and 

ence  covers  ail  departments.  Confidential  (^LINOTYPE-*)  _ prices.  Box  3224,  Editor  &  Publisher.  _ 

exchange  case  histories  desirable.  Salary  a  Blue  Streak  saves  more  than  it  costs!  Wanted:  24  or  32-page  Goss  .Straightline 
Ed'HS^**^PnblishM”'^‘“"‘*^'  Linotnies,  Intertypes  from  practical  Press  two  plates  wide,  with  21%"  sheet 

- — - ^ ; - machinists.  Unequalled  values.  Large  whether  with  or  without  stereo- 

oung  Womaii,  25,  college  graduate,  four  stock;  all  models  on  hand  for  quick  turn-  lyp®  equipment  and  motor.  Address, 

years’  experience,  advertising  agency  and  over.  Evervthine  for  the  comnosin^  Box  3225,  Editor  &  Publisher, 

newspaper  work,  wants  a  good  job.  Box  room  m  r~A  ^  ^  ^ - - 

3219,  Editor  &  Publisher.  23V'£aimfe  StVeet’’^'''^New  York^N^  Y.  "  ^^'anU^hison!' Kansas 

Sitnations  Wantnd  Guaranteed  BoboUt  Idnotypos  A  Intertypes  Ph.to.Engraving  Eqnipninnt  Far  Sain 

Circalation  See  HOOD  FALCO  CORP.,  First  - - — — - 


years’  experience,  advertising  agency  and 
newspaper  work,  wants  a  good  job.  Box 
3219,  Editor  &  Publisher. 

Sitnations  Wantnd 
Circalation 


printing  diameter,  21%  inch  cut  off.  or 
deck  for  same.  Give  full  details  and 
prices.  Box  3224,  Editor  &  Publisher. 


Press,  two  plates  wide,  with  21  %"  sheet 
cut.  State  whether  with  or  without  stereo¬ 
type  equipment  and  motor.  Addre.ss, 
Box  3225,  Editor  &  Publisher. 

Wanted — Page  Sixe  Proof  Press. 

The  News,  Hutchison,  Kansas 

Fhoto-Engraving  Eqnipmnnt  For  Sain 


Circulation  BCanager — Enviable  record  of  225  Varick  Street  New  York,  N.  Y. 
sound,  economical,  substantial  increase.  Wanted— Fonts,  molds,  magasines,  motors. 


Know  all  phases  of  circulation.  Age  29, 
Married,  Draft  exempt.  Employed.  Ex¬ 
cellent  references.  Opportunity  more 
essential  than  salary.  Box  3229,  Editor  & 
Publisher. 


se Circulation  Supervisor— Experienced  m  boy  Towanda. 


escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  us 
your  needs. 

MONTGOMERY  &  BACON 


Editor  &  Publisher. 


***  start.  Box  3191,  Editor  promotion,  home  and  state  delivery,  with 

t  Publisher. _  record  for  production.  Locate  anywhere. 

Beporter,  weekly  newspaper,  call  Friday  Draft  exempt.  Employed.  Box  3181, 

night,  Saturday  afternoon,  Parkchester  Editor  &  Publisher. 

Review,  2021  Westchester  Ave.,  Bronx,  - 

New  York.  Twenty^three  years’  experience  in  Circula- 

—  Capable “Edltorial'^riUr’^th  Department :  began  as  District  Man- 

knowledge  of  western  conditions.  State 
educational  background,  previous  experi- 
ence,  age.  compensation  expected  and  1 

references.  Furnish  samples  of  editorials.  JnSine  iVtler  XwT 

Address  Box  3200,  Editor  &  Publish_er.  “f//'  ®iJ*eSlth  eSen“  Ag^  «  Box 

Wanted — Boss  pressman  for  daily  Duplex  3176,  Editor  &  Publisher. 

Tubular.  W'rite  Box  AB.  Editor  &  Pub-  — 

Usher. 

-  Sifnafiont  Wontad 

Sitnations  Wantnd  Editorial 

Adaiaistralivc  - 

■; — _ _  , — ^ - r- - i  A  Seasoned  Newspaperman  with  eleven 

*  years’  experience  who  can  write,  edit 

It  I)  with  considerable  office  management  produce  crisp  art;  handle  pix  as- 

experience  wants  opportunity  with  larger  gignmehts.  Unusual  background.  Sound 

newspaper  or  advertising  agency.  Cur-  knowledge  production,  type,  layout.  Highly 

rently  handling  correspondence,  national  recommended;  well  informed,  educated, 

sdvertising.  some  bookkeeping.  88  &  prefer  Eastern  daily  or  magazine.  Age 

Wage  Hour  records,  purchasing,  confiden-  32,  married,  child.  Box  3113,  Editor  * 

till  Rtenoffraphic.  etc.  HiKhest  recom-  Publiiher 

mendations  including  preR€*nt  employer,  - — - : - : - 

A  t?ood  riKht  arm,  totally  dependable  and  Able  CopTreader,  reporter,  re^'nte,  makeup. 


Mnclianicai  Rgnlpniant  For  Sal# 


Draft  exempt.  Employed.  Box  3181,  Duplex  Press  8-page;  model  C  Intertypes; 


Linotypes,  models  5-8-14;  Hoe  Mat  Roller; 
Cylinder  and  Job  equipment.  Automatics. 
Twenty-three  years’  experience  in  Circula-  NORTHERN  MACHINE  WORKS 

tion  Department:  began  as  District  Man-  Marshall  *  Jefferson  Sts.  Phila..  Penna. 

ager,  advanced  three  positions  as  Trav-  ...  _ _  . ...  v 3 — i 

elling  Representative.  Bookkeeper  and  n  1  a o  i**' 


For  Sale:  Complete  Engraving  Plant.  Cost 
approximately  $5,000.00,  only  eight 
months  old.  Will  sell  for  $2,500.00  cash 
or  terms  to  responsible  party.  Addrees 
replies  to  508  Murrah  Building,  Columbus, 
Georgia. 

Photo-engraving  Equipment  and  Metals 

E.  T.  8ULLEBARGER  (X>. 

110  Fulton  8t.  538  8.  Clark  8t. 

New  York,  N.  Y.  Chicugo,  Ill. 

CHEMC() 

Photo-Engraving  Equipment 
complete  film  plants 
Chemco  Photo  Products  (^mpsny 

230  W.  4l8t  Street  New  York  City 


Cashier,  Promotion  Manager,  City  Cir¬ 
culation  Manager,  and  Circulation  Man¬ 
ager.  Eighteen  years  on  one  paper.  Mar¬ 
ried.  Health  excellent.  Age  45.  Box 
3176,  Editor  &  Publisher. 


Sitnations  Wontad 

Editorial 

A  Seasoned  Newspaperman  with  eleven 
years’  experience  who  can  write,  edit 
news;  produce  crisp  art;  handle  pix  as¬ 
signments.  Unusual  background.  Sound 


summer:  3  Duplex  40-psge  tubular  presses 
with  double  folders ;  stereo  plate-making 
equipment,  router,  chases,  etc.  ’The 

IHily  Province,  Vancouver,  B.  C. _ 

FOB  SALE: 

38"  Seybold  Holyoke  Automatic  Cutter 
No.  25  Vandercook  Proof  Press 
72-Channel  lower  split  Lino.  Magazines 
Hoe  Curved  Casting  Box  &  Finishing  Ma¬ 
chine  for  14  %"  diameter  plate. 

Plate  Shavers  and  Saws. 

’Thomas  W.  Hall  Co. 

120  West  42nd  St.,  New  York 


signments.  Unusual  background.  Sound  Hoe  64-page  octuple  press  and  stereotype 


knowledge  production,  type,  layout.  Highly 
recommended;  well  informed,  educated. 
Prefer  Eastern  daily  or  magazine.  Age 
32,  married,  child.  Box  3113,  Editor  St 
Publisher. 


efficient.  (Miss)  Juanita  McQuagge,  y*’"”  N.  Y  dailies;  age 

Dothan.  Alabama.  exempt.  Box  3165,  Editor  & 

Bnslness  Manager,  young,  married,  em-  - - 

ployed  at  present.  Thoroughly  familiar  Alert  Beporter — Bewrlte — Feature  Man — 


with  all  departments.  Would  like  to  con-  Now  on  leading  daily,  32,  university  de¬ 
tact  an  active  publisher  who  requires  an  gree.  wide  practical  experience,  married, 

experienced  assistant  able  to  assume  re-  draft  deferred,  seeks  better  opportunity, 

spoiisibility.  Salary  secondary  to  future.  References.  Box  3155,  Editor  &  Publisher. 

Confidences  respected.  Write  Box  3234,  - 

IMito^A-  Publisher. _  _  Alert  Young  Sports  Writer  desires  position 

kansglng.  City  Editor— Not  only  knows  with  future.  Three  years’  news  service 
news,  but  how  to  interpret  it  for  your  00,  c  anywhere  Leonard 

readers.  As  publisher  of  small  Midwest  Broadway.  Chicago.  Illi 

daily  last  five  years,  have  added  ability  _ 

of  executive  expermnee  over  every  d^c-  Award-Winning  Editorial  Writer-Columnist 


machinery  for  same.  May  be  seen  in  op¬ 
eration  at  Citizen-Leader  plant.  Lowell, 
Mass.  Offered  by  Lowell  Sun  Company, 
8  Merrimack  Street,  Lowell,  Mass. 

Rubbnr  Flat*  Equipmant  For  Sain 

H.H.H.  Electro-Hydraulic  Vulcanlsers  for 
manufacturing  precision  rubber  printing 
plates.  H.  H.  Heinrich,  Inc..  200  Varick 
Street.  New  York  City,  N.  Y. 


Now  on  leading  daily,  32,  university  de-  ’ _ '  ’  '  J _ 

gree.  wide  practical  experience,  married,  . 

draft  deferred,  seeks  better  opportunity.  -  - - ^  - - 

References.  Box  3155,  Editor  &  Publisher.  SltnaTlonf  Wantna 

Alert  Young  Sports  Writer  desires  position _ Editorial  (Coat’d) _ 

with  future.  Three  years’  news  service  ' 

experience.  Go  anywhere.  Leonard  Investigate  this;  Managing  Editor  .^mall 


Fhoto-Engraving  Cnts  For  Sain 

€a  O  O  D  4:  U  T  S 

at  low  prirptt.  Quick  M>rvloe  for  mrtropo- 
litan  area  A  p<kn(H  in  I'kiHt.  Unmounted. 
StiiKlc  iolumn  cutn,  :i  in.  .  .  $.85 

Two-column  cutn.  4  in.  deep.  .  .  .  1.75 

Eagle  Engraving  Co. 

1  William  Strt>et 

I  l*-\.  *^*ltN>00  PattHtUCs  N,  J. 


Stnrnotypn  Eqnipmnnt  For  Sain 

Junior  Autoplate,  factory  rebuilt,  complete 
with  vacuum,  used  only  8  months;  22 %- 
inch  cut-off,  now  arranged  for  tabloid 
but  can  be  altered  readily  for  standard- 
size  paper;  available,  attractively  priced, 
because  of  discontinuance  of  paper.  Box 
3175,  Editor  Ss  Publisher. 


Sitnations  Wantnd 
Mechanical 

COMPOSING  ROOM  SUPERINTENDENT 


pzrtment.  Am  31.  married,  draft  exempt. 
Can  furnish  excellent  business  references. 
Box  3140.  Editor  St  Piiblishei^  _ 

PUBLISHER’S  ASSISTANT 
BUSINESS  MANAGER 
COMPTROLLER 


daily  desires  change;  ten  years  metropo  COBIPOSINO  ROOM  SUPERINTENDENT 
litan  experience;  acquainted  all  phases; 

age  31,  married.  Box  3236,  Editor  &  will  organize,  systematize,  operate  every 


Decade  large  editor  Uiree  smaller  j  DRAFT  hitting  your  newsroom?  Why 

papers.  Now  publicist  world  resort,  but  ‘“f  .  .-“uip  .ip-t  voung  wo- 


eager  to  return  to  newspapering.  South¬ 
erner,  with  New  York,  Washington, 
Miami  experience.  Draft  exempt,  35. 
single.  Box  3132,  Editor  St  Publisher. 


not  employ  a  capable,  alert  young  wo  *  oa 

man  reporter?  Five  years’  experience  connaen 

writing  news,  lay-out  work.  Now  em-  „ 
ployed.  Highest  references.  Box  3183,  3120 

Editor  &  Publisher.  _ 


detail  with  100%  efficiency,  precision 
economy,  harmony.  Exceptional  results 
guaranteed.  Family,  union,  go  anywhere, 
confidential. 


Editor  Sc  Publisher 


Book  Editor.  University  graduate  (Ph.D.).  jt’g  Your  Opportunity — Reporter.  28.  fami-  Compostag  Room  Foreman,  Superintendent 
Sfisoiied  business  and  accounting  execu-  Years  of  experience  editing  scientific  liej  daily  reporting,  rewrite  experience;  inodern  production  and  cost  record 

live  with  broad  experience  on  papers  books  at  leading  university.  Wide  knowl-  editing  semi-weekly;  B.  J..  Texas;  speak  nethods.  Unlimited  experience,  best  refer- 

Irom  15,000  to  300.000  circulation.  edge  of  languages.  Practical  experience  Spanish'  want  change.  Box  3109,  Editor  ences.  No  job  too  tough.  Halary  secon 

Available  on  short  notice.  Now  employed  in  printing,  engraving  processes,  paper.  a  Publisher.  „  "i?  .*.9  .opportunity.  Box  3230,  Editor 

in  highly  competitive  Metropolitan  city.  thus  assuring  quality,  economy.  Excellent  r: - : — r ; — .  ..  _ _ _ ,  Sc  Publisher. 


3100,  Editor  Sc  Publisher. 


in  highly  competitive  Metropolitan  city.  thus  assuring  quality,  economy.  Excellent  - SfiThwT  *  *  iiblisher. 

Cipable  of  relieving  busy  publisher  of  references.  Box  3134.  Editor  &  Publisher.  Mwaglng  Editor,  industrious  ^cient  -  -  - 

tfons“and“*iuperWs‘ng' accoun^^^  “‘bHi  CoUege  paduate,  ’22  undergraduate  newi  years^on^pr"senrdaily— wants  change  to  Good  aU-around  country  printer.  Six  years’ 

refeJen^s  accounting.  Best  experience  sharp  editorializer  and  muck-  ^.^rk.  White,  native  American,  45,  city  daily  experience.  References.  Box 

eierences.  raker,  seeks  opportunity  at  any  journal  married.  World  W'ar  Veteran,  Republican,  3100,  Editor  Sc  Publisher. 

Box  3122  Editor  St  Publisher.  ft*  PuSlisher^'^*^*  ^  *'**'*“'’  non  sectarian.  Box  3214,  Editor  ft  Pub - - 

- - : - 7 ; -  lisher.  - - ^ -  Newspaper  Pressroom  Superintendent.  Ex- 

Copyreader,  familiar  sports,  makeup;  able  Missouri  Journalism  June  Graduate.  Seeks  eentive  of  wide  experience  black  and 

reporter,  feature  writer.  Draft  exempt.  job  until  Fall  draft;  daily  experiei^e ;  white — comic  and  magazine  printing  Best 

Now  employed,  seeks  Eastern  post.  Box  accurate:  desk,  reporting,  editorials.  Box  references.  Box  3170  Editor  ft  Pnh- 

3180.  Editor  ft  Publisher.  3221,  Editor  &  Publi.sher.  lisher. 


SitvatioRg  Wanted  Copyreader,  familiar  sports,  makeup;  able  Missouri  Journalism  June  Graduate:  Seeks 

Advertiiing  reporter,  feature  writer.  Draft  exempt.  job  until  Fall  draft;  daily  experience; 

— - — g -  Now  employed,  seeks  Eastern  post.  Box  accurate:  desk,  reporting,  editorials.  Box 

MverUslng  Manager — eleven  years  present  3180.  Editor  ft  Publisher. _  3221,  Editor  ft  Publi.sher. 

uurceful  in  developing  Ideas  for  “extra”  ^*V^f/~(^*i'ure*'wr!tp*^"*m  /r"  '•’"cge  week-  Makeup  Editor,  Copy  Reader,  twenty 

linsge.  ^rty-four  years  old.  married.  ^  ^/.^nt  ^uMre ity  •  ^rd^knowl^dge*  e'em  years’  e^perlfnce  ’metropolitan.  ’  smaller 

Esm  $55 — plus.  Will  come  for  inter-  nnporiunv  puniu  iiy ,  wiae  Knowledge  eco  newsnaners  Prefer  South  or  Southwest. 

*7ublishrf  speik"' Spanish  “  ’preVe/^^^^  S*!;""!"*  * 

77-  ...  .  ■  ,  .  ’  Box  3217.  Kditor  &  Publisher.  1  ublisner. 

Urertising  man&ger-salesmAii  eighteen  _ L - - - - — — 

yeirs’  experience.  Splendid  record  of  Editor- Writer ;  age  30;  college  graduate:  Newspaperman  with  A.B.,  fifteen  years  wide 
lineage  gams  executive  experience,  college  ,hree  years’  trade-magazine  editor;  knows  experience  metropolitan,  smaller  dailiw, 

rraduate,  married  age  42,  excellent  ref  type,  layout,  production;  best  references.  "■'■e  services,  wishes  instructorship.  grad- 

srences.  Box  3179.  Editor  ft  Pubnsher.  Box  3139,  Editor  ft  Publisher.  uale  assistant  journalism  where  possible 


iisner.  - - ^ —  Newspaper  Pressroom  Superintendent.  Ex- 

Missouri  Journalism  June  Graduate.  Seeks  eeative  of  wide  experience,  black  and 

job  until  Fall  draft;  daily  experieime ,  white — comic  and  magazine  printing.  Best 

accurate:  desk,  reporting,  editorials.  Box  references.  Box  3170,  Editor  ft  Pub- 

3221,  Editor  ft  Publi.sher.  lisher. 

News,  Makeup  Editor,  Copy  Reader,  twenty  Z  I 

years’  experience  metropolitan,  smaller  Your  Composing  Room  is  Big  Business.  Do 


newspapers.  Prefer  South  or  Southwest. 
Excellent  references.  Box  3215,  Editor  & 
Publisher. 


graduate,  married,  age  42,  excellent  ref 
erences.  Box  3179,  Editor  ft  Publisher. 


Uvertlslng  Manager — seventeen  years  daily - . - 

experience,  artistic  layouts,  clever  copy.  Editorial  BCan;  rewrite,  features,  camera. 


wire  services,  wishes  instructorship.  grad¬ 
uate  assistant  journalism  where  possible 
earn  master’s  degree.  Box  3205,  Editor  ft 
Publisher. 


clem  selling;  energetic,  sober,  steady, 
family  man,  college  graduate.  Best  of 
references;  age  40;  now  employed.  Go 
znywhere,  but  prefer  South  Central  States. 
_j^rite  Box  3228,  Editor  ft  Publisher. 
Mvertlslng  Manager,  44.  Sixteen  years’ 
••xperience,  competitive  field;  now  em 
ployed.  Eastern  states  only.  Good  refer- 
_  dices.  Box  3220.  Editor  ft  Publisher. 


desk;  draft  exempt;  sober;  twenty  years’  - 7T  ~  i  i 

exjierience  with  dailies,  big,  small,  press  Newspaperman,  28,  five  years  experience, 
associations;  come  on  short  notice.  Box  seek.s  daily  berth  (reporting  or  rewmte; 


3210.  Editor  &  Publisher. 


— ^anywhere.  Box  3208,  Editor  Sc  Pub¬ 
lisher. 


English  Flset  Street  Journ^ist  offers  to  act  pnotographer,  young  man,  draft  exempt. 
a.s  London  correspondent  news,  articles.  Three  years’  experience;  own  equipment, 
interviews  war  diary.  Minns,  o  Lambolle  anywhere.  Box  3123,  Editor  ft  Pub- 

Road,  London,  N.  W.  3.  ..  .  ■> 


UverUsing  Salesman,  crackajack  layout-  Experienced  reporter,  rewrite  man,  bureau  Publicity  Man — goodwill  builder,  circula- 
selling  copywriter.  Serviced  accounts  ten  manager  seeks  executive  newspaper  job.  tion,  advertising,  reportorial.  Age  26, 

years — experience  on  New  York  Metro-  Draft  exempt.  Six  years  on  leading  East-  married.  Box  3195,  Editor  &  Publisher. 

politan  dailies  and  weeklies.  Draft  de-  ern  daily,  also  one  year  technical  and  - - - 

ferred ;  age  30.  Excellent  sales  record;  scientific  writing.  Journalism  school  grad-  Twenty  years  sports,  general,  police  report- 

hird  worker.  References.  Box  3211,  Kdi-  uate.  Now  employed.  Box  3142.  Editor  ing,  desk,  features.  Know  French.  Degree, 

•or  ft  Publisher.  St  Publisher.  Married.  Box  3189.  Editor  ft  Publisher. 


you  need  an  expert  to  manage  it!  One  is 
available.  Box  3218,  Editor  and  Publisher. 
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SHOP  TALK  AT  THIRTY 

By  ARTHUR  ROBB 


U.  S.  CaHiiig 
a  Chunk 
of  Treubln 


THE  NEWS  from  Washington  of  the 
past  few  days  leaves  this  writer  with 
the  foreboding  that  Uncle  Sam  is  cut¬ 
ting  himself  a  chunk 
of  trouble  from  which 
he’ll  be  a  long  time 
recovering.  The  gov- 
ernmentandthe 
people,  too,  seem  to 
be  moving  through  another  of  the  low 
periods  that  have  alternated  since  Sep¬ 
tember,  1939,  with  days  of  elation  and 
the  thrill  of  accomplishment.  The 
mood  of  the  past  few  days  has  been 
distinctly  negative,  with  so  many 
contradictions  in  the  news  that  people 
can  scarcely  know  what  to  believe 
about  the  country’s  future. 

We  gather  from  the  column  by 
Arthur  Krock  in  the  New  York  Times 
of  June  10  that  the  contradictions  and 
the  puzzlement  has  lai-gely  arisen  from 
the  fact  that  the  British  Embassy  at 
Washington  and  the  American  State 
Department  haven’t  kept  their  signals 
straight  on  publicity  policies.  Some¬ 
times  the  British  believe  that  their 
cause  would  be  promoted  by  emphasis 
on  destruction  by  air  raiders  and  the 
heavy  losses  at  sea.  Then  they  have 
veered  to  the  idea  that  at  home  and 
in  the  United  States,  their  best  plan 
is  to  minimize  the  perils,  sell  Ameri¬ 
cans  the  idea  that  eventual  victory  is 
certain,  and  combat  the  unspoken  fear 
of  many  Americans  that  they  might  be 
getting  into  a  game  that’s  already  lost. 
And  sometimes  they  seem  to  have  no 
guiding  publicity  policy  whatever. 
Even  more  emphatic  next  day  were 
Alsop  and  Kintner  in  the  New  York 
Herald  Tribune.  They  charge  that 
President  Roosevelt  has  been  at  fault 
in  not  taking  the  press  and  the  people 
more  deeply  into  his  confidence.  The 
day  after  Mr.  Roosevelt’s  press  con¬ 
ference  in  which  he  denied  that  Am¬ 
bassador  Winant  had  brought  any 
peace  feelers  from  Great  Britain  and 
declared  that  such  news  stories  were 
playing  the  Nazi  game,  Mr.  Winant 
conferred  with  Vice-President  Wallace 


and  several  Senators. 

The  talk  was  off-the-record,  but 
from  some  of  the  Senators  present 
newspapermen  g  t  the  usual  variety  of 
ideas  of  what  had  happened. 

Mr.  Roosevelt  had  se«ned  to  imply 
on  June  6  that  Great  Britain’s  circum¬ 
stances  were  not  so  grave  as  some 
comment  pictured  them.  And  some  of 
the  Senatorial  reports  of  Mr.  Winant’s 
conference  also  stressed  the  cheerful 
note  that  while  the  British  situation 
was  serious,  the  fighting  islanders 
were  in  no  immediate  peril.  When 
some  of  these  tales  appeared  in  the 
early  editions  of  last  Sunday’s  papers, 
Mr.  Winant  is  said  to  have  been 
astounded  by  the  second  hand  versions 
of  his  remarks  to  the  Senators.  It  is 
also  reported  that  he  tried  to  have  at 
least  one  of  the  stories  killed  because 
its  import  was  directly  opposite  to 
what  he  had  attempted  to  convey. 

We  can’t  see  any  possible  good  for 
either  Britain  or  America  in  a  policy 
which  attempts  to  manipulate  facts. 
The  immediate  result  of  suppression 
is  growth  of  a  cloud  of  rumors,  most 
of  which  have  not  the  slightest  foun¬ 
dation.  Since  the  Navy  Department 
took  the  last  twist  on  its  censorship 
screws,  we  have  heard  from  two 
widely  different  sources  of  (1)  a 
“brush”  between  an  American  de¬ 
stroyer  and  a  German  submarine;  (2) 
a  battle  off  the  New  England  coast  be¬ 
tween  a  British  and  a  German  sub¬ 
marine,  from  which  the  British  boat 


came  into  an  American  port.  We  do 
not  know,  as  this  is  written,  whether 
either  report  had  any  factual  base. 
The  first  story  has  been  printed  as  an 
unconfirmed  rumor,  the  second,  so  far 
as  we  can  learn,  never  got  beyond  the 
word-of-mouth  range,  but  it  traveled 
far  and  fast  on  that  one. 

No  one  expects  the  Navy  Depart¬ 
ment  to  issue  statements  denying  all 
the  fanciful  rumors  that  can  be  picked 
up  around  any  seaport,  but  we  do  be¬ 
lieve  that  the  newspapers  and  news¬ 
paper  readers  would  be  better  satis¬ 
fied  if  they  did  not  suspect  that  the 
Navy  might  withhold  such  news  from 
publication,  even  if  it  were  true. 

•  •  * 

THE  BIG  idea,  that  has  not  yet  been 
put  across  to  the  people  in  Wash¬ 
ington  is  that  the  folks  in  this  country 
can  be  trusted.  They 
P*«dU  of  U.  S  inake  no  mis- 

g  _  '  take  about  that.  They 

*  know,  and  have  ideas 
Trattod  can’t  be  knocked 

out  of  their  heads  by 
any  propaganda.  The  people  of  the 
Unit^  States  are  not  weaklings.  They 
can  take  aii  unpalatable  truth  without 
salt  or  sugar. 

Washington  seems  to  have  thought 
otherwise.  Likewise  London.  As  we 
read  what  comes  out  of  both  capitals, 
we  cannot  escape  the  conviction  that 
both  governments  believe  the  Ameri¬ 
can  taxpayer  to  be  the  supreme  dope, 
incapable  of  forming  an  opinion  on 
matters  of  international  import.  News 
is  withheld.  Uncertainty  is  generated. 
Whatever  might  be  the  policy  of  the 
national  administration  loses  its  force 
because  the  little  people  of  the  nation 
do  not  know  in  what  direction  their 
course  is  being  set. 

The  folks  who  pay  the  taxes  will  do 


anything  that  their  government  thinks 
is  in  the  national  interest.  Of  that 
we  are  certain.  Skanateales,  N.  Y.,  is 
ready  to  trust  Washington,  D.  C.,  if 
the  story  of  the  national  effort  is  com¬ 
pletely  and  fairly  told.  If  the  story 
is  not  told  in  those  terms,  we  have  no 
language  adequate  to  describe  the  in¬ 
dignation  of  our  citizens.  Let  that  be 
remembered,  because  there  is  no  fact 
of  greater  importance  among  the  many 
now  confronting  our  people. 

SEES  GUN  BATTLE 

C.  V.  McGuigan,  of  the  International 
News  Service  Kansas  City  bureau, 
stepped  into  a  running  gun  battle  be¬ 
tween  two  department  store  bandits 
and  pursuing  police  June  7  when  he 
left  a  navy  doctor’s  office  where  he 
underwent  a  physical  examination  as 
a  candidate  for  naval  flying  cadet. 
He  phoned  the  story  to  his  office  after 
a  spent  bullet  struck  him  on  the  foot, 
severely  bruising  it. 

VARIETY  PICKS  WATTS 

While  New  York  Herald  Tribune 
drama  critic  Richard  Watts  was  wing¬ 
ing  his  way  across  the  Pacific  last 
week  bound  for  Singapore,  Variety 
magazine  issued  its  1940-41  box  score 
on  accuracy  of  the  New  York  play 
reviewers,  placing  Watts  at  the  top 
of  the  list  with  an  all-time  high  aver¬ 
age  of  .950.  Watts  called  “success” 
or  “flop”  correctly  on  57  out  of  60 
shows  reviewed. 

TO  SEMI-WKKLY 

The  Guymon  (Okla.)  Panhandle 
Herald,  piu*chased  recently  by  the 
Texas  Coxmty  Publishing  Co.,  has  been 
merged  with  the  Texas  County  News, 
weekly,  and  is  now  a  semi-weekly, 
the  Panhandle  News  Herald. 


Property  Rights  in 
Ad  Id^s  and  Slogans 

By  T-PSLTC  CHILDS 


TRUE,  as  a  general  proposition  of 

law,  there  can  be  no  property  right 
in  an  abstract  advertising  scheme,  idea 
or  slogan.  But  where  such  is  cast  in 
a  concrete  form,  which  gives  it  life 
and  substance  in  its  application  to  a 
specific  purpose,  we  have  a  different 
situation.  And  the  current  tendency 
of  the  courts  is  to,  in  effect,  uphold 
property  rights  in  creations  of  this 
character.  For  illustration,  let  us  see. 

In  a  recent  case  an  advertising 
agency  was  invited  to  submit  sug¬ 
gestions  for  an  advertising  program 
designed  to  promote  the  sale  of  a  new 
brand  of  beer.  The  agency  responded 
by  submitting,  among  other  things, 
the  slogan,  “The  Beer  of  the  Cen¬ 
tury.” 

The  account  was,  however,  awarded 
to  another  advertising  firm  and  the 
agency  so  notified.  Thereafter,  so  the 
record  showed,  the  advertiser  began 
using  the  slogan  quoted  above  in  an 
extensive  campaign  promoting  its 
product.  In  due  time  the  agency 
brought  suit  for  service  rendered  in 
furnishing  the  slogan.  The  case  went 
to  a  jury  and  the  latter  awarded  the 
agency  $7,500.  The  advertiser  ap¬ 
pealed  and  the  higher  court  in  re¬ 
viewing  the  record,  and  in  affirming 
the  award,  said: 

“The  jury,  from  the  evidence  be¬ 


fore  it,  had  a  right  to  find  that  the 
respondent  [agency]  first  conceived 
the  thought  and  produced  the  phrase. 
The  Beer  of  the  Century’;  that  it 
made  a  limited  disclosure  only,  and 
that  to  the  appellant  [advertiser] 
alone  imder  an  express  warning  that 
the  adoption  or  use  by  others  was 
forbidden  unless  by  special  arrange¬ 
ment  with  the  respondent;  that  ap¬ 
pellant  disregarded  the  warning  and, 
without  the  consent  of  the  respon¬ 
dent,  did  adopt  and  use  the  phrase 
very  extensively  and  thereby,  having 
accepted  the  very  substantial  service 
rendered  to  it  by  the  respondent,  im¬ 
pliedly  agreed  to  pay  therefor  the 
reasonable  value.  •  •  • 

“So  far  as  the  appellant  is  con¬ 
cerned,  we  see  no  difference  between 
a  suit  such  as  this  for  services  ren¬ 
dered  and  a  suit  based  upon  the  orig¬ 
inator’s  property  right  in  his  own 
idea.  The  value  of  the  property  right 
or  the  value  of  the  services  each  de¬ 
pend  upon  the  value  of  the  idea  to 
the  user  and  evidence  as  to  the  extent 
of  the  use  and  the  volume  of  sales 
would  be  admissible  in  either 
case.  •  *  * 

“The  service  as  pleaded  and  as 
proved  was  a  professional  service. 
There  entered  into  it  years  of  train¬ 
ing  necessary  to  create  the  skill  requi- 
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site.  It  does  not  differ  in  kind  <* 
quality  from  the  professional  s«r. 
vices  of  a  doctor  or  a  lawyer,  thi 
value  of  which  depends,  in  part,  up«| 
the  results  obtained.  *  •  •  The  amoi^ 
fixed  was  well  within  the  testimoi^ 
*  •  *  The  judgment  is  affirmed.” 

P.  2d.  1053.) 

Secoad  Cat* 

So  much  for  that  case,  let  us  ex. 
amine  another. 

Here  the  appellee  [plaintiff]  offeia 
an  advertising  scheme  to  the  defend«| 
for  use  in  the  sale  of  a  certain  braa 
of  cigarettes.  The  idea  consisted  of 
picture  of  characters  along  with  th« 
assumed  conversation  wUch  tendi 
to  praise  the  named  brand  of  ci| 
arettes.  When  the  idea  was  subtnl 
ted,  the  appellee  stated  that  if  ao>' 
cepted  reasonable  compensation  wouli 
be  expected.  The  advertiser  used  thi 
idea. 

The  appellee  sued  for  payment. 
advertiser  defended  on  the  grouid 
among  other  things,  that  the  pi* 
used  was  developed  independenll 
from  other  sources;  that  appellei 
suggestion  was  in  no  way  made  ui 
of.  Further,  the  advertiser  questiond 
the  property  right  of  the  appellee  to 
the  plan  or  idea.  A  jury  found  to 
favor  of  the  appellee.  Verdict  for 
$9,000  followed.  In  affirming  the  jud^ 
ment  on  this,  the  higher  court  had 
this  to  say: 

Whof  th*  Ceart  Decided 

“While  we  recognize  that  an  ab¬ 
stract  idea  as  such  may  not  be  thi 
subject  of  a  property  right,  yet  wheg 
it  takes  upon  itself  the  concrete  for* 
which  we  find  in  the  instant  case  it  to 
our  opinion  that  it  then  becomes  i 
property  right  subject  to  sale.  Of 
course  it  must  be  something  nov^ 
and  new,  in  other  words,  one  cannot 
claim  any  right  in  the  multiplicatiog 
table.  •  •  • 

“There  was  an  abundance  of  evi- 
dence  to  the  effect  that  the  advertie- 
ing  scheme  or  plan  offered  by  thi 
appellee  to  the  appellant  [advertiser] 
was  of  merchantable  value.  Some  of 
the  witnesses  placed  its  value  much 
higher  than  the  amount  of  the  ver* 
diet. 

“There  was  evidence  from  whick 
the  jury  could  conclude  that  the  ap¬ 
pellant  used  the  plan  or  design  in  ii 
extensive  advertising  campaign  ovet 
the  entire  country  amounting  to  se»- 
eral  himdred  thousand  dollars.  It  to 
true  that  the  appellant  introduce 
evidence  tending  to  prove  that  the  sail 
advertising  was  developed  indepen^ 
ently  •  •  •  without  reference  to  or 
use  of  the  plan  submitted  by  the  ap¬ 
pellee,  but  that  became  a  question  d 
fact  for  the  jury.  Its  verdict  dete^ 
imned  that  question  against  the  ap¬ 
pellant.  •  •  •  '\^0  find  no  reversibk 
error.  Judgment  affirmed.”  (li 
N  E.  206.) 

The  foregoing  cases  were  carefu% 
reasoned  by  the  courts,  and  thoh 
holdings  are  in  accord  with  the  weight 
of  authority.  Naturally,  since  ead 
case  of  this  kind  must  be  decidll 
upon  its  facts  and  circumstances,  thi 
subject  cannot  be  covered  by  aif 
hard  and  fast  set  of  rules.  By 
same  token,  the  courts  have  not  at¬ 
tempted  rules  of  this  kind  in  deali^ 
therewith. 

However,  in  the  light  of  the  di- 
cisions  reviewed,  it  is  clear  that  di 
originator  of  a  new  advertistoi 
scheme,  idea  or  slogan,  acquires  i 
definite  property  right  therein,  ad 
that  its  enforcement  may  be  ap¬ 
proached  from  the  angle  of  either  ^ 
right  itself  or  a  claim  for  services  ren¬ 
dered.  And,  as  examples  of  the  cur¬ 
rent  trend  of  judicial  reasoning  in  el- 
tablishing  rights  and  liabilities  in  sit¬ 
uations  of  this  kind,  the  cases  reviewd 
are  squarely  in  point  and  of  grUi 
force  and  value. 


J 


